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DeChambeau Delivers Down the 
Stretch to Claim Motor City Title

Washington (AFP) — Bryson 
DeChambeau held off over-
night leader Matthew Wolff 
down the stretch Sunday, fir-
ing a final-round 65 to capture 
the Rocket Mortgage Classic by 
three strokes.

DeChambeau continued his 
storybook start to the pandem-
ic-stunted season, finishing 
the week at 23-under 265 to 
claim his sixth career win on the 
USPGA Tour.

He quickly erased Wolff's 
three-shot lead to start the day 
but needed three straight closing 
birdies to seal the victory in a 
thrilling back-nine duel.

"I played really well on front 
nine and struck it beautifully," 
said DeChambeau. "On the back 
nine I got a little tight. I didn't hit 
driver the way I wanted to.

"I got a little unlucky on 14 
going into water but I was able 
to persevere and do my best to 
make three birdies coming in to 
win."

The 21-year-old Wolff, who 
was trying to become the young-

est two-time winner on the Tour 
since Tiger Woods in 1996, 
birdied four of his final seven 
holes to shoot a 71.

DeChambeau has been the 
story of the USPGA Tour's re-

Standing Player Points
1 Brooks Koepka 5,985.931
2 Dustin Johnson 5,288.062
3 Webb Simpson 4,711.668
4 Bryson DeChambeau 4,384.400
5 Xander Schauffele 3,839.833
6 Patrick Reed 3,837.161
7 Gary Woodland 3,619.544
8 Justin Thomas 3,056.042
9 Tiger Woods 2,665.973
10 Tony Finau 2,664.949
11 Daniel Berger 2,628.952
12 Matt Kuchar 2,447.374
13 Kevin Kisner 2,396.194
14 Patrick Cantlay 2,111.033
15 Kevin Streelman 1,724.790
16 Collin Morikawa 1,588.991
17 Bubba Watson 1,508.027
18 Rickie Fowler 1,499.304
19 Jordan Spieth 1,480.042
20 Andrew Landry 1,379.938 x
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Finish Player FedEx Earnings ($)
1 Bryson DeChambeau 500 1,350,000
2 Matthew Wolff 300 817,500
3 Kevin Kisner 190 517,500
4 Ryan Armour 109 300,000
4 Adam Hadwin 109 300,000
4 Tyrrell Hatton 109 300,000
4 Danny Willett 109 300,000
8 Maverick McNealy 78 211,875
8 Troy Merritt 78 211,875
8 Webb Simpson 78 211,875
8 Sepp Straka 78 211,875

Hazeltine National Golf Club — Built for Majors 
And Milestones in American Golf History 

by BOB DENNEY, PGA 
HISTORIAN

Golf was evolving into a power 
game by the end of the 1950s, 
making many courses obsolete 
for hosting major champion-
ships. Former USGA President 
Totton Heffelfinger, who was 
born on Lake Minnetonka, saw 
the wave of change approaching 
and formed an investor group, 
nicknamed “The Syndicate,” to 
address it.

Survey Says… They’re Still Building
As the pandemic gripped the 

global golf business earlier this 
spring, the leadership of the 
Golf Course Builders Associ-
ation of America braced for 
a major hit as many assumed 
that mass cancellations of proj-
ects were likely. But a mem-
ber survey and feedback from 
America’s leading golf course 
construction companies paints 
a more optimistic picture of 
the renovation and remodeling 

(Courtesy of GCBAA)

(AFP)

Bryson DeChambeau Jumps Into 
Automatic Qualifying Position 

for U.S. Ryder Cup Team
by MERCER BAGGS

As of now, the Ryder Cup is 
still slated for this year and, if 
qualifying ended now, Bryson 
DeChambeau would automati-
cally be on the U.S. team.

The PGA of America previously 
decided that the top six players 
— rather than the top eight — in 
the points standing would qualify 
for the U.S. team, leaving Steve 
Stricker with six captain’s picks 
to round out his team of 12.

After winning the Rocket 
Mortgage Classic on Sunday, 
DeChambeau is now fourth in 
the standings, which will be fi-
nalized at the end of the BMW 
Championship, Aug. 30.

Here’s a look at the current top 
20 in the U.S. standings, with nine 
counting events remaining on the 
revised PGA Tour schedule.

The Ryder Cup is currently 
set for Sept. 25-27 at Whistling 
Straits in Kohler, Wisconsin.

Rocket Mortgage Classic 
Payout: Bryson DeChambeau 

Wins $1.35 Million
Here are the FedExCup points 

and purse breakdowns for win-
ner Bryson DeChambeau and 

the rest of the players who made 
the cut at the Rocket Mortgage 
Classic:
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Mulligans News, Notes, Quotes & Anecdotes from the Local Golfing Community

John Mittiga, 17-Year-Old Geneva Senior, Wins WNY Open
Just a day after winning 

medalist honors in the RDGA 
Championship Qualifier at Chili 
Country Club, 17-year-old John 
Mittiga captured another title 

— this time competing against 
a field of Western New York 
PGA Professionals, as well as 
top amateurs from the region.

Mittiga, from Geneva Coun-

try Club and a senior-to-be at 
Geneva High School, won the 
overall title in the WNYPGA 
Western New York Open at 
Stafford Country Club with a 
4-under-par 68.

Mittiga carries a +0.4 hand-
icap and is only the second 
amateur ever to win the WNY 
Open.

Pat Damore, PGA Profession-
al from Lakewood Golf Center, 
won the Professional Division 
by winning the first playoff hole 
against Matt Stasiak from Batti-
stoni Golf Center. Damore and 
Stasiak fired 2 under par 70s. 
Mike Sweazy, the PGA Head 
Pro at Wild Wood Country Club 
was the top Rochester-area pro 
in the field, finishing with a 
1-under-par 71 and a tie for 
third place.

David Wedzik, PGA Profes-
sional from Golf Evolution, won 
the Senior Professional Division 
by winning the 3rd playoff hole 
against Rod Blair from The 
Park Country Club. Wedzik and 
Blair shot even par 72s. Jon 
Hoecker, the PGA Head Pro 
from Brook-Lea was the top 
Rochester-area finisher in the 
Senior Division, finishing in a 
tie for third place.

Lauren Tallman, PGA Pro-
fessional from Ravenwood Golf 
Club, won the Women’s Profes-
sional Division with 77.

Among the 20 other ama-
teurs in the field along with 
Mittiga, another RDGA Junior 
Member — Jiarong Liu from 
Irondequoit Country Club, fin-
ished in third place with a 1-un-
der-par 71.

The Western New York Open 
was the first major champion-
ship event on the WNYPGA 
Schedule for 2020 — resched-
uled from its original date in 
May, due to COVID-19 con-
cerns.

This week, WNYPGA Pros 
travel to Lancaster Country 
Club for the inaugural WNYP-
GA Stableford Championship 
on July 8.

•  •  •

Pittsford’s Gavin 
Hall Shares 
Victory in Minor 
League Golf Tour 
Event in Florida

Gavin Hall of Pittsford — 
a three-time RDGA District 
Champion by the age of 17 

Mulligans — PAGE 4

At the Country Club of Rochester, Dick Bell Jr. used a 6-Iron 
to score a hole-in-one on the 175-yard seventh hole.

Liddon Bulloc used a 6-iron to ace the 150-yard eighth hole 
at Timber Ridge Golf Club.

On the 165-yard ninth hole at Lakeside Country Club, Jerry 
Burris scored a hole-in-one.

Using an 8-Iron, Sebastian Ciccariello aced the 153-yard 
eighth hole at Deerfield Golf & Country Club.

At Oak Hill Country Club’s West Course, Kevin Dwyer used a 
7-wood to score a hole-in-one on the 191-yard 14th hole.

Ryan Galletto used a 6-iron to ace the fifth hole at Eagle 
Vale Golf Club.

On the 108-yard second hole at Lima Country Club’s Island 
Oaks Course, Sandy Sedlacek used an 8-iron to score a hole-
in-one.

Using a 5-iron, Tim Spitz aced the 195 yard sixth hole at 
Monroe Golf Club.

At Lakeside Country Club, Scott Shepardson scored a hole-
in-one on the 149-yard 17th hole.

Richard Touscher used an 8-iron to ace the 122-yard 16th 
hole at CenterPointe Country Club.

On the 127-yard 14th hole at Lakeside Country Club, Bart 
Winslow scored a hole-in-one.

Joe Lachiusa aced the 11th hole at Webster Golf Club for 
160 yards, using an 8-iron.

Local Holes-In-One
See More On-line at www.golfweekrochester.com

AMATEUR CHAMPION IN WNY OPEN: John Mittiga, a 17-year-old 
Geneva High School senior-to-be, celebrates his overall victory in the 
WNYPGA Section’s Western New York Open at Stafford Country Club 
on Monday, June 29. (WNYPGA)
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market in a post-coronavirus 
market.

About 70 percent of GC-
BAA’s members reported can-
celled projects of some kind but 
nearly 30 percent said they’d 
seen no big impact on schedules 
thus far. Overall, many were op-
timistic about recovery. “I think 
what surprised me the most is, 
compared to the 2009 recession 
in golf, our members are more 
optimistic about the outlook 
post-COVID-19,” GCBAA ex-
ecutive director Justin Apel said.  

When asked about the short-
term, 38 percent of GCBAA 
members said they expect things 
to stay the same or even in-

crease after COVID-19 and 
22 percent indicated they are 
unsure, but optimistic, that ev-
erything will return to normal. 
Only 9 percent said their future 
projects have been canceled and 
they are worried about course 
closures, while another 9 per-
cent reported current projects 
are being postponed and they 
weren’t seeing new projects. 

“The majority expect business 
to stay about the same and many 
think it may increase again once 
it is safer for the employees to be 
on sites,” Apel said. “My sense 
is facilities know these projects 
were deferred maintenance proj-
ects that could not wait.” 

Also good news was that 

many GCBAA members had 
full schedules and even had proj-
ects on waiting lists. That should 
make recovery much more at-
tainable than the downturn a 
decade ago. “The recession in 
2009 hit harder because the 
business had already been slow-
ing for years beforehand and few 
clubs had the capital reserves 
they needed,” Apel said.

Like most businesses, builders 
quickly adjusted work styles even 
in the travel-centric construction 
business. About a third encour-
aged employees to work from 
home. Other precautions, like 
disinfecting equipment, wearing 
preventative masks and hand 
washing, are routine practices.  

And labor allocation has 
changed too, according to Apel. 
“What has been most interesting 
to me is many of the members 
created ‘crews’ of employees 
that now travel together and re-
main on various job sites rather 
than sending employees from 
job site to job site depending 
on the construction schedule, 
weather delays, etc,” Apel says. 
“Now builders keep these teams 
together on the specific job site 

until completion. The teams 
work together as a family, mon-
itoring their health, maintaining 
separation on the job site and 
monitoring themselves for any 
signs or symptoms making it 
easier to respond accordingly.”

What is the association telling 
clubs, superintendents and others 
weighing whether to proceed 
with projects or delay? “Most cur-
rent projects were still intended 
to catch up with deferred main-
tenance plans from years ago,” 
Apel says. “Good facilities wisely 
built budgets and master plans 
to cover the cost of the project 
and worked with members of the 
ASGCA, GCSAA, and GCBAA 
to maximize their investment into 
the renovation project. The smart 
thing is to stay the course, do 
the work your facility needs and 
emerge from this downturn stron-
ger than they went in.”

Anecdotally it’s clear that 
many facilities that experienced 
temporary shutdowns powered 
ahead with “COVID renovation 
projects” that were more eas-
ily accomplished on an empty 
course even with a skeleton 
crew. “Timing is everything 

when you’re trying to minimize 
disruption to play so our folks 
were able to jump in and work 
with superintendents and a few 
workers to accomplish a lot in a 
short time,” Apel says. 

Apel is also justifiably proud 
of the way the golf industry has 
responded to the challenge of 
ensuring player safety and making 
the case to authorities that cours-
es be allowed to be open. “In 
the beginning we saw a number 
of states prematurely shut down 
golf and through an educational 
campaign and the allied golf as-
sociations nationally and locally 
were able to educate governors 
and allow golf to continue to be a 
safe recreational option,” he says. 

What’s the future hold for the 
construction market? “I’m really 
optimistic about the future of our 
game as long as we can evolve 
along with the changes society 
experiences,” Apel says. “There 
will also be a demand for quality 
construction work as long as golf 
courses continue to evolve… and 
that seems like it will continue 
for the foreseeable future.” x

© golfcourseindustry.com
Report written by Pat Jones.

GCBAA executive director Justin Apel is seeing encouraging signs from the association’s members despite the 
challenges created by COVID-19.

Finish Player FedEx Earnings ($) 
12 Jonathan Byrd 54 131,875
12 Cameron Champ 54 131,875
12 Rickie Fowler 54 131,875
12 Viktor Hovland 54 131,875
12 Mark Hubbard 54 131,875
12 Tom Lewis 54 131,875
12 Henrik Norlander 54 131,875
12 Seamus Power 54 131,875
12 Matt Wallace 54 131,875
21 Lucas Glover 36 69,042
21 Lanto Griffin 36 69,042
21 Hideki Matsuyama 36 69,042
21 Doc Redman 36 69,042
21 Kristoffer Ventura 36 69,042
21 Richy Werenski 36 69,042
21 Wesley Bryan 36 69,042
21 Chris Kirk 36 69,042
21 Luke List 36 69,042
30 Sam Burns 23 43,042
30 Chris Stroud 23 43,042
30 Brian Stuard 23 43,042
30 Hudson Swafford 23 43,042
30 Cameron Tringale 23 43,042
30 Harold Varner III 23 43,042
30 Fabián Gómez 23 43,042
30 Adam Schenk 23 43,042
30 J.J. Spaun 23 43,042
39 Austin Cook 15 30,375
39 Emiliano Grillo 15 30,375
39 Brandon Hagy 15 30,375
39 Scott Harrington 15 30,375
39 George McNeill 15 30,375
39 Scott Stallings 15 30,375
45 Arjun Atwal 9 21,019
45 Chris Baker 9 21,019
45 Keegan Bradley 9 21,019
45 Michael Gellerman 9 21,019
45 Rhein Gibson 9 21,019
45 Kyoung-Hoon Lee 9 21,019
45 Pat Perez 9 21,019
45 Patrick Rodgers 9 21,019
53 Luke Donald 6 17,738
53 Tyler Duncan 6 17,738
53 Tony Finau 6 17,738
53 Sungjae Im 6 17,738
57 Zac Blair 5 17,025
57 Si Woo Kim 5 17,025
57 Seung-Yul Noh 5 17,025
57 Brendon Todd 5 17,025
57 Johnson Wagner 5 17,025
62 Kevin Chappell 5 16,500
62 Josh Teater 5 16,500
64 Mark Anderson 4 16,200
64 Michael Thompson 4 16,200
66 Ted Potter, Jr. 4 15,975
67 Steve Stricker 4 15,825
68 Zack Sucher 3 15,600
68 Bo Van Pelt 3 15,600
70 Harry Higgs 3 15,375

© Golf Channel
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(Continued from Page 1)
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who has since recorded nine 
wins in less than three years on 
the Minor League Golf Tour, 
tied for first place with Bra-
zil’s Rodrigo Lee in the most 
recent MLGT event in Florida 
last Monday, as the two were 
declared co-champions.

Playing the South course 
at Fountains Country Club in 
West Palm Beach, Hall and 
Lee matched rounds of six 
under par 66. Hall made seven 
birdies and a bogey at the 

par-3 17th hole. Lee, who was 
playing in his first event on the 
Tour, managed a bogey free 
round with six birdies. Each re-
ceived $600 from the $3,130 
purse and an additional $191 
from an optional bonus pool.

Hall, who represents Power 
Management of Fairport, has 
earned $32,715 since join-
ing the MLGT in September, 
2017.

The MLGT’s 51st tournament 
of the year drew 25 starters.

This week, the MLGT con-
ducts a Monday Qualifier Con-
test, comprised of three 1-day 
events at PGA National Estate 
(7/6), Abacoa GC (7/7) and 
Indian Spring CC (7/8). All 
professionals that play all three 
events are automatically en-
tered into the contest and the 
player with the lowest cumu-
lative score wins a $1k bonus 
to compete in a Korn Ferry or 
PGA Tour Monday Qualifier.

•  •  •

Local Juniors 
Remain 
Competitive in 
Recent WNY 
PGA Junior 
Tour Events

With the summer golf season 
now in full swing, the West-
ern New York PGA Section’s 
Junior Golf Tour has been 

busy, visiting clubs throughout 
the region over the past few 
weeks.

In two of the WNYPGA Ju-
nior Tour’s most recent events 
in the Rochester area, several 
local juniors also took center 
stage.

The Links at Greystone Golf 
Club hosted the WNYPGA 
Junior Tour over the holiday 
weekend. On Sunday, July 5th, 
Junior Tour participants faced 
a challenging course in the 
Summer heat.

Ryan Connors from Men-
don shot a 74 to win the Boys 
16-18 Division. Ethan Provino 
of Mount Morris and Jason 
Starkweather of Rochester 
tied for first in the Boys 13-15 
Division shooting a 76. Julia 
Zigrossi of Spencerport won 
the Girls 16-18 Division and 
Lily Zhang of Amherst won the 
Girls 13-15 Division with an 

80 and 81 respectively. Halim 
Habib from Amherst was victo-
rious in the Boys 9-Hole Divi-
sion with a great score of 36. 
In the Girls 9-hole division Rain 
Jiang from Corning took first 
with a 51.

Last Thursday, July 2, Men-
don Golf Club was host of the 
WNYPGA Junior Tour. Jack 
Berl from Victor shot a 75 to 
win the Boys 16-18 Division. 
Alexander Schickling of Ham-
burg won the Boys 13-15 Di-
vision shooting a 77. Julia Zi-
grossi of Spencerport won the 
Girls 16-18 Division and Emily 
Ferguson of Rochester won 
the Girls 13-15 Division with a 
74 and 94 respectively. Ethan 
Domajnko from Victor was 
victorious in the Boys 9-Hole 
Division with a great score of 
40. In the Girls 9-hole division 
Tatiana Tutko from Clarence 
took first with a 55.  x

Mulligans (Continued from Page 2)
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Overall Low Gross Team. . . . . . .Tammy Blyth, Margie Champlin, Kitty Colliflower, Kathy Gallagher . . . . . . . . . . . . . . . . . . . . 155
Overall Low Net Team . . . . . . . .Heather Burbules, Francesca Fuller, Leslie Harrower, Tine Lambert. . . . . . . . . . . . . . . . . . . . 129
1st Flight Low Gross Team . . . . .Lori Histed, Jan Lavigne, Barb Lucas, Lisa Webb . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 156
1st Flight Low Net Team. . . . . . .Val Bartolotta, Susan King, Ronnie Levine-Ribble, Patty Riedel  . . . . . . . . . . . . . . . . . . . . . . 135
2nd Flight Low Gross Team  . . . .Kristen DeLuca, Amy Hoffman, Toni Peterson, BebetteYunis . . . . . . . . . . . . . . . . . . . . . . . . 157
2nd Flight Low Net Team . . . . . .Nancy Anderson, Susan Hoffman, Susan Kausch, Linda Potter . . . . . . . . . . . . . . . . . . . . . . . 137
3rd Flight Low Gross Team . . . . .Diane Abel, Cheryl Ferguson, Dona Hazen, Deb Wood  . . . . . . . . . . . . . . . . . . . . . . . . . . . . 172
3rd Flight Low Net Team . . . . . .Kayla Bernheim, Luanne Gargan, Marsha Guth, Nancy Wheeler . . . . . . . . . . . . . . . . . . . . . . 136

WRDGA 4-Gal (2 of 4 BB) Tournament — 6/29/2020
Mill Creek Golf Club 

ANOTHER FIRST FOR HALL: Pittsford’s Gavin Hall, left and Rodrigo Lee of Brazil, right, tied for first place in 
a Minor League Golf Tour event in Florida on Monday, June 29. (Minor League Golf Tour)

To The Editor:
The first returns for golf’s post-crackdown are in and looking 

pretty good.
The May rounds report from Golf Datatech showed play was up 

more than 6% nationally. While this isn’t as positive as some had 
hoped given reports from operators about new faces and full tee 
sheets, it’s moving in the right direction. Given the uptick in May play 
— which by the way translates to a bump of about $120 million in 
course revenues — the NGF’s year-end status quo forecast (which 
assumes the rest of the year is flat) improves from -4% to -3%, 
and still has a significant amount of uncertainty attached to it.

So how about June? Anecdotal reports and initial data continue 
to be very positive, not only regarding rounds played but also 
golf retail.

Mike Loustalot at Sagacity shared some new rounds data with us 
showing significant June and year-to-date gains in golf markets that 
never completely closed, like Orlando and Phoenix. On the other 
hand, markets that were completely shut down, like San Francisco 
and Palm Springs, remain behind (or even well behind) in their year-
over-year positions.

Changing clubs … I mean gears … equipment sales are definite-
ly rebounding. Over the past week we’ve spoken to OEMs and 
retailers, and all are reporting record or near-record June sales. 
As hoped, Father’s Day was strong, and then the surge in sales 
continued through the end of the month. That said, this business 
segment will need more than one good month to make up for 
lost spring sales.

But there’s another positive indicator … Google data shows 
that searches including the terms ‘golf balls’ and ‘golf clubs’ are 
both about 20% more popular right now versus their previous 
5-year high marks.  

To an extent, this could reflect a shift — whether fleeting or last-
ing — towards buying online (given recent store closures and/
or golfers not wanting to visit physical retail), but based on the 
intel from manufacturers and retailers we suspect that this lift in 
search popularity is largely a sign of increased purchase interest 
and behavior. All in all, it feels like golf has some momentum, 
from participation to rounds played to equipment purchasing, and 
this is saying something given what else is going on right now.

Keep your distance, stay safe, and pray for good weather.

– Joseph F Beditz, Ph.D.
President and CEO

National Golf Foundation
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Tour Returns From 3 Months Off With 56 Rounds at 64 or Lower

by DOUG FERGUSON
Three tournaments is hardly a 

reasonable sample size. Even so, 
the numbers have been jarring 
since the PGA Tour returned to 
competition.

Mackenzie Hughes opened 
with a 60 at the Travelers Cham-
pionship. Rory McIlory has twice 
posted rounds of 63, and he 
still hasn't cracked the top 10 
in the three tournaments he has 
played since the restart. Those 
are among 56 rounds of 64 or 
better over the last three weeks.

The PGA Tour put that into 
even greatest context.

In the last three events, there 
has been a 64 or lower once 
every 24 rounds. In the first 22 
events before golf was halted by 
the COVID-19 pandemic, there 
was a 64 or better once every 
54 rounds.

Fourteen players in the last 
three weeks alone have set or 
tied their career low scores on 
the PGA Tour.

So much for rust from the 
three-month break.

Either that, or everyone has 
the same amount of rust and 
the courses are really easy. Not 
to be overlooked is that players 
were so eager to return, all of 
them were playing. The fields 
at Colonial, Harbour Town and 
TPC River Highlands had a qual-
ity of field normally seen at the 
Muirfield Village, Riviera or the 
World Golf Championships.

"I think there's obviously a lot 
of good players that are playing 
these events," Brooks Koepka 
said last week before he with-
drew from the Travelers Cham-
pionship out of caution when 
his caddie tested positive for 
the coronavirus. "Everybody has 
been dying to go play. I think a 
little bit of it is all the good play-
ers are playing, and then you're 
going to have a good leader-
board and then the golf course. 
When it's a birdie-fest and guys 
get hot, you're going to see a lot 
of people jammed up there at 
the top."

The field is a combined 1,639 
strokes under par in the last 
three events. At the same three 
events last year, the field com-
bined to go 271-over par.

Some of that has to do with 
the calendar and the weather. 
Those often go together.

The Charles Schwab Chal-
lenge at Colonial began June 
11, the latest the tournament 
has ever started. The weather in 
Fort Worth, Texas, was warm, 
meaning more water was re-
quired to keep the grass healthy, 
and that led to softer greens that 
can look like dart boards to the 
world's best players.

The RBC Heritage is typically 
the week after the Masters in 
April. It was moved to June 18. 
By then the rye grass overseed 
at Harbour Town had been over-
taken by Bermuda. As a result, 
the rough was down. The greens 
were soft and a little slower ("I 
couldn't get the ball to the hole," 
Dustin Johnson said) and the 
scores in Hilton Head Island, 
South Carolina, were absurd. In 
the third round, there were six 
rounds of 63. Webb Simpson 
wound up winning at 22-under 
262, breaking the tournament 
record by two shots.

Last week at the Travelers 
Championship at least had a 
little separation, but not much. 
Johnson opened with a 69 and 
was outside the cut line in a tie 
for 72nd. His 61 in the third 
round put him in range, and he 
won at 19 under. Of course, 
Johnson is capable of that any-
where, not just in Cromwell, 
Connecticut.

•  •  •
OPPOSITE STREAKS
Bryson DeChambeau has 

been on roll before and after 
the pandemic-related break on 
the PGA Tour. The Travelers 
Championship was his sixth con-
secutive top-10 finish. He also 
is among seven players at the 
Rocket Mortgage Champion-
ship who will try to extend their 
streaks of making every cut since 
golf returned.

The others are Tyler Duncan, 
Lucas Glover, Viktor Hovland, 
Mark Hubbard, Doc Redman 
and Brian Stuard.

Sliding the other direction are 
Brian Gay, K.H. Lee, Russell 
Knox, Danny Willet and Kevin 
Tway. They are at Detroit Golf 
Club this week trying to avoid 

missing the cut at every event 
since the restart.

•  •  •
LONG DRIVE
Will Gordon had the best week 

of anyone not named Dustin 
Johnson at the Travelers Cham-
pionship. His tie for third was 
worth the equivalent of enough 
FedEx Cup points that he earned 
special temporary membership 
on the PGA Tour, meaning he 
gets unlimited sponsor exemp-
tions for the final five tourna-
ments of the year.

He also earned $436,600. 
How to celebrate the biggest 
check of his young career? By 
driving 700 miles to Detroit for 
the Rocket Mortgage Classic.

Gordon was asked jokingly if 
he wasn't supposed to fly pri-
vately.

"I'm not ready for that bill, 
mentally," he said with a smile.

The drive was more health-relat-
ed. It took a little more 10 hours 
— three on Sunday night, seven 
on Monday. The idea was to 
keep his circle small.

"As this COVID thing contin-
ues to be a real issue to every-
thing going on, I just wanted to 
keep my bubble really small," 
Gordon said. "So my caddie and 
I kept the same car and we drove 
all the way here. It wasn't that 
bad of a drive."

If he finishes in the top 10 or 
gets an exemption to the Work-
day Charity Open next week, 
it's only a three-hour drive to 
Dublin, Ohio.

•  •  •
PGA PROFESSIONALS
The PGA Profess iona l 

Championship first was sched-
uled for April 26-29, and 
then it was pushed back to 
July 19-22 at Omni Barton 
Creek Resort & Spa in Austin, 
Texas. Now, the tournament 
has been canceled after the 
PGA of America met with local 
health authorities.

The PGA Championship still 
will have 20 club pros. It will 
take the top 20 from the 2019 
PGA Player of the Year points 
list, which was the plan when it 
first was postponed (and before 
the PGA Championship was 
moved from May to August).

The USGA is following suit. 
With no qualifying this year be-
cause of the pandemic, the U.S. 
Open has one-time exemption 
categories. One is for the leading 
three players from the PGA Pro-
fessional Championship. Now, 
the U.S. Open spots will go to 
the top three from the 2019 
PGA points list.

Ryan Vermeer, Marty Jertson 
and Danny Ballin earned those 
spots at Winged Foot on Sept. 
17-20.

•  •  •
NO FAN ZONES
No one's pen is running out 

of ink during a return to compe-
tition that does not allow spec-
tators. Players get out of their 
cars and have an uninterrupted 
walk to wherever they're going, 
if that's the locker room, dining 
area or practice range.

There are no fans asking for 
autographs.

Dustin Johnson could think of 
only one autograph he signed at 
his first two tournaments. That 
was for a walking scorer who 
was in the group behind him 
and raced up to get something 
signed.

"Hey, one a week, I'll be fine 
with that," Johnson said.

•  •  •
DIVOTS
Chase Koepka withdrew from 

the Travelers Championship after 
Monday qualifying because he 
was in close contact with his 
brother's caddie, Ricky Elliott, 
who tested positive for the coro-
navirus. The tournament offered 
him an exemption for next year. 
... GSE Worldwide says it has 
signed a deal to represent Lexi 

Thompson. She previously was 
represented by Blue Giraffe. ... 
Tyrrell Hatton now has the lon-
gest active cut streak on the PGA 
Tour at 14, leaving him 128 
tournaments away from matching 
the record set by Tiger Woods.

•  •  •
STAT OF THE WEEK
Dustin Johnson has finished at 

19 under or lower in nine of his 
22 victories worldwide, including 
his last six wins.

•  •  •
FINAL WORD
"Any time someone hits it a 

long way and hits it straight, it's 
impressive. But you've still got to 
get it in the hole. It doesn't mat-
ter how far you hit it. You've got 
to get it in the hole." — Dustin 
Johnson on his observations of 
Bryson DeChambeau. xWill Gordon (Golf Channel)
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Ways a Deck Can 
Make Staying Home 

More Enjoyable
With so many people across 

the country staying put in 
their homes right now, a fun 
and functional outdoor space 
is more important than ever. 
Amusement parks and con-
certs are closed or canceled 
and spring is around the corner, 
beckoning families outdoors. 
Millions of people are work-
ing remotely and looking for a 
more natural option for their 
home offices. A well-thought-
out deck could be the answer 
to making a staycation, wheth-
er forced or planned, more 
enjoyable.

Here are three ways a deck 
can improve the at-home ex-
perience.

Fewer Screens, More Fun
When kids are out of school, 

screen time usually goes up. 
Whether it's TV, computers, 
video games, phones or tablets, 
screen time is usually a seden-
tary activity.

A deck can provide an al-
ternative outdoor play space 
where kids can be active and 
stretch their imaginations, enjoy 
the outdoors and do things like 
bring their favorite toys like 
building blocks, action figures 
or doll houses outdoors.

Worried about splinters hurt-
ing those little toes and fingers? 
Composite decking is a beauti-
ful option that makes sanding, 
staining, sealing and splinters 
a thing of the past. While com-
posite decking has historically 
had a higher price tag than 
traditional wood, boards like 
Envision Ridge Premium deliv-
er the exotic hardwood beauty 

and low maintenance of com-
posites at a budget-friendly 
price.

Home Office With a Side of 
Vitamin D

Millions of Americans have 
moved to work-from-home sit-
uations recently and are looking 
for a way to get out of their 
stuffy home offices in favor of a 
workspace with natural lighting 
and a great breeze. Soaking up 
a safe amount of sun every day 
can reap big benefits for your 
health, according to physicians 
and the World Health Organiza-
tion (WHO), including elevating 
mood, improving sleep, promot-
ing bone growth and strength-
ening the immune system.

With the right patio furniture, 
a deck can make a great option 
for an outdoor workspace to 
soak up the benefits of the sun's 
rays. Choose a table of the ap-
propriate height and a comfort-
able chair for extended work 
sessions, or a cushioned chaise 
lounge for shorter periods. Add-
ing a screen or pergola to a deck 

can provide some protection 
from the wind (fewer important 
work papers blowing around).

Family Time All Year Long
If there's an upside to the in-

crease in people staying home, 
it's the ability to connect with 
the other people living in your 
home. Life can get so busy with 
work, friends and other commit-
ments that it's difficult to find 
time to connect or have a family 
game night. A deck is a great 
place to gather the members 
of your household for a laid-
back evening of stargazing or a 
rowdy game night.

And those family connections 
don't have to end due to sum-
mer's heat or fall's chill. By 
adding an outdoor heater, fire 
pit or fans, you can extend your 
deck's use as a family space to 
the majority of the year.

As you can see, a deck is a 
great way to expand the living 
space of your home and to 
provide an alternative space 
for all members of the family 
to enjoy. H –BPT
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Lighting Tips to Enhance Your 
Outdoor Living Space 

Summer is in full swing, but 
it’s not too late to plan a re-
laxing staycation or backyard 
social gathering while the eve-
nings are warm and clear. To 
make the most of your family 
and friends’ time, look around 
your outdoor space to see if the 
existing lighting works properly 
and enhances the ambiance. 

According to the American 

Lighting Association (ALA), a 
few updates to your outside 
lighting can make your outdoor 
time more enjoyable. And the 
best part:It does not have to be 
complicated or costly to trans-
form your existing patio, deck 
or pool area into a lovely retreat.
“Creating a beautiful land-

scape doesn’t have to be ex-
pensive,” says Rick Wiedemer 

of Hinkley Lighting. “A few 
well-placed, low-voltage path 
or accent lights can make a 
huge impact on a well-mani-
cured landscape.” No lawn is 
too small. “Even modest homes 
or those with limited yards or 
gardens can benefit,” he says.

A few outdoor lighting tips:
Layer outdoor lighting. Just like 

indoor lighting, outdoor lighting 
is most effective if it utilizes 
overhead, task and ambient 
light sources. Even outdoors, 
where there are not typically 
boundaries and borders, those 
three layers will enhance en-
joyment and help define smaller 
sitting and entertaining areas as 
though they are outdoor rooms.

Create a safe and secure envi-
ronment. Enhance security with 
lighting near entrances and in 
dark corners. Aim lights away 
from the door so as not to blind 
anyone as they enter your out-
door area.

Reduce glare. Light walkways 
and paths with light that is cast 
downward and fixtures that are 
hooded. In many cases, exteri-
or-safe dimmers and movable 
fixtures, which can be added to 
a patio or porch as needed, can 
provide flexible control over the 
level of light.

Add decorative element s . 
While functionality is the top 
priority, aesthetic elements are 
important for a relaxing and 

inspiring setting. Focus on light-
ing that highlights architectural 
and natural details, as well as 
other decorative elements like 
arbors, pergolas, patios, etc.

Conserve energy. Consider 
LEDs for their efficiency. Also 
think about Energy Star and 
Dark Sky fixtures that reduce 
glare and minimize light into 
the sky as well as neighboring 
yards and windows. Remember 
to check the color (chroma-

ticity) of LED outdoor lights. 
Low chromaticity lights (2700 
or 3000K) will look similar to 
incandescent and halogen bulbs. 
Higher chromaticity LEDs 
(4000K and above) will have a 
whiter, bluer look.

Visit a nearby ALA-member 
retail store to see the latest out-
door lighting options to make 
your outdoor space a true oasis. 
For more, go to americanlightin-
gassoc.com. H –NewsUSA

Fresh Ways to Frame 
Your Outdoor Space

When determining the look of 
your outdoor living space, deck-
ing is only half of the equation. 
In many cases, it's the deck rail-
ings that are most visible and 
the design element that makes 
the first impression.
"Railings serve a necessary 

safety function, but they also 
play an important aesthetic 
role," explains designer Alison 
Victoria, star of HGTV's "Windy 
City Rehab" and "Rock the 
Block." "They frame an outdoor 
space and define the setting's 
style and personality."

Following are five fresh ways 
to frame up your outdoor space 
for maximum enjoyment and 
curb appeal:

Industrial Inspiration 
Industrial styling is all the 

rage, as homeowners seek to 

replicate the clean lines and 
modern looks found in today's 
hottest hotels, restaurants and 
craft breweries. In backyards 
across the country, this com-
mercial-to-residential trend can 
be seen in the increased use 
of aluminum railing styles that 
deliver sleek sophistication. One 
such example is Trex Signature 
Railing, which offers a range of 
designs, including horizontal 
rods, mesh panels or glass in-
serts, in addition to traditional 
spindles — all with the low 
maintenance and durability of 
aluminum.

Mixed Materials
While railing matched to the 

decking remains perennially 
popular, an increasing num-
ber of homeowners are taking 
advantage of customizable de-

sign possibilities afforded by 
new railing materials, styles 

(Outdoor — Page 11)
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Signs You Need to Hire a 
Landscape Professional

In this age of DIY, many 
outdoor home projects look 
doable. The truth is, plenty 
of outdoor projects tackled by 
homeowners to save money 
are better left to landscape 
professionals. When attempt-
ing these projects on their 
own, homeowners soon re-
alize that some jobs require 
more knowledge and expertise 
than an online search engine 
can provide, and the project 
may end up costing more if 
doing it themselves.

Fortunately, trained, expe-
rienced and certified experts 
are available to help turn your 
vision into an enjoyable reality 
and bring years of knowledge 
and value to your outdoor 
project. Experts found through 
the National Association of 
Landscape Professionals, 
which represents an industry 
of nearly one million land-
scape, lawn care, irrigation 
and tree care professionals, 
have the expertise to create 
and maintain healthy green 
spaces that benefit our com-
munities and environment.

How do you know if you 
need a professional? Here are 
five signs.

Your lawn looks unhealthy. 
You see brown grass, patchy 
growth and weeds. You've 
tried everything from various 
lawn products to altered wa-
tering techniques, but nothing 
works.

Lawn care professionals 
have the expertise and ed-
ucation to get to the root of 
your yard problems. A trained 
lawn care professional can 
evaluate factors including the 
pH balance of your soil, the 

presence of non-native grasses 
or problems created by over- 
or under-fertilizing your lawn.

These experts may have 
your soil analyzed and work 
alongside an agronomist to 
determine the best fertilizer 
application for your specific 
type of grass, and create a 
maintenance plan to achieve 
optimal lawn health.

You want a patio. You've 
dreamed of entertaining out-
doors, viewing online pictures 
of patios, and think, "How 
hard can that be?"

Hardscaping — installing 
elements of landscape archi-
tecture, from pathways to re-
taining walls — requires a 
skilled hand, careful consid-
eration of the best materials, 
plus knowledge of placement 
and installation.

A landscape profession-
al will know what materials 
work best for your region and 
landscape design, and can 
assess your yard to consider 
issues that could impact your 
new feature. With a complex 
project, a landscape architect 
or designer can further assist 
you on planning and imple-
menting your vision.

Your tree looks sick. If a tree 
in your yard has dead branch-
es, bark splitting, fungus, de-
foliation or has had improper 
pruning, it's time to call an 
arborist.

Consulting an arborist will 
help determine issues with 
your trees and the best course 
of action. Better yet, use an 
arborist to prevent problems 
with your healthy trees down 
the road. Arborists are trained 
and certified to ensure prop-
er pruning and maintenance. 
They can recommend the best 
trees for your yard, where to 

plant them and how to get 
them off to a healthy start.

You want a new landscape. 
You love seeing colorful flow-
ers and lush greenery at the 
local garden store, but don't 
know where to start. What 
will work best with your ex-
isting trees and plants? Where 
should you plant? What will 
grow best with your climate 
and soil type?

You may be tempted to 
choose shrubs based only on 
their appearance, but improp-
er choices could greatly impact 
your landscape design. A land-
scape professional is trained 
in proper plant selection and 
understands what flowers 
and greenery grow best in 
specific soil conditions, plus 
how to achieve a balance of 
colors and variety. They also 
know how to use plantings to 
camouflage unsightly areas of 
your landscape and add focal 
points to locations you wish to 
feature. When working with a 
landscape professional, they'll 
help you consider layering 
plant sizes and textures to cre-
ate a beautiful outdoor space.

You have big plans. You've 
invested time and energy into 
your yard, and you want to 
protect that investment. Per-
haps you want an irrigation 
system or landscape lighting, 
water feature or another up-
grade. A landscape profession-
al can help bring your vision 
to life. They can assess the 
cost, timing and aesthetic con-
siderations, and how it will 
impact your existing design.

Within the lawn and landscape 
industry, there are experts for 
any size project and need. To 
find a local professional to advise 
you on your outdoor space, visit 
loveyourlandscape.org. H –BPT

(LoveYourLandscape.org and Bonick Landscaping)
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Enhance Your Property With 
Windows and Doors

by DARWIN BALL
Windows are a large invest-

ment and if you pick wisely you 
can save money over the long 
run by improving your energy ef-
ficiency. In order to save money 
in the future you may be wise 
to spend a little more on your 
windows now. You may find 
that choosing a quality window 
is difficult because of the over-
whelming number of options. 
A solid warranty offered by a 
quality manufacturer as well as 
your budget should be important 
factors in the window decision 
you make. 

Construction is another signif-
icant factor. Double hung win-
dows are very popular. They use 

a flush fitting tilt release, which 
is more attractive than screwed-
in tilt release systems. Double 
hung windows are also easier to 
clean than ones based on a spiral 
or string system because they 
won’t allow the sash to drop. 

Quality doors add to the curb 
appeal of a home and also en-
hance your home’s security. A 
well-built door will provide a 
sound barrier to block outside 
noise from entering your home. 

Energy efficiency is the most 
important door feature to have. 
Sturdy doors provide tight, 
long-lasting barriers by using ef-
fective weather seals to improve 
energy efficiency. The function 
of door (patio, garage, front or 

interior) will certainly be a fac-
tor in your decision. Before you 
install a door, ensure it is up 
to code and meets the safety 
requirements in your area. For 
extra security, doors can be built 
with security plates inside.

The design options are nearly 
endless. Major considerations in-
clude color, texture, and wrought 
iron glass. Bevels are popular in 
black chrome, lead, brass, cop-
per, zinc and antique black, as 
well as custom colors.

When installing doors and win-
dows in your house don’t forget 
to factor window coverings into 
the price. New technology has 
improved the quality of shutters 
and blinds now available. The 
decision of using a shutter or 
blind will come down to person-
al preference because there are 
so many benefits to both. Blinds 
are sometimes preferred because 
of the flexibility they offer for 
installation and the variety of 
colors and types you can choose 
from. Common types of blinds 
include roman, roller, sheers, 
pleated shades or cellular shades. 

Key benefits of shutters in-
clude privacy, durability and ver-
satility. Shutters are designed to 
allow you to control the amount 
of privacy and light in your home. 
The features of light and privacy 
control offered by shutters makes 
them a popular choice. Shutters 

don’t shrink, fade, peel or crack, 
and are easy to clean, which 
makes them a great investment. 
The ability to easily remove shut-
ters that have a hinge-release 
panel makes cleaning them very 

accessible. Whether you want to 
install shutters inside the win-
dow frame or not is up to you. 
The quality, type and size of win-
dow coverings you choose will 
impact the price. H –ArticleCity

Tips for Choosing an 
Energy-Efficient, Eco-

Friendly HVAC System

The majority of Americans 
(74 percent) care about the en-
vironment, according to Pew 
Research. If you recycle regu-
larly and have a programma-

ble thermostat, you’re already 
doing something positive for 
the environment. But when 
it comes time to replace your 
heating, ventilation and cooling 

system, will you know how to 
make choices that protect your 
wallet and the environment?

Your home’s HVAC system 
accounts for about half of all the 
energy your home uses, accord-
ing to the U.S. Department of 
Energy. You can lower your util-
ity bills by choosing an efficient 
HVAC system that uses less 
energy. A more efficient system 
can also reduce your home’s 
environmental impact. NPR 
reports that heating a home 
with natural gas produces about 
6,400 pounds of carbon dioxide 
and about 4,700 pounds if you 
heat with electricity. Air condi-
tioning can produce up to 6,600 
pounds of CO2 if you live in a 
warm climate.

(HVAC — Page 12)
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Tips to Selecting Colors for Your Home’s Exterior 
You’ve no doubt driven down 

a street, seen a house, and 
thought, “Yikes! What were 

they thinking?”
Colors can evoke a visceral 

response, especially on home 

exteriors. At once both personal 
and public, colors make a first 
impression, can accentuate at-
tributes and soften flaws and 
offer a glimpse into your per-
sonality. 
“Homeowners can be in-

fluenced by many sources — 
friends and neighbors, maga-
zines, TV shows or the guy at 
the hardware store — so you’ll 
need to be careful you’re not 
just chasing the latest trend; 
otherwise, your house might 
be the one that people end up 
rolling their eyes at,” says PBS 
home improvement expert Vicki 
Payne.

Payne says you’ll be happy 
for years to come by following 
eight tips on selecting colors for 
your home’s exterior:

1. Deciding between bright 
and cheerful colors or deep, rich 
earth tones will influence all 
other decisions.

2. Pick colors that will blend 
in with your surroundings.

3. Make sure your choices in 
siding and trim don’t clash with 
materials you are not going to 
replace, such as roof shingles, 
brick, stone and tile.

4. The size and lot location of 
your house matter. Light colors 
can make a house look bigger, 
and dark colors can make it 
look smaller.

5. Landscaping will continue 
to grow and change colors as 
the seasons change, so trees, 
shrubs and flowering gardens 
need to be considered.

6. Use neutral colors to de-em-
phasize things such as an air 
conditioning unit or gutters and 
downspouts, and use contrast-
ing or accent colors to highlight 
things such as architectural de-
tailing, porch railings, windows 
and front doors. 

7. Computer visualizers can 
give a general idea of what 
colors will look like, but large 
swatches (about 2 by 3 feet) 
give a truer look at what col-
ors might actually look like on 
your home. (Take a look at the 
swatches at different times of 
day. The colors will look dif-
ferent as the intensity of the 
sunlight changes.)

8. Make it last. Who wants 
to invest thousands of dollars 
every few years to re-paint? 
An alternative is pre-painted 
planks, but their finishes de-
grade just like paint. Better are 
cladding products that are cer-

tified and warranted to retain 
their color over their lifespan. 
Vinyl and other polymeric sid-
ing manufactures incorporate 
color at the front end of pro-
duction — actually blending 
the pigment into the formula-
tion. The color can’t chip, pit 
or peel, giving homeowners 
peace of mind that they won’t 
have to paint or repair the fin-
ish. And just like the leading 
paint manufactures, vinyl sid-
ing, soffit, trim and accessories 
come in an enormous number 
of colors — from classic lighter 
colors to deep barn reds, hunt-
er and sage greens, deep blues 
and more. 
“Keeping your home’s exterior 

looking fresh and timely doesn’t 
have to be challenging,” Payne 
says.

For more information about 
certified vinyl siding, visit www.
vinylsiding.org. H –NewsUSA

Which Type of Insulation is Right for Your Home?
With the rising temperatures 

many people reach for their 
air conditioner. Insulation for 

the home can seem intimidat-
ing, but don’t let that stop you 
from digging deeper. You’ll find 
that proper insulation is key 
for superior home comfort and 
increased energy savings. Read 
on for some easy-to-understand 
information on why your home 
may need an insulation upgrade 
to help stay cool.

Why is Insulation Important? 
There are two huge reasons: 
consistency and savings. First, 
insulation helps keep your 
home at a consistently comfort-
able temperature. Second, insu-
lation creates a more energy-ef-
ficient home, saving you money 
on heating/cooling costs, ac-
cording to the U.S. Department 
of Energy (DOE). To put that 
in perspective, the typical U.S. 
home has a heating/cooling bill 
that accounts for almost half of 
its energy costs each month.

What Type of Insulation Do You 

Need? As for most things in life, 
it is important to know your 
options. 

Fiberglass is non-flammable, 
and inexpensive, but difficult 
to install properly without leav-
ing gaps, which renders the 
insulation much less efficient; 
handling danger due to glass 
powder and small glass shards

Spray Foam Insulation is a 
highly-effective insulation meth-
od that can lead to huge savings 
on energy costs and eventually 
pay for its self over time. This 
product is a two-part polyure-
thane that expands, after it is 
sprayed in place, to fill in the 
smallest of cracks and airways 
for a true thermal seal. With 
drastic temperature differences 
between summer and winter in 
the Rochester, New York area, 
spray foam insulation is an ex-
cellent solution to combat hot 
and cold temperatures. H –BPT
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and finishes. Visual interest 
can be achieved by juxtaposing 
materials such as composite, 
aluminum, glass and brick. For 
an eye-catching color contrast, 
consider pairing chunky, white 
posts with slim, black balusters. 
Or, mix classic and contempo-
rary looks by using a traditional, 
wide railing to frame the deck 
while installing a slimmer rail-
ing style on staircases.

View-Optimizing Options
If you want to enjoy your 

view, thin balusters finished in 
black are a great choice as they 
tend to optically blend into the 
environment, putting more visu-
al emphasis on the natural sur-
roundings. Glass panels are also 
ideal, of course, as are cable 

and rod rail designs. Conversely, 
if you have nosy neighbors or a 
view you'd rather minimize, opt 
for railings with thicker posts 
and more tightly spaced balus-
ters to enhance privacy.

Form and Function
In certain cases, deck railings 

can be as practical as they are 
pretty. One of the biggest trends 
is "cocktail railing" or a "drink 
rail." This approach uses a deck 
board as a top rail to create a 
flat ledge at just the right height 
for holding drinks and plates. 
This level surface also offers 
an ideal resting spot for potted 
plants, candles and other dec-
orative accessories. By using 
boards that match the decking, 
you can achieve a look that 

complements your deck, while 
making great use of space.

Inviting Illumination
Augment the beauty of your 

railing and lengthen the time 
you can spend enjoying your 
deck with discreet outdoor light-
ing that can be integrated into 
railing posts and caps. Not only 
will lighting set the mood, it 
also adds safety and security. 
Consider LED dimmable options 
to maximize energy efficiency, 
such as Trex Outdoor Lighting, 
which also are weatherproof 
and salt-air proof — ensuring 
they will last for years.

To learn more about differ-
ent railing options and out-
door living trends, visit www.
Trex.com. H –BPT

Outdoor (Continued from Page 7)

Things to Consider When Making 
Popular Kitchen Renovations

The kitchen is the focal point 
of any home. It’s a place where 
you eat, congregate and celebrate 
life’s big moments. If you are 
an empty-nester looking for the 
kitchen of your dreams, a parent 
seeking to match your kitchen 
to your growing family or you 
simply feel inspired to change 
things for the better, it’s time to 
stop dreaming and start planning.

Your dream kitchen has many 
details that complete the look. 
Three popular upgrades sure 
to add style and substance are 
granite countertops, stainless 
steel appliances and new cab-
inets. Here are the things you 
need to look for when consid-
ering your kitchen upgrade, 
courtesy of the professionals at 
DirectBuy.

Granite Countertops
There are plenty of options 

when shopping for granite coun-
tertops. Here are three things 

you should consider:
Pick your color. You want your 

countertops to stand out and be 
the focal point of the kitchen. 
Choose countertops that are sig-
nificantly lighter or darker than 
your cabinets. This contrast will 
draw the attention they deserve.

Find the pattern. Some counter-
tops have a small formulaic pat-
tern while others feature more 
variety. It all comes down to 
what you find visually pleasing 
and what fits your style.

From start to finish. Granite 
countertops are available in 
polished or honed finishes. If 
you’re looking to create a classy, 
state-of-the art kitchen, the pol-
ished finish is probably the bet-
ter choice. But if you’re more 
interested in that classic kitchen 
feel, consider the honed look.

Your best place to get answers 
to any of your questions is your 
kitchen products supplier and 
design center, where they can 

work with you to determine the 
best fit for your needs.

Stainless Steel Appliances
Today’s stainless steel appli-

ances not only look great, and 
are easy to clean, but the range 
of choice you have is tremen-
dous. So how do you determine 
which model is right for you? 
Here are some things to con-
sider:

Less is more. How big does 
each of your appliances have to 
be to satisfy the needs in your 
home and what are your space 
options? If space is tight, you 
can also improvise by selecting 
a smaller refrigerator and then 
have a separate wine and drinks 
fridge. These can often go under 
the counter and replace a stan-
dard cabinet.

Energy efficiency. Selecting 
energy-efficient appliances will 
save you money in the long run. 
Look for ENERGY STAR models 
whenever possible and you’ll 
cut expenses while reducing 
your carbon footprint.

Where do you start? If you are 
replacing all of your appliances, 
start with the largest one, the 
refrigerator. How large a unit are 
you looking for? Do you want 
dual French doors? What about 
an in-unit water dispenser? Is 
counter-depth important? Con-
sider these questions in advance 
to narrow your search. Stainless 
steel appliances have different 
finish patterns, so select your 
refrigerator first and then look to 
match that pattern while shop-

ping for your other appliances.

New Cabinets
Kitchens cabinets provide 

functional storage options as 
well as aesthetic appeal — based 
on their color and quality. This 
makes selecting the right cab-
inets very important. Here are 
some things to consider when 

shopping for new cabinets:
What’s your style? Do you 

love big, bold vibrant colors 
or are you a person that en-
joys the sleek, clean look of 
polished glass. Decide what 
type of cabinets appeal to you 
and be sure to compare your 
choice to your appliances and 
countertop selections. H –BPT
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Smart Ways To Keep Your New Home Safe
Finally find the home of 

your dreams? Now it's time to 
keep it and your family safe. 
ADT, the leading provider of 
home security and automation, 
works with new homeowners 
throughout the year and has 
shared a check-list to make 
sure your new home is both 
safe and smart.

Protect Your Investments
In the excitement of finally 

moving into your new home, 
two factors many new home-
owners forget to consider are 
carbon monoxide and fire de-
tectors. Be sure to work with 
a home security and automa-
tion provider who connects 
these monitored devices with 

your home security panel to 
get alerts when carbon mon-
oxide levels increase or smoke 
occurs. Your family’s safe-
ty shouldn’t depend on just 
hearing and responding to an 
alarm; be sure to get 24/7 pro-
fessional monitoring by real 
people.

Embrace Complete Home 
Automation 

Wireless home automation 
systems have many benefits. 
Not only can you check in on 
your home from a remote lo-
cation, you can manage every-
thing from your home security: 
lights, locks and more. If you’re 
an ADT Pulse customer, home 
automation is at your finger-
tips… and your voice. The sys-
tem is compatible with Amazon 
Alexa Skills, which make con-
trolling your home’s functional-
ity simple and efficient, so you 
can focus on more important 
things — such as how to furnish 
your new space. 

Note Your New Territory 
One of the easiest and most 

helpful items on your checklist 
should be to use identification 
stickers. Stickers for children’s 
rooms and pets’ favorite places 
can help first responders find 
your loved ones quickly, so ev-
eryone can be safe and secure 
in an emergency. If you’re an 
ADT customer, these stickers 
are available to you at no cost. 

Put them to good use on your 
new home so you’re prepared 
in advance of any emergency. 

Learn More 
For further facts about your 

range of options from ADT, the 
leading provider of home secu-
rity and automation, go to www.
adt.com. 

It’s wise to live in a smart 
home. H –NAPS

Many factors can affect how 
efficient your HVAC system is, 
and how it affects the environ-
ment both inside and outside 
your home. An inefficient sys-
tem or an older one that’s no 
longer functioning at its best 
can cause uneven heating and 
cooling, make loud noise, cre-
ate humidity and run in fre-
quent stops and starts. All these 
factors can affect your home’s 
comfort level. If you’re experi-
encing these problems, it’s like-
ly time to replace your furnace, 
air conditioner or possibly both.

The HVAC professionals at 
YORK Heating and Cooling 
offer some guidance on how 
to choose an energy-efficient 
system that’s also kind to the 
environment:

Learn About Rating Systems
Rating systems are intended 

to help consumers better un-
derstand what they’re getting 
when they make a purchase, 
and make more informed deci-
sions about what to buy. When 
you’re evaluating the energy ef-
ficiency of an HVAC system, it’s 
important to understand these 
ratings and what they mean:

SEER (Seasonal Energy Effi-
ciency Ratio) — SEER speaks 
to the efficiency of a system’s 
air-conditioning unit by mea-
suring performance over a hy-
pothetical cooling season. The 

ratio compares the amount of 
cooling provided by the AC unit 
(measured in British thermal 
units, or BTUs) with the amount 
of energy the central system 
consumes (measured in watts 
per hour). The size and installa-
tion of the equipment, and your 
energy use patterns, will deter-
mine the unit’s actual efficiency, 
but SEER can give you an idea 
of probable performance.

AFUE (Annual Fuel Utiliza-
tion Efficiency) — AFUE mea-
sures heating efficiency for fur-
naces, boilers and water heaters. 
Manufacturers use AFUE to help 
them complete the federally re-
quired EnergyGuide label you’ll 
see on these appliances. The 
label gives an idea of how much 
energy the equipment will use, 
compares it to similar products, 
and approximates the annual 
operating costs. AFUE is also a 
factor in equipment qualifying 
for ENERGY STAR certification, 
which requires manufacturers 
to demonstrate their products 
are energy efficient.

HSPF (Heating Seasonal Per-
formance Factor) — For elec-
tric heat pumps, energy efficien-
cy is measured a bit differently. 
HSPF uses BTU information to 
calculate heat output divided 
by the total electricity the heat 
pump consumes during a heat-
ing season.
“For all three rating systems, 

the higher the number, the more 
energy efficient the equipment 
will be,” says Steve Hoffins, di-
rector of marketing with YORK 
Heating and Cooling. “Our new-
est home comfort system is our 
most efficient to date, largely in 
part due to its 20 SEER rating, 
which can reduce energy costs 
as much as 50 percent.”

Right-Sizing Your System
Many homeowners have no 

problem understanding a sys-
tem that’s too small for their 
home won’t function efficient-
ly or do its job well. Howev-
er, purchasing a system that’s 
too large for your home can 
be just as bad. Systems that 
are too large waste energy and 
boost utility bills, create un-
even temperatures, are poor at 
controlling humidity and can 
develop maintenance problems 
over time.

If you’ve never purchased an 
HVAC system component be-
fore, it can be difficult to know 
exactly how much power you 
need in a unit. Your local YORK 
contractor can help you decide 
the size and type of unit that’s 
right for your home and needs. 
Visit www.YORK.com to learn 
more about residential heating 
and cooling, and to find a local 
YORK contractor. You can also 
follow the company on Twitter 
at @YORKHVAC. H –BPT

HVAC (Continued from Page 9)
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Wolff Finds Sweet Separation at Rocket Mortgage Classic

by CAMERON MORFIT
DETROIT — Matthew Wolff 

made things too complicated after 
his maiden PGA TOUR victory at 
the 3M Open last year. He put 
every facet of his game under a 
microscope — and got worse.

No more wins, not even any 
top-10 finishes, just aggravation.

Changing course, Wolff re-
solved to keep it simple. He’s 
obviously sticking to that, be-
cause by his own admission he 
shot a second straight 64 at 
Detroit Golf Club not because 
he’d optimized his spin rate or 
anticipated the nitrogen levels 
of the grass. No, no. Not even 
close.

“I heard an ice cream truck cir-
cling the property,” said Wolff, 
21, who will carry a three-shot 
lead over Ryan Armour (67) and 
Bryson DeChambeau (67) into 
the final round. “Seemed like 
every time I heard that, I made 
birdie or made a putt, so I’ve got 
to give a lot of credit to that.”

If that seems like a wacky ex-
planation, then maybe it’s be-
cause Wolff, he of the wacky 
swing trigger, had a decidedly 
wacky round: five pars, nine 
birdies, an eagle, and three bo-
geys.

Add it all up and he’ll be aim-
ing for win No. 2 almost exactly 
one year to the day after his first. 
Ice cream? The only guy who’s 
made more of the Fourth of July 
weekend is Joey Chestnut.

“Felt like the putter was really 
good today,” Wolff said. “Wasn’t 
really thinking about much over 
the putt, lining it up, feeling con-
fident in the line and stroking it 
really nice.”

Not thinking about much other 
than ice cream, that is. (He’s a 
vanilla guy.) He didn’t even let a 
missed five-footer at the second 
hole get to him. He made over 
117 feet of putts — second for the 
week in Strokes Gained: Putting 
— including a 13 1/2 footer for 
eagle at the par-5 14th.

Now comes the hard part: 
Keeping his carefree outlook 
even with the trophy on the line 
Sunday.

It might have been an intrigu-
ing study in contrasts had Wolff 
been paired with DeChambeau 
on Sunday. Each crushes the 
ball, each is a classic iconoclast, 
but they are mondo different 
between the ears. One guy, De-
Chambeau, squirts his golf balls 
with mist to study how they react 
in the rain. The other guy, Wolff, 
lets his thoughts drift with the 
seductive trills of the Mr. Softee 
truck.

Anyway, it’s a mood point 
because Wolff will play the final 
round with Armour, whom he 
calls “a super good guy.” More 
than twice Wolff’s age, Armour 
has the same number of career 
PGA TOUR wins, one, but he 
may not go away quietly. After 
missing a three-foot putt to dou-
ble-bogey the 17th hole, Armour 
drained a 21 1/2 foot birdie on 
18 to get back to 16 under.

“You can see a picture in your 
eye of what shot you want to 
hit based on the framing of the 

trees,” Armour said of the Don-
ald Ross-designed Detroit Golf 
Club, which he said fits his eye 
and reminds him of his junior 
golf days in Akron, Ohio. “I 
think that’s really pretty.”

DeChambeau, by the way, 
was relegated to a share of sec-
ond place by Wolff’s eagle putt 
on the 72nd hole at the 3M. No 
telling whether history will repeat 
itself at the Rocket Mortgage, 
but rest assured the Mad Scien-
tist won’t be thinking about ice 
cream trucks and trees.

“Just going out there and 
being aggressive, being aggres-
sive where need be,” DeCham-
beau said of his plan for the 
final round. That shouldn’t be 
a problem. He nearly drove the 
green at the par-4 first and 13th 
holes, birdied both, and leads the 
field in driving distance (347.3) 
by a wide margin.

Still, he hasn’t quite put it all 
together.

Five more players — Troy Mer-
ritt (67), Mark Hubbard (69), Sea-
mus Power (69), Chris Kirk (70) 
and Wesley Bryan (65) — are at 
14 under, five off the lead and 

with an outside chance.
There will be fireworks. There 

will be ice cream. There will be 
golf. 

“I’ve really got to give it to a 
lot of mindset,” Wolff said of his 
success. “I feel like there was a lot 
of times in the past where I had 
good rounds and I let my head get 
in the way —  I need to close this 
out or I need to do something, I 
want to try to make more birdies 
coming in.

“Instead I would go the other 
way,” he continued, “whereas 
I’m taking it shot by shot, hole 
by hole and whatever happens, 
happens.”

©PGATOUR
•  •  •

Bryson 
DeChambeau is 
Now the Betting 
Favorite to Win 
All Three Majors 
This Year

by ALEX MYERS
After winning as a heavy fa-

vorite at the Rocket Mortgage 
Classic, Bryson DeChambeau 
has moved to the top of the 
betting board for all three major 
championships in 2020.

Westgate Las Vegas Super-
book’s Jeff Sherman shared this 
major odds adjustment following 
DeChambeau’s three-shot victo-
ryat Detroit Golf Club. DeCham-
beau overpowered the Donald 
Ross course by averaging more 
than 350 yards off the tee.

Since bulking upbeginning in 
the off-season, DeChambeau 
has posted seven consecutive 
top 10s on the PGA Tour, in-

GOLF opinion & comment

Golf’s Greatest Moment?
by GUY CIPRIANO

Golf played on. 
It played on as a pandemic interrupted 

every facet of American life. By the time 
the National Golf Foundation released its 
ninth COVID-19 report, 97 percent of 
our glorious courses were open. Even de-
cision-makers who sought every reason, 
using anything but reason, to keep golf 
courses closed had relented. 

The golf might have been different – 
no handshakes, bunker rakes or oppor-
tunities to gather at the 19th hole – and 
offered less revenue-generating opportu-
nities. But safe and responsible golf was 
being played in all 50 states by mid-May. 

This month’s cover storyby managing 
editor Matt LaWell describes what the 
industry has achieved since COVID-19 
started affecting lives and businesses. 
The stories are remarkable. 

From superintendents working solo 
to keep prized acreage viable to leaders 
making calculated cases for golf in states 
laced with political pitfalls, the industry 
coalesced and adapted to ensure enthu-

siasts and newbies had somewhere to 
go when they needed it the most. Adapt 
is what the people who maintain golf 
courses do best. Along the way, they im-
plemented a slew of innovative practices. 

Pros, general managers and members 
hopped on intimidating mowers to help 
short-staffed turf teams. Association 
leaders communicated more than ever, 
creating safety guidelines and programs 
to support workers. Small and big com-
panies manufactured safety products and 
offered assistance to the communities 
they serve. Researchers and partners 
solved problems for superintendents 
from afar. 

Without the coordination, cooperation 
and consideration, golf courses would 
have remained empty, like playgrounds, 
fitness centers and ballfields. Instead, 
open courses were packed, as golfers 
quickly marched from the parking lots to 
tees. Spacing reigned over congestion. 
Lingering will eventually return. For at 
least one spring, golfers were urged to 
avoid locker rooms, pro shops, dining 

rooms, patios and practice areas. The 
overwhelming majority complied. Golf 
escaped serious social media shaming. 

Course openings dipped to 44 percent 
the week of April 5. They surged to 79 
percent by the week of May 3. Safe 
sights and sound decisions reopened 
courses in states where golf faced po-
litical tussles. Fortunately, maintenance 
continued in those states, minus a short 
stretch in Minnesota. Unfortunately, 
many superintendents were forced to 
trim personnel and budgets. 

Work-life balance and attracting new 
talent dominated the industry discourse 
when 2020 commenced. Keeping em-
ployees and customers properly spaced 
and courses maintained amid a global 
pandemic never factored into the plan. 

Stories from the spring of 2020 will 
resonate for years and define careers. 
Our cover story represents a small sam-
pling of the industry sacrifice and solidar-
ity. Expect to read similar stories in the 
back nine of this year and beyond. 

Unlike natural disasters, which are 

devastatingly regionalized occurrences, 
issues and uncertainty stemming from 
COVID-19 affect the entire industry. 
They will continue to imperil operations. 
Courses will close; jobs will be lost. Dedi-
cated employees are already emotionally 
and physically drained. 

The sacrifice and solidarity, though, 
has provided hope and a safe release for 
millions. On two consecutive spring Sun-
days, golf raised $25 million for COVID-
19 relief efforts via a pair of televised 
events. The industry will raise millions 
more whenever charity outings resume. 

Competitors such as Tiger, Phil, Rory 
and DJ, participants in those televised 
events, are typically associated with golf’s 
greatest moments. When somebody 
reflects on 2020, they will remember 
how golf responded to a pandemic. This 
spring transcended any shot or victory. 
The roars are silent. The results are 
miraculous. 

Good luck finding a greater golf mo-
ment.  x

©Golf Course Industry
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Equipment and Severe Storms
The preparations you make 

now, ahead of storms, floods, 
or hurricanes, can help you 
recover faster and stay safe 
during cleanup. The Outdoor 
Power Equipment Institute, an 
international trade association 
representing manufacturers 
and suppliers of power equip-
ment, small engines and bat-
tery power, utility and person-
al transport vehicles, and golf 
cars, and managing partner of 
GIE+EXPO, reminds home and 
business owners that it’s best to 
get ready before a storm strikes.

“In the rush right before the 
storm, people sometimes for-
get to make sure their outdoor 
power equipment is in order,” 
OPEI CEO Kris Kiser said. 
“They also run out of time as 
weather is often unpredictable. 
At all times of the year, it’s im-
portant to keep your equipment 
in working order, have the right 
fuel on hand, and know where 
your safety gear is. This is dou-
bly true during storm season.”

OPEI offers the following tips 
to help businesses plan ahead 
for storm cleanup:

Make a list of what you need 
to clean up. Survey your prop-
erty. Consider the damage a 
storm might cause and make a 
list of what tools might be need-
ed for repairs. You might need 
a chainsaw, pruner, generator, 
or utility type vehicle.

Take stock of your outdoor 
power equipment. Make sure 
equipment is in good work-
ing order. If needed, take your 

equipment to an authorized ser-
vice center for maintenance or 
repair.

Find your safety gear. Avoid 
the scramble for sturdy shoes, 
safety goggles, hard hats, reflec-
tive clothing and work gloves, 
which should be stored in an 
accessible area with your equip-
ment.

Review the owner’s manuals 
for your equipment. Read prod-
uct manuals to ensure you know 
how to operate your equipment 
safely.

Have the right fuel on hand. 
Fuel stations may be closed 
after a storm, so it’s important 
to have the proper fuel for your 

equipment. Store your fuel in 
an approved container. Use the 
type of fuel recommended by 
your equipment manufacturer. 
It is illegal to use any fuel with 
more than 10 percent ethanol 
in outdoor power equipment 
(for more information on prop-
er fueling for outdoor power 
equipment visit www.LookBe-
foreYouPump.com).

Remain calm and use com-
mon sense when using out-
door power equipment. Clear-
headed thinking and smart 
decision-making can help you 
make smart choices. This is no 
time to rush. Take time to think 
through a strategy for cleanup 

efforts.
Use safety precautions. Be 

aware of fundamental dangers 
that can occur. For instance, 
chainsaw kickback, which may 
happen when the moving chain 
at the tip of the guide bar touch-
es an object, or when the wood 
closes in and pinches the saw 
chain in the cut. Always stand 
with your weight on both feet, 
and adjust your stance so you 
are angled away from the blade. 
Hold the chainsaw with both 
hands. Never over-reach or cut 
anything above your shoulder 
height. Always have a planned 
retreat path if something falls.

Keep firm footing when 

using pole saws and pole prun-
ers. Keep a firm footing on 
the ground. Observe the safety 
zone, which means keeping by-
standers and power lines (those 
above you and any that might 
have fallen down) at least 50 
feet away from your work area. 

Ensure portable electric gen-
erators have plenty of ventila-
tion. Generators should never 
be used in an enclosed area or 
placed inside a home or garage, 
even if the windows or doors 
are open. Place the generator 
outside and away from win-
dows, doors, and vents that 
could allow carbon monoxide 
to come indoors. Keep the gen-
erator dry and do not use it in 
rainy or wet conditions. Before 
refueling, turn the generator off 
and let it cool down.

Drive Utility Type Vehicles 
(UTVs) with caution. Keep the 
vehicle stable and drive slowly. 
Do not turn the vehicle mid-
slope or while on a hill.

Be aware of others. Keep 
bystanders, children and an-
imals out of your work area. 
Do not allow other people near 
outdoor power equipment, 
such as chainsaws, pole saws 
or pole pruners when starting 
the equipment or using it.

Pay attention to your health. 
Storm cleanup can be taxing on 
the body and the spirit. Do not 
operate power equipment when 
you are tired or overly fatigued. 
Drink plenty of water and take 
regular breaks.  x

©Golf Course Industry
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cluding his sixth career win on 
Sunday. The 26-year-old is a 
combined 69 under par in the 
four events since play resumed 
on tour last month. And now, 
according to Vegas, he’s the 
man to beat when major cham-
pionships resume next month 
in San Francisco with the post-
poned PGA Championship at 
TPC Harding Park.

Previously, World No. 1 Rory 
McIlroy was the favorite in all 
three majors in 2020. The 
fourth, the Open Championship, 
was canceled due to the ongoing 
coronavirus pandemic.

“It’s really exciting to be able to 
get the job done here and it’s a 
lot of momentum for the majors,” 

DeChambeau told reporters in 
Detroit after his win. “I feel like 
it’s a good test run for me hitting 
drives in some tight areas. No. 7 
wasn’t easy this week and I hit 
great drives there all week, so — 
18, I’ve been hitting a great job 
at 18 when I had to, absolutely 
had to. If I hit it in the water or 
a little left or a little right, I’m 
struggling to make par, but I was 
able to give myself a little wedge 
shot in there. So it gives me a lot 
of confidence going forward that 
I’m heading in the right direction 
with my driving and my game.”

DeChambeau, who moved up 
to No. 7 in the OWGR with the 
win, hopes to maintain that right 
direction next month. Following 

the PGA Championship Aug. 
6-9, the U.S. Open is scheduled 
for Sept. 17-20 at Winged Foot, 
and the Masters for Nov. 12-15.

If these lines hold, it will be 
the first time DeChambeau is fa-
vored in a major championship. 
Of course, he cares a lot more 
about actually winning a first 
major, and even just contending 
in one would be a good start.

Despite all his success, De-
Chambeau has had a relatively 
disappointing — albeit a pretty 
small sample size — track record 
in golf’s four biggest events. In 14 
career major starts, he has just 
three top 25s and zero top 10s 
with his best finish being a T-15 at 
the 2016 U.S. Open — his first 
major start as a pro.

•  •  •

Bryson 
DeChambeau 
Broke a 15-Year-
Old Tiger Woods 
Driving Distance 
Record During 
His Latest Win

by ALEX MYERS
In winning the Rocket Mort-

gage Classic on Sunday, Bryson 
DeChambeau pulled off some-
thing no one had ever donein the 
ShotLink Era by leading the field 
in both strokes gained off the 
tee and strokes gained putting. 
But he also broke a 15-year-old 
record in a more antiquated stat. 
A record that happened to be 
held by Tiger Woods.

DeChambeau also led the field 
at Detroit Golf Club with an 
absurd driving distance average 
of 350.6 yards. And that is now 
the highest mark ever recorded 
for any winner of a PGA Tour 
event, according to the 15th 
Hole’s Justin Ray. The previous 
mark was set by Woods during 
his 2005 Open Championship 
victory.

As Ray also points out, aver-
age measured driving distance 
only takes into account two 
drives per round so it’s not the 
best stat. Still, anytime you get 
your name on top of Tiger’s in 
the record book, you take it.

“For me, I think there are 
going to be people trying to hit 
it a little harder, some of them, 
but at the end of the day, it’s 
going to take a generation for 
this to all evolve into something 
different,” DeChambeau told 
reporters following his win. “I 

really think there are going to 
be a lot more players down the 
road trying to hit it as far as they 
possibly can, and straight.”

Maybe so, but in the mean-
time, the 26-year-old certinaly 
isn’t going anywhere. And after 
picking up his sixth PGA Tour 
title, it seems likely this won’t 
be the last time he destroys a 
distance record.

©Golf Digest
•  •  •

Winner’s 
Bag: Bryson 
DeChambeau, 
Rocket Mortgage 
Classic

by GOLFWRX 
Driver: Cobra King SpeedZone 

(7.5 degrees @5.5)

Shaft: LA Golf BAD Prototype 
75 TX

Fairway wood: Cobra King 
Ltd (14.5 @12.5 degrees)

Shaft: LA Golf BAD Prototype 
75 TX

Fairway wood: Cobra King 
SpeedZone Tour (14.5 de-
grees @14)

Shaft: LA Golf BAD Prototype 
85 TX

Irons: Cobra King One Length 
Utility (4, 5), Cobra King 
Forged Tour One Length (6-
PW)

Shafts: LA Golf Rebar Proto
Wedges: Artisan Prototype (50 

@47, 55 @52, 60 @58)
Shafts: LA Golf Rebar Proto 

shaft
Putter: SIK Prototype
Ball: Bridgestone Tour B X
Grips: Jumbo Max Tour
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start and was the favorite coming 
into this event. He now has a 
streak of seven consecutive top-
10 finishes thanks in large part 
to his bulked-up body, which 
allowed him to overpower the 
Detroit Golf Club course.

Sunday's win was his first since 
2018 as he dominated the Mich-
igan fairways with an average 
driving distance of 350 yards.

Wolff finished alone in second 
at 20-under 268 and Kevin Kis-
ner was two shots back in third 
after a 66.

Canada's Adam Hadwin, 
American Ryan Armour, and 
Danny Willettand Tyrrell Hatton, 
both of England, were tied for 
fourth at 16-under, seven strokes 
behind DeChambeau.

World No. 10 DeChambeau 
and Wolff chose to come to the 
Motor City while many of the 
PGA Tour's top players skipped 
the event.

In the PGA Tour's first three 
events after the COVID-19 pan-
demic slammed the season, the 
top five players in the world 
ranking participated in each 
tournament.

None of the top five competed 
at the Detroit Golf Club and the 
field included just 18 of the top 
50.

But that doesn't take anything 
away from the power display 
that DeChambeau put on Sun-
day. He rolled in four birdies on 
the front nine then drained a 
35-foot putt on the tenth to get 
to 21-under and a big lead.

He made another lengthy putt 
on 16 for the first of three con-
secutive birdies.

DeChambeau closed in style, 
blasting 367 yard drive on par-four 
No. 18. That set the stage for a 
dynamic finish, which included 
a stunning approach shot which 
landed just two feet from the flag.

Fist Bump
He easily made the short putt 

then celebrated with a fist bump 
for his caddie.

Wolff, who missed the cut 
in each of his last two events, 

struggled early after three solid 
rounds. The 21-year-old hasn't 
posted a top-10 finish since his 
dramatic maiden win at the 3M 
Open in Minnesota last July.

Wolff opened with a bogey 
and after pulling back that shot 
with a 53-foot birdie putt on 
the fourth, he had back-to-back 
bogeys at five and six.

He was 16-under with eight 
to play and tied for third before 
roaring back to life with two 
straight birdies on 12 and 13.

"I was telling myself to get 
back to what I was doing at be-
ginning of the week and not 
worry about the outcome before 
it even happens.

He had a shot at an eagle on 
17, landing his approach about 
eight feet from the hole, but his 
putt curled away at the cup for a 
miss by an inch.

"Those putts that didn't go in, 
it was a little bumpy and it just 
wasn't meant to be," Wolff said.

"I have that firepower that I 
can rattle off so many birdies 
in a row. I made four of the last 
seven with missing a couple of 
short ones." x

Bryson DeChambeau finished with 
three straight birdies to win the 
Rocket Mortgage Classic on Sun-
day in Detroit. (AFP Photo/Leon Halip)

2019-20 Rookie Ranking
by ROB BOLTON

Note: There are 21 rookies 
and one rookie-eligible Spe-
cial Temporary Member on 
the PGA TOUR in 2019-20. 
This page provides a subjective 
ranking updated weekly. The 
Arnold Palmer Award winner 
is determined in a vote by PGA 
TOUR members who make at 
least 15 starts. The Ryder Cup, 
the Presidents Cup and the 
Olympic Games count as one 
of the 15.

When Viktor Hovland won 
the Puerto Rico Open in late 
February, he was one of three 
true rookies who finished inside 
the top 10 on the island. Enter-
ing last week’s Rocket Mortgage 
Classic, Hovland, Matthew Ne-
Smith (T6) and Vincent Whaley 
(T9) still were the most recent 
true rookies to record a top 10 
on the PGA TOUR.

Granted, the hiatus caused by 
the pandemic contributes to the 
extension of time, but true rook-
ies still totaled 42 starts com-
bined in the six tournaments 
in between. It was the longest 
such dry spell since the 2017-
18 class went nine straight from 
the Farmers Insurance Open 
through the World Golf Cham-
pionships-Dell Technologies 
Match Play.

Thanks to Maverick McNealy, 
the drought is over. He paced 
19 rookies at Detroit Golf Club 
with a share of eighth place. It 
makes sense considering that 
the RMC was the first event with 
room for all rookies to compete 
since Puerto Rico.

Hovland kept his strong 
play alive with a T12. Since 
the restart, he’s 4-for-4 with no 
worse than a T23 at the Charles 
Schwab Challenge. As it con-
cerns the Rookie of the Year 
race, he’s 3-0-0 versus Scottie 
Scheffler over the same stretch. 

Suffice it to say that the Nor-
wegian is boxing out with two 
months of the 2019-20 season 
remaining.

Tom Lewis rekindled form 
with a T12 of his own. It’s just 
one place off his career-best 
finish on the PGA TOUR (2019 
Open Championship). With his 
next start on TOUR, he’ll be 
the last true rookie to eclipse 
seven starts this season and 
eliminate the possibility of re-
taining rookie eligibility for a 
future season.

Now, all of the above over-
looks non-member Will Gor-
don, who was added to the table 
below following his T3 at the 
Travelers Championship. Be-
cause of his status, he is not a 
true rookie, but that finish at 
TPC River Highlands matches 
the best by any non-member in 
calendar-year 2020. Since last 

week’s performance, he accept-
ed Special Temporary Mem-
bership. It grants him unlimited 
starts, unlimited sponsor exemp-
tions and a spot in the Beyond 
150 Reshuffle when it reorders 
after this week’s Workday Char-
ity Open.

Non-members Erik van Rooy-
en and Christiaan Bezuidenhout 
played the RMC on sponsor 
exemptions. Both missed the 
cut. With their non-member 
equivalent of FedExCup points, 
van Rooyen would slot 113th 
among members in seven starts; 
Bezuidenhout would rank 142nd 
in six starts. Neither is scheduled 
to play the Workday.

Low Rookie: Maverick Mc-
Nealy, T8. Third time (previous: 
T5=Pebble Beach; T11=Hon-
da).

Career-Best Finishes (And 
Ties): None.

Through the Rocket Mortgage Classic

Rank Name FedExCup Rank Best Finish Starts Cuts Made Top 10s
1 Viktor Hovland 35 Win 13 10 2
2 Scottie Scheffler 23 3rd/T3 16 12 4
3 Harry Higgs 51 2nd 19 14 2
4 Maverick McNealy 50 T5 17 14 2
5 Matthew NeSmith 66 T6 17 11 1
6 Scott Harrington 68 T2 17 9 1
7 Will Gordon (83) T3 8 5 2
8 Bo Hoag 127 T9 16 9 1
9 Sebastian Cappelen 141 T6 15 8 1
10 Tyler McCumber 154 T20 16 9 -
11 Chase Seiffert 160 T21 14 9 -
12 Kristoffer Ventura 168 T18 13 5 -
13 Vincent Whaley 181 T9 12 5 1
14 Chris Baker 186 T26 14 6 -
15 Michael Gligic 190 T21 15 5 -
16 Rafael Campos 200 T18 9 5 -
17 Tom Lewis 197 T12 7 2 -
18 Doug Ghim 207 T20 13 3 -
19 Ben Taylor 202 T28 14 4 -
20 Michael Gellerman 210 T38 12 5 -
21 Nelson Ledesma 214 T28 14 3 -
22 Vince Covello 233 T47 9 1

NOTE: A player’s rookie sea-
son ("Rookie Year") is defined as 
the season in which he becomes 
a PGA TOUR member (including 
Special Temporary Members) 
and plays in 10 or more events 
as a member or finishes in the 

Top 125 on the Official FedEx-
Cup Points List or qualifies as 
a Top 125 — Nonmember, 
whichever occurs first. Further, 
for purposes of this definition, 
a new member (including Spe-
cial Temporary Members) shall 

not be eligible for the Arnold 
Palmer Award if he has pre-
viously played in more than 
seven (7) Official PGA TOUR 
Money events as a professional 
in any prior season. x

© PGA TOUR

Maverick McNealy finished T8 at the Rocket Mortgage Classic. (Gregory 
Shamus/Getty Images)

Delivers
(Continued from Page 1)
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Super Stroke WristLock Grip Review
by DEAN DECRESCENZO
Have you ever seen a putter 

grip company take the world by 
storm the way Super Stroke has? 
Sure, they have expanded to 
club grips now as well, but their 
bread and butter are hands down 
the putter grip, which remains 
popular both on tour and at the 
local muni. They have a plethora 
of options, but their latest might 
be their biggest head-turner in 
years. Ever since the governing 
bodies put an anchoring ban 
in place, those affected golfers 
have been working to find ways 
to stabilize their stroke. Well, 
the fine folks at Super Stroke 
have come out with a new grip 
called the WristLock, which will 
help those looking for a way to 
stabilize their stroke.

When using the WristLock 
grip, there are straightforward 
comparisons to the Arm Lock 
style of putting that we see guys 
like Matt Kuchar, Bryson De-
Chambeau, and Webb Simpson 
employ on the PGA Tour. Webb 
Simpson is an interesting case 

study as he was an above-aver-
age, steady putter on tour while 
players were able to anchor. His 
stats plummeted after the im-
plementation of the anchoring 
ban. After switching to an Arm 

Lock putting method, he has 
climbed the rankings to become 
one of the top putters on tour. 
So maybe, just maybe, there is 
something to this style of putting. 

Super Stoke’s WristLock grip 

isn’t as drastic as the Arm Lock 
putters. In terms of shaping, this 
grip doesn’t look that far out of 
the ordinary at first glimpse; the 
top portion makes it look like it’s 
an enlarged pistol grip. However, 
it’s how the grip is installed that 
changes its appearance with that 
butt end facing your lead arm. It 
also runs a little over 3” longer 
than say a Pistol GT grip. Golf-
ers will find its appearance as a 
very recognizable member of the 
Super Stroke family. Fans will 
be happy to know that it carries 
over that familiar feel as well. 

One of the main questions 
about installing this grip was 
whether or not it needed to 
be installed on a longer putter 
than usual. My current putter 
of choice measures in at 33.5” 
inches. However, when sizing it 
up, it just didn’t look like it would 
get the job done. Therefore, this 
was installed on a 34” putter. 
When comparing this setup to 
other 34” putters I have laying 
around, the butt end of the grip 
does seem to add between a 
1/4” to 1/2”. It’s hard to say if 
there is going to be a one size fits 
all install method with this grip. 
If you are a golfer that hunches 
over more, you might not have 
to worry too much about length-
ening your putter shaft, whereas 
if you are more upright, a longer 
shaft might be needed. 

For testing purposes, Wrist 
Lock was paired with a Scotty 
Cameron Newport 2.5 putter. 
This pairing was no accident as it 
is a putter that I tend to roll with 
a bit more a forward press than I 
do with some other putters in the 
stable. It also played a touch lon-
ger than my current putter, which 
I mentioned above. Because of 
this design, there are some limita-
tions to this type of grip and put-
ting style. For instance, there are 
putters out there that won’t pair 
up with a forward press unless 
you want to have your favorite 
putter head modified by perhaps 
adding some offset and loft. You 
probably would not have to go 
as drastic as the Arm Lock put-
ters we see on the market, but 
remember that the stronger the 
forward press, the more the loft 
decreases. 

Hands down, the essential 
question was, how did it work? 
The answer for that can go in 
a few different directions, but 
overall, I was impressed with the 
results. What this grip did was 
take my hands out of the putting 
stroke, or at least it felt like it did. 
With the grip locked against my 
wrist and my hands positioned 
slightly lower, the putter felt like 
an extension of my left arm. 
It made it nearly impossible to 
finish the stroke with the put-
ter shaft leaning backward. You 
know that result that happens 
when you make a wristy stroke? 
My putting stroke felt a bit more 
rigid, almost mechanical, but yet 
it was very repeatable. WristLock 
could very well be a good op-
tion for someone who needs to 
limit the amount of hand action 
during their putting stroke. 

It took some experimentation 
during testing to find a comfort-
able setup with the WristLock, 
but the results were hard to ig-
nore. While I may have sacri-
ficed some feel, I found some 
consistency on the greens that 
had evaded me during the earlier 
parts of the season. 

Super Stroke’s latest offer-
ing is probably going to be a 
polarizing product, both from 
those who don’t want to try it 
and those who have. Put me in 
the camp of I can’t tell if I love it 
or not. There is little doubt that 
it has produced some positive 
results, but my mind starts filling 
up with thoughts about playing 
a putter that is losing so much 
loft. I want to say that believing 
is seeing, and in that case, it’s 
a different option that could be 
worthy of a look. Before you do 
that though, I would take a good 
look at what putter is in the bag 
and if you think it would work 
with a grip like this.

More information can be found 
at www.superstrokeusa.com.

The Details
Available: Now
Price: $29.99
Colors: Green/White, Or-

ange/White, Black/White 
Weight: 75g, can add Coun-

terCore weights. x
© thehackersparadise.com

When the group’s then-titled 
Executive Golf Club of Minneso-
ta in Chaska, Minnesota, neared 
completion in late 1962, few 
could have guessed it would fast-
track its way to a major. Those 
doubters underestimated Hef-
felfinger’s clout. 

First, there was a name 
change. The club’s Board of 
Directors passed a resolution in 
June 1962 rechristening the club 
to Hazeltine National Golf Club. 
The name heralded the club as 
a destination for the game’s 
premier players and favored its 
natural resource, Lake Hazeltine. 

The lake was named after the 
Hazeltine family of Carver Coun-
ty, whose most famous member 
was Susan Hazeltine, the coun-
ty’s first schoolteacher in 1855. 
Susan may be the country’s most 
revered instructor when it comes 
to bodies of water: Minnesota 

also named Lake Susan, seven 
minutes northeast of Hazeltine 
near Chanhassen, in her honor. 

Second, Chicago architect 
Robert Bruce Harris was en-
listed to survey the 725-acre 
property 20 miles southwest of 
Minneapolis, then replaced by 
Robert Trent Jones Sr., who 
won the task of converting dairy 
farmland into rolling parkland. In 
1966, the club hosted the U.S. 
Women’s Open won by Sandra 
Spuzich; four years later, its first 
U.S. Open, won by England’s 
Tony Jacklin. 

In 1970, the difficulty of the 
course and windy conditions sent 
scores skyrocketing and players 
into fits over Jones’ design. The 
famed architect would spend the 
next two decades remodeling, 
straightening doglegs, relocating 
holes and rebuilding greens. In 
the past two decades his younger 
son, Rees Jones, assumed the 

mantle of reconstruction: today’s 
Hazeltine checks all the boxes 
for challenges and playability. 

Hazeltine joins Pinehurst Re-
sort as the only U.S. sites to host 
a U.S. Open, PGA Champion-
ship, U.S. Senior Open, U.S. 
Women's Open, U.S. Amateur 
Championship, and a Ryder Cup. 

It’s where the Tiger Woods 
mystique vanished — twice in a 
PGA Championship — with Rich 
Beem triumphing in 2002 and 
South Korea’s Y.E. Yang stun-
ning the world with a Sunday 
run in 2009. 

In 2016, the United States 
recaptured the Ryder Cup in 
front of a raucous Minnesota 
gallery. That week’s success, 
coupled with the rave reviews of 
attendees, helped Hazeltine be-
come the first U.S. club to host 
a second Ryder Cup, scheduled 
for 2028. x

© PGA.com

Hazeltine

(Continued from Page 1)
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