
Schauffele Making a Name 
For Himself With His Golf

by DOUG FERGUSON
MELBOURNE, Australia (AP) 

— Steve Stricker cared only 
about securing a spot in the first 
U.S. Open in his home state 
of Wisconsin. Still, there was 
something about the PGA Tour 
rookie in his group during a 36-
hole qualifier that intrigued him.

It wasn’t just the name: Xan-
der Schauffele.

It certainly wasn’t the resume. 
Schauffele had missed the cut in 
half of the 18 PGA Tour events 
he had played and was No. 345 Schauffele, often an afterthought among young American stars, makes 

his U.S. team debut at the Presidents Cup this week. (AP Photo/Lee Jin-man, File)Making a Name — PAGE 11

Matt Jones Wins Second Australian 
Open Title by 1 Stroke

SYDNEY (AP) — Cruising for 
most of the final round and a 
leader after the second and third, 
Matt Jones suddenly needed to 
make a big putt on his final hole 
for a second Australian Open 
title.

He came through, making a 
testing four-foot par putt on the 
18th to hold off Louis Oosthui-
zen by one stroke after a 2-under 
69.

Jones, who is a member at the 
host Australian Golf Club and 
won his first national title there 
in 2015, had a 72-hole total of 
15-under 269.

Oosthuizen, playing for the 
first time in Sydney, finished 

Matt Jones of Australia poses with the Stonehaven Cup after winning 
The Australian Open Golf Championship at The Australian Golf Club in 
Sydney, Sunday, Dec. 8. (Jeremy Ng/AAP Image via AP)

PGA Tour, LPGA Television Rights 
Up for Grabs: Where Will Golf Land?

by THOMAS BARRABI
The PGA Tour is poised to cash 

in on growing demand for live 
sports content in the cord-cutting 
era when its current media rights 
deals expire in 2021 — even if it’s 
most recognizable tournaments 
won’t be part of the deal.

Golf’s organizing body has 
fielded offers from several bid-
ders interested in television 
rights to its tournaments, accord-

ing to multiple reports. The PGA 
Tour’s current deals with CBS, 
NBC and the Comcast-owned 
Golf Channel expire in 2021, 
and media juggernauts such as 
Disney-owned ESPN, Fox Sports 
and AT&T are all said to be in-
terested in acquiring them.

Sporting events are one of the 
few forms of content still capable 
of regularly drawing the kind of 
large live audiences attractive to 

advertisers as more consumers 
ditch cable for streaming ser-
vices. As tech giants such as Am-
azon and Facebook eye sports 
content investments alongside 
traditional media networks, the 
PGA Tour should be the benefi-
ciary of a bidding war, according 
to sports media rights experts.

“They have the benefit of hav-
ing a good brand name, of hav-

Television Rights — PAGE 3

Jones — PAGE 3

The Art of Refinishing 
Or Restoring a Putter

by T.J. AUCLAIR
Ask any serious golfer — no 

matter the ability — which club 
of the 14 in their respective bags 
is the most difficult to replace 
and you’ll likely get the same 
answer from the large majority: 
the putter.

We all have a love-hate rela-
tionship with the flatstick. Some-
times it gets put in timeout (as if 
it’s the putter’s fault we’re miss-
ing those testy knee-knockers), 
but for many, we seem to always 
turn back to old reliable.

Henrik Stenson 
Delivers Big Moment 
To Win in Bahamas

by DOUG FERGUSON
NASSAU, Bahamas (AP) — 

Winless in more than two years, 
Henrik Stenson found himself 
in the middle of a wild chase to 
the finish Saturday with Tiger 
Woods and the elite in golf all 
around him.

Five players had a chance to 

win in the final hour. Four had 
at least a share of the lead at 
one point.

One swing changed every-
thing.

“The shot of the day,” Sten-
son said.

He drilled a 5-wood from 259 

Henrik Stenson, left, poses with Tiger Woods, after winning the Hero 
World Challenge at the Albany Golf Club in Nassau, Bahamas, Saturday, 
Dec. 7. (AP Photo/Dante Carrer)

Putter — PAGE 5

Stenson — PAGE 11
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Bill Dimas, Remembered as First 
Executive Director of the Western 

New York PGA Section, Dead at 73
On Sunday, friends, family 

and fellow PGA Professionals 
gathered in East Amherst to re-
member the life of Bill Dimas, 
the long-time PGA of America 
Member who served the Western 
New York PGA Section as its first 
Executive Director between 1984 
and 2009. Dimas passed away 
on November 16 at age 73.

Dimas became a PGA of 
America member professional 
in 1970, working in the Roches-
ter area as an Assistant Pro for 
the first few years of his career. 
Later, after many years as a suc-
cessful PGA Head Professional, 
Dimas was approached by the 
WNYPGA in 1984 to become 
the first full-time Executive Di-
rector of the Section, handling 
duties that were previously ad-
ministered on a part-time basis 
by member professionals of the 

Section in addition to their other 
duties at their home clubs.

In his new role as Executive 

Director of the WNYPGA, Dimas 
promoted the image of WNYPGA 
Golf Professionals in the golf com-
munity and helped build the quality 
of positions that they held. Dimas 
was instrumental in assisting many 
young professionals become suc-
cessful in the golf industry and held 
the highest respect on a Section 
and National level, collaborating 
with many National PGA pro-
grams to insure their success.

During his tenure with the 
WNYPGA, Dimas grew the Sec-
tion and won many accolades 
for his efforts, serving on several 
committees both in and out of 
the PGA of America until his 
retirement in 2009.

Dimas was born in Rochester 
in 1946 and is survived by his 
wife Maureen, son William, Jr., 
daughters Karen and Kristen and 
grandson Lucas. x

Rochester Native Sluman Preparing for First 
Full Season on PGA Tour’s Korn Ferry Tour

Rochester native Trevor 
Sluman enjoyed a memorable 
2019 golf season — and now, 
he is preparing to embark on 
the next chapter of his profes-
sional career when the PGA 
Tour’s Korn Ferry Tour (pre-
viously known as the Buy.com 
Tour) opens its 2020 season a 
month from now.

Sluman, 26, now resides in 
Delray Beach, Florida but he 
spent much of the past two sea-
sons playing on another PGA 
Tour-backed “feeder” tour, the 
PGA Tour China, where he fin-
ished No.2 on that tour’s Order 
of Merit this season to earn 
full exempt status on the 2020 
Korn Ferry.

Sluman comes from a fam-
ily familiar to most Rochester 
area golfers, which included his 
uncle, Jeff, a celebrated PGA 
Tour and senior Champions 
Tour member for more than 30 

years. Attending the University 
of Louisville, Sluman became an 
accomplished amateur player, 
winning the 2015 New York 
State Men’s Amateur title as 
well as three consecutive Roch-
ester District Golf Association 
District Championship titles be-
tween 2014 and 2016.

Since turning professional in 
2016, Sluman has followed a 
traditional path towards suc-
cess — one that his uncle Jeff 
and more recently fellow Roch-
ester native Dominic Bozzelli 
also pursued. Beginning with 
appearances on smaller pro-
fessional “mini” tours early in 
his career, to the China Tour 
and now the Korn Ferry Tour, 
Sluman hopes to also follow in 
the success stories of his local 
forebears.

Recently, Sluman was inter-
viewed by the PGA Tour about 
his career status and ambitions 

— as well as his ties to the Roch-
ester area. In the interview, he 
reveals that his first sport of 
choice growing up was tennis 
and despite his family’s connec-
tions to golf, he didn’t take up 
that sport until he was 13.

“I played golf maybe once or 
twice with my dad as a kid, but 
I didn’t really start playing until 
I was 13, which is pretty late 
for someone from my family 
and for someone who grew up 
literally off the eighth hole at 
Oak Hill’s East Course,” Sluman 
said in the interview. “I was 
pretty good at tennis. I think 
had I stuck with it, I would have 
been at the NCAA collegiate 
level. I don’t know if I would 
have been a successful pro or 
anything like that, but I think 
I definitely would have played 
college tennis.”

He adds that a foot injury 
one season sidelined him from 
competitive tennis and while 
he was recovering, he began 
playing golf. Eventually, golf 
took over his time and interests 
and the rest, as the saying goes, 
is history.

“I’ve only picked up the tennis 
racquet maybe six times since 
then,” he says. “I just got the 
golf bug.”

Currently, Sluman spends 
most of his time in his adopted 
state of Florida but he still thinks 
of his hometown and visits regu-
larly during the summer months.

“For me as a golfer, Roches-
ter was phenomenal,” he adds. 

“We have these amazing Don-
ald Ross golf courses all within 
a square mile of each other. 
Monroe Golf Club has hosted 
an LPGA Championship, Oak 
Hill, obviously, with all of its his-
tory, Irondequoit Country Club 
was home to a Korn Ferry Tour 
event and the Country Club of 
Rochester has held two U.S. 
Women’s Opens (including the 
first one, in 1953). There is so 
much great golf in the town.”

As he prepares for his offi-

cial debut on the Korn Ferry 
Tour next month, Sluman also 
took the time to remember his 
roots in the game and where 
he began his journey to profes-
sional golf.

“The Rochester District Golf 
Association has so many players 
as members. It was a cool way 
to start my junior career being 
in a city full of golf fanatics.”

The full interview with Sluman 
can be read on the pgatourseri-
eschina.com website. x
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READY FOR HIS DEBUT:  In just over a month, Rochester native Trevor 
Sluman — seen here after finishing as the No.2 golfer on the professional 
China Tour this season — will begin the next chapter of his career, on 
the PGA Tour’s Korn Ferry Tour. (PGA Tour)

LOCAL GOLF LEADER:  Bill 
Dimas, who grew up in Rochester 
and later served as the first Exec-
utive Director of the Western New 
York PGA Section until his retire-
ment in 2009, passed away at age 
73 last month. A memorial service 
was held for him on Sunday in East 
Amherst. (castigliafuneralhome.com)
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second after a 66. The South 
African eagled the 18th after 

hitting his second shot to 15 
feet, making things interesting 
for Jones at the end.

“I was told on the 18th fairway 
that Louis had made eagle ahead 
of me,” Jones said. “So it was a 
pretty good up and down to win 
the championship.”

Japanese amateur Takumi 
Kanaya (71) finished tied for 
third with Australian Aaron Pike 
(69).

Jones, Kanaya and Pike quali-
fied for next year’s British Open 
by finishing among the top three 
who were not already qualified. 
Former British Open champi-
on Oosthuizen was already ex-
empt for next year’s tournament 
from July 16-19 at Royal St. 
George’s.

It’s Jones’ third qualifying spot 
for the British Open via a top 
finish in his home Open.

“I’ve played in maybe five Brit-
ish Opens and it’s the one major 

I would most like to win,” Jones 
said. “To be able to do that and 
plan a schedule around that, will 
be fantastic.”

Kanaya said he didn’t realize 
he needed a birdie putt on 18 to 
make it into the top three.

“No I didn’t, but happy to be 
going there,” he said.

Chasing his first big win in 
Austral ia, Marc Leishman 
mounted a challenge until his 
round came undone with a dou-
ble-bogey on nine.

Leishman sprayed his ap-
proach into the deep rough 
right, chopped out to the cart 
path and came up short before 

two-putting to fall six shots off 
the pace.

He shot 71 to finish in a share 
of 10th at seven under.

Oosthuizen, Leishman and 
Adam Scott, who missed the 
cut, now move on to Royal Mel-
bourne for next week’s Presidents 
Cup, where they are all members 
of the International team.

Their team captain, Ernie Els, 
missed the Australian Open cut, 
giving him some extra time to 
prepare for the four-day tour-
nament against a United States 
team which has only lost once 
previously — at Royal Mel-
bourne in 1998. x

ing the best golfers in the world, 
having tons of hours [of con-
tent],” said industry veteran Ed 
Desser, who runs the consulting 
firm Desser Sports Media. “All 
those things create value. It’s re-
ally a function of trying to figure 
out how to harness the product 
in today’s world, which is much-
changed from that 40-year-ago 
benchmark.”

Negotiations on PGA Tour’s 
next rights deal are ongoing, 
with an announcement expected 
sometime in 2020, a source with 
knowledge of the situation told 
FOX Business.

The PGA Tour is seeking a 
“significant increase” in value 
over its current media rights 
deals, according to the Wall 
Street Journal. Reached in 
2013, the deals with CBS and 
NBC are purportedly worth 
$400 million annually. In 2018, 
the PGA Tour sold its interna-
tional rights to Discovery Com-
munications in a 12-year agree-
ment valued at $2 billion.

With expiring rights to NFL’s 
Monday Night Football and Sun-
day Ticket services expected to 
dominate the conversation in the 
coming years, the PGA Tour so-
licited bids on its television deals 
early. Prospective bidders won’t be 
acquiring golf’s four major tourna-
ments – the Masters, PGA Cham-
pionship, Open Championship 
and U.S. Open — because they 
are broken out in separate deals.

“You think about entertainment 
and sports in general — it’s like 
another golden age for content,” 
PGA Tour chief media officer 
Rick Anderson told Sports Il-
lustrated in August. “I think any 
rights-holder that could come to 
market now probably would.”

Golf’s television ratings typical-
ly lag far behind those of other 
premium sports properties, such 
as the NFL and NCAA. Howev-
er, its audience of older, affluent 
viewers opens up an array of 
monetization opportunities for 
whichever company scores the 
rights. 

Amazon, for example, could 
leverage a PGA Tour deal to 
sell branded merchandise on its 
massive e-commerce platform.

“The idea of creating other 
ways that a rights-holder could 
monetize the golf content would 
be part of the rationale for a 
higher rights fee,” said Chris 
Vollmer, managing director at 
media consulting firm MediaL-
ink. “I think someone who could 
develop e-commerce around it is 
a really viable strategy, particu-
larly given the demographics of 
the audience and the affluence of 
the audience.”

The battle for subscribers 
could contribute to a potential 
bidding war. Disney has spent 
heavily on live content to power 
its ESPN+ streaming service, 
while AT&T is in the process 
of rolling out a WarnerMedia 
streaming service. The Journal 
reported that AT&T is prepared 
to offer the PGA Tour its own 
branded network to replace the 
Golf Channel deal.

“In terms of competition, 
there’s no question that there’s 
now a whole bunch of new par-
ties that didn’t exist the last time 
the PGA Tour did this,” Dess-
er added. “In and of itself, you 
would expect that to drive price 
upwardly.”

With the expiration of its PGA 
Tour deal less than two years 
away, CBS has taken steps to 
put a fresh spin on its golf broad-
casts. The network has recently 
added LPGA star Michelle Wie, 
former Masters winner Trevor 
Immelman and longtime Tour 
mainstay Davis Love III to its 
broadcasts.

At present, it’s unclear if those 
maneuvers will entice the PGA 
Tour to renew its existing deal. A 
company with strong technolog-
ical capabilities, such as Amazon 
or ESPN, could have an advan-
tage as the Tour looks to mod-
ernize its product for streaming 
audiences.

“The other thing the PGA 
might be looking for is they’re 
going to want a partner that can 

also make sure that golf remains 
contemporary as a video experi-
ence,” Vollmer added.

Lagging behind the PGA, is 
the LPGA Tour. The women’s 
contract with The Golf Channel is 
coming up for bidding as the same 
time as the men’s tour. While the 
LPGA had 33 events on The Golf 
Channel this year, it only had five 
events on broadcast network TV 
— which reaches a much larger 
audience.

For this round of contracts, 
the PGA Tour is negotiating 
the deals for the LPGA as well 
serving as the circuit’s de facto 
agent. LPGA commissioner 
Mike Whan told Golfweek that 
he believes the joining of forces 
could only benefit the women’s 
tour. “I think there’s some value 
to us in understanding where 
their future is as well,” said 
Whan. “It makes us more in tune 
with what the 2022 and beyond 
picture looks like for them.” x

© foxbusiness.com

Television Rights
(Continued from Page 1)

Jones

(Continued from Page 1)

South Africa’s Louis Oosthuizen, left, waits to play his second shot on the 
6th hole during the second round of the Australian Open. (AP Photo/Rick Rycroft)
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Lombard Gets His Sun City Triumph in a 
Celebration of 20 Years of #Golfandgiving

The 20th anniversary of the 
Gary Player Invitational was in-
deed one of the most memo-
rable as Sunshine Tour profes-
sional Zander Lombard and his 
team including Irish pop star 
Brian McFadden celebrated their 
tournament victory against the 
backdrop of an incredible R2.3 
million raised for The Player 
Foundation at Sun City this 
weekend.

Lombard, a week after leading 
the Nedbank Golf Challenge 
hosted by Gary Player for two 

days at Sun City before finishing 
tied eighth, led his team of Mc-
Fadden and businessmen Adrian 
Moors and Mark Ilsley to a three-
point victory on 188 points at 
the Lost City Golf Course on 
Sunday.

McFadden was delighted to 
be on the winning team in this 
tournament for the second time.

“I won here when Gary Player 
celebrated his 80th birthday, 
and now I’ve won on the 20th 
anniversary of the Gary Player 
Invitational,” he said.

“But the truth is that it’s just 
incredible to play a part in what 
the Gary Player Invitational Se-
ries is doing around the world. 
They have raised more than 
$64 million for The Player 
Foundation and you can see 
all the people it has helped. 
We’re just here to try and do 
our part.”

It was a message echoed by 
businessman Moors.

“It’s fantastic to win, but it’s 
more about the fundraising and 
how many people benefit from 
the work of The Player Founda-
tion,” he said.

The funds raised will be used 
to help the selected beneficiaries 
Wings and Wishes and the Blair 
Atholl School.

“We are so grateful for the 
support of The Player Founda-
tion,” said Inge Human, Manag-
er: Wings and Wishes.

“Government and private 
healthcare do not pay for the 
transport of chronically ill chil-
dren from rural areas to facili-
ties where they can be treated, 
so that’s the role we fulfill. We 
transport six children seven 
days a week and 365 days a 
year.

“The Player Foundation and 
the Gary Player Invitational are 
our biggest donors and without 
them we would not be able to 

help these children,” she said.
Former Proteas cricket captain 

Shaun Pollock was one of the 
many sports stars who partici-
pated this year, and he summed 
up the weekend of #GolfAndG-
iving as one of the most mem-
orable in the many Gary Player 
Invitational tournaments he has 
played in.

“It was organized and run in a 
great way, in a great atmosphere 
and for a great cause. You help 
to raise money and that means 
you get to change the lives of 
children,” he said.

Evan Mervis from Rolex left 
with a similar appreciation of the 
tournament’s impact for charity.

“Every year we come here 

and listen to a beautiful message 
of hope and encouragement,” 
he said.

And Thabo Mosololi, the Chief 
Operating Officer of Sun Inter-
national, said the timing of this 
year’s tournament was particu-
larly special for them as hosts.

“Sun City is celebrating its 
40th anniversary and the Gary 
Player Invitational is celebrating 
its 20th anniversary. We pride 
ourselves on being part of our 
communities and giving back to 
them, and the Gary Player Invi-
tational does exactly the same. 
So this event really resonates 
with us and is very important to 
us,” he said.  x

©GaryPlayer.com

Expositor-Ledger Newspapers

Rochester Golf Week • The Jewish Ledger
2535 Brighton-Henrietta Town Line Road, Rochester, NY 14623
(585) 427-2468 • FAX (585) 427-8521

IMPORTANT… We want YOUR AD to be perfect…
Your ad will run as it appears here unless we hear from you immediately.

Please review this ad carefully.
n Check spelling and punctuation
n Check addresses and phone numbers, as well as e-mail addresses and web sites.
n Check dates and times of all events listed.
If there are any corrections, please call us immediately at 427-2468.

“The man who stops advertising to save money is like the man who stops the clock to save time.”

Golfin the Carolinas • 2x3 • 012819 • JT  golfincarolinas@aol.com

Since 1993

Call Dan Morphet: 391-3961 
golfinthecarolinas.net  •  M-F 1-9  Sat 9-Noon

PREMIUM

Myrtle Beach 
Golf & Lodging  

Packages
No Surcharges!

Expositor-Ledger Newspapers

Rochester Golf Week • The Jewish Ledger
2535 Brighton-Henrietta Town Line Road, Rochester, NY 14623
(585) 427-2468 • FAX (585) 427-8521

IMPORTANT… We want YOUR AD to be perfect…
Your ad will run as it appears here unless we hear from you immediately.

Please review this ad carefully.
n Check spelling and punctuation
n Check addresses and phone numbers, as well as e-mail addresses and web sites.
n Check dates and times of all events listed.
If there are any corrections, please call us immediately at 427-2468.

Advertiser • Size • Date • Designer  Fax/Email: @

“The man who stops advertising to save money is like the man who stops the clock to save time.”

Book Your  
Event Today!

Visit FairwayFundraising.Wordpress.com or call (585) 704-9280

The perfect addition to  
any charity tournament.

Raise money and  
speed up play.

Hey drivers, what 
will it take for you 
to notice us?

In 2017, drivers injured or killed 411 
pedestrians and cyclists in the Rochester 

area. Learn the facts that may help save a 
life at drive2Bbetter.com.

Space donated to Causewave Community Partners as a public service of this publication.

Smith Isn’t Here for Reed’s Cheating, 
‘Bulls--t’ Excuses Ahead of Presidents Cup

by RYAN YOUNG
Several members of the interna-

tional team aren’t happy with Pat-
rick Reed in the wake of his latest 
rules infraction on Friday, and they 
aren’t holding back ahead of the 
Presidents Cup this week.

Reed was hit with a two-stroke 
penalty in the third round of the 
Hero World Challenge on Friday 
after deliberately hitting the sand 
with his club twice while taking 
practice swings inside a bunker — 
a clear and obvious violation.

The seven-time Tour winner 
wasn’t very apologetic about 
the incident, either, and actually 
blamed the penalty on the Golf 
Channel cameras that were filming 
the tournament.

“I think with a different camera 
angle they would have realized 
that, if it was from the side you 
would have seen that with the 
backswing it was not improving 
the lie because it was far enough 
away from the golf ball,” Reed said 
after the round.

Smith — who finished T27 at 
the Australian Open on Sunday, 
13 shots back from winner Matt 
Jones — wasn’t having Reed’s 
“bulls--t” excuse.

“If you make a mistake maybe 
once, you could maybe under-
stand, but to give a bit of a bulls--t 
response like [blaming] the camera 
angle… that’s pretty up there,” 
Smith said, via the Australian As-

sociated Press. 
Smith was quick to defend Reed 

in general, however, saying he’s 
never had a bad interaction with 
his fellow Tour pro. 

Cheating, though, is where he 
draws the line.

“I know Pat pretty good and 
he’s always been nice to me, so 
I don’t want to say anything bad 
about him,” Smith said, via the 
AAP. “But anyone’s cheating the 
rules, I’m not up for that.”

Smith Urges Australian 
Crowd to ‘Give It’ to Reed 
During Presidents Cup

Reed will join the rest of the 
U.S. team at the Presidents Cup 
this week at Royal Melbourne in 

the biennial competition, one the 
Americans have dominated since 
it first started in 1994.

Smith, who is playing in his first 
Presidents Cup, hopes his fellow 
Australians take full advantage of 
Reed’s latest blunder when watch-
ing him on the course. 

“I hope so,” Smith said, via the 
AAP. “I don’t have any sympathy 
for anyone that cheats. I hope the 
crowd absolutely gives it to not 
only him, but everyone [on the 
U.S. team] next week.”

Smith isn’t alone, either. 
Marc Leishman — who finished 

T10 at the Australian Open and is 
back for his fourth Presidents Cup 
appearance — was right there 
with him.

“There’s opportunities there [for 
fans], put it that way,” Leishman 
said, via Golf Australia. “He’s defi-
nitely opened the door there. He’s 
brought it on himself.”

Reed, though, isn’t worried 
about anything that comes his 
way in Melbourne.

“There’s not really anything 
that’s going to be said or done 
that’s going to really derail me at 
the end of the day when I go out 
there to play golf, especially next 
week,” Reed said, via the Golf 
Channel. “I’m playing with my 
team and for the whole country, 
and at the end of the day, noth-
ing’s going to get in my way.” x

©Yahoo! Sports
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Find Your ‘Why’

by BETH ANN NICHOLS
One of the first questions 

Colby Wollitz poses to new play-
ers at the The Golf Academy in 
Louisville, Kentucky, is “Why do 
you play golf?”

It’s essential for the athlete to 
know the answer to that ques-
tion to manage expectations. It’s 
essential for the coach to know 
the answer to help the player 
reach his or her goals.

Is the player looking to win, 
whether it be the member-mem-
ber or the state amateur?

Is the player mainly interested 

in the social aspect of the game?
Or is it mostly about escaping 

the office grind? Nothing like a 
breath of crisp air and a long 
walk in a green space to clear 
the mind.

Most players will fit into more 
than one of these categories 
throughout the course of their 
golfing life. Even the best in the 
world, notes Wollitz, like to es-
cape to an island every so often 
to tee it up barefoot with their 
buds. (See Jordan Spieth, Rick-
ie Fowler, Justin Thomas and 
Smylie Kaufman on any number 

of bro trips.)
With high school and college 

athletes, Wollitz likes to get away 
from the range and play the 
“spin the wheel game” to mix 
it up on the course. Whatever 
club the wheel lands on is the 
club they have to pull for the 
next shot.

A PGA coach can do every-
thing from tighten a single-digit 
player down to scratch, to help 
an executive get through an im-
portant round of customer golf 
without breaking any windows.

Figuring out ways to relieve 
the stress that sometimes ac-
companies social golf is part of 
a coach’s job.

For juniors, Wollitz said, the 
focus must first be on fun. But 
he’s also found that most of the 
youngsters he coaches feed off 
of competition.

“I think that everybody deep 
down wants to get better,” said 
Meghann Stem, a PGA pro-
fessional at Glenmoor Country 
Club in Canton, Ohio.

It’s the coach’s job to help get 
them there. x

©PGA.com

(Getty Images)

But what happens when that 
beloved putter is in rough shape? 
Maybe it’s dinged up, rusty, 
whatever. If you’re thinking it’s 
time to ditch it for a new, pret-
tier model, you might want to 
think again.

Did you know you can actually 
bring back the beauty of that 
putter you love that’s seen better 
days and have it looking better 
than ever?

If you’re wondering how that’s 
possible, you may want to take 
the time to learn a little about a 
gentleman from North Carolina 
named Ken Hissam.

Hissam is a self-described “put-
ter geek” whose first memories 
of playing the game are on the 
putting green. He comes from a 
family where both parents were 
golf nuts. His mother, 90 years 
old now, still plays twice a week.

Growing up, Hissam recalls his 
parents hiring a caddie to babysit 
him while they played. Hissam 
and the caddies spent all that 
time on a putting green. And 
that’s where he fell in love with 
the game... and with putters.

There’s something about a 
putter

“Out of all the clubs in one’s 
bag, there’s a special bond with 
a putter,” he said. “A putter 
can bring you out of trouble 
after three horrendous shots or 
make you look like a complete 
idiot after just one. Clubs may 
come and go, but everyone 
keeps that one putter that won 
their club championship, a high 
school match, was their father’s 
or grandfather’s or just pulled 
them out of a 3-way press on 
the 18th.

Mine is a McGregor IMG 5 
that my dad used and gave to me 

when I was only 11. He passed 
away a few years ago and once I 
pulled that putter out of my bag, 
all the memories came flooding 
back about my dad and when 
we played. My dad was the best 
putter of the ball I had ever seen. 
I wanted to see the putter how 
he saw it all those years ago. I 
wanted to see it like it was new 
when he picked it up in the pro 
shop. That started my quest.”

Hissam owns Kickstand Put-
ters, which specializes in putter 
restoration and refinishing for a 
fraction of what you would pay 
for new putter. Basically, he can 
do to your putter what he did to 
the one his dad gave him as an 
11-year-old boy.

So why refinish an old putter 
instead of dropping $300+ on a 
new one, off the rack?

“There’s something about 
a great putter that keeps you 
going back,” Hissam said. “It 
knows you and you know it. 
There’s a history with the putter 
and if you get a new one you 
have to go through the courting 
process again.”

Hissam can take an old, beat-
up putter, remove the nicks and 
dings and refinish it with both 
the finish (black oxide, nickel, 
black PVD, raw stainless or raw 
carbon steel) and paint fill of 
your choosing.

“It’s essentially turning your 
old favorite brand new again,” 
he said. “There are basically two 
types of putters I work on: car-
bon and stainless steel. Stainless 
is more durable, as it will tolerate 
the elements a lot better than 
carbon. Carbon will rust over 
time because of the low nickel 
and chrome content. Some of 
the carbon putters that readers 
will be familiar with are the early 

Scotty Camerons like the ‘Art of 
Putting’ series or the ‘Studio De-
sign’ series. The ‘Pro Platinum’ 
series is also carbon, but it’s plat-
ed. The best advice is to keep 
the headcover on it and keep it 
dry. Another bit of advice is to 
keep it in your hands and not in 
the air, meaning don’t throw it!”

The key to Hissam’s ability to 
bring that old putter back to life 
is all in the preparation. “Sand-
ing, polishing and buffing,” he 
said. “You have to make the 
putter look worse during the 
process in order for it to look 
better. The right equipment is 
essential. The polishers and buf-
fers you get at the Home Depot 
or Lowes won’t cut it. I use my 
friend’s shop which has all the 
industrial sanders and polishers.”

Some golfers treat their putter 
like a newborn. When Hissam re-
stores it, he treats it the same way

“When I first talk to the owner, 
I set expectations up front,” said 
Hissam, who doesn’t take pay-
ment until a customer is happy 
with the finished product. “For 
example, if there are really bad 
dings in the face, then we may 
not be able to save the milling. I 
share that with the owner. But, 
I can re-mill the face as well 
for an additional charge. I let 
them know the timeframe that 
they should expect their putter 
completed. Sometimes, I’ll send 
them photos of the work right 
after polishing when the putter 
is ready for black oxide or PVD. 
Next, I will send them photos of 
the putter when it’s completely 
restored for their approval. I 
learned early on that it’s all about 
customer service, communica-
tion and exceeding the custom-
er’s expectations.” x

© PGA.com

Putter
(Continued from Page 1)

� Rochester�GOLF�WEEK�•�Monday,�December�9,�2019�•�Page�5

Expositor-Ledger Newspapers

Rochester Golf Week • The Jewish Ledger
2535 Brighton-Henrietta Town Line Road, Rochester, NY 14623
(585) 427-2468 • FAX (585) 427-8521

IMPORTANT… We want YOUR AD to be perfect…
Your ad will run as it appears here unless we hear from you immediately.

Please review this ad carefully.
◗ Check spelling and punctuation
◗ Check addresses and phone numbers, as well as e-mail addresses and web sites.
◗ Check dates and times of all events listed.
If there are any corrections, please call us immediately at 427-2468.

Pittsford Village Estates • 2x5 •042815 • SH   Fax/Email: (Lanine) lanine@igordon.com

“The man who stops advertising to save money is like the man who stops the clock to save time.”

For your convenience, the Rental Agent is located at #3 Colonial Parkway.

18 Colonial Parkway • 381-3520
Managed by the I Gordon Corporation • 546-8111

Pittsford Village
Estates

Located off Monroe Avenue close to the quiet, upscale 
Village of Pittsford. There are 114 spacious one, 
two and three bedroom units with air conditioning, 
garages and storage units included. These apartments 
are situated on beautifully maintained grounds in a 
peaceful park-like setting. The Estates are less than 
a mile from shopping centers and theaters, close to 
expressways and on the Greater Rochester bus line.

Expositor-Ledger Newspapers

Rochester Golf Week • The Jewish Ledger
2535 Brighton-Henrietta Town Line Road, Rochester, NY 14623
(585) 427-2468 • FAX (585) 427-8521

ImpoRTanT… We want your ad to be perfect…
Your ad will run as it appears here unless we hear from you immediately.

please review this ad carefully.
◗ Check spelling and punctuation
◗ Check addresses and phone numbers, as well as e-mail addresses and web sites.
◗ Check dates and times of all events listed.
If there are any corrections, please call us immediately at 427-2468.

Morgenstern DeVoesick • 2x5 • 101917 • SH   Email: jordan@morgdevo.com

“The man who stops advertising to save money is like the man who stops the clock to save time.”

WWW.MORGDEVO.COM      Banking

Tax Assessments   REAL ESTATE GRIEVANCES

HOMEOWNER’S ASSOCIATIONS

ESTATE PLANNING   Small Business Law

Corporate Law   COMMERCIAL LENDING

COMMERCIAL REAL ESTATE  Aviation

Real Estate Development  TAXATION

INTELLECTUAL PROPERTY    Venture Capital

Real Estate   MERGERS & ACQUISITIONS

Executive Compensation   585.672.5000

Expositor-Ledger Newspapers

Rochester Golf Week • The Jewish Ledger
2535 Brighton-Henrietta Town Line Road, Rochester, NY 14623
(585) 427-2468 • FAX (585) 427-8521

IMPORTANT… We want YOUR AD to be perfect…
Your ad will run as it appears here unless we hear from you immediately.

Please review this ad carefully.
n Check spelling and punctuation
n Check addresses and phone numbers, as well as e-mail addresses and web sites.
n Check dates and times of all events listed.
If there are any corrections, please call us immediately at 427-2468.

“The man who stops advertising to save money is like the man who stops the clock to save time.”

Bodine • 2x5 • 080719 • JT bodineunlimited@aol.com

    

5480 County Rd. 36, Honeoye, ny 14471
585.367.2904 • bodineunlimitedtours.com
Departs Pittsford. Itineraries mailed 7 days prior to departure.

Please read and sign company policies prior to booking. 
See our ad in the Westside News
Hometown Community Directory

CONCERTS ~ WINTER FUN ~ BUFFALO!
All Buffalo Concerts Ride & Dinner (your own tix) .......$90+
Key Bank Ctr. Ride, dinner, Club Seats, Dep. 4:30pm .... $290+
12/5 Celine Dion
2/26 The Lumineers w/Mt. Joy
3/7 Kane Brown, Chris Lane, Russell D
8/15 Billy Joel @ New Era Field Bus w/Tailgate .... $100+

NY YANKEE HOME GAMES Dep. 2am .... $210+ 
Stay in NYC till 10pm. Grandstand tix, upgrade options
5/9 Red Sox 5/28 Twins 6/27 Cubs
7/8 Mets 7/25 Bosox TBA OldTimers

YANKEE OVERNIGHT TRIP Fenway Park $520+ 
8/1-2 Yankees @ RedSox 1 game, Dep. 8am

NCAA HOOPS MARCH MADNESS Albany
3/19 @ TU Center - 4 games
2nd Round Ride, meal/tix. Dept. 7AM, Exit 44 ................ $340+
3rd Round Ride, meal/tix. Dept. 9AM, Exit 44 ................. $360+ 

EARLY WINTER SKI TRIPS  Sugarbush, 
Killington, Gore, WFace, Eldora, A-Basin Rocky Roady??? 

BUFFALO SABRES HOME GAMES
Dep. 4pm Henrietta or LeRoy .......................................... $145+
w/light pregame meal, tix in S319, Club add $50+
12/27 Bruins 1/2 Oilers 1/14 BlackKnights
2/16 Leafs 3/5 Penguins 3/9 Capitals
3/15 H-Canes 3/22 Rangers 4/1 Flyers

ORANGE BASKETBALL @ CARRIER DOME . $140+
Dep. 4 Hours Before Tipoff Exit 44, Park & Ride
12/28 Niagara Purple 2/1 Blue Devils........................$190+ 
2/8 Wake Forest 2/29 NC Tar Heels..................$170+

BUFFALO FOOTBALL @ NEW ERA FIELD
All include Bodine Monster Tailgate Buffet, Bus Dep. 7:40AM. 
Family Oriented Fun For All Ages! Sect. 307 or 201  $170+  
50 yard line S333-334 $210+  Prime 20 yard line S114 $310+
NOTE: Our tailgate gatherings remain the same for 2019!!!

12/8 Ravens (Playoff Implications), 12/29 Jets
2020 Chiefs, Chargers, Rams, Seahawks

**Bus/tgate w/your own tix is $120-$140+ pp

BUFFALO ROAD TRIPS WITH BODINE
12/14-15 Pittsburgh Steelers ~ pregame tgate, B Mafia Style!
 Kings @ Pens Hockey option Sat.!
 add $100+ Bfast, pool, Holiday Lights 
 Lots of fun in  .........Steeltown! 
 Depart 11am Leroy ..... $420+
12/21-22 Buffalo @ New England Patriots 
 Ride/upper level tix, hotel PPDO 
 & pregame tailgate, Dep. 7am 
 Exit 44 Park & Ride... $550+

12/14 NYC Shopping-Exploring Dep. 4am stay until 9pm .$90+

5480 COUNTY RD. 36, HONEOYE, NY 14471
(585) 367-2904 • bodineunlimitedtours.com

Departs Pittsford. Itineraries mailed 7 days prior to departure. Please read and sign company policies prior to booking.

2/5        Kiss

NFL @ NEW ENGLAND PATRIOTS
OR maybe, just maybe in Buffalo!!!

Deposits go you in!!
Stay tuned!!!. $550+

Lights



For Better Rolls, Fit Your Putter
by CHRISTOPHER FOLEY
As club fitting has become 

more and more prevalent over 
the last several years, the area 
that the average golfer has taken 
the least advantage of is that of 
putter fitting. 

Primarily because of a lack 
of fitting systems and a lack of 
knowledge of the effects of a 
poor fitting putter, most play-
ers have to adapt their putting 
strokes to their putter rather 
than making an efficient stroke.

Creating an 
Efficient Stroke

The most efficient and simplest 
putting stroke is one in which the 
putter works straight back and 
straight through on the intended 
target line. In other words, a pen-
dulum type stroke. 

To create this type of stroke, 
the golfer needs to be in the cor-
rect set-up position. This is one 
in which the golfer is bending the 
upper body from his hips so that 
his eyes are positioned over the 
golf ball and the target line. In this 
position, the golfer’s arms should 
hang straight down from his shoul-
der in a relaxed manner. 

The golfer should then be able 
to place his hands on the handle 
of the putter with the head of the 
putter resting flat on the ground. 
This position gives the golfer the 
ability to create an efficient stroke.

Strike the right balance
The combination of having the 

eyes over the target line and the 
arms hanging from the shoul-

ders gives the golfer the greatest 
chance of the putter being swung 
straight back and through and 
the golf ball being struck in the 
center of the sweet spot with the 
face of the putter square to the 
target line.

The Four Factors That 
Need to Be Addressed 
in Fitting a Putter

1. Length
In my coaching I find that at 

least 80 percent of people are 
playing with putters that are too 
long for them. When the putter is 
too long there are two things that 
typically occur: 
• The player will grip the club so 

that his arms are not hanging 
straight down from his shoul-
ders.

• The player will be positioned 
such that his eyes are not over 
the target line and the putter is 
not sitting flat on the ground. 
This leads to misalignment and 
to a non-pendulum type stroke.

The vast majority of putters 
sold in golf shops are 36 or 35 
inches long, while the vast major-
ity of people fit into putters that 
are 32 to 34 inches. A putter’s 
length can easily be changed by 
removing the grip and cutting the 
shaft to the proper length.

2. Lie angle 
The lie angle is the angle cre-

ated by the shaft, relative to the 
ground, when the sole of the 
head of the putter is sitting flat 
on the ground at address. If the 
sole of the club is not resting flat 
on the ground at address, it is 
difficult to aim the putter correct-
ly and to hit the ball consistently 
in the center of the clubface. 
Again, the lie of most putters 
can easily be changed, using a 
loft and lie machine.

3. Loft and 4. Offset
These two factors are interrelat-

ed. The loft is the angle of pitch 
on the face of the club and the 
offset is the amount of space the 
face of the putter is set back from 

the shaft of the club. 
The loft and offset affect the 

roll of the golf ball and, most 
importantly, how the player aims 
the face of the putter.

When a putt is struck, the ball 
skids for a short distance and then 
starts rolling. The less skid, the 
truer the roll. If the putter has too 
much loft the ball will hop. If the 
putter has too little loft the ball 
will skid too much.

It’s All in Your Eyes
The combination of loft and off-

set’s effect on aim has to do with 
how an individual’s eyes function. 
The way a person’s eyes work 
together influence how he sees 
the face of the putter relative to 
the target line at address. 

If a person tends to aim left 
he should have a putter with less 
loft and or offset. A putter with 
more loft and offset will help a 
person whose tendency is to aim 
too much to the right.

While the offset of a preex-
isting putter cannot typically be 
changed, the loft of the putter 
is normally very easy to change 
using a loft and lie machine.

When you consider that putting 
accounts for 30 percent to 50 per-
cent of a golfer’s score, depending 
on their ability level, having a put-
ter that allows the player to make 
a more efficient stroke is an easy 
solution to lowering scores. 

Having your next putter fit or 
your current putter modified, 
is a simple solution to playing 
better golf. x

© PGA.com
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What’s in the 
Bag: Hero 
World Challenge 
Winner Stenson

Henrik Stenson made his tri-
umphant return to the winner’s 
circle for the first time since 2017 
at the Hero World Challenge, 
topping Jon Rahm by a shot on 
Saturday in the Bahamas.

Here’s what was in the win-
ner’s bag:
Driver: Callaway Epic Flash (9 

degrees) with Mitsubishi Ten-
sei AV Blue 65X shaft

3 Wood: Callaway Epic Flash 
Sub Zero (13.5 degrees) with 
Project X HZRDUS Green 
Smoke shaft

5 Wood: Callaway Rogue Sub 
Zero (18 degrees) with Mit-
subishi Tensei CK Blue 80TX 
shaft

Irons: Callaway Legacy Black 
(3-9 iron) with Nippon N.S. 
Pro Modus3 Tour 120X 
shafts

Wedges:  Cal laway MD3 
Milled (46 degrees), Callaway 
Jaws MD5 (52 and 58 de-
grees) with Nippon N.S. Pro 
Modus3 Tour 120X shafts

Putter: Odyssey White Hot 
Pro No. 7

Golf Ball: Titleist Pro V1 x
©Golf Channel

Play Better Golf With Jack Nicklaus
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HAVE YOU HEARD ANYTHING NOTEWORTHY 
ON THE LOCAL GOLF SCENE? 

Golf Week’s “Mulligans,” column allows our readership 
to “play over” the news, notes, and anecdotes which may 

be of interest to others.
Remember Mulligans throughout the 

year for your golf vacation stories.
Send your notes to Golf Week, 

2535 Brighton-Henrietta TL Rd.,  
Rochester, NY 14623, call the Golf Line 

at (585) 427-2434, or email  
editor@golfweekrochester.com
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Select Wines that Match Your Style

For a novice, simply distin-
guishing a wine preference — 
white or red, sweet or dry — 
may be the extent of his or her 
comfort level. However, a more 
experienced wine enthusiast 
knows there is an entire world 
to explore when it comes to dis-
covering interesting wine styles.  

For example, winemakers 
in the Spanish wine regions of 
Ribera del Duero and Rueda 
draw on hundreds of years of 
history perfecting the art of 
winemaking. Together, these 

regions produce an array of 
flavorful, full-bodied reds and 
crisp, refreshing white wines. 
Recently, these regions have 
garnered attention for their 
wines’ value and versatility, 
making them solid choices for 
someone looking to explore 
and develop his or her palate 
without breaking the bank.

“The wines of Ribera del 
Duero are generally made in 
a more generous, international 
style that would make them a 
natural transition for a tradi-

tional drinker of Cabernet Sau-
vignon,” said Brahm Callahan, 
master sommelier and Ribera 
del Duero y Rueda ambassa-
dor. “The same can be said for 
Rueda. The wines have bright, 
ripe fruit, great weight and 
texture, and offer an excellent 
alternative for someone who 
likes Sauvignon Blanc.”

Ribera del Duero
There are 300 wineries in 

Ribera del Duero, which sur-
rounds the Duero River for 
100 miles across the region. 
The semi-arid terrain and cli-
mate create optimal ripening 
conditions for the Tempranillo 
grapes that define the region’s 
wines’ distinctive character. If 
you like Cabernet Sauvignon or 
Merlot, the big, rich, bold red 
wines of the region may be to 
your liking. 

For the party host — A high-
ly rated red that is soft juicy 
and impressively flavorful is 
sure to impress guests. Encour-
age guests to explore beyond 
their go-to with a Tempranillo 
from Ribera del Duero.  

For the gift-giver — For a 
special occasion (either as a 
reward for yourself or someone 
else), the critically acclaimed 
Vega Sicilia Unico is a qual-
ity choice. This wine boasts 
the perfect proportion of fruit 
(plums and berries), tannins 
and acidity for a true splurge.

For the casual wine drinker 
— A clean, bright blush rosé 
with notes of raspberries and 
strawberries is an enjoyable 

option throughout the day, 
from brunch to cocktail hour 
and onto the patio at twilight.

Rueda
One of the hallmarks of Rue-

da’s refreshing white wines is 
versatility. With just the right 
amount of fruit and a refresh-
ing finish, wines from Rueda 
are clean, bright and complex, 
yet effortlessly drinkable. The 
region is home to 70 wineries 
clustered on the plateau of Cas-
tilla y Leon at a high altitude of 
about 2,300-2,600 feet above 
sea level. The difficult grow-
ing environment, mineral-filled 
gravel soils and abundance of 
sunshine help create a crisp 
white wine with character.

For the environmentalist 
— If organic and sustainable 
winemaking appeals to you, 
Menade Verdejo is well-known 

as a flavorful wine made with 
the environment in mind. 
These fifth-generation sibling 
winemakers are pioneers in or-
ganic viticulture with an organ-
ic certification for their winery 
and vineyard.

For the bubble lover — 
Light bubbles are perfect alone 
or paired with fish and fruits, 
and a varietal featuring the 
Verdejo grape is a less common 
but delightful way to enjoy a 
little bubbly.  

For the warm weather en-
thusiast — A crisp, refreshing 
glass of an option like Beronia 
Verdejo offers minerality and 
intense fruit flavors to unveil an 
intense palate with a refreshing 
acidity that is ideal for a hot day.

Learn more about the region 
and its wines at riberaruedaw-
ine.com. ± –Family Features/Ribera 
del Duero y Rueda

Tips for Hosting a 
Better Brunch

Love the idea of hosting a 
brunch, but begin to regret it 
the moment you’re toiling over a 
pan of bacon grease while your 
friends are chatting over mimo-
sas? You’re not alone. Whether 
you’re planning a simple brunch 
for a small group or an Easter 
brunch to wow a crowd, these 
simple tips and ideas are guaran-
teed to get you out of the kitchen 
and into the action.

Prepare a game plan. Develop-
ing a checklist will prevent you 
from feeling overwhelmed with 
to-do’s. Once you know how 
many people will be attending 
the brunch, start planning the 
menu, gather recipes and make 
a grocery list. Take inventory 
of your cooking supplies, serv-
ing dishes and tableware. While 
cleaning the house, identify what 

decorations are needed.
Picture the scene the night be-

fore. Figure out how to serve the 
food, decide where to put the 
drinks, gather extra seating and 
put all the plates, cups, cutlery 
and napkins on the table. Also, 
don’t forget the mugs or cocktail 
glasses if you plan to serve coffee 
or mimosas. While it might seem 
obvious, these little details can 
easily be overlooked. Last-minute 
jobs are bound to happen, so con-
quering the planned details ahead 
of time will help keep you sane.

Create a menu full of make-
ahead recipes. From drinks to 
dessert, make sure your menu 
allows you to spend more times 
with friends and family and less 
time in the kitchen. Sure, every-
one loves a good omelet, but 

(Brunch — Page 8)
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Holiday Hacks: How to Spend Less Time Cooking and More Time With Family
The holidays are a time to 

celebrate and make priceless 
memories with friends and 
family. However, when you are 
the person tasked with prepar-
ing and cooking for everyone 
else, you may often have to 
miss out on all the family fun 
and those moments that matter 
most.

Here are several tips to get 
you motivated to get out of the 
kitchen and give you more time 

to enjoy the company of loved 
ones — without sacrificing any 
of your delicious holiday tradi-
tions.

Plan Ahead
Preparation is key! To begin, 

make a to-do list of the nec-
essary tasks (i.e., purchasing 
ingredients) that can be com-
pleted ahead of time. For exam-
ple, set the table the day before 
to save time on the day of your 

gathering. Also, be sure you 
are well stocked on things you 
may run out of or could dirty 
easily — from cloth napkins 
to beverage options — so you 
don’t stress day-of and can truly 
relish every minute with family.

Divide the Responsibilities
Who says you have to do 

all the work? Ask friends and 
family to pitch in — a little 
help goes a long way. A few 
weeks before your gathering, 
send a message to your guests 
inviting them to help with bev-
erages, picking up ice, or bring-
ing a side dish or dessert. And 
when the meal is over, have a 
designated clean-up crew with 
multiple people to get the job 
done faster.

Leftovers for House Guests
Even if you have several 

guests staying in your home, 
don’t feel obligated to cook 
brand new meals each day. 
Turn holiday leftovers into to-
morrow’s breakfast or lunch by 
adding leftover meat to omelets 
or putting together a sandwich 
bar. There are so many deli-
cious ways to plus up Thanks-
giving leftovers, like a turkey 
and Swiss bread pudding or 
even a turkey shepherd’s pie!

Use the Right Tools
Save time by getting creative 

in the kitchen. If you run out 
of oven space, the slow cooker 
is a convenient alternative for 
baking desserts like hot fudge 

brownies, apple crisp and even 
pecan pie. You can also find 
easy no-bake recipes or dishes 
that can be made quickly in the 
microwave.

Create a Schedule
If you’re still worried about 

spending too much time standing 
over the stove, create a schedule 
to guide your celebration. Block 
time for socializing, cooking 
and preparing for guests, but 
don’t forget to be flexible. Set 
out board games, crafts or photo 
albums — anything to encour-
age bonding and conversation 
so you’re not tempted to keep 

working in the kitchen.
This year, don’t let your holi-

day cooking duties overtake the 
joy of the season. Follow these 
useful tips to make the most of 
your festive time! Skip Extra 
Grocery Trips

When cooking for a crowd, 
you’re bound to forget an item 
or two from your grocery list. 
Avoid unnecessary extra trips to 
the store by knowing your sub-
stitutes. If you run out of butter, 
you can substitute for olive oil 
or vegetable oil. Happen to for-
get the buttermilk? No worries 
— use watered-down yogurt or 
sour cream. ± –BPT

you’re not a short order cook. 
Instead, opt for low-maintenance 
recipes that can be prepared the 
night before and popped in the 
oven the next morning. You can 
never go wrong with classic egg-
based dishes such as quiche, 
strata and casserole. If your cu-
linary skills aren’t up for the task 
of cooking for a crowd, don’t be 
afraid to choose store-bought or 
catered dishes. This will help 
alleviate any unnecessary stress 
and allow you to enjoy the event.

Ditch the pile of dirty dishes 
in favor of disposable tableware. 
Instead of standing over the sink 
cleaning, spend the extra time 
relaxing with family and friends. 
Try a line of products that offer 
the total solution for your ta-
bleware needs, including a va-
riety of plate and cup sizes and 
a serve and store container of 
cutlery. The Chinet Cut Crystal 

collection makes entertaining 
easy with tableware that com-
plements one another and also 
earns compliments from guests. 
All the dishes can be tossed once 
people are done eating, keep-
ing post-brunch cleanup to a 
minimum. Plus, all Chinet Cut 
Crystal products are recyclable 
— leaving you to only feel guilty 
about that second scone.

Set the table in style. Make 
sure your brunch is as stylish 
as it is tasty. For a “hare-rais-
ing” reaction from your friends 
and family, fold Chinet Classic 
White napkins into the shape 
of bunnies and display in the 
center of each plate. A bunny 
napkin fold can also double as a 
place setting card. Simply write 
the name of the guest on one of 
the bunny ears. It’s a pretty and 
practical way to add personality 
to the table. ± –BPT
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Top Things to Consider When Picking Your Wedding Venue

by JESSICA BISHOP
Picking a venue is a major 

step in the wedding planning 
process. After all, choosing the 
place and date of your cele-
bration will determine almost 
everything else in your wedding 
planning (yes, sometimes even 
the dress!). But with so many 
venues available, how do you 
find the perfect one?

To help guide you, we turned 
to Tina Hoang-To, top venue 
expert and founder of Wedding 
Spot. A recent bride herself, 
Tina pointed out top things you 
should consider as you begin 
your wedding venue search. 

Your Wedding Style — The 
first step to picking your venue 
is pretty obvious: envision your 
dream wedding. Does it take 
place in an elegant manor ball-
room? On a rooftop deck against 
a city skyline? — Or are you 
dreaming of a rustic celebration 
with mountains for a backdrop? 
Identify your wedding style and 
vision and use them as the main 
parameters for your search. 
The closer your chosen venue 
matches your wedding style, 

the easier it will be to transform 
it into your dream place using 
décor. 

Guest Count — Booking the 
perfect space is impossible until 
you establish a guest count for 
your wedding. You don’t want 
to commit to a venue designed 
for 100 people and then end up 
with a final guest list of 200! By 
having a good idea of your guest 
list in advance, you can easily 
eliminate venues that don’t fit 
your entire party.

Guest Accommodations — 
While we’re on the subject, 
consider your guests — espe-
cially your out-of-town guests 
— when picking your wedding 
venue. While you may want 
to get married in the middle of 
nowhere, picking a venue that 
is too out of the way may pre-
vent your guests from having a 
good time (or from finding the 
venue in the first place). When 
choosing a venue, try to see if 
there are accommodations near 
the venue, and set up a wedding 
room block to make things easi-
er for your traveling guests.

Budget — The pricing of 

wedding venues have shocked 
many a bride, but don’t fret 
just yet. Setting your preferred 
total budget for the wedding 
will help you narrow down your 
search to venues that are realis-
tic. Venue pricing isn’t always 
straightforward, so don’t forget 
to read the details. While some 
venues offer simple space rental 
fees, others include more bells 
and whistles like rentals, day of 
coordinator, even wine. We’re 
also seeing more and more ven-
ues offer all-inclusive packages 
as well.

Catering — If you’ve ever 
been to a wedding, you know 

that food makes a big differ-
ence. When comparing venues, 
be sure to note each venue’s ca-
tering policies. Does the venue 
provide catering? If not, do 
they offer a full kitchen, a prep 
kitchen, or no kitchen? Keep 
in mind that if the venue does 
not provide catering, you will 
have to search for a vendor on 
your own. On the flipside, some 
venues require that you use 
their in-house catering or that 
you pick a wedding caterer from 
a provided list. It’s important 
to pay attention to details like 
these as they can make a differ-
ent in your vision and budget. 

Weather — As much as we 
don’t want to admit that bad 
weather could be a factor in 
your wedding, the truth is, it 
can be. If you’re envisioning an 
outdoor wedding ceremony or 
reception, be sure to consider 
the local weather, and see if 
the venues have tents or indoor 
spaces available for backup in 
case of an unexpected shower. 
Also ask about the availability 
of heating and air conditioning.

Finding the perfect venue is 
difficult, but it’s much easier 
when you consider these details 
as you go along. Happy picking! 
Y –About.com
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Fall Back in Love With Your Wardrobe This Holiday Season
Not only is the holiday season 

time for presenting loved ones 
with carefully hand-picked gifts, 
it’s also the season for dressing 
up and sharing good cheer at 
office parties, family events and 
cocktail gatherings.

With all the holiday events 
beginning to fill up social cal-
endars, women nationwide 
begin to have the all-too fa-
miliar feeling that they have 
nothing in their closets to wear. 
In fact, most women only wear 

20 percent of the clothing in 
their closet 80 percent of the 
time, often leading to “closet 
regret.” When clothes lose their 
softness, shape or freshness, 
they tend to shift to the back 
of the closet, becoming items 
once loved but no longer worn. 
As the invitations for holiday 
gatherings arrive, don’t let the 
anxiety of having nothing to 
wear and the fear of going over 
budget on a whole new ward-
robe stress you out this season.

Refresh your holiday attire 
by adding another layer of 
fragrance to your Downy soft 
wardrobe with Downy Unst-
opables Glow In-Wash Scent 
Booster. These in-wash scent 
boosters go beyond everyday 
freshness to keep your outfits 
smelling fresh from one party 
to the next.

“One of the most important, 
but often overlooked, layers of 

a woman’s wardrobe is scent,” 
says P&G’s Scent Expert and 
Perfumer Mark Haward. “Even 
before you put on your perfume, 
Downy Unstopables gives you 
these lovely, long-lasting layers 
that will help you feel beautiful. 
Your closet will have new life.”

With Downy as your season-
al helper, look forward to less 
stress, saving time and money 
by shopping your own closet 
and donning your holiday favor-
ites. Don’t know where to start? 
Here are a few tips on how 
to refresh the holiday outfits 
already in your closet, making 
them look like new and ready 
to bring on the holiday cheer.

Mix and match. If you have 
a staple little black dress that’s 
been worn many times, give it 
a fresh burst of color with a red 
belt, a colorful scarf or even 
beautiful stone statement neck-
lace. Many of your favorite hol-
iday outfits can be accessorized 
with pops of color making them 
look new.

Play up the textures. Soft-
ness is important for any hol-

iday couture. You’ll want to 
be comfortable in your holiday 
outfit whether you’re spending 
an evening under the mistletoe 
or on the dance floor. 

Create surprising high-low 
clothing combinations. One of 
the latest trends is mixing high 
and low-end fashions for a great 
new look. Try this trend with 
items already in your closet, 
like pairing a classic coat with a 
trendy peplum dress or a basic 
T-shirt with a statement skirt. 
Pulling this trend off helps cre-
ate bold new looks from items 
you already have.

Renew your favorites. Keep 
your holiday favorites looking 
new event after event by pro-
tecting them with the fabric 
care regimen. Caring for your 
clothes is much more than just 
“clean” and using fabric soft-
eners and scent boosters is ex-
tremely important to the life 
of your clothes. With Downy 
you’ll be able to shop your own 
closet for the perfect outfit to 
wear all season long, saving 
money and time. ± –BPT
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in the world ranking. And it 
wasn’t the pedigree. He played 
at San Diego State, hardly a 
college golf power.

Stricker didn’t know any of 
that in early June of 2017, ex-
cept that he liked what he saw.

“I just remember he had a ton 
of game and he was a good kid, 
fun to be around,” Stricker said. 
“It’s kind of cool to see how his 
career has taken off.”

That day was the turning point 
for Schauffele that took him 
from relative obscurity to four-
time PGA Tour winner to top 10 
in the world and his debut for the 
Americans in the Presidents Cup 
at Royal Melbourne.

Schauffele earned the final 
spot from that U.S. Open quali-
fier in a 5-for-2 playoff, opened 
with a 66 at Erin Hills and tied 
for fifth in his first major. Three 
weeks later, he won his first 
PGA Tour event. Since then, he 
won the Tour Championship, a 
World Golf Championship and 
the Tournament of Champions, 
each time coming from behind 
on the final day. At Kapalua, he 
shot 62 to rally from five back.

Results came quickly. Recogni-
tion is still catching up.

That should change at the 
Presidents Cup, the first time 
Schauffele is on the same team 
with players he has admired, and 
players he has beaten. When the 
group texts began, there were 
numbers that popped up on his 
phone he didn’t recognize. Pop-
ular among his peers, Schauf-
fele doesn’t get wrapped up in 
the social life on tour, nor does 
the 26-year-old from San Diego 
spend time worrying whether he 
gets his due.

“At no point do I feel like I’ve 
done that much, which is a weird 
thing. But it’s great that I think 
that way,” Schauffele said. “It’s 
all relative what you compare 
yourself to. If you want to be 
a good golfer, a great golfer, I 
think I’ve done a lot so far. If you 
want to compete with the best, 
I’ve got a lot more to do.”

He is part of the high school 
class of 2011, but it took win-
ning more than once for anyone 
to mention him alongside oth-
ers in his age group like Justin 
Thomas, Jordan Spieth, Patrick 
Rodgers, Ollie Schniederjans 
and Daniel Berger.

Thomas, the NCAA player of 
the year as a freshman at Ala-
bama, conceded that he didn’t 
know much about Schauffele 
when he got on tour. He shared 
this at East Lake, where Schauf-
fele beat him by one at the Tour 
Championship.

Spieth didn’t know much 
about Schauffele in college. He 
only recognized the name be-
cause it was unique.

Now he raves about him.
“I still think he’s one of the 

underrated players in the world, 
even with what he’s done,” Spi-
eth said. “Overall, tee-to-green, 
everything is solid. He has great 
hands, great touch and a really 
good putter — a good pressure 
putter, too. He has all the tools 
to win anywhere, which is what 
you want.”

Schauffele has all the traits of 
a global star.

His father is German and 
French, an aspiring decathlete 
who was invited to Olympic train-
ing with the German team and 
was hit by a drunk driver on his 
way there, losing an eye. He 

turned to golf as one of the few 
sports his injuries allowed him to 
play, became an assistant pro in 
Hawaii and is the only coach his 
son has had. His mother was born 
in Taiwan and raised in Japan.

Schauffele didn’t play the na-
tional junior circuit, which costs 
a small fortune, though he had 
a strong junior association in 
Southern California to find com-
petition. He played one year 
at Long Beach State when the 
coach left, and Schauffele fin-
ished his last three years at San 
Diego State.

That explains why he didn’t 
have a big name when he turned 
out, only one that was hard to 
pronounce (SHAU-fa-lay). Even 
he messed it up during a Calla-

way promo making fun of how 
it gets said.

He doesn’t need the attention, 
nor does he want it. But it quietly 
motivates him.

“I know my good golf can beat 
anyone,” Schauffele said. “It 
feels good to know that.”

Making Presidents Cup or 
Ryder Cup teams is a big step. 
What matters more is making 
them year after year. Majors are 
the best measure, and Schauffele 
at least has put himself in the mix.

He was in the hunt at Car-
noustie last year until a bogey on 
the 71st hole ended his hopes. 
He made five birdies in seven 
holes to tie for the lead at the 
Masters this year until closing 
with four pars to finish one be-

hind Tiger Woods.
Woods now is his captain and 

teammate at Royal Melbourne. 
There also is a reunion with 
Stricker, a vice captain. Schauf-
fele still has strong memories of 
watching the 50-year-old Strick-
er raise his game through sheer 
determination.

He also remembers words 
Stricker took time to share that 
day.

“It helped with him telling me, 
‘Do what you do. Stop stressing 
out. You’re better than most I’ve 
seen,”’ Schauffele said. “That 
was pretty warming to hear from 
a guy like Steve Stricker.”

Schauffele took it from there, 
still feeling as though he has a 
long way to go. x

Making a Name
(Continued from Page 1)

yards to within inches of the hole 
for a tap-in eagle on the par-5 
15th, going from a one-shot defi-
cit to a one-shot lead. Three pars 
gave him a 6-under 66 and a vic-
tory in the Hero World Challenge 
he might not have seen coming.

Stenson tied for 44th two 
weeks ago in Dubai and spent 
a few hours on the range that 
afternoon with swing coach Pete 
Cowen. He carried some of that 
to the Bahamas, and his nerves 
held up at Albany Golf Club.

“Sometimes, just keep on 
working hard and grinding it 
out,” Stenson said. “Confidence 
can still be a little higher, but I’m 
really happy with the way I hung 
in there.”

Woods fell out with a chip 
that didn’t make it up the slope 
on the 14th hole, and he had 
to scramble for bogey. Justin 
Thomas had a pair of 12-foot 
birdie putts burn the edge. De-
fending champion Jon Rahm, 
in his final event before getting 
married in Spain, appeared to 
seize control with a birdie-ea-
gle-birdie stretch to take the lead 
on the 16th hole.

And then Stenson struck the 
decisive blow with his 5-wood. 
He knew it was good. He 
couldn’t see beyond a dune as it 
bounced onto the green, tracked 
toward the hole and settled about 
8 inches away for eagle.

That took him from one shot 
behind to one shot ahead, and 
he closed with three pars.

Rahm had to settle for two 
pars to close out his 66.

Stenson won for the first time 

in 50 tournaments worldwide, a 
drought dating to the Wyndham 
Championship in August 2017. 
His world ranking plunged from 
No. 6 to No. 40.

“It’s down, but it’s not a disas-
ter,” Stenson said of his ranking. 
“I can compete with the best, 
and I guess I showed that.”

Patrick Reed, under scrutiny 
for improving his line of play in 
a waste area Friday that led to a 
two-shot penalty, shook that off 

for a 66 to finish alone in third.
Woods hasn’t won his holiday 

event since 2011, and he put 
himself in position with timely 
birdies while playing alongside 
Thomas. It looked like quite a 
battle with Woods setting the 
pace early, and Thomas catching 
and passing him with an 8-foot 
eagle putt on the 11th hole.

But that was as good as it got 
for both of them.

Woods tried to drive the par-4 
14th hole and wound up in the 
waste area with a bad lie. He 
sent that over the green, and his 
chip up the slope wasn’t hard 
enough and came back down 
the hill. His fourth shot barely 
made it onto the green and he 
holed a 15-foot putt to escape 
with bogey.

But he spent more time in the 
waste area on the par-5 15th 
and had to scramble for par, and 
that was the end of his chances. 
Woods closed with a 69.

The only victory — a hollow 
one — was finishing with a lower 
score than Thomas for the first 
time in some 15 pairings togeth-
er. Even that required a double 
bogey by Thomas on the last 

hole, giving him a 70.
“I don’t think that’s how we 

wanted it to end up,” Woods 
said with a laugh. “If I was going 
to get him, it would have been 
nice for either of us to have a 
chance to win the tournament.”

U.S. Open champion Gary 
Woodland, who started the final 
round with a one-shot lead, ran 
into trouble chipping up the 
slope on the par-5 third hole 
and made double bogey. He 
never recovered, shot 73 and 
tied for seventh.

The World Challenge was just 
the first stop for 11 of the Amer-
icans in the field.

They had a few hours to get 
changed for a charter flight from 
the Bahamas to Australia for 
the Presidents Cup, which starts 
Thursday with Woods as the first 
playing captain in 25 years.

Stenson and Rahm finished 1-2 
with no interest in the matches 
between Americans and players 
from countries outside Europe.

Stenson wants to patch back 
his game, and this was a big 
step. After five straight years 
in the top 10, the 43-year-old 
Swede is eager to get back. x

Henrik Stenson kisses the trophy after winning the Hero World Challenge. 
(AP Photo/Dante Carrer)

Stenson
(Continued from Page 1)
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