
All-Time Power Rankings: 
Charles Schwab Challenge
by ROB BOLTON

The Charles Schwab Challenge 
is scheduled to restart the 2019-
20 PGA TOUR season on June 
11-14. Presuming it does, the 
Power Rankings for the 144-man 
field is guaranteed to embody 
reliable trends that have identified 
the champion for some time.

Consider that Sergio Garcia in 
2001 remains the last first-time 
PGA TOUR winner at Colonial 
Country Club and the last first-

Rory McIlroy Hits $1.1M Shot 
For Charity in Dramatic Finale 

To COVID-19 Relief Match
by JASON OWENS

Stakes were high on the final 
tee box as live golf made its re-
turn to TV on Sunday.

Dustin Johnson and Rory 
McIlroy paired up against Rickie 
Fowler and Matthew Wolff for a 
charity skins match in the first 
live U.S. golf broadcast since the 
PGA Tour shut down amid the 
COVID-19 pandemic.

Through 18 holes, $1.1 mil-
lion remained unclaimed.

Through 17, the Fowler/
Wolff pairing held the money 
lead with $1.15 million in skins 
won against McIlroy/John-
son’s $750,000. But as six 
$100,000 skins carried over 
to a $500,000 final hole, brag-
ging rights and a lot of money 

for their respective charities re-
mained on the line.

Johnson and McIlroy each had 

birdie putts on 18 to claim the 
final $1.1 million, but neither 

Rory McIlroy came up big when facing one shot for $1.1 million. (Mike 
Ehrmann/Getty Images)

Byron Nelson Roundtable: Debating the 1945 Season
In conjunction with the 75th 

anniversary of Byron Nelson’s 
historic 1945 season, PGA-
TOUR.COM’s writers responded 
to a couple of pertinent ques-
tions. 

What’s more unbreakable: 
11 consecutive wins 
or 18 in one season?

Ben Everill: I’d say both 
might stand forever, but the 11 
consecutive certainly will never 
be broken. The depth of fields 
these days and forever more 
will just make this downright 
impossible. Winning three in a 
row now is an incredible achieve-
ment. Anything more than that Byron Nelson tees off during the 1945 Victory National Open, one of his 

18 tournament wins that year. (Bettmann/Getty Images)

Trump Digs In After McIlroy 
Becomes Latest Sports Star to 
Slam US COVID-19 Response

It seems that Rory McIlroy 
won’t be getting an invitation to 
Mar-a-Lago anytime soon after 
Donald Trump reacted to the 
Irishman’s comments in which 
he was critical of the Trump 
administration’s response to the 
COVID-19 pandemic. 

World number one McIl-
roy teamed up with fellow 
pros Dustin Johnson, Matthew 

Wolff and Rickie Fowler to 
raise more than $5 million for a 
charity fund to help in the fight 
against the coronavirus this past 
weekend.

The event came just days 
after McIlroy’s comments to the 
media that saw the golf star blast 
the Federal response to the on-
going COVID-19 pandemic in 

(Reuters/Mike Ehrmann; Kevin Lamarque)

Ben Crenshaw won twice at Colonial Country Club. (PGA TOUR Archive)

Local Holes-In-One on Page 4 See Past Holes-In-One at golfweekrochester.com

Best Game Improvement 
Irons 2020 Showcase
by JACK SEDDON

With golf courses back open 
for business it might be time 
for a new set of sticks. There’s 
been a lot of fantastic new golf 
equipment that has launched in 
2020, including game improve-
ment irons packed with new 
technology.

Game improvement irons are 
extremely versatile. Whilst they 
are typically designed for mid-
to-high handicap golfers, due to 
the high amount of distance and 
speed the clubs produce, they 
can also be useful to low-handi-
cap players too.

Even players on the PGA Tour 
like Rickie Fowler like to carry a 
game-improvement long iron, as 
they are much easier to hit and 
launch high into the air.

Due to the ongoing fight 
against COVID-19 and the coro-
navirus lockdown, we haven’t 
been able to get out and produce 
our yearly video on the best 
game improvement irons just 
yet, but we thought we’d show-
case some of the best we’ve seen 
this year.

TaylorMade SIM Max
Key Features: The Taylor-

Made SIM Max irons feature 
new and improved Speed Bridge 

Technology which allows for im-
proved stability in the upper face 
and supports the topline, pre-
venting unwanted vibrations that 
create the harsh feels associated 
with traditional distance irons.

The increased rigidity in the 
topline and upper perimeter of 
the face delivers improved sound 
and feel while working in con-
junction with a flexible Thru-Slot 
Speed Pocket™ engineered 
for increased ball speed and dis-
tance. 

The all-new ECHO Damping 
System which is the key to pro-
viding better feel without sacrific-
ing performance.

This uniquely shaped damp-
er design stretches across the 
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What We Learned from Reliving Rory 
McIlroy’s 2012 PGA Championship Win
Extraordinary circumstances 

afforded us a few more hours 
this year than we typically have 
to rewatch all the great moments 
from the PGA Championship, 
and while we remember 2012 
like it was yesterday, rewatching 
it in its entirety reminded us of 5 
things you may have forgotten.
• McIlroy won the 2012 PGA 

Championship by a re-
cord-setting 8 shots.

• The Ocean Course at Kiawah 
Island looked simply glorious

• McIlroy’s pitch shot on the 
9th hole is certain to give all 
amateurs nightmares.

• McIlroy made almost every putt 
he looked at in the final round.

• We get to watch this matchup 
again in 2021 when the PGA 
Championship returns to Ki-
awah Island.  x

©PGA

Mulligans
News, Notes, Quotes & Anecdotes from the Local Golfing Community
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Rory McIlroy of Northern Ireland holds up the Wanamaker Trophy after 
winning the 94th PGA Championship at the Ocean Course on August 12, 
2012 in Kiawah Island, South Carolina. (Ross Kinnaird/Getty Images)

Regional Golf Courses Get Green 
Light for Additional Services 

Under NYS Phase I Reopening
On Friday, New York State's 

Phase I re-opening of the Finger 
Lakes region from full COVID-19 
restrictions — including greater 
Rochester — brought with it wel-
come news for golf facilities and 
golfers throughout the area.

Beginning on Saturday, the 
Empire State Development office 
approved the use of single-rider 
golf carts at golf facilities in the 
Finger Lakes region — as well as 
retail and food services — provid-
ed that current safety and social 
distancing protocols continue to 
be maintained.

For many golf courses in the 
area, this was the news that had 
been eagerly awaited since State 
restrictions were first loosened on 
April 17 to allow for individual 
— walking-only — rounds of golf 
to be played. These allowances 
were welcome news for golfers, 
however, many facilities — es-
pecially daily fee public courses 
— struggled without the additional 
revenue generated from things like 
cart rentals and merchandise sales. 

Since that update a month ago, 
local golf facilities have not been 
allowed to have staff on hand 
to provide services such as golf 
carts, pro shop sales and food 
sales — not to mention sanitiz-
ing all publicly shared materials 
and equipment. Two weeks ago, 
those restrictions were modified 
to accommodate golfers with 
recognized disabilities or those 
who owned their own golf carts.

As of Saturday, the activities 
that are now allowed at Finger 
Lakes region golf facilities include:
• Courses are allowed to open 

their pro shops to customers 
to pay for golf, range and 
carts as long as customers 
maintain social distance and 
wear masks;

• It is acceptable for customers 
who live in the same house-
hold to ride in a golf cart to-
gether;

• With access granted into a fa-
cility's pro shop and clubhouse, 
golfers may have access to re-
strooms — as long as there is 
regular cleaning and sanitizing 
procedures in place.

• With retail businesses able 
to open in the Finger Lakes 
region for curbside service, 
golfers may enter pro shops 

to purchase merchandise as 
long as shop staff brings it to 
them outside once they have 
paid;

• Food and beverage opera-
tions are allowed to operate 
as a “to go” service if they are 
staying on the property while 
eating or drinking.

It is important to note that any 
activity that takes place in any 
business in the region — at golf 
facilities as well as any other busi-
nesses — must also be done within 
the current State guidelines for 
social distancing and safety, such 
as wearing face coverings in pub-
lic if keeping a six-foot distance 
between others is not possible. x

BACK ON COURSE: When some COVID-19 restrictions on golf course 
operations were lifted by New York State on Saturday, golf facilities in 
the Finger Lakes region — such as Webster Golf Club, above — were able 
to rent golf carts to golfers for the first time in over a month. (Facebook.
com/webstergc)

Jordan Spieth bested Corey Pavin by one shot at the 2010 AT&T Byron 
Nelson. (Darren Carroll/Getty Images)
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Why a Recent Tour Winner Thinks Blade Irons Are ‘Too Difficult’
by JONATHAN WALL

If you’re good enough to own 
a PGA Tour card, then you pos-
sess the chops to handle a tradi-
tional blade iron. That’s the gen-
eral assumption from weekend 
golfers when it comes to the best 
in the world. Surely everyone is 
playing the smallest iron profile 
available.

Except not everyone wants to 
use a tiny blade that lacks any 
semblance of offset.

During a recent chat on 
GOLF’s Fully Equipped pod-
cast, Callaway staffer Kevin 
Na admitted blade irons aren’t 
his cup of tea. You read that 
right: a four-time PGA Tour win-
ner is openly championing for 
forgiving cavity-back irons.

“I can’t play a blade,” Na said. 
“It’s too difficult, and I’m a pro 
golfer. I think a blade goes short-
er. Off-center hits aren’t going to 
perform as well as cavity-backs. 
I don’t see a reason why you’d 
want to play a blade. I really don’t. 
I played blades in my early 20s, 
maybe one year — when I was 

dumb. But I’m wiser now and 
play a cavity-back.”

Na’s iron of choice is Calla-
way’s Apex Pro 16, but with the 
goal of embracing the perfect 
blend of workability and for-
giveness that most better-player 
irons possess, he opted for a 
slightly larger Rogue Pro 4-iron 
at the top of the set.

“In the longer irons, I even look 
for more — I don’t want to say a 
high-handicapper club — a more 
forgiving club,” Na said.

What can be learned from 
Na’s advice? If you’re a strong 
mid-handicapper with aspira-
tions of breaking 80 for the first 
time, don’t think the route to a 
better game requires you to play 
a smaller iron profile when the 
handicap drops.

Instead, embrace Na’s philoso-
phy and play an iron that blends 
forgiveness with a better-play iron 
profile. Callaway’s Apex Pro is 
a perfect example. Bottom line: 
You don’t need to play a blade 
to feel like a single-digit stick. x

© Golf.com

Kevin Na plays a set of cavity-back Callaway Apex Pro 16 irons (5-PW). (Getty Images)

the United States, describing 
Trump’s reaction to the health 
crisis as “terrible”.

“We’re in the midst of some-
thing that’s pretty serious right 
now and the fact that he’s try-
ing to politicize it and make it a 
campaign rally and say we’re ad-
ministering the most tests in (the) 
world like it is a contest — there’s 
something that just is terrible,” 
McIlroy told the McKellar Golf 
Podcast.

“It’s not the way a leader 
should act. I don’t know if he’d 
want to play with me again after 
what I just said, but I wouldn’t 
(play with him again).”

Trump, who is an avid golfer, 
regularly plays rounds with sev-
eral of the sport’s top stars - but 
has come in for criticism from 
the media due to the regular, 
taxpayer-funded trips he makes 
to golf resorts. 

This is despite Trump main-
taining during his presidential 
campaign that he would be “too 
busy” to play golf in office, while 
criticizing his predecessor Barack 
Obama for taking in rounds of 
golf while he was in power.

To date, the taxpayer cost 
of Trump’s golf trips has been 

calculated to be in the region 
of $134 million, per trumpgolf-
count.com.

Asked about McIlroy’s com-
ments, Trump didn’t address 
them specifically, but maintained 
that several of the sport’s top 
stars support him.

“A lot of them (golfers) are 
very political, actually. A lot of 
them like my politics very much 
and some don’t, I guess,” he 
said.

“The ones that don’t I don’t 
get to see as much.”

Meanwhile, President Trump 
has said that it is “wonderful” 
that the likes of McIlroy may well 
be able to compete in the near 
future, adding that the return 
of sports is imperative for the 
“psyche” of the nation.

“It’s a wonderful thing to see,” 
Trump told reporters of the re-
sumption of sports.

“I’m getting a little tired watch-
ing 10-year-old golf tournaments 
where you know who won. It’s 
very nice to be watching and 
very nice to be with you.

“We want to get sports back,” 
he said. “We miss sports, we need 
sports in terms of the psyche — 
the psyche of our country — and 
that’s what we’re doing.

“It’l l start off with small 
crowds, if any. You saw UFC 
the other night, they had really 
just a lighted ring in the middle 
of an empty arena and I’m not 
sure that so many people missed 
the fans. I don’t think so in that 
particular case.” x

© rt.com

Digs In
(Continued from Page 1)

player connected, meaning the 
money remained up for grabs in 
a 19th-hole shootout.

High Stakes for 
Closest to the Pin

The players returned to the 
120-yard 17th at Juno Beach, 
Florida’s Seminole Golf Club for 
a closest-to-the-pin challenge to 
claim the final prize.

Wolff stuck his shot within 
15 feet to set the standard. 
Fowler missed the green, as did 
Johnson, meaning world No. 
1 McIlroy had one shot for the 
prize. He lived up to his lofty 

status, landing his shot pin-high 
to claim the final seven skins of 
the match.

The win was the first skin for 
the pairing since the sixth hole 
and pushed McIlroy/Johnson 
to $1.85 million in skins for the 
day to surge past Fowler/Wolff’s 
$1.15 million.

More Than $5.5M Raised
McIlroy and Johnson played 

for the American Nurses Foun-
dation while Fowler and Wolff 
played for the CDC Founda-
tion, both of which came up big 
winners on the day. Between a 
$450,000 long-drive bonus won 

by Fowler/Wolff, $1 million in 
birdie bonuses and more than 
$1 million donated by viewers, 
the match raised more than $5.5 
million, according to Golf Chan-
nel.

The match also acted as a 
teaser for the official return of 
PGA golf when the tour is sched-
uled to start back up with the 
Charles Schwab Challenge at 
Fort Worth, Texas, on June 11. 
It will be the first Tour event 
since golf shut down for the 
coronavirus pandemic in the 
middle of The Players Champi-
onship in March. x

© Yahoo Sports
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585.367.2904 • bodineunlimitedtours.com
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Tutoring $45/hr: Help for Parents. Assist students in core
subject areas so they remain current with schoolwork. 

Grades 6-12. Proficient in  Distance Learning, IXL, 
Google Classroom. Call Chris today!

7/29-30  Yankees @ NY Mets 1 game, see NYC........ $380+
8/16 NASCAR @ The Glen Front stretch w/tgate................$180+
 Cold Pit Walk pass included, Dep. 7am Cnga

BuffAlo fooTBAll @ New eRA field
All include Bodine Monster Tailgate Buffet, Bus Dep. 7:40AM. 
Family Oriented Fun For All Ages! Sect. 307 or 201  $190+  
50 yard line S333-334 $250+  Prime 20 yard line S114 $340+

Jets, Pats, KC, Steelers, Bolts, Rams, Seattle, Fish
**Bus/tgate w/your own tix is $120-$140+ pp

PRESEASON SPECIAL
8/XX       TBA @ Buffalo ride, tgate, tix, Dep. 3pm ............ $130+

BuffAlo RoAd TRipS wiTh BodiNe
Fall        Buffalo  @ New england patriots  ............... $520+
Winter   Buffalo @ denver & Ski The Rockies!

SuMMeR fuN ~ CoNCeRTS ~ BiKe TouRS
All Buffalo Concerts Ride & Tailgate Buffet 
(your own tix @ The Ralph)
TBA    Rolling Stones 45th Annual farewell Tour .......$120+! 
8/13 def leppard, Joan Jett, poison, Motley Crew... $100+
8/15 Billy Joel @ New era field Bus w/Tailgate ....... $100+ 
5/30 Bike Tour around honeoye lake. Enjoy a scenic ride as 
 we explore the valley. Historical markers & fun for the whole 
 family. Post Ride, picnic w/Chris .....................................$45+
7/12  finger lakes wine festival @ The Glen Dep. 10am...$95+
         Leave the driving to us. Dep. from Naples or Canandaigua

NY YANKee hoMe GAMeS Dep. 4am .... $210+ 
Some Trips Depart from Naples, Bath or Exit 44.

Stay in NYC till 10pm. Grandstand tix, upgrade options
6/27 Cubs 7/8 Mets 7/25 Bosox
8/9 OldTimers 8/19 Tampa 8/22 Blue Jays
8/8-9 A’s & Yankee Oldtimers Weekend ~ 2 games
       Annual Tour Hosted by Chris, Dep. 2am ..............$470+

YANKee oVeRNiGhT TRip Fenway Park .. $520+ 
8/1-2 Yankees @ RedSox 1 game, Dep. 8am
8/28-29 Yanks @ indians & Rock hof Dep. Noon  ........ $340+
 1 game, picnic 5 hrs+ at HOF on Sat.!



A Look Back at Spieth’s Spectacular 2010 PGA TOUR Debut
by MIKE MCALLISTER

This week is the 10th anniver-
sary of Jordan Spieth’s first start 
on the PGA TOUR, the AT&T 
Byron Nelson in his hometown 
of Dallas. Here’s a look back 
at PGATOUR.COM’s coverage 
of that week in 2010 at TPC 
Four Seasons Resort as Spieth 
entered Sunday in contention as 
a 16-year-old amateur

Setup: He’s Just 16, 
but Spieth Is Thinking 
Big This Week

Jordan Spieth knows the odds 
are against him winning this 
week’s Byron Nelson Champi-
onship. After all, he’s an am-
ateur playing in his first PGA 
TOUR event on a sponsor’s 
exemption. Oh, and he’s also 
just 16 years old.

But while the rest of us ex-
pect this week’s champion to be 
someone, er, older, the reigning 
U.S. Junior Amateur Champion 
is not about to dismiss the notion 
completely.

“Nobody that’s here enters a 
tournament if they don’t think 
they can win — at least in their 
own minds think they can win,” 
Spieth said Tuesday from the 
TPC Four Seasons at Las Coli-
nas. “Obviously I know the per-
centage chances of me winning 
an event like this right now.

“But anything can happen.”
The reality, of course, is that 

Spieth will be quite happy if he 
can simply make the cut and 
play on the weekend. Another 
Dallas product, Justin Leonard, 
did it as an amateur playing on 

a sponsor’s exemption in 1993 
when he finished tied for 56th.

Leonard, though, was a col-
lege player at Texas and about to 
turn 21. Spieth doesn’t turn 17 
for two more months and is still 
a junior in high school at Dal-
las’ Jesuit College Preparatory 
School. He’s slated to graduate 
next year.

“Making the cut would be 
something special in itself,” said 
Spieth, the youngest amateur 
given a sponsor’s exemption at 
the HP Byron Nelson and the 
first in 15 years. “But obviously 
you try and get it going and see 
where that takes you. It’s all 
about momentum out here. See 
where it goes.”

Certainly, golf fans will be in-
terested to see where Spieth’s 
career goes. He’s currently No. 
1 in the American Junior Golf 
Association’s Polo Rankings and 
claimed the U.S. Junior Amateur 
title last year after reaching the 
semifinals as a 15-year-old in 
2008.

If you’re looking for the next 
big thing in golf, maybe Spieth is 
the kid you should watch. Just ask 
the locals who know all about him 
— Dallas Cowboys quarterback 
Tony Romo, who’s ranked No. 
1 in Golf Digest’s top athlete 
golfers, stays in contact with 
Spieth and recently played a 
few holes with him in South 
Carolina.

But even with expectations 
rising with every swing, Spieth 
appears to be well-grounded, 
his demeanor calm. That’s the 
approach he plans to take this 

week on a course he’s played 
many times and a tournament 
he’s attended as a fan since he 
was 5 years old.

“You’ve got to think of it as 
another tournament,” he said. 
“Obviously with what we’re 
doing here and all the interviews 
and cameras and the big guys 
out there, all the manufacturers, 
it’s quite a bit different than any-
thing I’ve ever seen before.

“But once you get on the 
course, if you’re just thinking 
you’ve got a 7-iron in your hand, 
you’ve got to think of it as some-
thing you’re hitting on a driving 
range, a shot that you’ve hit 
thousands of times and not make 
it bigger than it needs to be.”

Make no mistake, though — 
this is big. It may not exactly be 
a coming-out party, but you can 
consider it an introduction.

But before Spieth tees off 
Thursday afternoon with playing 
partners Blake Adams and David 
Lutterus, he has high school 
classes to attend on Wednesday 
morning in English, Spanish and 
Physics. If there’s any home-
work, he may not get to it until 
this weekend.

Unless he makes the cut. Then 
it may take him a while longer.

Making the Cut: A Very 
Surreal and Historic Day

So you’re 16 years, 9 months 
and 24 days old. Hundreds of 
your classmates have ditched 
high school to watch you achieve 
the improbable. Word spreads 
through the course and now 
others want to join the fun. You 

just might do this thing. You just 
might make the cut.

You reach the final few holes 
and the decibel level rises. The 
gallery chants your name. One 
of your playing partners, one of 
the great untold stories of this 
tournament, is shooting lights-
out and will eventually claim a 
share of the clubhouse lead. But 
this moment is for you. You’re 
the rock star. You’re the flavor 
of the day.

And when it’s over, when you 
had made par at 18 (although 
you really should’ve rolled in the 
9-footer for birdie) and you had 
sealed your spot for the week-
end — the sixth youngest player 
to ever make the cut at a PGA 
TOUR event — things should 
have slowed down. Sorry, think 
again.

There were autographs to sign. 
Everybody wanted to talk with 
you. Radio stations. Television sta-

tions. You climbed into the booth 
where Nick Faldo and Kelly Tilgh-
man were waiting. That was pretty 
cool. After all, you watch Golf 
Channel all the time. “Sir Nick” — 
you call him by his knighted name; 
how cute — has a few majors in 
his pocket. Kinda nice to rub 
those elbows.

You tape an interview with 
ESPN that will air on SportsCen-
ter. Then time to entertain the 
golf media in the press room. 
They hang on your every word. 
You even crack a joke or two. 
They laugh. It’s all pretty amaz-
ing (especially the jaded report-
ers laughing part).

“Almost surreal,” you say.
Wrong. It is surreal.
A day like this doesn’t come 

around often, when a 16-year-
old turns a PGA TOUR event on 
its ear. No one expects Jordan 
Spieth to win this week’s Byron 

At Mendon Golf Club, Greg Barkstrom used a pitching 
wedge to score a hole-in-one on the 117-yard seventh hole.

Tim Barnard used a 5-iron to ace the 197-yard third hole 
at Brook-Lea Country Club.

On the 164-yard 16th hole at Clifton Springs Country Club, 
Lyle Bean used a 5 hybrid club to score a hole-in-one.

At Ridgemont Country Club, Joe Bianchi used a 5-wood 
to ace the 208-yard seventh hole.

Ray Corner used a 5-hybrid club to score a hole-in-one on 
the 155-yard 16th hole at Caledonia Country Club.

Using an 8-iron, Steven Dool aced the 135-yard seventh 
hole at Pinewood Country Club.

On Oak Hill Country Club’s West Course, Christy Schultz 
used a 5-hybrid club to score a hole-in-one on the 149-yard 
17th hole.

Greg Smith used a pitching wedge to ace the 105-yard 
ninth hole at Southern Meadows Golf Club.

On the 170-yard seventh hole at Sodus Bay Heights Golf 
Club, Keith Steadman used a 7-iron to score a hole-in-one.

Using a gap wedge, Jeff Wexler aced the 124-yard sixth 
hole at Irondequoit Country Club.

Local Holes-In-One
See More On-line at www.golfweekrochester.com

Jordan Spieth’s autograph was in high demand during his magical debut. 
(Darren Carroll/Getty Images)
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time participant to prevail. As 
a result, the Charles Schwab 
Challenge is poised to be as hot 
a reentry as it gets in the context 
of sizing up any field.

Meanwhile, there is zero ques-
tion who belongs atop the all-time 
Power Rankings for the tourna-
ment. With five victories, Ben 
Hogan essentially and single-hand-
edly legitimized this annual TOUR 
stop. Even though he never has 
been directly associated with the 
name of the tournament, Hogan’s 
Alley has been the only host of all 
72 editions (since 1946).

All-Time Power Rankings: 
Charles Schwab Challenge

15. Cary Middlecoff… Of the 
six runners-up to Ben Hogan’s five 
wins at Colonial, Middlecoff is the 
only with an overall record strong 
enough to warrant this kind of 
attention. His silver came in 1953, 
but he captured victory in 1951. 
Among 17 cuts made through 
1964, he amassed seven top 10s 
and another pair of top 20s.

14. Billy Casper… Collected 
two of his 51 trophies on the 
PGA TOUR with wins at Colonial 
in 1964 and 1968. Added a solo 
third and another four top 25s, all 
within the span of nine cuts made 
from 1958-1968.

13. Phil Mickelson… For 
many, the first (and maybe the 
only) memory of him at Colonial 
is of the fan who cannonballed 
into the greenside pond beside the 
18th hole when he sealed victory 
in 2008. However, the lefty first 
won the tournament in 2000 and 
finished T2 in his defense of that 
title in 2001. Of his 12 cuts made, 
four were top 10s; another four 
were top 25s.

12. Bruce Lietzke… Owner 
of a characteristically solid record 
at Colonial. Went 22-for-26 with 
four top 10s among 12 top 25s. 
He won twice (1980, 1992) and 
placed T3 in 1983. A T58 two 
months before his 50th birthday 
not only represented his last cut 
made of 401 in his career, it also 
was his last of 506 PGA TOUR 
starts.

11. Gardner Dickinson… 
Half of his 18 cuts made were top 
10s (among 11 top 15s), the last 
of which a victory in his 15th start 
in 1969. He also finished third 
three times.

10. Kenny Perry… When 
he followed a T2 in 2002 with 
a six-stroke victory in 2003, he 
established the tournament record 
of 19-under 261. He matched it 
in 2005 for his second win, this 
time by seven shots. His target 
times two stood until Zach John-
son went two lower in 2010. All 
told at Colonial, Perry is 19-for-24 
with four top 10s and another four 
top 25s.

9. Zach Johnson… Since we 
started this series with the Valero 
Texas Open, the most vocal dis-
approval concerning an omission 
has been for ZJ at that tourna-
ment. Despite two wins among 
four top 10s in eight appearances, 
he didn’t even crack the Honor-
able Mentions. Now, there have 

been 17 more editions of that 
tournament than there have of 
the Charles Schwab Challenge, 
and the all-time Power Rankings 
proper went only 10 deep that 
week, but there is no love lost for 
him at Colonial where he’s also 
won twice. From 2009-2013, 
he finished no worse than T9 
and he’s totaled eight top 20s. 
His 21-under 259 in 2010 is the 
tournament record.

8. Nick Price… Given his 
strength tee to green, it’s hardly 
a surprise that he enjoyed consid-
erable success at Colonial. In 17 
starts, he posted five top 10s and 
another four top 25s. In addition 
to a T2 in 1990, he prevailed in 
1994 and 2002, the latter his last 
of 18 PGA TOUR victories and at 
the age of 45. He was inducted 
into the World Golf Hall of Fame 
the following year.

7. Tom Watson… From 
1977-1986, he finished third 
twice and fourth four times. Then, 
and finally, in his 21st start in 
1998 and at the age of 48, he 
connected for only victory at Co-
lonial. It was the last of 39 titles in 
his PGA TOUR career. His final 
appearance in 2002 resulted in 
a solo seventh, giving his 10 top 
10s and 13 top 25s among 20 
cuts made in the Charles Schwab 
Challenge. That last hurrah also 
was his second-to-last of 219 ca-
reer top 10s (P2, 2009 Open 
Championship).

6. Lee Trevino… What the 
Dallas native never accomplished 
over at the AT&T Byron Nelson, 
he achieved twice at Colonial with 
victories in 1976 and 1978. They 
punctuated seven top 10s among 
12 top 25s. He also lost by one 
stroke in 1970.

5. Ben Crenshaw… He and 
Corey Pavin effectively are Nos. 
4 and 4a given the similarities in 
their career records at Colonial. 
Each won twice, finished second 
twice and totaled eight top 10s 
among 15 top 25s in 32 starts. 
The differences that favor Pavin 
is that Crenshaw didn’t have a 
chance at a third victory in a play-
off. He also “settled” for 21 cuts 
made.

4. Corey Pavin… In addition 
to the résumé laid out above be-
side Ben Crenshaw, Pavin lost in 
a playoff in 1992 and rung up 25 
paydays. His T7 as a 50-year-old 
in 2010 was the penultimate of 
107 career top 10s on the PGA 
TOUR.

3. Gene Littler… Indeed, Co-
lonial Country Club was Hogan’s 
Alley, but if not for a handful of 
close calls, it also may have been 
known as Littler’s Lane. Among 
his 23 cuts made, he won once 
(1971) and earned runner-up hon-
ors four times, three of which by 
one stroke (1960, 1970, 1979). 
He also placed third, T4, fifth, T6, 
T7, T8 (twice) and inside the top 
25 another six times.

2. Julius Boros… Com-
piled the strongest overall record 
among the 11 two-time champi-
ons. Logged six top-five finishes 
including titles in 1960 and 1963, 
three of which after the age of 51! 
Totaled nine top 10s and 15 top 

25s among 24 paydays.
1. Ben Hogan… Not a native 

of Fort Worth, Texas, but don’t try 
to win any arguments confirming 
it. He relocated to the city as a 
boy and dropped anchor for life. 
He’s the only golfer in tournament 
history to win consecutive editions, 
and he did that twice (1946-1947 
and 1952-1953). His fifth title at 
the age of 46 in 1959 was the 
last of 64 in his career. He also 
finished T2 once and T3 twice en 
route to 15 top 10s among 19 
top 20s. Finished T56 in his last 
appearance in 1970. It marked his 
final payday of 293 in his career.

Honorable Mentions
David Toms… Incrementally 

speaking, he edges numerous one-
time winners with multiple podium 
finishes because of the depth of his 
15-for-20 record. His title in 2011 
was the fifth of six top 10s that 
also included a T2 in 2002 and 
a T3 in 2005. He logged his last 
top 10 with a T5 in 2014 and his 
last of nine top 25s with a T25 as 
a 49-year-old in 2016.

Bruce Crampton… He and 
Jack Nicklaus authored the same 
records except that Crampton 
cashed in 13 starts to Nicklaus’ 
10. The Aussie prevailed in 1965 
and shared runner-up honors in 
1973. He also finished third in 
1962 en route to six top 10s and 
eight top 25s.

Jack Nicklaus… While Bruce 
Crampton made three more cuts, 
the quality of Nicklaus’ top 10s 
were a little better. In addition 
to his victory at the age of 42 in 
1982, which signified his first trip 
to the tournament in eight years, 
he was the runner-up in the previ-
ous visit (in 1974). He also placed 
third in 1963 and fourth twice.

Tommy Bolt… Depending on 
the fan, his temper, or the per-
ception thereof, overshadowed 
the fact that he won the 1958 
U.S. Open in his native Okla-
homa at Southern Hills. He also 
didn’t begin competing regularly 
on the PGA TOUR until his age-
34 season of 1950, but he went 
on to win 15 times, including at 
Colonial the month before his 
U.S. Open title. He also finished 
second, third and T9 twice, the 
latter as a 52-year-old in 1968. 
Of his 19 cuts made, five went for 
a top 10 and another three were 
top 25s.

Tom Kite… There’s no disput-
ing that other non-winners have 
better career records at Colonial, 
but it’d be an injustice to ignore 
his. The Texan missed only one 
edition from 1972-2002 and only 
one cut — his last — so he made 
28 consecutive cuts through the 
age of 51 (in 2001). His best fin-
ish was a T3 in 1981, but he had 
three other top fives en route to 
six top 10s and 11 top 25s. Gary 
Player (16 paydays, two seconds, 
eight top 10s, 14 top 25s), Lloyd 
Mangrum (15 paydays, one sec-
ond, one third, eight top 10s, 12 
top 25s) and Don January (21 
paydays, a T2, three thirds, seven 
top 10s, 14 top 25s) also deserve 
recognition. x
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Nelson Championship — al-
though Spieth himself isn’t rul-
ing out the possibility — but 
no one will forget the buzz he 
produced on Friday when his 
1-under 69 left him at 3 under 
for the tournament, safely in-
side the cutline.

There were other players Fri-
day who produced more fire-
works. Cameron Beckman went 
out and tied the course record 
at TPC Four Seasons Resort, 
shooting 61 to grab a share of 
the second-round lead at 10 
under. One of Spieth’s playing 
partners, Blake Adams, is also 
at 10 under after his impressive 
64.

Adams is the hardest-luck story 
you’ve ever heard, a former Na-
tionwide Tour player whose battle 
against an inhumane succession of 

injuries — torn rotator cuffs, bulg-
ing disk, arthritis, broken ankle, 
broken fingers, bad hip, etc. — is 
a study in resiliency.

Perhaps any other day, the 
spotlight would belong to him. 
Perhaps any other day, the loud-
est cheers would be in his name.

“I kinda almost felt bad for 
Blake because everybody was 
screaming my name out there 
and he was tied for the lead,” 
Spieth said. “But you know, 
that’s him. He doesn’t mind, 
I’m sure.”

Adams doesn’t mind because 
he knows the crowds — in-
cluding hundreds of students 
at Jesuit College Preparatory 
School — came out to watch 
the Dallas teen. At 7:15 a.m. 
local time Friday, when Adams, 
Spieth and the third member 
of their group, David Lutter-

us, resumed their first round, 
roughly 200 people were in 
attendance.

“I don’t think too many peo-
ple would want to come out 
here to see me play at 7:15 in 
the morning,” Adams said, ‘but 
there was a lot of folks out there 
to watch him.

“It was a great atmosphere.”
Once the group finished their 

first round, Spieth shooting 
2-under 68 with two birdies on 
his last three holes, they took a 
quick 30-minute break before 
starting their second round.

One hole into the round, 
Speith mistakenly played out 
of turn, having forgotten that 
this was a new round and not 
just the continuation of the pre-
vious round. When his caddie 
informed him of the faux pas, 
Spieth quickly apologized to Lut-
terus.

No harm done. It helped to 
have a couple of laid-back players 
— Adams lives in southern Geor-
gia and Lutterus is an Australian 
currently living in Fort Worth — 
accompanying the high school 
junior on this two-day emotional 
journey. Spieth said he learned 
a lesson by watching the calm 
demeanor that Adams displayed 
while moving up the leader-
board.

“The guys that I was playing 
with were great,” Spieth said. 
“Awesome guys.”

Meanwhile, Spieth just kept fir-
ing at pins. He played with his 
usual aggressiveness and he didn’t 
seem unnerved at all on a course 
he’s played plenty of times. He got 
to 4 under at one point. Playing 
well, feeling the moment — it 
seemed like the most natural 
thing in the world to him.

So what if the rest of the guys 
in the field are fighting for the 
cash, fighting for the livelihoods. 
They don’t have to take final 
exams in a couple of weeks.

Besides, as you’ve said all 
week, anything can happen.

“I don’t want to think of my-
self as the amateur out here,” 
Spieth said. “I want to think of 
myself as a contender.”

Will reality set in at some 
point? Perhaps so. Perhaps Spi-
eth will get a first-hand look at 
what Moving Day means on the 
PGA TOUR each Saturday. Per-
haps he’ll make the mistake of 
reflecting on what has happened 
in the past two days and struggle 

with the enormity of the stir he’s 
created.

If nothing else, though, he 
knows the last two days have 
been fun. And if he continues 
to handle the situation with the 
kind of steadfastness and maturi-
ty he’s displayed this week, it will 
continue to be fun.

And as for the gallery mem-
bers who cheered his every 
move, called out his name, 
turned TPC Four Seasons Resort 
into Friday Afternoon Lights?

Spieth said it best — “really 
cool.”

“It’s a new experience for 
me,” he added. “I could get used 
to it.”

So could the rest of us.

Final Result: Thrills 
for Us, Valuable 
Lessons for Spieth

The word “surreal” has not 
been a regular part of the Spieth 
family vocabulary. But this week, 
that’s the most appropriate way 
to describe the thrill ride that 
16-year-old Jordan Spieth gave 
the Byron Nelson Champion-
ship.

“We’ve used the word ‘surreal’ 
about three times as much as we 
had cumulatively up until now,” 
said Spieth’s dad Shawn as he 
waited for his son to get out of 
the scorer’s trailer following his 
2-over 72 that left him in a tie 
for 16th.

Certainly the amount of atten-
tion that Jordan Spieth brought 
to this week’s event at the TPC 
Four Seasons Resort course 
went beyond the wildest expec-
tations of anyone associated with 
the event.

By becoming the sixth-young-
est player to make the cut at a 
PGA TOUR event, Spieth be-
came the story of the week, 
and golf fans in the area took 
notice. Spieth and playing part-
ner Corey Pavin, the U.S. Ryder 
Cup captain, had the largest 
gallery of the day.

The size of the crowd was, 
dare we say, Tigeresque.

“I was walking to the fourth 
hole and it looked like there 
was a thousand people follow-
ing him,” said eventual cham-
pion Jason Day, who was play-
ing alongside Blake Adams. “I 
turned to Blake and said, ‘There 
are more people following that 
young amateur than us.’”

Day, in fact, was glad to fly 

under the radar while the spot-
light shined on the high school 
junior from Dallas.

As for Spieth, it was a week 
unlike any other. The key will 
be to learn from all the pros he 
played with and benefit from the 
experience.

“I definitely loved being able to 
learn from the guys I was play-
ing with, and just on and off the 
course, seeing how they were 
approaching their pre-round 
routine and stuff,” Spieth said. 
“That was pretty neat to get that 
kind of experience.”

Shawn Spieth knows once 
all the dust settles, once Jordan 
and the family get to reflect on 
what happens, that the reign-
ing U.S. Junior Amateur gained 
some valuable lessons playing 
with Blake Adams, David Lut-
terus, Tom Pernice Jr. and Pavin 
this week.

“He’ll look back and learn from 
playing with the guys he played 
with this week,” Shawn said. “Ev-
erybody he played with played at 
a slower pace, real calm — he 
knows he has to channel his 
energy that way to continue to 
get better and better.”

In fact, Jordan said that was 
one of the issues in Sunday’s 
round. After shooting three 
rounds in the 60s, he struggled 
out of the gate Sunday, failing to 
get the quick start he needed to 
get the crowd revved up.

With bogeys at the second and 
third holes, Spieth dropped to 4 
under and eliminated any outside 
chance he had to contend. He 
bounced back with birdies later 
in the front nine but rode a roll-
ercoaster on the back side with 
two birdies, two bogeys and a 
double bogey.

“It’s all business out there,” 
Jordan said. “They (TOUR pros) 
remain neutral. They know that 
they can’t get too excited or too 
down on themselves. I did today. 
I got way too down on myself 
early, and then I got way too ex-
cited at some point in the round, 
too. It messed me up a little bit.”

Still, the Spieth family will 
never forget the outpouring of 
support for Jordan, with people 
following his every move. They 
even broke out in a chant late in 
Jordan’s round.

“It’s been great for our fam-
ily,” said mother Chris Spieth. 
“Just a great experience.” x
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Jordan Spieth bested Corey Pavin by one shot at the 2010 AT&T Byron Nelson. (Darren Carroll/Getty Images)
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entire face (from heel to toe) 
using multiple contact points for 
accelerated vibration damping.

TaylorMade’s proven Inverted 
Cone Technology (ICT) is now 
uniquely positioned in each SIM 
Max iron to both increase the 
sweet spot and minimize the ef-
fects of common mis-hits.

Specifications:The SIM 
Max irons will be offered in 4-PW 
(7 pc. set with AW, SW, and LW 
a lso ava i lab le )  and come 
equipped with KBS Max 85 steel 
shafts (S, R) or Fujikura’s Ven-
tus Blue graphite shafts (7S, 6R 
& 5A). For women, the SIM 
Max irons will come equipped 
with the Aldila NV Ladies shaft.

S IM Max  has  an  RRP 
of $1095 steel, $1,278 graphite.

Golfmagic Verdict: The 
TaylorMade SIM Max irons are 
perfect for players who want the 
performance benefits of a game 
improvement iron but in a slightly 
smaller profile.

These irons will produce a lot 
of speed and distance, whilst also 
being easy to launch in the air.

COBRA SPEEDZONE

Key Features: Optimizes five 
unique zones of performance: 
Light Zone, Stability one, Power 
Zone, Feel Zone and Spin Zone.

COBRA’s patented PWR-
SHELL Technology continues to 
offer increased speed and higher 
launch even on stronger lofted 
irons.

Consistency of performance 
through trajectory and spin is 
optimized by the use of progres-
sive spin technology that is 100% 
CNC milled throughout the set.

The KING SPEEDZONE 
Variable Length Irons feature 
a progressive construction de-
sign — delivering progressive 
head shapes, grooves and hosel 
lengths that optimize launch and 
spin in the long irons, mid irons, 
and wedges.

Also available in ONE Length 
where all irons in the set come 
with matching lengths (37.5” - 7 
iron).

Specifications: SPEEDZONE 
Variable Length irons comes 
standard with a KBS Tour 90 
shaft in stiff or regular flex and a 
Lamkin Crossline Connect Black 
grip ($852). The stock graphite 
offering is a UST Recoil ESX 460 
shaft in stiff, regular and senior 
flex ($973).  The ONE Length 
offering comes standard with a 
KBS Tour 80 (4-6i), KBS Tour 
90 (7-9i) and KBS Wedge (PW, 
SW) shaft in stiff or regular flex 
and a Lamkin Crossline Connect 
Blue grip.  The graphite stock 
offering is a UST Recoil ESX 460 
(4-9i) and a UST Recoil ESX 480 

(PW, SW) in stiff, regular and 
senior flex ($973).   

Golfmagic Verdict: If dis-
tance is what you’re looking for 
in an iron then look no further 
than the Cobra SPEEDZONE 
irons.

For a game improvement iron, 
the SPEEDZONE irons have a 
brilliant feel to them and are very 
responsive on mis-hits.

Forgiveness is also a fantastic 
element of these irons, which 
combined with the extreme dis-
tance they offer, makes for a 
phenomenal iron.

Callaway MAVRIK

Key Features: For the first 
time, these new irons feature 
a Flash Face Cup designed by 
A.I. to work with each individual 
head’s size, shape, CG location 
and loft designation to promote 
distance and control through-
out the set, creating a significant 
boost in ball speed.

Callaway’s proven Tungsten 
Energy Core optimizes perfor-
mance with custom tungsten 
weights, precisely and positioned 
within the head, to optimize 
launch and trajectory.

Callaway has also included pro-
prietary Urethane Microspheres, 
its premium technology that cre-
ates unmatched feel and incred-
ible speed. 

The use of A.I. also allowed 
Callaway to enhance the per-
formance characteristics of each 
iron face. In the long irons, the 
faces are designed for launch and 
speed, while in the mid-irons the 
faces are engineered for speed 
and spin consistency. Lastly, in 
the short irons, the faces are op-
timized for spin and precision to 
promote pinpoint shot-making.

MAVRIK Irons are available 
in three models, Standard, Pro 
and MAX. Standard offers an 
excellent all-around combination 
of size, speed, forgiveness, feel, 
distance and control.

Specifications: RRP $1,035 
(4-PW)

Golfmagic Verdict: With 
three different models available, 
the Callaway MAVRIK irons 
cover every level. The Pro iron is 
perfect for the better players who 
want a smaller profile in shape 
and size, along with a thinner 
topline.

The Max model combine the 
largest head size with an extreme-
ly low CG, making them remark-
ably easy to launch on a high, 
long-carrying trajectory. 

For a game improvement iron, 
the MAVRIK produces excellent 
sound, due to its A.I design, whilst 
the forgiveness level is also a very 
attractive aspect of this iron.

PING G410

Key Features: The more flex-
ible, free-moving face amplifies 
ball speeds for greater distance 
and higher max height, allowing 
you to hit less club into the green 
with the control and precision to 
hold the putting surface.

With 10% less offset compared 
to G400 and a shorter blade 
length, the G410 iron presents a 
visually appealing, more refined 
shape with greater forgiveness 
than any iron its size.

The face and cavity structure 
deliver faster ball speeds and save 
weight for expanding the perime-
ter weighting. Weight savings are 
concentrated in the toe and hosel 
to increase MOI 8% for more 
forgiveness and consistency.

The next generation of COR-
Eye technology powers the per-
formance in conjunction with the 
cascading sole design and deep 
top-rail undercut.

Specifications: RRP: $153 
per club (steel), $165 (graphite)

Golfmagic Verdict: If you’re 
someone who is struggling to 
gain decent distance and height 
with your irons then look no 
further than the PING G410’s. 
Easily one of the best game im-
provement irons we’ve tested and 
PING has once again produced 
an extremely forgiving iron that 
you won’t be disappointed with. 

BENROSS DELTA

Key Features: New for 2019, 
the Delta Iron features a Heat 
Treated 431 Stainless Steel con-
struction which maximizes ball 
speed for increased carry dis-
tance.

A progressive CG position 
coupled with more neutral loft 
angles allows for an improved 
launch angle and optimum spin 
rate leading to greater stopping 
power on approach shots.

The top line thickness and off-
set profile inspires confidence 
with long irons and promotes 
control with scoring clubs.

Specifications: RRP $486 
The Delta Iron is fitted with the 
KBS MAX shaft in steel or the 
Fujikura ATMOS Red shaft in 
graphite.

Golfmagic Verdict: One of 

the best value for money game 
improvement irons on the mar-
ket, perfect for new golfers or 
anyone struggling to find some 
consistency with their iron play.

Easy to launch and fantastic 
distance.

Wilson D7 

Key Features: The clubs cou-
ple the thinnest iron face ever 
produced by the brand in any 
distance model with the addition 
of more exclusive Power Holes 
under the umbrella of the new 
RE-AKT Technology, creating 
greater ball speeds for longer 
distances for both centre and 
off-centre impacts.

Wilson has increased the row 
of Power Holes — first launched 
on the successful C200 irons and 
refined in the more recent D300 
family.

A third row has added to the 
longer D7 irons (4-7) to increase 
the face deflection and contact 
time between impact, resulting in 
more energy returning to the ball 

when struck.
A double row is featured on 

the 8 and 9 irons, while a sin-
gle row is featured on the PW 
& GW. The face comparison 
between other Wilson irons is 
0.079” thin in the long irons, 
compared to 0.097 on the 
D300/C300.

Specifications: The Wilson 
Staff D7 irons come with stock 
shaft options of the premium 
lightweight KBS Tour 80 in steel 
(Regular and stiff) and UST-Ma-
miya 460 Recoil Series graphite 
(A-, R- and S- flexes at 65 grams). 
The irons come with the Wilson 
Staff classic Lamkin Crossline 
pattern grip.

They have an RRP of $571 (5-
SW) for steel shafts (available left 
handed) and $730 for graphite 
shafts (5-SW).

Golfmagic Verdict: Extreme-
ly affordable irons that perform 
exactly as you want a top game 
improvement iron to do so.

Long in distance, high in 
launch and probably the easiest 
iron to hit on this list.

Distances are consistent which 
can sometimes be a problem 
with game improvement irons, 
so for such a bargain at $571, we 
strongly recommend you try the 
Wilson D7 irons if you’re looking 
for a new set. x

© GolfMagic.com
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RZN Distance & MS Tour Golf Ball Review

by JAMES MILES
You know the saying, what is 

old is new again. Well, as in life, 
that sometimes applies to golf 
equipment as well. 

With that, I would like to for-
mally re-introduce you to…

RZN Golf Balls.
Oh yes, that RZN, and without 

Nike. 

Behind the RZN
You are more than likely won-

dering if there is no Nike, then 
how are RZN golf balls being 
produced again? Well, that part 
is pretty simple, RZN Golf is 
producing the balls. 

Now, who is that? Well, the 
currently named RZN Golf has 
actually been producing golf balls 
for Nike since 2006 and were 

a part of the development of 
the original 3-Piece RZN design 
so this isn’t just someone grab-
bing a patent and producing 
things again. That in mind, I do 
want to address the 2006 date 
where production is concerned, 
because as we well know now 
(and THP had been saying it for 
years prior), Bridgestone Golf 
had been producing the Tour 
balls for Nike prior to the de-
velopment of RZN. I only bring 
that up because the phrasing the 
company is using on producing 
Nike’s golf balls since 2006 is 
accurate, they just cleverly leave 
out which golf balls. 

However, that doesn’t really 
matter. The fact that they were 
heavily involved in working with 
Rock Ishii (a legend in golf ball 

development) through the RZN 
creation process is what matters 
most. So, you have people be-
hind the re-introduction of RZN 
that are not only familiar with it 
but working to improve it. 

I was able to work with two of 
the four different golf ball models 
that they have brought to mar-
ket, a urethane ball in the RZN 
MS-Tour and an ionomer ball in 
the RZN Distance. 

RZN Distance
I want to start with the iono-

mer offering first. The company 
actually has two, the Speed and 
the Distance. The Speed is a 
two-piece design while the Dis-
tance, which I worked with, is a 
three-piece design utilizing the 
RZN material core. So, what you 

get is a micro-dimple ionomer 
cover, mantle, and 3D Speed 
Lock Resin core engineered to 
be a ball that will “maximize dis-
tance with effortless swings while 
keeping a soft feel” at a pleasing 
$19.95 price.

Looks wise, the discussion 
during testing on the THP forum 
was pretty pointed, namely at the 
logo itself being too big/awkward, 
and personally I agree only in 
the sense that it is what stands 
out most and not the pretty slick 
“micro-dimple” coating. Addition-
ally, the alignment line, though 
effective, comes off as trying to 
be fancier than it needs to be. 
All that said, you cannot blame a 
company for trying to stand out 
visually, because if you don’t at 
least try to do that then you will 
fade into the background noise.

To work this one out, it and 
the MS-Tour were hit on the 
Foresight GC2 as well as ample 
practice and course time. While 
I’m not going to get to really dive 
into the data due to some techni-
cal hiccups, I can say without a 
shadow of a doubt the RZN Dis-
tance is what you would expect. 
Through the bag the launch 
came easy for me, and the spin 
stayed in the moderate range 
which really maximized the dis-
tance. Bigger though, was that 

there was absolutely no harsh 
or overly firm feedback which is 
what I had a dislike for with the 
original RZN options. To take 
that a step further, those old 
golf balls had some issues with 
temperature fluctuations, notably 
the cold, so I refrigerated some 
before testing and the numbers 
came back very comparable 
while the feel was not notice-
ably more harsh. In the end, this 
one is a playable ball, but it is an 
ionomer ball built for consistency 
and not spin, so if one plays for 
that, at $19.95 it competes with 
others in the segment. 

RZN MS-Tour
Like the ionomer offerings, 

there are two Tour level options 
as well, the MS-Tour which is 
a three-piece design aimed at 
mid-speed players and the HS-
Tour a four-piece design. I was 
able to work with the MS-Tour 
featuring a wide diameter core, 
3D Speed Lock mantle, and ure-
thane cover with micro-dimples. 
As the company has labeled it, 
“A soft and powerful tour ball”, 
but at a $29.95 price tag that 
should turn some heads. 

We do have to discuss this 
one aesthetically as well, and 
the feedback on the forum was 

GOLF opinion & comment

Golfer Secures Pro Card After Losing 
Father, Grandfather Just Before Tournament

by JAY BUSBEE
John Hill was about to tee off in the 

most important golf tournament of his life 
while carrying a terrible burden. Within 
the last 10 days, he’d lost both his father 
and his grandfather, two men who had 
shaped him throughout his life.

They’d both watched over him in antic-
ipation of this moment, but they wouldn’t 
be there to share it with him. He’d have 
to go the rest of the way alone. 

Hill fell in love with the game of golf 
thanks to his father Bill. Back when John 
was in sixth grade, Bill took him first to 
the driving range, and later onto the golf 
course. John took to the game quickly, 
and by eighth grade he was entering 
tournaments in San Antonio. While John 
was in high school, Bill took him to Scot-
land, where they played courses in golf’s 
ancestral home, further cementing John’s 
love of the game.

Golf appealed to John’s independent 
streak. He’d think nothing of going out and 
practicing for hours, alone on the range. He 
knew he needed coaching — Bill introduced 
John to the same swing coach he has to this 
day — but John also understood the value 
of staying mentally strong and striving 
for improvement, every single time he 
stepped on the range.

By the time he reached high school, 
John decided to focus exclusively on golf, 
with the goal of getting into college on a 

golf scholarship. That drive paid off, and 
he played his way onto the team at San 
Antonio’s University of the Incarnate 
Word. And it was there that he realized he 
wasn’t anywhere near the mountaintop.

“When I was a freshman, I came in with 
the same mentality that I’m pretty sure 
every freshman does: ‘I’m really good, I 
deserve to be here,’ ” Hill said. “I didn’t 
realize that everyone else was also the 

best at their high school. Reality set in 
pretty quickly.”

During his freshman year, he didn’t exact-
ly acquit himself well, averaging about a 77 
and traveling to only about half the team’s 
away tournaments. But after that year, he 
entered into a prequalifying tournament for 
the Valero Texas Open — basically, a qual-
ifier for the Monday qualifier — and what 
happened there would shape the next few 

years of his life. 
“I got through the prequalifier by shoot-

ing 71,” he said. “They took the top 16 
and ties, and I was tied for 16th.”

At a Monday qualifier, at age 18, he 
was playing for one of four spots in a 
PGA Tour event. He played some of the 
finest golf of his life up to that moment. 
He stood over a 15-footer for par on the 
18th … and missed it. That shot would 
have put him into a playoff for the final 
spot in the Open. Instead, all he had 
ahead of him was an open week.

“Driving home, it hit me: ‘This is what I 
want to do, this is what I want to pursue,’ 
” he said. “I really wanted everyone to 
know, ‘John’s the No. 1.’ If I can’t be the 
best on my college team, I’m not going 
to be a pro.” 

He would spend the next two and a half 
years continually improving his game, to 
the point where he was that No. 1, at one 
point winning three of four tournaments 
outright. 

Along the way, though, his family life 
was faltering. Bill Hill had been suffering 
from Parkinson’s, and by the time John 
reached college, the disease was so severe 
that Bill was only able to watch a few of 
his son’s matches in person. At the same 
time, John bonded with his maternal 
grandfather, Frank Denton, who lived 
with family nearby.
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Tee it Up in Charleston for the 2021 PGA Championship

Charleston, South Carolina — 
voted America’s #1 Small City, 
nine years and counting. Where 
world-class golf courses are sit-
uated on breathtaking coastal 
terrains, ranging from true links 
style to tight wooded Lowcoun-
try layouts. 

Whether you’re looking to im-
merse yourself in a rich coastal 
culture, hop on a historic tour, 
splash in the waves or feast 
on Southern flavors, you’ll find 
what you are looking for in 
Charleston in May during your 
visit to the 2021 PGA Champi-
onship at The Ocean Course at 
Kiawah Island Golf Resort. 

To help you plan your sched-
ule next May, we wanted to pro-
vide you with a few schedules to 
consider...

Begin your morning on Ki-
awah Island at the PGA Cham-
pionship before visiting the 
Angel Oak Tree on Johns Island 

on your way to walk the Rav-
enel Bridge to catch a glimpse 
of the Charleston sunset.

Start your day with a sunrise 
stroll down The Battery and 
stop for a flavorful, Southern 
brunch on the peninsula before 
spending the afternoon on Ki-
awah Island at the PGA Cham-
pionship. Head downtown for a 
late dinner on King Street and 
rooftop drinks. 

Wake up to the surf of Folly 
Beach. Grab lunch in this local, 
seaside town before watching 
the world’s best golfers com-
pete in the 2021 PGA Cham-
pionship on Kiawah Island. On 
your way out of town, stop by 
Bohicket Marina for a bite to 
eat on the water while enjoying 
a Charleston sunset. 

Wander the cobblestone 
streets of Charleston in search 
of your dream historic home, 
taking in the sights of Rainbow 

Row and King Street. Cruise to 
Kiawah Island in the afternoon 
and saunter around The Ocean 
Course in pursuit of your fa-
vorite golfer’s autograph at the 
PGA Championship. 

Hit the golf course early at 
PGA Championship then head 
to Shem Creek for an ocean-
front happy hour. End your day 
with a sunset cruise and set sail 
on Charleston’s harbor. 

©PGA.com
•  •  •

Technology 
Driving Choice 
With Golf Pride

by JACK SEDDON
Golfers can find the perfect 

golf grip digitally with the Golf 
Pride online Grip Selector tool. 
The industry leader in grip inno-
vation now boasts its largest and 
most technologically advanced 

collection of performance golf 
grips ever.

By heading to www.golfpride.
com/fit golfers can determine 
which grip technology and size 
will best suit them by selecting 
the size of glove they wear or 
taking a measurement of their 
hand size, assessing the climate 
they regularly play in, whether 
they prefer a soft or firm feel 
and the surface texture they 
desire.

Among the technology avail-
able, is the all-new offering for 
this June, with Golf Pride ex-
panding its popular MCC® fam-
ily of hybrid grips with the new 
MCC Teams collection. The 
initial launch will consist of 15 
unique colour combinations to 
choose from, so that golfers can 
represent their favourite team 
while out on the course.

If you prefer a technology 
that allows for more consis-

tent hand placement to provide 
more consistent results, ALIGN 
Technology offers a raised-ridge 
on the back of the grip that 
guides hand alignment and is 
the company’s fastest grow-
ing grip technology of all time. 
The innovative design ensures 
consistent hand placement 
every time and the raised ridge 
helps to create greater clubface 
awareness and produce more 
consistent results. The tech-
nology was first introduced in 
the popular MCC® and MCC 
Plus4® hybrid grips and is also 
available in the all-rubber Tour 
Velvet®. More recently, a fully 
corded Z-GRIP ALIGN was de-
veloped to complete the full 
range of feel preferences.

As the leading manufacturer 
of putter grips on Tour, Golf 
Pride has modernised classic 
styles preferred by the world’s 
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best putters. The PRO ONLY 
putter grip family consists of 
three models, each with their 
own unique shape and featuring 
a colour co-ordinated star on the 
end cap; these were refined with 
direct player testing to deliver 
the highest level of feedback.

Other key products in the 
lineup include the Tour Velvet 
Plus4®, the MCC™ and MCC 
Plus4® hybrid, the fully cord-
ed ZGRIP®, the ultra-soft CP2 
Wrap® and CP2 Pro®, the 
Tour Wrap MicroSuede, the 
Tour SNSR putter grip series 
and many more.

“We are incredibly excited 
to be able to offer not just our 
most extensive range to date, 
but the most technologically ad-
vanced selection of swing and 
putter grips we have ever creat-
ed,” commented Conor Dillon, 
EMEA Regional Manager, Golf 
Pride.

“With golfers unable to get out 
on the course at the moment, 
this is a great opportunity for 
them to learn more about the im-
portance of the grip they use and 
find out which of our grip tech-
nologies best suits their game.

“Now with more choice than 
ever before, our online Grip 
Selector is a fantastic tool to 
help golfers play their best,” he 
added.

Each week, Golf Pride is the 
leading grip played from tee-
to-green on the PGA TOUR 
with more than 80% of pros 
choosing Golf Pride swing grips 
in each event, without any paid 
endorsements.

For more information on Golf 
Pride’s entire 2020 product of-
fering, visit http://www.golf-
pride.com.  x

©Golf Magic
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“I spent a lot of time with 
him in the last several years,” 
John said. “We would sit and 
we would talk about everything. 
There were times when he would 
fall, and I would physically help 
pick him back up.”

In February, Frank Denton was 
admitted to the hospital. His con-
dition was deteriorating fast, and 
John tried to spend as much time 

as he could with his grandfather. 
He’d practice golf in the morning, 
take classes in the afternoon, and 
then spend time with Frank — by 
then unable to communicate ver-
bally — in the evening. 

“The night before he passed, 
I was the only one there,” John 
said. “I did all the talking. I told 
him I loved him. I prayed for the 
both of us. We both knew we 

were saying goodbye.” Frank 
motioned for John to leave, 
knowing the end was near.

“It was like he was saying, ‘I 
don’t want you to be here for 
what’s going to happen,’ ” John 
said. John went to his car in the 
hospital parking lot, sat behind 
the steering wheel, and wept. A 
few hours later, Frank Denton 
was gone.

The funeral was planned for 
the next weekend in Dallas, and 
after the funeral, John drove 
from Dallas back to San Anto-
nio. Q School began the next 
week, and he wanted to be as 
ready as he could, given the 
circumstances.

Then, Sunday morning, 
John’s aunt called. Bill Hill had 
passed away in his care facility. 
Two of John Hill’s most beloved 
mentors, gone in days.

“It was tough,” he recalled. 
“I tried to rely on people, but 
no one could really say, ‘I un-
derstand what you’re going 
through,’ because nobody goes 
through this. It doesn’t happen 

this way for most people.” 
Both Bill Hill and Frank Den-

ton were men of faith, and that 
faith carried John through the 
next few days as well… that, 
and golf.

Q School for John’s area 
was scheduled for the week of 
February 17 on the Canyons 
Course of TPC San Antonio. 
John never gave a thought to 
backing out of the tournament. 
Instead, he leaned into it.

“When I got to the golf course 
on Monday, I was just so excit-
ed to be able to put my phone 
away and play,” he said. “I didn’t 
have a caddy. I was out there by 
myself. I joined up with a couple 
random guys. It was just nice to 
have basic conversations with 
guys I didn’t know.”

With John’s immediate profes-
sional future at stake, the tour-
nament began. “I tried to take a 
different perspective,” he said. 
“I wasn’t out there thinking, ‘I 
need to play well so I can get a 
job.’ I was just thinking what a 
really cool opportunity this was. 

So many people wish they could 
play here, and I was getting to 
do it.” 

Whether it was the new mind-
set, the faith, or something 
more, John played well enough 
to finish T17 and get conditional 
status on the Mackenzie Tour, 
the PGA Tour’s Canada arm. 
It’s the same route that Tony 
Finau took to the Tour, and it 
will give Hill the opportunity to 
play professional golf... eventual-
ly. The pandemic has halted the 
Tour for now, but when courses 
reopen and tournaments restart, 
John will be there, playing tour-
naments around North America 
and hoping to work his way up 
the ladder toward the PGA Tour.

He won’t forget the exam-
ples of his father or his grand-
father. “They were good men 
with strong faith,” he said. “I’m 
relying on my faith as well… To 
lose two people like that in just a 
week, to get through that, I just 
have to believe that God has a 
bigger plan for me.”  x

©Yahoo! Sports

John Hill on the tee. (Soobum Im/UIW Athletics)

pretty much the same. I’ll again 
say, yes, I do think the logo is a 
bit bold, but the all black on this 
one makes it less noticeable. 
Also, the unique alignment line 
is going to be a love it or leave 
it thing for people, but it’s an 
alignment line so I don’t know 
how make or break that should 

be. The micro-dimple cover 
stands out a lot more on the ure-
thane compared to the ionomer, 
and it looks pretty cool. One 
thing to note, with the two golf 
balls next to each-other, this one 
is a little more off white than the 
bright white Distance was. Not 
an issue to me, but I know some 

are sticklers about such things. 
Like with the Distance, I 

worked the MS-Tour on the 
Foresight GC2 as well as on the 
course. As mentioned in the pre-
vious section, there were some 
technical difficulties on the data, 
so there won’t be a deep dive. 
That said, these surprised me a 

lot. I will admit to not being a big 
fan of the Nike RZN golf balls, in 
fact I have been outspoken about 
it in the past, from the firmness 
to the effect of temperature fluc-
tuations on the ball. Here with 
the MS-Tour I don’t have either 
of those complaints. I was able 
to compress this one with rel-
ative ease, not only that, the 
numbers were solid from tee to 
green including wedges peaking 
in the high 9,000 RPM’s, which 
for me is about as good as it 
gets. Beyond that, despite not 
being a “mid-speed” player, the 
ball reacted well to my SS, and I 
saw ample distance off the tee to 
match the wedge spin, and the 
durability was serviceable over-
all. For a ball at this price point 

($29.95) there is a lot I came 
away impressed with.

Though there are still some 
questions I have where design, 
other offerings, and where the 
company is headed from here 
designs wise are concerned, I 
walked away from this review 
with these in a positive light. At 
the price points, and with the 
RZN name recognition which 
might still have some weight out 
there, it’ll be interesting to see 
who gives them a shot.

Details:
Available: Now
Price: RZN Distance – $19.95/

dozen and RZN MS-Tour – 
$29.95/dozen  x
©TheHackersParadise.com
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in today’s game is other worldly. 
Jim McCabe: Neither will 

be touched. But the one-in-a-
million chance it could happen 
would probably be 18 total wins. 
Winning 11 straight is never-in-
a-million.

Cameron Morfit: Given that 
no one has come even remotely 
close since — Snead won 11 times 
in 1950 — I don’t think anyone 
will ever match 18 wins in one 
season. That number is so outra-
geous it seems like a typo.

Helen Ross: I don’t see either 
being broken, to be honest. The 
most Tiger ever won in a sin-
gle season was nine while Jack’s 
best was seven — and I’m hard-
pressed to see that kind of talent 
and dominance anywhere on the 
horizon. But I’ll choose the 11 
consecutive wins because that 
requires a steely mental focus 
to cast aside the distractions, as 
well as the abundant talent to get 
the job done.

Sean Martin: Can I say both? 
Neither can be broken and nei-
ther will be.

Mike McAllister: Initially, I 
was thinking 11 straight wins is 
the more daunting task. But I’ve 
reversed course. A dominant play-
er could theoretically pick and 
choose his optimum schedule 

based on form and health, as well 
as the courses that fit his game — 
and remember, the record book 
is based on starts regardless of 
the season (hence, Tiger’s seven 
spread over two years). From 
that perspective, 11 straight over 
a longer stretch seems slightly 
more doable than 18 wins in 
a single season. And consider 
this: According to ShotLink, of 
the 937 players who have won 
at least one PGA TOUR event, 
just 49 have won 18 for their 
careers. To achieve that in just 
one season boggles the mind.

Is Nelson’s 1945 
performance the greatest 
single season in golf?

Ben Everill: Statistically of 
course it is — 18 wins in 30 starts, 
30 of 30 top-10s with seven 
runner-ups to go with the wins. 
Incredible. But the world is in-
creasingly biased towards modern 
history and things we remember 
or have seen. My parents were 
still 10 years away from being 
born in 1945 and with the great-
est amount of respect to Lord 
Byron, I’m not sure the events he 
played had the depth of competi-
tion we have today. For mine — 
the 2000 Tiger Woods season 
is the greatest. Nine wins, 17 of 
20 top 10s, 20 of 20 top 25s. 

Won the last three majors of the 
year as part of his nine wins and 
outside of those was on winning 
Presidents Cup and World Cup 
teams. But if Nelson’s season 
got the majority nod, I wouldn’t 
be disappointed.

Jim McCabe: Yes. He estab-
lished not one, but three records 
that will never be sniffed — 11 
straight wins, 18 in all, 30-for-
30 in top 10s. I know about the 
depth-of-competition argument, 
but here’s what never gets treat-
ed properly: Travel was way 
more difficult, money was ab-
surdly petty, and the character 
it took to survive was off the 
charts. As always, when wis-
dom is required, I turn to the 
greatest sage of ‘em all, Jack 
Burke Jr., who said of Nelson’s 
1945 season: “I don’t care if he 
was playing against orangutans, 
winning 11 straight (and 18 in 
all) is amazing.”

Cameron Morfit: Hard to 
judge two eras 55 years apart, 
and I’m no historian, but I’ll say 
Tiger Woods’ 2000 season was 
the best. His non-adjusted scor-
ing average of 68.17 beat Nel-
son’s unofficial mark of 68.33. 
Woods also joined Hogan in ’53 
as the only men to win three pro-
fessional majors in a single sea-
son. Woods won tournaments by 

15 (U.S. Open) and 11 strokes 
(WGC-NEC Invitational), which is 
insane. Yes, Nelson won more, 
18 times to Tiger’s nine, but hxe 
also had 30 starts to Tiger’s 20, 
and golf was more of a global 
game, with a roster of more stars 
from more places, when Tiger 
had his magical season.

Helen Ross: The only other 
season that would merit consid-
eration is Tiger in 2000, and 
frankly, it seems like heresy to 
pick one over the other. It’s hard 
to compare strength and depth 
of field, but for purposes of the 
debate, I’ll go with Nelson, who 
played 30 times and won 18 of 
those while finishing second on 
seven other occasions. His unad-
justed scoring average was 68.3, 
which certainly compares favor-
ably to Wood’s 68.17 in 2000. 
That streak of 11 straight wins 
also strengthens the argument, 
although for many, Tiger’s three 
majors are the trump card, and I 
can’t disagree.

Sean Martin: I’m biased 
toward Tiger’s 2000 season. 
Three majors, including a 
15-stroke win at the U.S. Open 
and 8-stroke margin at The 
Open Championship. Maybe 
it’s the bias of youth. He won 
nine times in 20 starts that year 
and finished outside the top 3 

just six times.
Mike McAllister: Using Ti-

ger’s three major wins in 2000 
as the deciding factor is a bit un-
fair, considering only one major 
was played in 1945 — the PGA 
Championship, which Nelson 
won while playing 204 (yes, 
204!) holes in the old format. 
The other three majors, canceled 
due to World War II, would’ve 
been played during Nelson’s 11-
win streak. Same for lack of war-
time competition — Hogan and 
Snead did make a combined 44 
starts in 1945, so it wasn’t like 
Nelson was bereft of significant 
rivals. I actually think the most 
interesting comparison involves 
unadjusted scoring averages. 
Of the top 10 recorded scor-
ing averages in TOUR history, 
nine belong to players in the last 
20 years. The outlier is Nelson 
in 1945. To me, that’s pivotal 
in the argument of the better 
season. Yes, Tiger’s average 
was slightly lower, but Nelson’s 
was the more impressive in its 
era. You may argue the set-ups 
were harder, the courses longer 
in 2000; I’ll respond that the 
equipment was much better, the 
courses better manicured, the 
travel more demanding. Give me 
Nelson’s season as the best. x

© PGATOUR.com

Arizona Course Undergoing $4.6 Million Renovation
Troon Country Club’s Jay 

Morrish and Tom Weiskopf-de-
signed golf course is currently 
undergoing a $4.6 million ren-
ovation. Weiskopf, and design 
consultant Phil Smith, are over-
seeing the project while Heritage 
Links golf course construction 
company is the contractor. The 
project launched on April 20 
and is expected to be completed 
by Dec. 1, 2020.   

“This renovation project is the 
culmination of over two years 
of work by our board, commit-
tees and consultants,” said Gar-
rett Wallace, general manager, 
Troon Country Club. “We are 
excited that it is now underway. 
And, despite the unprecedented 
circumstances surrounding the 
current COVID-19 crisis, the 
club expanded the scope of the 
project to touch every aspect of 
the course.”

As part of the renovation, 
greens will be resurfaced with 
A-4 bentgrass, tees will be lev-
eled and several new forward 
tees added. Tee boxes, fairways 
and rough will be re-grassed 
with Tifway 419 Bermudagrass. 

Bunkers will be modified (some 
eliminated), reshaped and rebuilt 
incorporating a technically ad-
vanced drainage and liner system 
featuring Capillary Concrete.  
The new bunkers will be filled 
with Caltega bunker sand. 

The club’s irrigation system 

will also be updated, including 
all new high-density polyethylene 
mainline and lateral piping, new 
Rainbird IC system sprinkler 
heads with central control, and a 
new WaterTronics pump station. 
The ultra-efficient irrigation sys-
tem allows crews to individually 

control each sprinkler head on 
the golf course assisting in the 
club’s water conservation efforts. 

Weiskopf and Smith are also 
making design modifications to 
enhance playability, accentuate 
site lines and assist in course 
maintenance. All irrigation sys-

tem, bunker and re-grassing 
work will be complete by early 
August and greens will be seeded 
by Labor Day. 

Troon Country Club opened 
for play in 1986. Aside from 
a few minor course projects, 
the original layout has remained 
largely unchanged. 

“When Troon Country Club 
opened it was ranked as one 
of the Top 100 courses in the 
world,” Wallace said. “With 
the support of our members 
and Tom Weiskopf’s continued 
vision, we believe this project 
will once again place the course 
among the elite courses in the 
world.”

The golf course renovation 
comes on the heels of Troon 
Country Club’s $7.5 million club-
house expansion and renovation 
completed in January 2018. 
Douglas Fredrikson Architects 
of Phoenix oversaw the project 
which gave the clubhouse a new, 
modern look featuring a 9,000 
square feet wellness center on 
the newly added second floor of 
the building. x

© golfcourseindustry.com 

(Courtesy of Troon Country Club)
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Stylish Garage Doors
by RICHARD JOHNSTON

Having an affordable and easy 
to use garage doors effectively 
helps maximizing the value of 
your home. A nice and appeal-
ing garage door is easily dis-
tinguished from the rest in the 
neighborhood. Garage doors 
are somehow a must to have 
at your home. Further, if you 
wish to add a wow element to 
the overall look of your house, 
custom-made doors are a great 
option; they have all the fea-
tures as needed and laid to your 
specifications.

Gone are the days of manu-
ally operating doors. The doors 
in recent times are controlled 
by a remote. This has helped in 
producing better usable garage 
space. Selecting the best door 
for the garage depends upon 
many factors such as style of 
house, material preferred, how 
cozy one needs the garage to 
be and others. The material 
used in making the garage 
doors in Bristol may be wood, 
fiberglass or steel. Therefore, 
while installation of the door it 
is important to know the type 
and preferred material or if you 

wish to have a window options 
or heated garages. It is essen-
tial to create the preference list 
beforehand.

Wood garage doors make 
much affordable and durable 
option. Solid cedar is mainly 
used in the manufacturing of 
durable doors. It lasts for years 
and looks extremely classy. On 
the other hand, steel doors 
don’t crack or fall apart; no 
matter what weather conditions 
prevail. The best part with steel 
is that it needs no paint or re-
finishing at any point and is 

capable of standing firm with 
low maintenance. Moreover, 
steel looks so stylish as well. 
Steel sheets are today available 
in many different shades and 
style. It is possible that one gets 
the same look as wooden doors 
but in much durable and better 
material. No problems of related 
to rust and they are so strong; 
this is something add o with 
steel garage doors in Bath.

Hence, you as a garage owner 
need to decide for the look of 
the door and the exact type 
required. H –Artipot

Questions to Answer When 
Considering a New Deck

When planning a deck project, 
choosing the right material is 
key to the enjoyment and value 
you’ll get from your outdoor 
living space. Today, there are 
more choices in decking mate-
rials than ever before, including 
high-performance composites, 
which are increasingly replacing 
wood in backyards across the 
country.

As you weigh your options, 
here are answers to some of 
the most commonly asked ques-
tions about composite decking:

What are the key benefits of 
composite decking? Unlike wood, 
high-performance composite 
decking resists fading, scratch-
ing and mold — and won’t rot, 
warp, crack or splinter. Wood 
decking does not age gracefully, 
even with regular maintenance 

— including washing, staining 
and sealing that can take sev-
eral days and a considerable 
number of materials and tools. 
Composites require minimal up-
keep. You never need to worry 
about painful splinters or the 
laborious sanding, staining or 
painting — just an occasional 
soap-and-water cleaning will 
do the trick.

Does composite decking look 
natural?

The aesthetics of composite 
decking have evolved consid-
erably over the years. Today’s 
offerings feature high-definition 
wood-grain patterns that are 
nearly indistinguishable from 
real wood textures. Additionally, 
composite decking comes in a 
wider variety of color options 
to complement the exterior of 
any home. Ranging from rich 
browns and warm umbers to 
spicy reds and pristine grays, 
composites are more natural 
than ever before and boast a vi-

brancy that remains unchanged 
without having to stain and re-
stain year after year.

How do composite costs com-
pare with wood?

Initially, composite decking 
costs more, board for board, 
than pressure-treated lumber. 
But rather than deteriorating 
over time, composite decking 
delivers more long-term value 
due to its minimal maintenance 
requirements. When you con-
sider the cumulative costs of 
power washing, sanding, stain-
ing and painting a wood deck 

(New Deck — Page B7)
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Gorgeous Garden Walkway 
Ideas for Your Home

by DALE HARRIS 
This summer, don’t leave 

your flowerbeds looking ho-
hum. Check out these 5 gor-
geous garden walkway ideas.

Take the First Step
Stepping stone walkways are 

always in style. They appeal to 
everyone – especially children. 
They love using them for their 
summertime chalk art!

Stones come in a variety of 
colors. You can choose what 
suits your style best.

Comprised of large stones 
placed in a bed of gravel, these 
walkways allow you more cre-
ativity and flexibility in your 
yard design. You can place the 
gravel in any shape you like.

You can also decide whether 
your walkway will be single-file, 
or if it will accommodate two 
people side by side for a leisure-
ly stroll. Single file paths are 
usually used for access around 
the side of a house, or to a shed, 
for example.

Lead the Way
Garden pathways aren’t about 

getting from point A to point 
B. They’re about enjoying the 
journey.

Meandering paths through 
scenic gardens are healthy for 
you. They help your brain relax. 
Create peace in your home gar-
den by using a curved pathway.

Curving walkways create a 
sense of calm. They can also 
help small yards feel larger be-
cause they elongate the walking 

space. These informal pathways 
work best when surrounded 
by lush vegetation. Plants that 
stand about 6 inches to 1 foot 
high are a good fit.

Try large, fluffy plants like 
lavender or mondo grass to help 
flesh out your serene garden 
space.

Stay on the Straight and Narrow
Straight walkways give off 

a more formal vibe. They pair 
well with colonial style homes 
and larger yards, though they 
can work well with any space.

Lean toward plants that you 
can trim and arrange. Box hedg-
es and sculpted topiaries all pair 
well with the crisp and clean 
lines of a straight walkway.

To add interest, consider 
a trellis covered in colorful 
blooms. Those with larger yards 
might invest in a water feature 
or small pond.

Small yard? Setting pavers 
on a diagonal will elongate the 
space. You can even grow moss 
between them for a refined feel.

Choose Your Palette
Whether you decide to cre-

ate a zen garden or a garden 
inspired by Versailles, it’s im-
portant to choose materials that 
mesh with your theme.

Different shapes, textures, 
and colors of stone can each 
give off a different feel. For a 
cozy sensation, add lots of tex-
ture, asymmetrical shapes, and 
deep, rich color.

Going formal? Try angular, 

flat pavers in a neutral shade.
Mix It Up
Some of the best gardens are 

a blend of styles. Try breaking 
the rules. Mix textures and col-
ors (like smooth slate and red 
brick) for a surprising satisfying 
pop of color.

Did you know that gravel 
comes in colors? Pair bright, 
unconventional colors and pat-
terns to amp up your creativity.

By adding a few pavers for 
walkway, you can transform 
a garden into a wow-worthy 
space. There’s no better time 
than right now to start creating 
the garden of your dreams.

Well, are you feeling in-
spired? No matter the space 
you have, you can create some-
thing awesome! H – ArticleCity
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Be The Coolest, Most 
Energy-Efficient Home

This summer, homeowners 
don’t have to choose between 
being cool and eco-conscious. 
Today’s innovations make it 

“no sweat” to enjoy both with 
smart home climate control 
technologies and advanced 
air-conditioning systems creat-
ed to achieve maximum ener-
gy efficiency and comfort.

Many might be surprised 
that home cooling accounts 
for nearly half of home energy 
use and is responsible for near-
ly100 million tons of carbon di-
oxide emissions every year. It’s 
no wonder optimal energy ef-
ficiency is a home buyer’s top 

“Green Preference,” with nearly 
half of home buyers willing 
to invest between $1,000 and 
$9,999 for a $1,000 annual sav-
ings on their utility bills, and 
37 percent are willing to spend 
upward of $10,000, according 
to the National Association of 
Home Builders 2019 “What 
Home Buyers Really Want” Re-
port.

With air conditioner energy 
expenses costing homeowners 
more than $11 billion a year, 
a little knowledge can go a 
long way.

Get “Smart”  
About Home Climate

When it comes to smart home 
temperature control, there are 
Smart HVAC Systems and Smart 
Thermostats. Smart HVAC sys-
tems have built-in Internet ca-
pability and can be controlled 
directly without additional 
equipment. Smart Home Ther-
mostats create “smart” systems 
by enabling remote tempera-
ture control via a mobile or 

Internet-connected device or 
voice-operated home automa-
tion system. Several leading 
manufacturers, including Fujit-
su General America, offer Smart 
Systems as well as a Thermo-
stat Converter, which can con-
trol their single and multizone 
Halcyon and Airstage heating 
and cooling systems using a 
third-party thermostat.

Amp Up Energy Efficiency, 
Lower Bills Up to 25 Percent

A system upgrade and a 
smart home thermostat equals 
energy savings. The most en-
ergy-efficient heating and cool-
ing products on the market, 
ductless mini-split systems, 
can save as much as 25 per-
cent on your utility bill. An 
efficiently controlled thermo-
stat could save an additional 
10 percent a year. And profes-
sional expertise is key because 
a system can lose 20 to 40 
percent of its energy efficiency 
from poor installation.

How do mini-splits work? 
Thin copper tubing is used to 
pump refrigerant from an out-
door compressor directly into 
an indoor air-handling unit, 
where the air is quietly distrib-
uted to the interior space. This 
eliminates the need for base-
ment or attic evaporators and 
bulky, expensive ductwork. 
Mini-splits are easy to install 
and usually require only a 
3- to 4-inch hole through a 
wall or ceiling to connect the 
indoor and outdoor units.

Heighten Customization  
and Convenience

Take individualized com-

fort to new levels. Most 
HVAC manufacturers offer 
apps that enable systems to 
be controlled from anywhere 
using a mobile device. Now, 
voice-control capability uses 
digital assistants to verbal-
ly dictate home temperatures 

— “Alexa, set the living room 
temperature to 70 degrees.” 
For instance, Fujitsu offers a 
free FGLair app that enables 
Web-activated control via mo-
bile devices and now voice-ac-
tivated control via Amazon 
Alexa and Google Home.

Built for optimal custom-
ization, ductless mini-split 
systems let you control the 
individual temperature in 
each room, so you don’t waste 
money cooling unused spac-
es such as guest bedrooms, 
bonus rooms, sunrooms and 
basements. Ductless systems 
operate at much higher ef-
ficiency levels than central 
forced-air systems and win-
dow units, as duct losses in a 
central AC system can account 
for more than 30 percent of 
your energy consumption.

Whether you take a “stayca-
tion” or kick back at your va-
cation home, following some 
practical tips will help you 
bask in ultimate comfort while 
lowering utility bills and re-
specting the environment.

Many Fujitsu systems with 
the Energy Star rating are 
more than twice as efficient 
as the minimum standard set 
by the government. To learn 
more or find a contractor, call 
(888) 888-3424 or visit www.
constantcomfort.com or www.
fujitsugeneral.com. H –NAPSI
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For Healthier Eating, Grill More

Planning to follow a trendy 
diet like keto or simply want 
to eat right? There’s good news 

— grilling can be a great op-
tion for you to kickstart eating 
healthier. Indeed, the Ameri-
can Heart Association recom-
mends it. 
“Grilling is a year-round way 

of life, bringing together family 
and friends,” says Jeff Thies-
sen, president of Pit Boss Grills. 

“Luckily, those watching their 

diets can still get healthy foods 
with the fun and flavor of a 
backyard barbecue.”

Use these tips to make health-
ier meals prepared on the grill:

Let your spices do the heavy 
lifting: You can add exciting 
and bold flavor to any recipe 
using seasoning mixtures. Spice 
up foods like veggies or lean 
meats with seasoned rubs or 
marinades for amazing flavor 
without all the calories.

Eat fresher: Round out reci-
pes by including fresh vegetables. 
For the best flavor and highest 
nutritional value, look for local-
ly-grown produce. Vegetables 
make an excellent addition to 
any meal as grilled kabobs.

Be versatile: A healthy diet is 
a versatile diet. Look for a grill 
offering multiple cooking op-
tions, including baking, roasting 
and smoking, such as Pit Boss 
Grills. Their 8-in-1 versatile 

grills allow you to do it all with 
one-of-a-kind hardwood flavor.

By following the keys to 
healthy grilling, you can create 
guilt-free meals. H –StatePoint

Five Swimming Pool Myths 
That Are All Wet

It’s got all the hallmarks of 
a great home improvement — 
adds value, enhances livability 
and beauty, and creates a per-
fect gathering spot for family 
and friends. So why wouldn’t 
you add a swimming pool to 
your outdoor living space?

From the belief that it costs 
too much to operate a pool to 
the misconception it will go 
unused, myths about pool own-
ership abound — and they likely 
dissuade some homeowners 
from making this valuable home 
improvement. If you’ve been 
considering adding a swimming 
pool to your outdoor environ-
ment, here are five common 
myths that simply don’t hold 
water:

Myth: Pools are too costly to 
install.

Reality: A swimming pool is a 

significant home improvement 
investment, there’s no denying 
it. However, the cost of a pool 
will depend on many factors, 
including the size of your yard, 
the dimensions of the pool and 
the materials you choose. When 
compared to other significant 
discretionary expenditures such 
as a family vacation — which 
costs the average family near-
ly $4,800 for one week of fun 
each year — a pool can be a 
high-value investment that pays 
for itself in just a few years. Of 
course, finding the right install-
er is key to a positive, cost-ef-
fective purchase. The Associa-
tion of Pool & Spa Professionals 
(APSP) offers an online member 
locator to help consumers find 
an APSP Certified Professional 
in their area.

Myth: It’s difficult and costly 

to maintain a pool.
Reality: Long gone are the 

days when operating a pool 
pump could cost almost as 
much as running your central 
air conditioning during the sum-
mer. Pool pumps and filtration 
systems are more energy effi-
cient than ever, saving money 
on electricity costs. Plus, im-
provements in filtration system 
and purification chemicals mean 
you’ll need less product to keep 
a pool sparkling throughout the 
summer. In fact, when it comes 
to pool maintenance, 63 percent 
of pool owners say maintaining 
correct water chemistry is no 
trouble at all, according to an 
APSP survey.

Myth: Pools are not energy 
efficient.

Reality: Modern pool pumps 
require much less electricity to 
operate than you might think. 
Energy-efficient pumps can use 
up to 30 percent less power to 
operate. When compared to 
other household sources of elec-
tricity consumption, swimming 
pools are a small percentage 
of a home’s overall energy use. 
What’s more, these systems 
can be even more cost effective 
when solar powered. Accesso-
ries can help conserve energy, 
too. For example, using a solar 
cover on an in-ground pool 
when it’s not in use can help 
the water retain heat and keep 
debris out of the pool, which 

means less work for the filtra-
tion system — and you.

Myth: A pool won’t enhance 
my home’s value.

Reality: Buyers like homes 
that have swimming pools: 
Among people who purchased 
a home with an existing swim-
ming pool, an eye-opening 78 
percent said the presence of the 
pool contributed to their deci-
sion to buy the house, according 
to the APSP survey. Depending 
on where you live, a pool may 
enhance your home’s appeal to 
prospective buyers even more 

— especially if you live in a re-
gion with very hot summers or 
a year-round temperate climate.

Myth: If we get a pool, we’ll 
never use it.

Reality: People who own 
pools say they spend a lot of 
time in them, and it’s quality 
time. Seventy-six percent of 
pool owners say they are ex-
tremely or very satisfied with 
their pools. They also consid-
er it a great place for gather-
ings, and believe that having 
a pool entices their family to 
spend more time together in 
their own backyards. Owners 
say they use their pools for 
relaxation, entertainment, cel-
ebrations and exercise, and 96 
percent say they are satisfied 
with their pools. H –BPT
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 Rochester’s Largest 
Selection of Weber Grills 

and Accessories!Weber parts in stock – grates, burners, ignitors...

We have a great selection of charcoal & 
wood chips… hickory, mesquite, apple, 

cherry, pecan, and Jack Daniels

GRILLING SEASON NEVER ENDS 
& WE ARE OPEN ALL YEAR!

MILEAGE MASTER
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PATIO SHOWROOM • (585) 383-0700
Country Club Plaza
825 Fairport Road • E. Rochester

POOL PARK • (585) 392-7711
1186 Manitou near Latta • Greece

www.pettispools.com

KINGSLEY~BATE
ELEGANT OUTDOOR FURNITURE

™
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Interior Design Trends 
On the Horizon

Thinking about refreshing the 
look of your home? “Cozy” and 

“warm” are trending keywords 
for interior design, according 
to experts, with luxurious tex-
tiles, inviting color palettes, 
and warm mixed metals found 
across all design styles.

While a maximalism approach 
is on the horizon, clean and 
modern design schemes contin-
ue to reign.
“Use a minimalist approach, 

allowing patterned décor to add 
pops of color,” advises Eliza 
Alkire, trend expert and product 
designer for Progress Lighting. 

“Accent this with hanging plant-
ers and potted greenery to en-
hance the character of any room 
with an organic look.”

To make the most of your 
space, consider this design ad-
vice from Alkire and the experts 
at Progress Lighting:

Materials, Shapes  
and Finishes

While neutral color schemes 
are tried-and-true, now is the 
time to turn to an updated pal-
ette consisting of warm, earthen 
undertones. Choose lighting fin-
ished in mixed metals to accent 
the neutral scheme and add 
visual interest and depth.

Recent years have seen light-
ing combine black chrome and 

gold finishes. Now, warm tones 
of natural brass, bronze and 
copper mixed with silver and 
black will be found across light-
ing designs, cabinet pulls and 
plumbing hardware. Move over, 
stainless steel! Just remember 
to keep the look uncluttered by 
not mixing more than two or 
three metals in one space.

Geometric shapes are dominat-
ing design trends. Adding light-
ing in triangle, diamond, hexago-
nal or combination of geometric 
shapes is one of the easiest ways 
to transform a space and add 
wow factor. Make sure to bal-
ance statement-making lighting 
with clean, classic patterns and 
colors on furnishings and acces-
sories.

Create warmth with tactile 
elements. Luxurious, richly-tex-
tured fabrics like velvet, suede 
and leather work nicely with 
clean, contemporary interiors as 
well as rustic farmhouse spaces. 
Try vibrantly-colored velvets 
furnishings, pillows and throws. 
Wallpaper is making a come-
back: use it in small areas like 
powder room walls, or make a 
splash with a floral accent wall.

Style Evolution
Overall design trends are 

evolving. Homes that were 
previously traditional are now 

termed “new traditional” as 
they take on fun, youthful el-
ements that keep the design 
fresh. Lighting fixtures have 
mixed metal finishes or are de-
signed in new takes on classic 
silhouettes, such as large lan-
terns and chandeliers done in 
linear shapes.

Mountain style goes beyond 
a rustic, cabin look to take on 
a modern form with clean lines, 
neutral color palettes and un-
cluttered interiors. With open 
layouts and tall ceilings, sweep-
ing views command attention. 
Lighting is oversized, with airy, 
open designs meant to cast light 
without obstructing views from 
the plentiful windows in the 
space.

For fans of farmhouse style, 
this look has taken a delightful 
turn, with fewer rustic details 
and more modern charm. Sub-
tle hues go beyond a white and 
gray palette into the realm of 
soft greens and blush pinks. 
Lighting is inspired by histor-
ical design with industrial de-
tails like working pulleys, but is 
combined with clean lines for a 
relaxed, casual vibe.

For more tips and inspiration, 
visit Progress Lighting at pro-
gressltg.com/Inspiration.

To stay on-trend, think cozy, 
warm and inviting. H –StatePoint

It’s Time to Clean Your Fireplace
After a long season of use, fireplaces need 

to be cleaned. Many homeowners think this 
is a job that can be put off until the fall, but 
spring is an ideal season to have the chimney 
and flue cleaned and inspected. One reason to 
include scrubbing the chimney as part of spring 
cleaning is to cut down on odor. After using a 
fireplace, a buildup of creosote forms in the 
chimney. As the weather gets warmer, creosote 

deposits can start to smell sour and that odor 
will seep into the home. In addition, moisture 
can mix with the creosote and start to degrade 
the flue liner, necessitating costly repairs. The 
sooner a chimney and flue are cleaned the bet-
ter. A chimney sweep can do a thorough job 
of scrubbing down the chimney and fireplace 
and ensuring that everything will be in working 
order come next season. H
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Make Your Home New Again
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Custom Painting & Wallpaper
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GIFT CARD: $100 Visa Gift Card ful� lled by Protect Your Home through third-party provider, Mpell, upon installation of a security system and execution of monitoring contract. $4.95 shipping 
and handling fee, gift cards can take up to 8 weeks to arrive after following the Mpell redemption process. BASIC SYSTEM: $99 Installation. 36-Month Monitoring Agreement required at 
$27.99 per month ($1,007.64). 24-Month Monitoring Agreement required at $27.99 per month ($671.76) for California. Offer applies to homeowners only. Basic system requires landline phone. 
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to your checking or savings account, satisfactory credit history is required and termination fee applies. Certain packages require approved landline phone. Local permit fees may be required. 
Certain restrictions may apply. Additional monitoring fees required for some services. For example, Burglary, Fire, Carbon Monoxide and Emergency Alert monitoring requires purchase and/or 
activation of an ADT security system with monitored Burglary, Fire, Carbon Monoxide and Emergency Alert devices and are an additional charge. Additional equipment may be purchased for an 
additional charge. Additional charges may apply in areas that require guard response service for municipal alarm veri� cation. Prices subject to change. Prices may vary by market. Some insurance 
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LIMITED TIME OFFER—CALL TODAY! 

1-585-936-0401
Ask about same-day 

installation!
Reply By

July 18, 2020

Save Now On Home Security
Monitored by ADT® the #1

home security company in the U.S.

ADT® 24/7 Monitored Home Security
   24/7 monitoring provides peace of mind

  Yard sign and window decals help deter crime

 Quickly connect to emergency response

  May qualify for a homeowners insurance discount

FREE HOME SECURITY SYSTEM

$850
VALUE

FREE SECURITY SYSTEM
New customers only. Early termination
 fee applies. Installation starts
 at $99 with 36 monitoring
 agreement. See all o� er  
 details below.

VISA® GIFT CARD
From Protect Your Home
—$100 Value
7 WIRELESS
DOOR/WINDOW 
SENSORS —$695 VALUE!

FREE

FREE

WIRELESS REMOTE 
CONTROL
—$139 Value
OUTDOOR CAMERA
When you upgrade to ADT 
Pulse® + Video —$299 VALUE!

FREE

FREE

See all o� er details below.

Save Now On Home Security

  May qualify for a homeowners insurance discount

Save Now On Home Security

PER MONTH

MONITORING

GREAT

LOW
PRICE
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Give Your Kitchen a New 
Look With a Lighting Update 

A simple, inexpensive lighting 
update can completely trans-
form your kitchen from dull to 
dynamite.

According to the American 
Lighting Association (ALA), 
good lighting design makes 
kitchens more functional, as 
well as more enjoyable, relaxing 
and suitable for entertaining.
“Good lighting is vitally im-

portant in kitchens,” says Jeff 
Dross, corporate director for 
education and industry trends 
for Kichler Lighting. “Perhaps 
more work in the home is done 
in the kitchen area than any 
other room, and having improp-
er lighting would be tantamount 
to candles in a warehouse or 
flashlights on a factory floor.
“Food preparation is a vital, 

though sometimes tedious, task 
performed virtually every day,” 
Dross continues. “Cooking in a 
poorly illuminated space only 
increases the drudgery and the 
danger. Good lighting adds to 
the overall space, and increases 

the pleasure in using said space.”
The very fact that kitchens are 

spaces where people spend a lot 
of time makes them valuable 
areas when reselling a home, 
as well. For this reason, many 
experts agree kitchen renova-
tions are among the best ways 
to boost the value of your home. 
Along with bathrooms, kitchens 
are an integral part of the home 
to virtually everyone.

Unfortunately, when it 
comes time to updating kitch-
ens with a new look, lighting 
does not always get the atten-
tion it deserves. According to 
Dross, this is to the detriment 
of home design.
“Lighting is as important a de-

sign element as wall coverings, 
flooring and countertops,” says 
Dross. “It can make an average 
kitchen look great and elevate 
a fabulous design to perfection. 
Need to increase the visual size 
of a room without tearing down 
a wall? Add lighting above the 
cabinets and at the toe-kick space.

“The importance of good, 
high lumen output for task (un-
der-cabinet) lighting cannot be 
over emphasized,” Dross adds. 

“Wall-mounted cabinets create 
shadows on countertop work 
surfaces. The only way to alle-
viate those shadows (and the 
accompanying dark spots on 
the cutting board) is with un-
der-cabinet lighting.”

Another factor to keep in 
mind relates to energy usage, 
and by extension, your power 
bill. The U.S. Department of 
Energy reports that American 
consumers use electricity for 
lighting the kitchen more than 
any other room in the house. So, 
to save electricity costs, invest 
in energy-efficient lighting in 
the kitchen.

To see the most up-to-date 
fixtures and shades, and to 
consult with a professionally 
trained lighting expert, visit 
your local ALA-member retail-
er, or go online to american-
lightingassoc.com. H –NewsUSA

every season, composite deck-
ing proves a much better value 
over time. According to Ho-
meAdvisor.com, maintenance 
for a wood deck costs an aver-
age of $540 to $1,050 per year 
compared with just $15 to $20 
for a composite deck.
“Today’s homeowners want to 

spend their time enjoying their 
outdoor living spaces — rather 
than maintaining them,” says 
Leslie Adkins, vice president of 
marketing for residential prod-
ucts at Trex Company, manu-
facturer of composite decking. 

“High-performance composite 
decking stands up to decades of 
weather and day-to-day usage 
without the burdensome sand-
ing and staining required to 

maintain wood decks.”
Are composite materials envi-

ronmentally friendly? 
Wood might be a natural ma-

terial, but the chemical coatings 
used to protect the wood from 
rot and mold are not. Compos-
ite decking, on the other hand, 
uses few chemicals in its man-
ufacturing and the upkeep is 
simple — just soap and water. 
Additionally, Trex decking is 
made from 95 percent recycled 
materials, including plastic film 
recycled from a variety of items, 
such as grocery bags and news-
paper sleeves. The company 
repurposes more than 400 mil-
lion pounds of plastic and wood 
particles annually that would 
otherwise end up in landfills.

What’s the difference between 
“capped” and “uncapped” com-
posites?

Early generations of compos-
ite decking were “uncapped,” 
leaving them vulnerable to 
staining, fading, mold and mil-
dew. The leading composite 
products available today are 

“capped” with a protective outer 
layer that is bonded to the core 
during the manufacturing pro-
cess. This “shell” contains UV 
inhibitors and other ingredi-
ents to ensure the deck boards 
retain their aesthetics and du-
rability. In addition to resist-
ing fading, staining and mold, 
they won’t rot crack or splinter 
like wood and require minimal 
maintenance. H –BPT

New Deck (Continued from Page B2)
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MONROE

MONROE KITCHEN 
EQUIPMENT, INC.

ROCHESTER • BUFFALO • SYRACUSE • ELMIRA 235-3310
www.MonroeKitchen.com 105 DODGE ST.

For Homes, Restaurants, Hotels, Hospitals, Supermarkets...
Leading Manufacturer of Custom Kitchen Equipment In Western New York

CUSTOM STAINLESS TABLES, COUNTERTOPS, 
CABINETS, SINKS, EXHAUST HOODS, & ACCESSORIES
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STUCK IN AN  
OLD KI T CHEN?
See how easy a new look can be.
Save time, trouble and thousands!
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CABINET REFACING SINCE 1971

FREE ESTIMATES
www.nu-look.info
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Call Upstate’s oldest, largest and best refacing team
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“Experience, Integrity, Success”

2171 Monroe Ave.
Each office independently owned & operated.
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Contractors, Buyer Grants, Home Inspectors, Homeowner Insurance 

(585) 259-5287
maureentoombs@gmail.com

Let me be your real estate matchmaker
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Upgrade Your 
Outdoor Living Space

Home improvement projects aren’t 
limited to indoors. In fact, not only can 
upgrades to areas outside the house ex-
pand your livable space, they can also 
increase your home’s value.

Outdoor living projects account for 
almost one-third of renovation projects, 
according to a survey conducted by the 
National Association of the Remodel-
ing Industry. The findings echo trends 
reported by the National Kitchen and 
Bath Association, which found 43% of 
respondents said they designed outdoor 
kitchens in the past year and 41% ex-
pected an increase in outdoor projects 
in the coming year. 
“Our clients are asking for entertaining 

areas, which can be anything from a 
fully engineered cabana or a new paver 
patio with a pergola,” said Dave Garcia, 
owner of DPG Pavers and Design. “We 
love being creative with materials in 
our designs and installations. One of my 
personal favorites is an outdoor kitchen 
we wrapped in hardwood with a gran-
ite countertop. It has clean lines and a 
unique custom look.”

Custom-built and prefabricated kitch-
ens are also in high demand, Garcia 
said, along with recreation features like 
putting greens, bocce ball and basket-
ball courts. Hardscape features that add 
function and ambiance top many home-
owners’ lists, as well. Examples include 
fire pits and fire tables, as well as water 
features like fountains, waterfalls, basalt 
columns and bubbling urns.

Understanding  
Landscaping Elements

Creating the ideal outdoor living space 
requires thoughtful planning and a holis-
tic approach to landscaping. Typically, 
when people consider landscaping, they 

think of plants and flowers. However, 
landscaping includes a wide range of 
elements in an outdoor design that can 
generally be grouped into two main cat-
egories: hardscape and softscape. 

Understanding the components and 
options within each category can help 
you create a cohesive design for maxi-
mum enjoyment.

The hardscape encompasses the man-
made elements that bring function and 
aesthetic appeal to the design. Examples 
include concrete pavers, natural stone 
features, seating and retaining walls, 
wood and composite decks, pergolas, 
fencing and synthetic lawns.

Softscape elements are the living com-
ponents that add beauty and character 
to your outdoor space. These include the 
grass, shrubs, trees, flowers and plants. 
Your softscape may also include en-
hancements like mulch and an irrigation 
system to help care for the vegetation.

Although the hardscape and softscape 
elements are distinct, an effective land-
scape design integrates both to create the 
look and feel you want for your outdoor 
living space.

Getting Started
Once you’ve considered the landscaping 

features necessary to bring your vision to 
life, it’s time to get your project in motion. 
Set a budget and consider whether you will 
need professional support to make your 
design ideas a reality. A remodeling expert 
can guide you on how to achieve the look 
you desire with your home’s unique char-
acteristics in mind, while helping manage 
your timeline and expenses.

Find more remodeling advice and con-
tractors in your community at remod-
elingdoneright.com. H –Family Features/
DPG Pavers and Design

(National Association of the Remodeling Industry)

Zing Up Your Menus 
With a Tasty Summer 

Garnish Garden
As people are spending more time at 

home, many are learning new activities 
and finding simple joy in doing the 
things they love, such as cultivating their 
own gardens.

Now is the perfect time to start plan-
ning a summer garden that can add fresh 
flavors to your kitchen all year long. One 
growing trend is to create delicious and 
bountiful garnish gardens filled with 
herbs and produce to serve as the final 
touch for different food and beverage 
options. Even experienced gardeners 
often choose to focus on a few simple, 
high-in-flavor items that will elevate 
summer meals and cocktails such as 
juicy berries, savory herbs and other 
seasonal produce.

As a bonus, gardening can provide 
stress relief and a sense of accomplish-
ment in a fast-paced and challenging 
world. According to a 2020 study con-
ducted by Fiskars, 46% of people in the 
U.S. say gardening is beneficial to their 
overall happiness. In that spirit, here are 
several tips from Fiskars to prepare and 
plant a summer garnish garden that will 
provide all kinds of delicious options for 
your at-home summer recipes.

Plot Your Growing Area
Evaluate the growing season in your 

area and consider which of your outdoor 
spaces may provide enough sunlight 
for a viable garden. Depending on your 
ambition and commitment level, your 
garden could be as vast as your entire 
backyard or as simple as a few large pots 
on your patio or balcony. If you go big, 
be sure to allot extra time for cultivating, 
weeding and watering. For your first ven-
ture, you may want to start small with a 
few plants that are easy to shelter, grow 
and harvest.

Assemble Effective Tools
Having the right tools on hand is the 

best way to prepare to garden, especially 
if this is your first time putting a garden 
together. In fact, those who have gar-
dened before know just how important 
this is — according to the same study, 
77% of gardeners in the U.S. say having 
the right tools increases their happiness 
when gardening. This year, trade in 

your old tools for newer, ergonomically 
designed products that are not only more 
comfortable but also highly effective. For 
example, The Fiskars Xact Cultivator is 
made with deep, curved tines to efficient-
ly loosen and aerate soil and a weighted 
handle for advanced comfort and control. 
The Xact Trowel can be comfortably 
gripped from multiple angles to pry 
through tough turf and dirt clots, and 
The Xact Hand Edger offers precision 
control when removing weeds, moss 
and debris from harder-to-reach places. 
All are equipped with SoftGrip handles 
and are perfect for planting herbs and 
fresh produce.

Choose versatile Varieties
Consider which herbs, fruits and veg-

gies will best contribute to the meals and 
beverages you like to prepare. For ex-
ample, cucumbers or tomatoes can add 
a refreshing zing to salads and drinks, 
while rosemary and basil complement a 
range of both sweet and savory flavors 
in cocktails, grilled meats, vegetables, 
soups and salads. Other popular and 
easy-to-grow herbs include thyme, pars-
ley, dill, cilantro and chives. Berry choic-
es may include strawberries, raspberries 
and blackberries — just make sure you 
have enough room to let these bushy 
plants grow!

Optimize Your Harvest
There’s nothing as refreshing as the 

taste of fresh produce, and being able 
to incorporate it into meals and tasty 
treats is one of the best perks of summer. 
Consider creative presentation ideas, too 

— try adding sprigs of rosemary sprinkled 
into ice cube trays, colorful berries atop 
summer cocktails or cutting cucumbers 
or strawberries into multi-petaled roses. 
You can also set aside ingredients for 
later; berries can be frozen, tomatoes 
can be canned and herbs can be dried 
to season meals throughout the colder 
months. Saving some of your hard-
earned harvest will be sure to remind 
you of the simple pleasures derived from 
your own backyard.

To find more tips on effective gardening 
as well as DIY inspiration and ideas, visit 
Fiskars.com. Happy growing! H –BPT
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