
The Golf Houses, and Influence, 
of Pete and Alice Dye

by PAUL SULLIVAN
Pete and Alice Dye were known 

for creating excruciatingly chal-
lenging PGA Tour courses. T.P.C. 
Sawgrass in Florida and PGA 
West in California — both with 
treacherous island greens — were 
early and controversial creations 
but are regular stops on the tour. 
Later, they designed Whistling 
Straits in Kohler, Wis., the host 
club for the Ryder Club this year, 
and the Ocean Course at Ki-
awah Island Golf Resort, where 
the P.G.A. Championship will 
be played next year.

Yet the couple, who died within 
a year of each other — Alice in 
February 2019, Pete in January 
— appreciated the need for real 
estate to finance the cost of the 
courses they were designing and 
fulfill people’s desire to live with 
a view of green fairways, rippling 
water and stands of trees.

They were the first course de-
signers to recognize the potential 
of the Dominican Republic as 
a golf destination, when they 
signed with the owners of a local 
sugar mill to create Teeth of the 
Dog in La Romana. Now there 
are three Dye courses in what is 
known as Casa de Campo.

They worked with Jack Nick-
laus in designing the Harbour 

Town Golf Links in Hilton Head, 
S.C., with a red-and-white light-
house signaling like a beacon to 
players coming down the 18th 
fairway.

Both developments are lined 
with condos, villas and homes. 
So, too, are T.P.C. Sawgrass, 
PGA West and the Ocean 
Course.

“The housing business was a 
major part of the work we did,” 
said Perry Dye, the Dyes’ oldest 
son, who is also an architect. He 
worked alongside his parents, 
as did his younger brother P.B. 

Dye, another successful course 
architect. “We were dependent 
on residential real estate.”

Pete and Alice lived on golf 
courses themselves. In the Domin-
ican Republic, where they spent 
winters, they had a home on the 
par-3 seventh hole at Teeth of the 
Dog. They lived on Crooked Stick 
in Carmel, Ind., a course he built 
in 1964, and also lived in Delray 
Beach, Fla., between Gulf Stream 
Golf Club, a classic Donald Ross 
design, and The Little Club, a par-
three course.
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Hatton Keeps His Cool at Bay 
Hill for First PGA TOUR Win

by BEN EVERILL
ORLANDO, Fla. — Perhaps 

they should call him “Happy” 
Hatton.

As a nickname for English 
golfer Tyrrell Hatton “Happy” 
works two-fold. First in the 
irony category … like calling 
a redhead “Bluey” or an NBA 
star “Shorty”. Hatton seems 
anything but happy on the golf 
course most weeks.

Secondly, particularly for any-
one born anytime in the 1970s 
or 80s, you can’t help but see 
iconic movie character “Happy 
Gilmore” in your mind while 
watching him.

Hatton has admitted he has 
some anger issues when it comes 
to his own golf game and the 

standards he expects of himself. 
A blow up or two is never far 

The Kiawah Island Golf Resort near Charleston, S.C., with houses over-
looking the 17th hole. The course was designed by Pete and Alice Dye. 
(Gary Kellner/The PGA of America, via Getty Images)
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Tiger Woods Will Not Compete 
in Players Championship

by BILL PENNINGTON
ORLANDO, Fla. — Even after 

his stunning victory at last year’s 
Masters, Tiger Woods warned 
he would remain ever cautious 
with his surgically repaired back 
for the rest of his career. In that 
context, as Woods played only 
12 tournaments in 2019, the 
decision was viewed as sensible 
and raised few eyebrows.

Less than three months into a 
new golf year, however, it is clear 
that Woods’s balky back is gen-
uinely inhibiting him. On Friday, 
Woods pulled out of next week’s 
Players Championship, the PGA 
Tour’s flagship event, which has 
golf’s strongest field and largest 

prize money payout — $15 mil-
lion.

“Back just not ready,” Mark 
Steinberg, Woods’s agent, told 
ESPN in a text message on Fri-
day, the last day that Woods 
had to commit to the Players 
Championship. Steinberg added: 
“Not concerning long term, just 
not ready.”

Steinberg gave a similar ex-
planation for Woods’s decision 
not to enter this week’s Arnold 
Palmer Invitational.

Woods later posted on Twitter 
that he regretted not being able 
to attend the Players Champi-
onship. “I have to listen to my 

Tiger Woods, 44, last competed in the Genesis Invitational in February, 
finishing last among players who made the cut. (Tim Bradbury/Getty Images)

PGA Tour Announces 
Nine-Year Media Rights 
Deal, Beginning in 2022

The PGA Tour unveiled a new 
nine-year domestic media rights 
agreement on Monday. It begins 
in 2022 and will include tradi-
tional linear broadcasts along 
with expanded over-the-top 
streaming.

NBC and CBS will maintain 
weekend coverage for most Fe-
dExCup events including the 
three postseason events which 
will alternate between the two 
networks beginning with NBC’s 
airing of all three in 2022.

The Tour also extended its 
relationship with Golf Channel, 

which will provide all Thursday 
and Friday coverage as well as 
early weekend coverage. Golf 
Channel will continue to air PGA 
Tour Champions and Korn Ferry 
Tour events.

The new agreement marked 
the first time the digitals rights 
deal was negotiated concurrent-
ly with the circuit’s traditional 
linear inventory and will feature 
PGA Tour Live airing exclusively 
on ESPN+. According to the 
Tour, ESPN+ will provide an 
estimated 4,000 hours of live 

Tiger — PAGE 7

Media — PAGE 7
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“The man who stops advertising to save money is like the man who stops the clock to save time.”

FARVIEW  
GOLF COURSE
2419 Avon Geneseo Rd, Avon 
226-8210 • farviewgc.com

* Per person. Specials include  
league fees if you choose to join 
one or more. Cart fees not included. 
Walking is permitted at all times.  

Mon–Fri $329*
Mon–Sun $429*

TWO YEAR
MEMBERSHIPS

UNLIMITED GOLF
through end of 2021 season

Visit farviewgc.com for application  
or email info@farviewgc.com
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Monroe extinguisher 

roChester • BuFFALo
sYrACuse • eLMirA

235-3310
105 DoDge st.

24/7 “on the spot” service 

www.Monroeextinguisher.com

restaurants • service stations
Computer rooms • hospitals 
Flammable storage rooms

Fire extinguishers, Cabinets & Accessories,  
emergency Lighting, Automatic systems,  
Kitchen exhaust hoods...

•     sales, service, 
Consultation & training

• engineered Clean Agent
• All special hazards

We recharge your 
extinguishers

MONROE

Caddying: The Summer 
Job for College Golfers

After nearly 10 years of caddy-
ing, I have been the beneficiary 
of some of the great perks that 
caddying has to offer. While 
there are many perks to the job, 
I have narrowed them down to 
four of the best:
1) Good Money

For most caddies, money 
was the number one factor that 
pushed them towards the job. 
Some of my colleagues are re-
tired, some have recently been 
laid off, and some are students 
that play college golf just like 
me. No matter the situation, we 
are all in need of money for one 
reason or another. While the 
pay differs from club to club, it 
is far greater than the average 
summer job. There are very few 
jobs that have as few qualifica-
tions as caddying does that offer 
comparable pay.Check out the 
Nextgengolf Job Board
2) Golf Networking

“It’s Not What You Know, It’s 
Who You Know.” This age-old 
adage is no lie, and I have quick-
ly realized this through my work 
of caddying. To become a mem-
ber at many of the elite private 
clubs across the country, one 
must have had an elite profes-

sional career. Cad-
dying gives young 
college golfers an 
opportunity that is 
incomparable with 
most summer jobs, 
a chance to build 
relationships with 
elite professionals. 
Whether it’s giving 
life advice or pro-
fessional assistance, 
most members are 
more than willing 
to help out a caddie 
that works hard.
3) Playing 
Free Golf, of Course

While some caddies have 
never played a round of golf in 
their lives, most enjoy playing 
the game, at least occasionally. 
College golfers usually have a 
very limited budget, which re-
stricts them from playing even 
nice public courses. As most 
private clubs are closed on Mon-
days, employees of the club, 
caddies included, are given the 
chance to play at the club. While 
members pay a small fortune to 
play the course, caddies have 
the great opportunity to play the 
elite course for free. It’s one of 

the biggest perks accompanying 
most golf jobs.
4) Exercise on the 
Golf Course

Walking a golf course is an 
exercise. Walking and jogging 
a golf course with two bags 
strapped to your back is an even 
more intense exercise. While the 
total distance walked depends 
on many factors, a typical caddy 
can walk anywhere from 5-10 
miles per loop. Making that hike 
6 days a week for 4 months 
gives you a pretty hefty sum of 
miles for the summer.  x

©NextGenGolf

How a PGA Internship Can 
Jump Start Your Career in Golf

by ROSS KRAPFEL
The PGA of America is one of 

the largest sports organizations 
in the world with over 1,100 
employees and around 29,000 
PGA Professionals. They are 
based out of Palm Beach Gar-
dens, FL but will move to Frisco, 
TX in 2022 when their new 
headquarters is complete. The 
PGA of America offers many 
types of internships and jobs 
all across the country from op-
erations, marketing, diversity/
inclusion, and more.

With that being said, I was 
fortunate enough to be able to 
have two different PGA intern-
ships for consecutive summers. 
I first interned with the Northern 
Texas PGA section, located in 
Dallas, TX in the summer of 
2015. This is one of the largest 
sections in the country and they 
hired close to 20 interns to help 

out with the massive junior golf 
program they run in the Dallas/
Fort Worth area.

This internship taught me a lot 
on the tournament operations 
side of things as we ran over 100 
junior golf tournaments during 
the course of the summer. It 
was great to build relationships 
with many different interns and 
full time staff, learning a little 
something different from each 
one. Overall, the position was 
an integral part of where I am 
in the golf business today and I 
have applied many of the skills 
learned during my time in Dallas. 

The following summer I in-
terned with the Southern Texas 
PGA section, in Houston, TX. 
This internship was a bit differ-
ent in that there was only five of 
us, so we got a lot more hands 
on experience and wore differ-
ent hats during our internship. 

Along with tournament oper-
ations, we were able to learn 
more things on the tournament 
administration side, from mem-
bership registration to tourna-
ment sign ups. Working with 
Bluegolf and providing the best 
customer service we could was 
very important, especially when 
dealing with over 3,000 junior 
golfers!

Having a PGA internship on 
your resume is a real boost to 
any golf job that you are apply-
ing to because the brand is so 
well known and the opportuni-
ties are unmatched. Experience 
is definitely the most important 
part when trying to secure a full 
time job so getting your feet wet 
in many different parts of the 
golf business is key and should 
put you in a good spot moving 
forward.   x

©NextGenGolf
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away much like Gilmore when 
he first takes up the sport in the 
iconic 1996 movie. But also 
like Gilmore, Hatton is able to 
harness it at times and still find 
ultimate success.

“I’m nice but obviously to my-
self I give myself a hard time and 
that’s one thing that I should 
probably get better at,” the 
28-year-old says.

On Sunday at the Arnold Palm-
er Invitational Presented by Mas-
tercard, the range of emotions 
was on display once more as he 
converted a two-shot 54-hole lead 
into a first PGA TOUR win to go 
with his four European Tour titles.

Through eight holes, Hatton 
had bounced back from two 
early bogeys to reestablish a 
two-shot lead and looked pretty 
comfortable. But as eventual 
runner-up Marc Leishman would 
say after falling a shot short of 
Hatton, “of all the courses on 
the PGA TOUR, this is the last 
one you’d pick to have a two-
shot lead with three to go.”

That is because Bay Hill can 
turn up a big number at any mo-
ment. For the second straight day 

it played very tough indeed, al-
lowing just one round in the 60s 
on Saturday and Sunday. No one 
was immune. Consider Hatton’s 
68-69-73-74 made him the first 
player since Geoff Ogilvy in the 
2006 U.S. Open to win with two 
over-par rounds on the weekend.

And just ask Rory McIlroy who 
had two double bogeys on the 
front nine to go from tied for the 
lead to out of the mix. It was al-
most as if you could hear legend-
ary broadcaster Verne Lundquist 
saying one of the oft-quoted 
lines from “Happy Gilmore” … 
“uh oh, here comes the putter 
throw… ” for each putt Hatton 
missed. Surely it was only a mat-
ter of time before implosion.

It was. Despite the fact Hatton 
led by three when he was on the 
11th tee box he strangely pulled 
out his driver. It meant a water 
hazard was in reach and sure 
enough the tee shot bounded 
into a watery grave. Soon after 
he was grinding on a six-footer 
for double bogey.

Inside those 15 minutes or so 
were the trademark over dra-
matic gestures and negative self-
talk … and at one point Hatton 

wacked himself hard in the back 
with the handle of his putter a 
handful of times.

“It was really tough out there 
and obviously I was getting frus-
trated at times, but nowhere 
near the blowups that I am capa-
ble of. And it’s just one of those 
days where you just got to stick 
in there, and patience is one of 
the hardest things with me,” he 
would say of the episode.

“I said yesterday the hardest 
thing for me will be to manage 
myself. And over the course of 
this week I feel like I did a decent 
job of that.”

Some would argue he failed to 
manage it. But if you watch closely 
enough you come to realize that 
in fact it seems almost necessary 
for Hatton to let off steam this 
way. Like a pressure valve releas-
ing. Gilmore learned to go to his 
happy place to move on from his 
anger. Hatton is similar but he 
goes there after he releases the 
pressure first. Besides, he man-
aged it well enough to still win.

“It was so tough and obviously 
everyone’s dropping shots quite 
easily. And after the double on 
11, which was pretty tough to 
take … I did get a bit frustrated,” 
he said while sitting inside the 
replica Arnold Palmer red car-
digan given to the winner with 
the large trophy also by his side.

“That’s always going to hap-
pen with me. And as long as it’s 
not kind of keeping on over to 
the next shot, then I’ll be okay. 
I’m just happy that I’ve managed 
myself well enough this week to 
be sitting here.”

His caddie Mick Donaghy is a 
big part of the blow up and then 
refocus routine. He is tasked 
with making sure that nothing 
dwells past those initial mo-
ments. And after 11 would be a 
critical juncture on this day.

“I was just annoyed because 
my third shot in was actually one 
of the best swings I made all day. 
I was just having a little moan, 
like it’s the grass’s fault and the 

wind’s fault. It’s never my fault,” 
Hatton continued.

“But Mick was really good. 
He just told me to kind of get fo-
cused again, it’s done, move on, 
and have a few practice swings 
and just kind of get some good 
feelings again. And I stood on 
the 12th tee and that was prob-
ably one of the best tee shots, 
certainly, that I hit today.”

From that point on, as Leish-
man and Sungjae Im tried to 
mount a charge, Hatton ground 
out seven straight pars. Even 
when Leishman, the 2017 win-
ner at Bay Hill, got within one 
with two to play, Hatton re-
mained steady. In fact he played 
the final two holes with stoicism 
to claim the win and a three-year 
exemption on the PGA TOUR 
in just his second event back 
from right wrist surgery.

“It’s an incredible feeling to win 
at such an iconic venue and with 

obviously Arnie’s name to it,” he 
would say after moving to 14th 
in the FedExCup. “Hopefully I 
can push on and keep climbing.”

He has that chance in just a 
few days from now as the TOUR 
moves to its flagship PLAYERS 
Championship. No Englishman 
has ever won the PLAYERS 
at TPC Sawgrass. Hatton was 
asked if he could be the guy. 
After all no Englishman had won 
the Arnold Palmer Invitational 
prior either. But his answer once 
again conjured up thoughts of 
Gilmore and his laid back ways.

“Time will tell. It’s hard to 
kind of think about next week 
at the moment with the sort of 
potential celebrations we have 
got later today. I don’t think I’ll 
be in any fit state at least until 
Wednesday,” Hatton smiled.

Yep… “Happy” Hatton in-
deed. x

© PGATour.com

Tyrrell Hatton, of England, watches his tee shot on the second hole during 
the final round. (AP Photo/Phelan M. Ebenhack)

Rory McIlroy, of Northern Ireland, watches his putt on the first green 
during the final round. (AP Photo/Phelan M. Ebenhack)
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“The man who stops advertising to save money is like the man who stops the clock to save time.”

Bodine • 2x5 • 121219 • JT bodineunlimited@aol.com

    

5480 County Rd. 36, Honeoye, ny 14471
585.367.2904 • bodineunlimitedtours.com
Departs Pittsford. Itineraries mailed 7 days prior to departure.

Please read and sign company policies prior to booking. 
See our ad in the Westside News
Hometown Community Directory

8/8-9 A’s & Yankee Oldtimers Weekend ~ 2 games 
Annual Tour Hosted by Chris, Dep. 2am........ $470+ 
7/29-30 Yankees @ NY Mets 1 game, see NYC........ $380+

NCAA HOOPS MARCH MADNESS Albany
3/19 @ TU Center - 4 games      3/21 - 2 games
2nd Round Ride, meal/tix. Dept. 7AM, Exit 44 ................ $340+
3rd Round Ride, meal/tix. Dept. 9AM, Exit 44 ................. $360+
6/27-28 NASCAR Pocono 400 &  Cubs @ Yanks.............$530+
7/12 Finger Lakes Wine Festival @ The Glen Dep.10am ..$95+
8/28-29 Yanks @ Indians & Rock HOF  .......................... $340+
8/16 NASCAR @ The Glen Front stretch w/tgate................$180+
 Cold Pit Walk pass included, Dep. 7am Cnga

BUFFALO FOOTBALL @ NEW ERA FIELD
All include Bodine Monster Tailgate Buffet, Bus Dep. 7:40AM. 
Family Oriented Fun For All Ages! Sect. 307 or 201  $190+  
50 yard line S333-334 $250+  Prime 20 yard line S114 $340+

Jets, Pats, KC, Steelers, Bolts, Rams, Seattle, Fish
**Bus/tgate w/your own tix is $120-$140+ pp

BUFFALO ROAD TRIPS WITH BODINE
Fall        Buffalo  @ New England Patriots  ............... $520+
Winter   Buffalo @ Denver & Ski The Rockies!

CONCERTS ~ WINTER FUN ~ BUFFALO!
4/9-11   Ski Gore/Sugarbush/Killington
             3 days skiing, 2 nights & ride
             Dep. 5am, Exit 44...........$530+ 
All Buffalo Concerts Ride & Tailgate
(your own tix).............................$110+
New Era Field  Ride, tgate, drinks, Dep. 3pm.
6/6     Rolling Stones 45th Annual FarewellTour ~ Priceless! 
8/13 Def Leppard, Joan Jett, Poison, Motley Crew... $100+
8/15 Billy Joel @ New Era Field Bus w/Tailgate ....... $100+ 
6/30-31 Kenny Chesney, Florida Georgia Line, Old Dominion in concert 
 Pittsburgh Heinz Field, 200 level, tix, ride, hotel, picnic ... $490+

NY YANKEE HOME GAMES Dep. 2am .... $210+ 
Stay in NYC till 10pm. Grandstand tix, upgrade options
5/9 Red Sox 5/28 Twins 6/27 Cubs
7/8 Mets 7/25 Bosox 8/9 OldTimers

YANKEE OVERNIGHT TRIP Fenway Park .. $520+ 
8/1-2 Yankees @ RedSox 1 game, Dep. 8am

BUFFALO SABRES HOME GAMES
Dep. 4pm Henrietta or LeRoy ..........................................$145+
w/light pregame meal, tix in S319, Club add $50+
3/5 Penguins  3/9 Capitals                  3/13 Bruins
3/15 H-Canes  3/22 Rangers  4/1 Flyers

    

5480 County Rd. 36, Honeoye, ny 14471
585.367.2904 • bodineunlimitedtours.com
Departs Pittsford. Itineraries mailed 7 days prior to departure.

Please read and sign company policies prior to booking. 
See our ad in the Westside News
Hometown Community Directory

CONCERTS ~ WINTER FUN ~ BUFFALO!
4/9-11   Ski Gore/Sugarbush/Killington
             3 days skiing, 2 nights & ride
             Dep. 5am, Exit 44...........$530+ 

All Buffalo Concerts Ride & Dinner 
(your own tix)..............................$90+
Key Bank Ctr. Ride, dinner, Club Seats, Dep. 4:30pm .... $290+
2/26 The Lumineers w/Mt. Joy
3/7 Kane Brown, Chris Lane, Russell D
8.13 Def Leppard, Joan Jett, Poison, Motley Crew... $100+
8/15 Billy Joel @ New Era Field Bus w/Tailgate ....... $100+
6/30-31 Kenny Chesney, Florida Georgia Line, Old Dominion in concert 
 Pittsburgh Heinz Field, 200 level, tix, ride, hotel, picnic ... $490+

NY YANKEE HOME GAMES Dep. 2am .... $210+ 
Stay in NYC till 10pm. Grandstand tix, upgrade options
5/9 Red Sox 5/28 Twins 6/27 Cubs
7/8 Mets 7/25 Bosox TBA OldTimers

YANKEE OVERNIGHT TRIP Fenway Park .. $520+ 
8/1-2 Yankees @ RedSox 1 game, Dep. 8am

BUFFALO SABRES HOME GAMES
Dep. 4pm Henrietta or LeRoy .......................................... $145+
w/light pregame meal, tix in S319, Club add $50+
2/16 Leafs  3/5 Penguins  3/9 Capitals 
3/15 H-Canes  3/22 Rangers  4/1 Flyers

ORANGE BASKETBALL @ CARRIER DOME . $140+
Dep. 4 Hours Before Tipoff Exit 44, Park & Ride
2/8 Wake Forest 2/29 NC Tar Heels..................$170+

NCAA HOOPS MARCH MADNESS Albany
3/19 @ TU Center - 4 games
2nd Round Ride, meal/tix. Dept. 7AM, Exit 44 ................ $340+
3rd Round Ride, meal/tix. Dept. 9AM, Exit 44 ................. $360+
6/27-28 NASCAR Pocono 400 &  Cubs @ Yanks.............$530+
7/12 Finger Lakes Wine Festival @ The Glen Dep.10am ..$95+
8/28-29 Yanks @ Indians & Rock HOF  .......................... $340+
8/16 NASCAR @ The Glen Front stretch w/tgate................$180+
 Cold Pit Walk pass included, Dep. 7am Cnga

BUFFALO FOOTBALL @ NEW ERA FIELD
All include Bodine Monster Tailgate Buffet, Bus Dep. 7:40AM. 
Family Oriented Fun For All Ages! Sect. 307 or 201  $190+  
50 yard line S333-334 $250+  Prime 20 yard line S114 $340+

Jets, Pats, KC, Steelers, Bolts, Rams, Seattle, Fish
**Bus/tgate w/your own tix is $120-$140+ pp

BUFFALO ROAD TRIPS WITH BODINE
Fall        Buffalo  @ New England Patriots  ............... $520+
Winter   Buffalo @ Denver & Ski The Rockies!
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“The man who stops advertising to save money is like the man who stops the clock to save time.”

1002 S. Clinton Ave. Near Goodman

 Call Regina 489-5114 

Contemporary Haircutting
Haircoloring & Highlighting
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Pittsford Village Estates • 2x5 •042815 • SH   Fax/Email: (Lanine) lanine@igordon.com

“The man who stops advertising to save money is like the man who stops the clock to save time.”

For your convenience, the Rental Agent is located at #3 Colonial Parkway.

18 Colonial Parkway • 381-3520
Managed by the I Gordon Corporation • 546-8111

Pittsford Village
Estates

Located off Monroe Avenue close to the quiet, upscale 
Village of Pittsford. There are 114 spacious one, 
two and three bedroom units with air conditioning, 
garages and storage units included. These apartments 
are situated on beautifully maintained grounds in a 
peaceful park-like setting. The Estates are less than 
a mile from shopping centers and theaters, close to 
expressways and on the Greater Rochester bus line.

Expositor-Ledger Newspapers

Rochester Golf Week • The Jewish Ledger
2535 Brighton-Henrietta Town Line Road, Rochester, NY 14623
(585) 427-2468 • FAX (585) 427-8521

ImpoRTanT… We want your ad to be perfect…
Your ad will run as it appears here unless we hear from you immediately.

please review this ad carefully.
◗ Check spelling and punctuation
◗ Check addresses and phone numbers, as well as e-mail addresses and web sites.
◗ Check dates and times of all events listed.
If there are any corrections, please call us immediately at 427-2468.

Morgenstern DeVoesick • 2x5 • 101917 • SH   Email: jordan@morgdevo.com

“The man who stops advertising to save money is like the man who stops the clock to save time.”

WWW.MORGDEVO.COM      Banking

Tax Assessments   REAL ESTATE GRIEVANCES

HOMEOWNER’S ASSOCIATIONS

ESTATE PLANNING   Small Business Law

Corporate Law   COMMERCIAL LENDING

COMMERCIAL REAL ESTATE  Aviation

Real Estate Development  TAXATION

INTELLECTUAL PROPERTY    Venture Capital

Real Estate   MERGERS & ACQUISITIONS

Executive Compensation   585.672.5000

GolfWeekRochester.com

On the Go?
Take the news with you!
The E-Edition of Golf Week

2020 Vic Open Winners 
Circle with Hee Young Park

Hometown/Resides: Seoul, 
Republic of Korea/Los Angeles, 
Calif.

Birthdate: May 24, 1987; 
currently 32 years, 10 months 
and 16 days

Qualified for LPGA Tour: 
Finished third at the 2007 
LPGA Final Qualifying Tourna-
ment to first earn LPGA Tour 
Membership

Rookie Year: 2008

VICTORIES
LPGA TOUR: Third career 

victory
PREVIOUS LPGA TOUR 

WINS: 2011 CME Group Tour 
Titleholders, 2013 Manulife Fi-
nancial LPGA Classic

KLPGA TOUR: Three vic-
tories

RACE TO CME GLOBE
With her win, Park earns 500 

points and is projected to move 
from T69 to third in the Race to 
the CME Globe with 508 points

MONEY
With her win, Park earns 

$165,000; she has earned 
$169,675 this season and 
$5,521,194 for her career

OF NOTE
• Park last reached the winner’s 

circle on July 14, 2013, a 
span of 6 years, 6 months 
and 26 days

• At age 32, she is the oldest 
LPGA Tour winner since Eun-
Hee Ji won the 2019 Dia-
mond Resorts Tournament 
of Champions, also at age 32

• In 2019 on the LPGA Tour, 
she made 12 cuts in 16 starts 
with two top-20 finishes

• Married husband Joojong Joe 
in December 2018

©LPGA

Golf Jobs: 15 Different 
Jobs at a Golf Course

by KRIS HART
Looking for a golf job? Work-

ing in golf does have it benefits 
such as above average wages 
and complimentary playing priv-
ileges at the course! Despite the 
benefits, you need to consider 
some of the disadvantages such 
as working on weekends, waking 
up early, and providing excellent 
customer service to the mem-
bers/patrons at a golf course at 
all times. The great news overall 
is that there are many options 
for part time, full time, and ca-
reers in golf if you are looking to 
getting a golf job.

Part-Time Golf Jobs
1) Maintenance Staff — Help-

ing keep the course looking nice
2) Bag room / cart staff — 

Helping players get their bags in 
an out of their car, moving carts 
around, managing tournaments, 
and keeping the bag room clean

3) Valet — For those courses 
that have valet services, this is a 
great job with solid tips! You can 
even drive a really nice car, but 
need to learn how to operate a 
stick shift!

4) Caddie — Carrying golf bags 
may not seem fun, but this golf 
job has many benefits such as 
high paying wages, networking 
with golfers, and most impor-

tantly caddie scholarships.
5) Waiter / busser / bartender 

— Working in the restaurant at 
a golf course can be a great way 
to be involved with golf without 
working directly on the course.

6) Kitchen staff / cook — Golf-
ers need to eat and drink!

7) Halfway house / Drink cart 
— Most golfers tend to tip well, 
especially if you take good care 
of them with good food and 
drinks

8) Pro-shop staff — If you have 
a keen sense for style, helping 
golfers pick and choose what to 
wear and buy in the pro shops 
might be a fun job for you.

9) Starter or gate security staff 
— These jobs are typically re-
served for retirees but running 
the tee sheet at a golf course or 
managing who gets in the securi-
ty gate at a private club is a nice 
part time gig.

Full Time Jobs / 
Careers in Golf

10) PGA of LPGA Profession-
al — Being a golf professional 
has significant rewards. Most 
professionals need to start out 
as assistant professionals before 
becoming a head golf profes-
sional. Golf Professionals run all 
the golf operations at a course, 
teach the game of golf, and run 
all the tournaments and events 
happening at the course.

11) Club Manager — If you 
are looking to understand more 
about the business of golf and 
business of running a golf club, 
becoming a club manager is the 
career for you. Beyond oversee-
ing the golf operations at a club, 
managers are often running the 
food and beverage operations, 
operating the club pool, tennis 
courts, gym, membership mar-

keting, and overall operations of 
a club. As a club manager, you 
oversee the P&L of a club, the fi-
nancing of the club, and financial 
sustainability of the golf course.

12) Course Superintendent 
— Ever wonder who makes the 
course look great? Golf course 
superintendents are the men 
and women who run all the 
golf course maintenance such 
as staffing, grass growing, and 
setting those pins in difficult 
locations.

13) External Manager — De-
pending on the golf course or 
resort, each department at a golf 
course typically has a manager. 
The restaurant, tennis courts, 
caddie shack and event locker 
room might have a manager 
who controls all the operations 
for their respective part of the 
club.

14) Accounting, marketing, and 
membership operations — Be-
hind the customer facing roles 
at golf courses, there are often 
many back-office staffers who 
run the accounting, membership 
sales, and marketing at the club.

15) Tournament Sales Staff — 
Some courses have dedicated 
staff who sell, manage, and run 
all the operations for tourna-
ments happening at the club. 
These employees usually work 
under the golf professional or 
sales manager.

The golf industry employs 
hundreds of thousands of peo-
ple each year. If there are any 
jobs I may

have missed, please comment 
below and I would be happy 
to add them! Whether you are 
working as a part-time employee 
or full-time staffer, there is a golf 
job suitable for everyone!  x

©NextGenGolf
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How Pete Dye Taught One of Our Editors Everything He Knows
by JERRY TARDE

Pete and Alice Dye are gone 
now, less than a year apart, 
both in their 90s. They were my 
golfing parents, but I wasn’t an 
only child. They treated so many 
of us like their kids—praising us 
when we did good, disappointed 
in us when we failed, but always 
rooting for us. “Golf Digest still 
the best,” Alice wrote in a note 
that arrived home the week-
end she died. Earlier, she wrote: 
“Pete doing just OK. He still hits 
balls, plays 18 some days and 
still kissing the girls. Just wanted 
to say hello. We miss you.” We 
all miss them now.

Over 40 years of friendship, 
Pete taught me everything I 
know about golf and a bit about 
living. Here’s the abbreviated 
version:

Marry a strong woman. 
Alice and Pete had an equal 
partnership, and it worked for 
their 68 years together. I once 
commissioned a portrait of ar-
chitecture’s First Family, includ-
ing sons Perry and P.B. If you 
looked closely, Alice was holding 
a machine gun.

Aim at the hazards. On 
most courses, you steer away 
from bunkers, trees and water. 
On Dye courses, you do the 
opposite. Hit tee shots close to 
the danger, because that’s where 
Pete’s approach angles open up 
best. Isn’t life that way?

If somebody gives you a 
putt, pick it up. One time Pete 
and I were partners playing the 
seventh at Pine Valley when our 
opponents conceded me a long 
two-footer for a net birdie. “No,” 
I demurred, “I think I should putt 
this one out.” “I’ll kill ya,” Pete 
shouted, charging across the 
green. “Pick it up, you SOB.”

Eat a good breakfast every 
morning. Pete’s favorite was 
poached eggs sprinkled with 
Grape Nuts, a side of chicken, 
plain yogurt and a Diet Coke.

Wear the same uniform 
daily. Oscar de la Renta, his 
neighbor at Casa de Campo in 
the Dominican Republic, sent 
Pete 100 pairs of khakis at a 
time. Pete wore khakis, a short-
sleeve white or blue shirt, and 
work boots every day of his life. 
When dressing up, he put on a 
blue blazer.

Don’t buy a car, rent it. 
This is one I didn’t follow, but 
Pete always drove rental cars. 
He beat up and muddied them 
so badly during course construc-
tion, some rental agencies kept 
his car on the back lot and de-
livered it to him at the airport in 
the condition he left it.

Be joyful in competing. 
“Pete loved to play golf with 
you,” Alice wrote me toward 
the end. Despite competing in 
U.S. Opens and Amateurs, Pete 
derived joy out of beating a bro-
ken-down scribe, as he called 
me. Our last match was at Gulf-
stream in Delray Beach, Fla. 
We got to the 17th hole tied. 
I had a kick-in par left before 
Pete theatrically pitched in for a 

birdie 2 and cackled with delight 
all the way up the 18th hole to 
win 1 up.

Genius is in the craft, not 
in the armwaving. “Pete 
doesn’t talk about designing 
courses,” said Tom Doak, an-
other of his children. “He talks 
about building them.” It was typ-
ical of Pete to spend 150 days 
on-site. I once got up at 5:30 
with Pete to check on the newly 
redesigned fifth green at the 
TPC Sawgrass before the turf 
was laid. He’d spent seven hours 
the day before riding around 
and around on a Sand Pro, a 
miniature tractor designed to 
rake bunkers. Every pass moved 
1/16th of an inch of topsoil. Still 
unsatisfied, he rode the Sand 
Pro for another hour, and then 
began the tedious process of 

checking the contours with a 
surveyor’s transit. He called it 
“rubbing the earth.”

Create greatness, and you 
don’t have to worry about 
budgets. Pete’s most famous 
patron was Herb Kohler, who in-
voked the words of Edward Ben-
nett Williams after hiring George 
Allen to coach the Washing-
ton Redskins: “I gave him an 
unlimited expense budget, and 
he exceeded it.” Pete’s version: 
“Every time I broke a budget, 
Herb would have another heart 
attack.”

The best holes have half 
pars. The great equalizers are 
the 2½, 3½, 4½. He wanted 
golfers to expect to make a bird-
ie. Then he constructs the area 
around the green so challenging, 
an errant shot is unrecoverable. 

Good players don’t mind making 
a bogey with a 2-iron approach, 
but it drives them crazy with a 
half-wedge. “Now I’ve got those 
dudes thinking,” he said. “It 
weighs on their minds the hole 
before and the hole after.”

Tip like you’re rich. Es-
pecially ice-cream servers who 
don’t expect anything. It makes 
them happy, and the ice cream 
tastes better.

Go with your instincts. 
When Pete was working on 
Crooked Stick, he couldn’t de-
cide whether to put a bunker or 
a lake right of the par-4 16th 
green and asked the board of 
governors for its opinion. The 
board voted to put in a bunker. 
Pete put in a lake. The club 
president asked him why he dis-
regarded the board’s decision. 

Pete replied: “Because the board 
has never been right about any-
thing!”

Undulation over speed. 
Pete told me the ideal green 
speed was no more than 9 on 
the Stimpmeter, and the chal-
lenge should be in the contour-
ing of the greens. He even liked 
convex greens that repelled 
shots. He questioned the tour-
pro principle that good shots 
should always be rewarded and 
bad shots punished. “Only the 
very best player can survive a 
bad result after a good shot and 
compose himself to play the next 
one,” he said.

Work like you don’t care 
about money. When Jack Nick-
laus’ design fee was $1 million, 
Pete’s was $100,000, except 
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“Because he lived on golf 
courses, he knew what you 
wanted to look at,” Perry said. 
“People walking down the fair-
way are not as interesting as 
people on the green. Places like 
Old Marsh, where the alligators 
were on your front lawn, he 
made sure the houses were set 
back,” he added, referring to a 
course his parents designed in 
Palm Beach Gardens, Fla.

Here’s a look at the way the 
Dyes used real estate in some of 
their better-known designs.

Teeth of the Dog
The course hugs the Caribbe-

an coastline, but given the flat-
ness of the land, houses could be 
set back without compromising 
the golf or the views. It is ranked 
the best in the Caribbean and is 
still in the top 100 courses in 
the world.

None of that was preordained 
in the late 1960s, when the Dyes 
took a helicopter over thousands 
of acres of sugar cane and a lone 
sugar mill in La Romana that 
became Casa de Campo. “There 
wasn’t golf on the island, and the 
interest in golf was zero,” Perry 
said. “The owner of the property 
was trying to build a golf course 
in Santo Domingo,” but Perry 
said his father did not think that 
location made sense.

Pete proved to be right. The 
development in La Romana now 
has close to 4,000 homes and 
54 holes of Dye designs. Archi-
tectural gems that take in views 
of the sea and the course are 
listed for as high as $13 million.

Perry said the owners then 
never imagined it would become 
an international resort. The 
sugar mill’s owners “built a golf 
course for the upper-end staff,” 
Perry said.

“They had no intention of 
anyone else playing there,” he 
added. “They used to fly to Puer-
to Rico to play golf and have 

dinner, but that was 90 miles 
away.”

T.P.C. Sawgrass
What is now the host of the 

Players Championship was once 
a swamp. But houses were always 
in the plan — albeit around the 
perimeter. “You couldn’t put 
anything in the interior,” Perry 
said. “It was three feet of water. 
They lost machinery in there.”

The course, which opened in 
1980, was challenging and con-
troversial from the start. Profes-
sional golfers complained that 
it was too tough — or in their 
words, required too much luck. 
But the houses were the op-
posite of Florida flash, hidden 
behind trees that shielded them 
from players and also from the 
thousands of fans and workers 
who fill the course each March 
for the tournament.

Deane Beman, who was the 
PGA Tour commissioner when 
the course was built, wanted it to 
be “democratic” in that it would 
require a player to hit all differ-
ent shots. That’s up for debate, 
given how tough it is. But the 
current listing of homes at Saw-
grass appears to have fulfilled 
his charge, ranging in price from 
$200,000 to $2 million.

Harbour Town
The Dyes collaborated with 

Mr. Nicklaus in creating a course 
of instantly recognizable finish-
ing holes with marsh grass along 
one side and the choppy water 
of Calibogue Sound in the dis-
tance. But the lighthouse 18th 
green was almost obscured.

“That classic 18th hole — the 
developers wanted to put condos 
right on the edge of the hole,” 
Perry said.

Instead, Pete pushed back and 
got the homes hidden behind 

trees. The homeowners still got 
a great view, but the aesthetic 
of the course was not compro-
mised.

“My dad said: If you put a 
house on the sound, you’re 
going to sell it once. But if you 
put it on the other side, over-
looking the golf course, you’re 
going to sell it forever.”

Now a four-bedroom condo 
with a view of the lighthouse 
is listed for $1.45 million, with 
houses going for more.

Ocean Course
The Kiawah Island Golf Resort 

near Charleston, S.C., had no 
shortage of courses when the 
Dyes were hired to build one that 
would host the 1991 Ryder Cup. 
Yet the land, on the eastern tip 
of the island, became tangled 
quickly in permitting problems.

They were saved by Hurricane 
Hugo, which leveled good por-
tions of Charleston and allowed 
the Dyes to get started under 

the pretense of working under a 
hurricane refurbishment act.

“My dad knew so much about 
what he was doing, when it 
came to working with seawater 
and fresh water,” Perry said. 
“He planted sea oats and re-
freshed the land. He’d done it 
down in Florida.”

The Ryder Cup — won by the 
United States in what was called 
the war by the shore — brought 
great attention to a picturesque 
community. It also sold a lot 
of homes, with one on Ocean 
Course Drive listed today for just 
under $8 million.

“If it wasn’t for Hugo that proj-
ect never would have gotten off 
the ground,” Perry said. “The 
permitting process would have 
been impossible.”

Whistling Straits 
and the Future

Perry said the current trend 
was not golf communities or 
resorts, but destinations. With 

Bandon Dunes in Oregon, 
Streamsong in Central Florida 
and Sand Hills in Mullen, Neb., 
the courses are the lure.

The same is true with Whis-
tling Straits, which Dye designed 
in 1998.

“What really supports golf is 
trends, and the trend right now 
is projects 50 miles outside of 
major metropolitan areas,” he 
said. “That leads to more camp-
ing huts than $2 million houses.”

At Whistling Straits, the Amer-
ican Club serves as base camp 
for the thousands of foursomes 
who descend each season for 
high-end jaunts, packed with as 
much golf as a group of friends 
can play in a day.

Still, Perry said that the mar-
ket for golf course homes would 
come back. “Some of your better 
investments have been on golf 
courses in the past 25 years,” he 
said. It didn’t hurt if they came 
with a stunning view. x

© The New York Times

Pete and Alice at the site of the Kiawah Island resort in the 1990s. (Kiawah 
Island Golf Resort)

The Teeth of the Dog in the Dominican Republic, another course designed 
by the Dyes.

The Whistling Straits course in Kohler, Wis., another Dye design. (Gary Kellner/PGA of America, via Getty Images)

Pete and Alice
(Continued from Page 1)
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when he did it for free. He loved 
the simple life. He and Alice ate 
dinner at home every night on 
side-by-side TV stands while watch-
ing “Jeopardy!” He accurately 
described his thatched-roof com-
pound in the Dominican Republic 
as “seven orange-juice stands.”

Don’t put anything on paper. 
Pete never did blueprints or even 

sketches. He walked the land and 
improvised. PGA Tour commis-
sioner Deane Beman once de-
manded a drawing of the TPC 
Sawgrass “in case you die be-
fore it’s done.” Pete turned over 
a place mat and scratched out 
the back nine that eventually was 
framed in the clubhouse. His ge-
nius will outlive us all. x

© GolfDigest.com

Ernie Els Wins Hoag Classic for 
1st PGA Tour Champions Title
NEWPORT BEACH, Calif. (AP) 

— Ernie Els won the Hoag Classic 
on Sunday for his first PGA Tour 
Champions title, birdieing the 
par-5 15th and 18th holes for 
a two-stroke victory at Newport 
Beach Country Club.

Making his third senior start, 
the 50-year-old Hall of Famer 
from South Africa closed with a 
4-under 67 to finish at 16-under 
197. He opened with a 66 and 
shot 64 on Saturday.

''It was pretty tight,'' Els said. ''I 
felt a little uncomfortable on the 
greens. I didn't have that free-flow-
ing feeling, I had to work hard for 
it and that's a good thing to do, 
to work hard for something. You 
don't want something falling in 
your lap. I'm glad the first one's 
over with and we can move on 
now and it gets more comfortable 
after this.''

Els lost a playoff to Miguel 
Angel Jimenez in his debut in the 
season-opening Mitsubishi Electric 
Championship in Hawaii, then 
tied for 34th last week in the Co-
loguard Classic in Arizona.

''After being in a playoff in Ha-
waii, coming close to winning 
there, I didn't want to mess this 
one up,'' Els said. ''I had a great 
opportunity and I wanted to try 
and take that.''

Fellow Hall of Famer Fred Cou-
ples, trying to win the event from 
the third time at age 60, finished 
with a 66 to tie for second with 
Glen Day and Robert Karlsson.

Couples, also part of the play-
off in Hawaii, parred the final six 
holes, chunking a chip on 18 to 
squander a good birdie try.

''I butchered the two par 5s 
coming in,'' Couples said. ''Other 
than that, I had a really, really 
good round.''

Day birdied Nos. 14-17 to take 
the lead at 15 under, then bo-
geyed the 18th for a 64.

Karlsson bogeyed the 16th and 
parred the last two in a 66.

''I was listening to the crowd and 
obviously Freddie's obviously a 
hometown man,'' Els said. ''There 
wasn't any big roar, so I knew he 

didn't make birdie. So I saw Rob-
ert Karlsson hit it over the green 
and he didn't make birdie. So then 
I just had to survive. So I hit a re-
ally good second, it just went left. 
I was very pleased after hitting.''

Defending Charles Schwab Cup 
champion Scott McCarron was 
fifth at 13 under after a 69.

Monday qualifier David Mor-
land IV had a 71 to tie for sev-
enth at 11 under. He opened 
with a 61. x

Everything
(Continued from Page 5)

streaming coverage annually.
“We’re excited to announce 

that we have entered into new 
agreements with our existing 
partners Viacom/CBS and Com-
cast/NBC Sports Group, while 
establishing a new long-term 
relationship with Disney and 
ESPN+,” Tour commissioner Jay 
Monahan said in a statement.

Although financial details of 
the new agreement were not 
made available, Monahan said 
the new deals, “will put us in a 
position to significantly increase 
player earnings, deliver more 
value to our tournaments and 
sponsors, and ultimately allow 
us to continue to grow our char-
itable footprint.”

The new agreement also fea-
tures a move by the Tour to 
assume responsibility for the 
onsite television compounds 
each week. The move is aimed 
at allowing the Tour to create 
and distribute content to its var-
ious platforms, although each 
network will still produce its 
own telecast and use its own 
announcing teams, producers 
and directors.

As part of its strategic alli-
ance with the LPGA, the PGA 
Tour also negotiated a new 
nine-year agreement with Golf 
Channel to maintain the LP-
GA’s anchor programing as 
well as expanded agreements 
with NBC and CBS. x

© Golf Channel

Media
(Continued from Page 1)

body and properly rest when 
needed,” his tweet said. “My 
back is simply just not ready for 
play next week.”

The withdrawal from the Play-
ers Championship, which Woods 
has won twice, means that he 
will go roughly a month with-
out playing competitively — and 
that’s if he enters the Valspar 
Championship outside Tampa, 
which begins March 19. The 
Masters, which Woods has won 
five times, starts April 9.

There have been signs for 
weeks that Woods’s back, which 
has undergone four operations, 
was troubling him.

Woods, 44, admitted to feel-
ing back stiffness three weeks 
ago at the Genesis Invitational in 
Southern California, and more 
tellingly, he played progressively 
worse through the conclusion of 
the event. Woods opened with a 
first-round 69, then had rounds of 
73, 76 and 77 to finish last among 
the players who made the cut. He 
also did not play practice rounds 
early in the week of the Genesis.

At the time, Woods attributed 
some of his back issues to his 
daylong responsibilities as the 
host of the tournament.

Likewise, he set off few alarms 
by skipping the World Golf 
Championship event in Mexico 
in late February and last week’s 
Honda Classic; it seemed as if 
he was simply resting his body, 
as he had in 2019. But missing 
this week’s Palmer Invitational 
was a surprise since Woods has 
won the tournament eight times. 

And spurning the Players will 
raise concerns about Woods’s 
capacity to properly prepare 
for the Masters, which begins 
April 9.

In addition to the Valspar 
Championship, Woods could 
enter two other events before the 
Masters: the WGC-Dell Technol-
ogies in Austin, Texas, a match 
play competition, and the Valero 
Texas Open in San Antonio.

“I feel stiff, but I have weeks 
like that, especially in the cold 
mornings, like it was the other 
day,” Woods said after the third 
round of the Genesis. “I don’t 
quite move as well, and that’s 
just kind of how it’s going to go.”

Woods began this year in ap-
parently good form. He finished 
tied for ninth at the Farmers 
Insurance Open in late January. 
That result followed a successful 
stretch in the fall of 2019 when 
Woods won the Zozo Champi-
onship for his 82nd PGA Tour 
victory, went undefeated in three 
matches at the Presidents Cup 
and finished fourth at the Hero 
World Championship.

At the Genesis event, Woods 
was almost philosophical about 
the challenges of managing his 
back problems. Smiling, he said: 
“That’s the fun part of trying to 
figure this whole comeback — 
how much do I play, when do 
I play, do I listen to the body or 
do I fight through it? There are 
some things I can push and some 
things I can’t. There is a physical 
toll, and I want to stay out here 
for just a little bit longer.” x

© The New York Times

Tiger
(Continued from Page 1)
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Brooks Koepka on Sunday 71,  
Following Saturday 81 at API: ‘Still Sh--’

by NICK MENTA
ORLANDO, Fla. — In addition 

to rising to world No. 1 and 
bagging four majors in three 
years, Brooks Koepka has also 
established himself as a no-Fs-
given truth-teller.

His comments after his closing 
round at the Arnold Palmer Invi-
tational fit that mold.

Asked to compare his Sunday 
71 to his Saturday 81, here’s 
how he summed it up: “Still sh--. 
Still sh--. Putting better.”

Koepka on career-worst 81 
at API: ‘I’m a big boy; I can 
handle it’

When it was then suggested 
that he “probably can’t say that 
on the podium,” Koepka offered 
an elegant solution.

“Well, fine me,” he said with 
a laugh, before continuing on 
about his putting. “I found some-
thing with my putting, so my 
putting, the touch is back. I feel 
very confident with that. But still 
close on the swing, sometimes 

it’s there and then sometimes 
it’s not.”

Koepka is in the middle of a 
five-events-in-five-weeks stretch 
that will see him go from the 
Honda Classic to the Arnold 
Palmer Invitational to the Players 
Championship to the Valspar 
Championship to the WGC-Dell 
Technologies Match Play with-
out a break. After knee problems 
kept him sidelined for much of 
the fall, he’s still trying to play 
his way back into form.

Under normal circumstances, 
he’d never consider playing five 
weeks in a row, but that’s the 
course of action he’s settled on, 
even if this isn’t his favorite part 
of the schedule. 

“To tell you the truth, I mean, 
I would never play more than 
three weeks in a row,” he admit-
ted. “But obviously sometimes 
things happen and the only way 
I see getting through this is play-
ing. That’s my way of trying to 
grind and work it out and figure 
it out.

“I mean, every year we have 
come — I  don’t know how 
far back, to 2016 — all the 
way through the Match Play has 
been terrible. So I don’t know 

what it is about these first three 
months of the year, but I strug-
gle quite a bit.”

•  •  •

Rickie Fowler 
Dresses Boldly 
with Pink Arnie-
Inspired Cardigan

by BRENTLEY ROMINE
ORLANDO, Fla. — On a day 

when the scoring average nearly 
topped 76, Rickie Fowler might 
have been better off wearing a 
bullet-proof vest.

He settled for a cardigan.
Fowler, who shot 5-over 77 

Saturday on a difficult Bay Hill 
layout, was easily spotted around 
Arnie’s Place thanks to his pink, 
Arnold Palmer-inspired cardigan.

“It’s fitting,” Fowler said. 
“Definitely go for [Best Dressed 
Award].”

The cardigan is part of Puma’s 
limited-edition collection for this 
week’s Arnold Palmer Invitation-
al, but unlike the other pieces it 
has only been available for pur-
chase at Bay Hill this week, just 
off the 18th tee.

Fowler said he’s not normally 
a cardigan guy.

“This may be the only time that 
I do wear a cardigan,” he said.

Unless, of course, he wins 
here at Arnie’s Place, where the 
winner receives a red cardigan. 
At 2 over and eight shots back 
entering Sunday, though, Fowler 
may not get that chance until 
next year.

©Golf Channel
•  •  •

Trump to Honor 
Retired Pro 
Golfers with 
Medal of Freedom

WASHINGTON (AP) — Pres-
ident Donald Trump is honor-
ing a pair of retired pro golfers 
with the Presidential Medal of 
Freedom, the highest honor the 
president can give a civilian.

Annika Sörenstam and Gary 
Player will receive the medal 
during a White House ceremony 
on March 23, the White House 
announced Friday.

Both are members of the 
World Golf Hall of Fame.

Player, who is South African, 
won 24 PGA Tour events and 
118 international tournaments.

GOLF opinion & comment

2020 Founders Rich History
by  RON SIRAK

When Mike Whan took over as com-
missioner in 2010 the LPGA schedule 
was as thin as a desert coyote after a 
bone-dry summer. Among the missing 
was golf-passionate Phoenix, a tour fix-
ture since 1980. But a decade later, the 
Valley of the Sun shines once again for 
the LPGA and the Volvik Founders Cup 
glitters as a celebration of the past and 
promise for the future. 

That the 70th birthday of the LPGA and 
the tenth Founders Cup fall on the same 
year is a happy — and logical — coinci-
dence. This tournament that honors the 
13 women who created the LPGA and 
the pioneers who grew it came along 
when a global economic crisis cast doubt 
upon the future of many institutions, 
including the oldest, continuous profes-
sional sports league for women.

But with one bold move — some said 
crazy at the time — Whan added a new 
event for 2011, restored the Phoenix 
stop and, in the Founders Cup, embraced 
the history of the LPGA. It was a win-win-
win situation that started the Tour on the 
road from 24 tournaments and $41 mil-
lion in prize money in 2010 to 34 events 
with more than $75 million this year. The 
LPGA went from Hold On to Drive On.

Phoenix had been an LPGA stop for 
30 years before missing the 2010 season, 
existing under 10 different names on six 
courses, starting at Hillcrest Country Club 
in 1980 and ending at Papago Golf Club 
in 2009 with a long run at Moon Valley 

in between. Now it thrives at the Wildfire 
Golf Club at the JW Marriott Phoenix 
Desert Ridge Resort and Spa. 

To create the Founders Cup, Whan 
took a chance. With sponsors hard to 
find during the recession and the Tour 
needing tournaments to give its players 
exposure, the first Founders was held 
without cash payment to the players. Half 
of the $1 million purse went to charity 
with the other half designated for charities 
of the top-10 finishers. Still, virtually all of 
the eligible players showed up.

“I wanted to ensure the passion of our 
Founders remains embedded in our cur-
rent players and staff,” Whan says about 
his decade-old gamble. “If our Founders 
taught us anything, it was to reject status 

quo and drive to leave the game better for 
young women.”

The tone of the Founders Cup was es-
tablished by its first winner, Karrie Webb, 
an LPGA and World Golf Hall of Fame 
member who also won it in 2014. Found-
ers winners have a combined 26 major 
titles, including defending champion Jin 
Young Ko, who took the ANA Inspiration 
and Evian Championship last year after 
winning at Desert Ridge. 

Each year, the Tour hands its history 
off to the next generation at the Found-
ers Cup. In the beginning, Louise Suggs 
and Marilynn Smith sat behind the 18th 
green to greet players as they finished. 
This year, the two remaining Founders, 
Shirley Spork and Marlene Bauer Hagge, 

will be on hand. 
And each year, pioneers like Kathy 

Whitworth, JoAnne Carner, Nancy 
Lopez, Patty Sheehan, Betsy King and 
Pat Bradley are honored. New to the 
party this year is Volvik, the company 
that has brought its own boldness to the 
golf ball market by infusing it with color.

“We are proud to participate as the 
title sponsor of this event that honors the 
founders of the LPGA and does so much 
to grow the game we all love through the 
LPGA-USGA Girls Golf Program,” said 
Don Shin, President of Volvik USA. The 
tournament has raised more than $4 mil-
lion for the Girl’s Golf program.

“Volvik plays a vital role in growing the 
game by offering high-quality, attractive 
golf balls for players of every skill level, 
and by bringing a wide array of colors 
and a unique matte finish into the golf ball 
market,” Shin says.

Since 2015, the person at the helm has 
been tournament director Scott Wood. He 
gets the importance of Phoenix to the Tour 
and understands the passionate relationship 
the players — many of whom live in the 
area — have with the community. 

“The LPGA has established itself 
through the years as a must-attend event 
for Valley residents and visiting fans,” 
says Wood. “Phoenix is a hot bed for 
golf on so many levels and to have the 
support of its residents, visitors and local 
business community the past 40 years 
means everything to us.”
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PGA Tour Media Deal Aimed at 
More Video for Bigger Audience

by DOUG FERGUSON
PONTE VEDRA BEACH, Fla. (AP) 

— The PGA Tour announced an ex-
pansive media rights deal Monday that 
brings ESPN back into the fold with its 
streaming service, joining two networks 
as part of a package designed to deliver 
more video content and reach a broader 
audience.

For regular television, the nine-year 
deal that begins in 2022 looks the same.

Network coverage stays with CBS and 
NBC, with CBS getting roughly twice 
as many events, just like the current 
nine-year deal that ends next year. Golf 
Channel stays on as the cable partner 
providing weekday and early weekend 
coverage, along with fall events and a 
few tournaments at the start of the year.

The change is in digital, the first time 
the tour negotiated such rights. ESPN+ 
won the rights to “PGA Tour Live,” the 
popular subscription video service the 
tour began five years ago. It will have 
four live content channels, including the 
featured pairings that shows the entire 
round of star players.

The deal comes about 18 months 
after the PGA Tour signed a 12-year 
agreement with Discovery for di-
rect-to-consumer content in interna-
tional markets. With the domestic deal 
Monday, the tour now has partnerships 
with Comcast (NBC and Golf Channel), 
Viacomm (CBS), Disney (ESPN+) and 
Discovery (GolfTV).

“As we went to the marketplace and 
looked at all the options and all the 
potential outcomes and thought about 
what it was we wanted for our fans and 
our athletes... our desire was to produce 

more content, to evolve and innovate in 
all our broadcasts, to work more closely 
with partners, to build the tour and our 
sport and to reach a broader audience,” 
PGA Tour Commissioner Jay Monahan 
said. “We’re in a good position.”

Terms were not disclosed. Sports 
Business Journal, which first reported 
in December that CBS and NBC had 
agreed to a new deal, put the rights fee 
at around $700 million. That was before 
digital rights were awarded to ESPN+, 
which The Associated Press first report-
ed in late January. Two people involved 
in player meetings estimated the com-
bined rights at more than $7 billion over 
nine years. They spoke on condition of 
anonymity because terms are private.

One change for the networks was al-

ternating the FedEx Cup playoffs, three 
events with some of the strongest fields 
in golf as players chase a $15 million 
bonus. Previously, CBS had the first 
event and NBC had the last two, con-
cluding with the Tour Championship. 
Starting in 2022, each network will 
get all three events in alternating years, 
with NBC getting five of those years and 
CBS the other four, not always in order.

CBS Sports has been a mainstay for 
the PGA Tour, broadcasting its first 
event in 1951 and televising the tour 
consecutively for 63 years (its Masters 
coverage dates to 1956). President Sean 
McManus described the rights increase 
as “significant,” but that it was a “very 
fair deal for CBS and the PGA Tour.”

“Our goal was to maintain our posi-

tion in golf,” McManus said. “From the 
time we finish March Madness to the 
time we come on the air with college 
football and the NFL, it’s the most pres-
tigious programming we have. We were 
committed to protect our position.”

Comcast maintains its position by 
showing the most PGA Tour product, 
primarily through Golf Channel. NBC 
has the Florida swing and two World 
Golf Championships as part of the road 
to the Masters. Golf Channel also has 
the LPGA Tour in a separate rights deal, 
PGA Tour Champions and the develop-
mental Korn Ferry Tour.

“We’ll continue to do what we do 
best, to bring golf to the viewer, to con-
tinue to push the envelope, exploring 
new areas in partnership with the tour,” 
said Pete Bevacqua, president of NBC 
Sports Group.

Most intriguing in the new media con-
tract is ESPN+, which used to televise 
PGA Tour events through 2006. ESPN 
has weekday coverage of the Masters 
and PGA Championship, and it had the 
British Open until NBC won those rights 
starting in 2016.

Now it’s back on a regular basis with 
its powerful streaming service, which 
has 7.6 million subscribers.

“Most interesting to us is this is not 
just a commitment to be on ESPN+,” 
Monahan said. “ESPN is committed 
to the tour, the tournaments and the 
athletes. Think about the tour being pro-
moted on ESPN and their digital fami-
lies, which is north of 50 million unique 
viewers from what we have today.”

That’s one element golf was missing. 
Golf Business — PAGE 10
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Rory McIlroy, of Northern Ireland, and Sungjae Im, of South Korea, set up to make their 
putts on the 18th green during the third round of the Arnold Palmer Invitational golf tour-
nament, Saturday, March 7, in Orlando, Fla. (AP Photo/Phelan M. Ebenhack)
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Golf fans typically watch Golf 
Channel. Sports fans watch 
ESPN. The hope is that through 
promotional efforts across ES-
PN’s platforms, more eyeballs 
will make their way to golf.

“We feel confident our plat-
forms reach a broad range of 
sports fans on a regular basis,” 
said Russell Wolff, executive 
vice president and general man-
ager of ESPN+. “We’re quite 
excited about the expanded 
golf offering. ... It’s a place golf 

fans are going to want to spend 
time.”

The tour will continue to pro-
duce “PGA Tour Live.”

As part of the contract, the 
PGA Tour takes over the televi-
sion compound at tournaments 
instead of it being the respon-
sibility of the host network for 
the week. The host network still 
calls the shots in producing live 
golf. The arrangement allows 
for the tour to better aggregate 
and distribute content for all its 

platforms.
The objective is more content. 

That starts this week at The 
Players Championship, where 
fans will have access to watch 
every player and every shot over 
four days, a first-of-its-kind pro-
duction for golf.

“Right now, if we have 
30,000 shots hit a week, we’re 
only capturing 30% of those 
shots,” said Rick Anderson, the 
tour’s executive vice president 
of global media. “If you’re cap-

turing 100% you have so much 
more content. That’s what peo-
ple will feel. Linear television 
might be the same. But there’s 
a ton more opportunity for the 
artists (network producers) to 
make great shows.”

The PGA Tour negotiated 
on behalf of the LPGA Tour 
and secured a nine-year deal 
that keeps it as the anchor pro-
gramming of Golf Channel, 
along with expanded exposure 
for at least seven tournaments 

each year on the two networks. 
Those events have not been 
determined. The LPGA, the 
most international of all tours, 
maintains control of all its media 
rights outside the U.S. and gets 
expanded digital content rights.

“The last 10 years haven’t 
been the easiest,” LPGA Com-
missioner Mike Whan said. 
“We’ve had to prove ourselves 
on the Golf Channel, and I’m 
glad they’re willing to invest in 
a bigger way.”  x

GOLF business CONTINUED FROM PAGE 9

Sörenstam, who is Swedish, 
completed her LPGA career with 
72 tournament victories and was 
the dominant female player of 
her era, earning The Associated 
Press Female Athlete of the Year 
award three consecutive years 
beginning in 2003.

Sörenstam is the first LPGA 
player and the first female ath-
lete who is a naturalized citizen 
to receive the Presidential Medal 
of Freedom, according to the 
LPGA.

Trump played with Sörenstam 
and Player last fall at his private 
club in northern Virginia.

The president gave the Pres-
idential Medal of Freedom to 
Tiger Woods last year after 
Woods won his fifth Masters 
title.  x

The19th Hole . . . CONTINUED FROM PAGE 8GOLF opinion & comment

This year, the tournament 
will again host a Women’s 
Leadership Forum and also 
celebrate the 70th birthday of 
the LPGA as well as the tour-
nament’s 10th anniversary with 
a Founders Museum featur-
ing memorabilia from LPGA 
legends. This will be the first 
Founders Cup since the passing 
of Marilynn Smith on April 9, 
2019, just four days shy of her 
90th birthday.

Smith, a Phoenix-area res-
ident, raised more than $1 
million in college scholarship 
money for girls since 2009. 
She’ll be honored with a tribute 
wall at museum and an open 
seat at Founders Perch. The 
11th Marilynn Smith Charity 

Pro-Am will be at Wildfire on 
Sunday, March 15, kicking off 
Founders Cup week. 

“Meeting Marilynn, Shirley, 
Louise, and Marlene was the 
inspiration behind the Founders 
Cup,” said Whan. “I realized 
their stories and insights might 
be lost on future generations. I 
wanted every player to have a 
similar relationship with these 
incredible women.”

 Whan accomplished more 
than that. In honoring its Found-
ers and Pioneers, the LPGA 
also cast a bright spotlight on 
its current stars. In celebrating 
the past, the Founders Cup has 
transitioned the Tour solidly into 
its eighth decade, making the 
future anything but in doubt.  x

©LPGA
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Editor’s Notebook: A House Is a Home

by MATT LAWELL
A pair of veteran golf course 

architects reflect on leaving their 
office.

Steve Forrest has worked 
around the world for more than 
40 years, the finest patches of 
the planet providing him with 
fresh office space. Whenever 
he returned to northwest Ohio, 
though, his professional endeav-
ors had been limited to the same 
quiet, carpeted house, the draft-
ing tables covered with sketch-
es, every wall lined with books. 
Good years. Good decades.

There are still good years 
ahead for Forrest and the golf 
course architecture firm that 
bears his name, but they will not 
come in this house.

Hills • Forrest • Smith is not 
closing its doors for good. The 
veteran designers are closing the 
doors on the Toledo office where 
they worked for so many years. 

The time feels right, what with 
only Forrest and Shawn Smith 
remaining from a team that once 
numbered about a dozen and that 
has produced almost as many 
ASGCA members. Forrest and 
Smith will work out their homes 
— two of the more than 8 million 
Americans who no longer com-
mute to an office — still busy with 
design and renovation projects. 
For now, they have a few more 
days inside those walls, selling 
off the remains of so many years 
in the golf course architecture 
business. 

“There is some sadness,” For-
rest says. “But also some thank-
fulness.”

An estate sale invitation grant-
ed friends an opportunity to pur-
chase plans and drawings for $1 
per square foot, old programs 
for $3 or $5, clubs for $5 or 
$10, a couple bags for $30. In 
one corner of a back trailer, a 

trio of maracas rested inside a 
woven basket. You could have 
it all for $11. A hand-painted 
bongo drum rested a few feet 
away. Yours for $100. Half a 
century of scorecards and yard-
age books were arranged artfully 
under glass in a quartet of ac-
cordion files, course names big 
and small splashed across their 
front. Forrest and Arthur Hills, 
who founded the firm in 1966, 
collected one from every course 
they visited. The whole thing was 
a bargain at a grand. Upstairs, 
hundreds of books filled tables, 
every one of them marked with a 
Post-it Note or a sticker. Bernard 
Darwin was going for a couple 
hundred dollars. Dan Jenkins 
was more affordable at $8.

One visitor asks Forrest’s wife, 
Teri, whether the vacuum clean-
ers in the front room are for sale. 
“Anything not nailed down,” she 
says. “If you want the carpet 
even, you can have the carpet. 
You’ll probably need to wait until 
after the sale, though.”

Hills • Forrest • Smith is respon-
sible for nearly 300 courses across 
the country and around the world 
— including some in Canada and 
Mexico, Norway and Sweden, 
Jamaica and Morocco and Por-
tugal and Thailand, even the first 
18-hole course in Russia. “There 
was no shortage of travel,” For-
rest says. “You couldn’t have an 
aversion to flying.”

You would never guess that the 
green house set back off Bancroft 

Street was the hub of all that activ-
ity — and certainly not now that 
everything is marked for sale. 
Seventy years old now, maybe 
80, it will be bulldozed soon, its 
eight acres packed with three or 
four dozen home lots, the third 
phase in a development. 

Forrest has married twice, be-
come a father and a grandfather 
during his years in this house. 
Smith has transformed from a 
twentysomething bachelor who 
would think nothing of hitting golf 
balls every evening after work into 
a married father of three with a 
car seat still buckled in the back. 
Why not work from home a little 
more if you can? Spend mornings 
with your partner? Drop off your 
kids at school?

“It’s not an ending,” Smith 
says, “just a transition. The busi-
ness model has changed the 
last 15, 20 years.” They used 
to keep a local print shop in 

business almost by themselves. 
Now everything has shifted from 
5-foot draft tables to 15-inch lap-
tops. Architects, Forrest laments 
with a laugh, have lost the ability 
to hand-letter. Gone is the fine 
art of rolling plans into a tube.

Forrest started to clean out last 
June, a sort of catharsis. “He 
is handling it incredibly well,” 
Teri says. A couple weeks ago, 
right around Valentine’s Day, 
she spotted a slip of paper about 
the size of a fortune cookie for-
tune pinned to a cork board with 
a dart. “Don’t cry because it’s 
over,” it read. “Smile because it 
happened.” Who knows when 
or exactly why her husband 
tacked it there, she says. She has 
learned so much about this great 
game that he loves during their 
years together. She has learned 
to love it herself.

She smiles.  x
©Golf Course Industry
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Outdoor Kitchens Are What’s In: Top Tips 
For Creating A Better Outdoor Kitchen

It’s quickly becoming the 
most popular gathering space 
in the home.

And why not? It can come 
complete with pizza ovens, 
keg tappers, wine chillers and 

more. It can be the epicen-
ter for home entertaining. It 
can be used to store, prep and 
serve your favorite dishes.

Of course, “it” is the outdoor 
kitchen.

According to a survey of res-
idential landscape architects 
by the American Society of 
Landscape Architects, 92 per-
cent said outdoor living spaces 
would be a popular design ele-
ment in the coming year.

Not only do they add to the 
quality of life at home, outdoor 
kitchens can have a return on 
investment similar to an indoor 
kitchen remodel.

Outdoor kitchens can range 
from a grill, some cabinetry 
and countertop all the way up 
to something that resembles a 
backyard sports bar and grill 
complete with TV, sound sys-
tem, keg tapper, pizza oven 
and refrigerators.

With so many options avail-
able to homeowners, Russ 
Faulk, a nationally recognized 
expert on outdoor kitchen de-
sign and vice president of de-
sign for Kalamazoo Outdoor 
Gourmet, has several tips to 
keep in mind when thinking 
about creating an outdoor 
kitchen, no matter the budget.

A Better Fire
There’s one rule that should 

never be broken when deciding 
on appliances for the outdoor 
kitchen, said Faulk. That rule 
is “never scrimp on the grill,” 
he said.
“A grill drives overall satisfac-

tion with the outdoor kitchen. 
When choosing a grill, think 
about the kind of cooking you 
aspire to, not the kind you do 
now,” Faulk said. “There are 
no uniform depths, widths or 

heights, so if you have a grill 
built into a countertop and you 
no longer like it, it may be a se-
rious headache to have the grill 
replaced and the surrounding 
counter recut to fit it.”

While Kalamazoo Outdoor 
Gourmet is known for its Hy-
brid Fire Grill — which allows 
for cooking with gas, charcoal 
and wood all in one grill — 
there are many viable options 
at various price points. Finding 
one that will enable your cook-
ing capabilities to grow is key.

Avoid Common Mistakes
Insufficient lighting and 

counter space are the two most 
common mistakes Faulk sees 
in outdoor kitchens. He said 
these mistakes greatly limit 
how well the kitchen works. 

“Without enough lighting 
around the grill, it’s hard to 
cook at night, especially in 
the spring or fall when night 
comes earlier,” he said. Faulk 
recommends placing lighting 
around or over the grill to see 
food being cooked, but make 
sure the lights’ beams are not 
blocked by the grill hood, caus-
ing a shadow to be cast over 
the cooking surfaces.
“You need space to work, 

stack and serve,” Faulk said 
of three major tasks that take 
place on a countertop. Having 
enough room in the right plac-
es is key to creating an outdoor 
kitchen that will be function-
al and enjoyable for years to 
come. Faulk said there should 
be several “landing areas” — 
or uninterrupted space — on 
the countertop where certain 
tasks can be accomplished.
“A grill should have 24 inches 

of counter space on one side 

and 12 inches on the other, so 
the cook can take food from 
one platter and put it on the 
grill,” Faulk said. “After the 
food is done, the cook can take 
it off the grill and place it on 
a platter on the other side of 
the grill.” He said sinks should 
have 18 inches on either side 
to give enough room to wash 
food or stack dirty dishes.

Staying Cold and Dry
Not all cabinetry or refriger-

ation is made the same. Before 
deciding on a piece of refrig-
eration, Faulk suggests asking 
two questions: “Is it rated as 
food safe?” and “Can it be kept 
outside all year?”
“Lots of people are surprised 

to learn about what’s avail-
able for outdoor refrigeration 

— drawers, freezers, beverage 
chillers and even keg tappers,” 
said Faulk. “By asking if the 
refrigeration is rated food safe, 
you learn that the unit can hold 
a set interior temperature even 
when the thermometer rises 
above 95 degrees outdoors. 
Food safe refrigeration means 
that poultry and other grocer-
ies won’t go bad and drinks 
will stay chilled to the tempera-
ture that best suits you.”

Faulk also suggests asking 
if outdoor refrigeration can 
be left outdoors all year, even 
during the winter.
“Several manufacturers sug-

gest bringing the appliances 
indoors during the winter,” he 
said. “They’re difficult to re-
move in the fall and even hard-
er to replace and make level 
in the spring. It’s just easier 
on homeowners if they have 
a unit that can be kept outside 

With the right appliances, you can do some great grilling and other kinds of 
cooking in the great outdoors.

(Outdoor Kitchens — Page B3)
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Hot Bathroom Trends for 2020

Adding or remodeling a 
bathroom is a popular home 
improvement project in 2020. 
Whether it’s a simple powder 
room, a useful three-quarter 
or a grand master bath, it’s 
worthwhile to research the 
top trends so you can create a 
space that is functional while 
also increasing your home’s 
overall value.

S e n s a t io n al  s h o w e r s  — 
When it comes to bathing 
options, showers are the 
focus. For instance, four in 
five homeowners upgrade the 
shower during a master bath-
room renovation (83%) and 
over half increase the shower 

size (54%), found the most 
recent U.S. Houzz Bathrooms 
Trends Study. Some home-
owners are eliminating the 
tub altogether, adding multiple 
showerheads and steam fea-
tures for maximum relaxation.

Unique locations — A home-
owner’s bathroom location 
desires are no longer limit-
ed to the property’s existing 
plumbing and drainage sys-
tems. Saniflo technologies use 
above-floor plumbing with 
features such as a macerat-
ing toilet and drain pumps 
that can be hidden in closets 
or behind walls. This means 
previously impossible spac-

es — such as in garages, pool 
houses and attics — can now 
be transformed into stunning 
bathrooms. The Saniaccess3 
is a smart choice for full baths, 
and the Saniaccess2 is ideal for 
powder rooms.

Freestanding tubs — For 
those homeowners who still 
enjoy a good soak, say good-
bye to jetted tubs with apron 
surrounds. Freestanding tubs 
are the ultimate in luxurious 
bathing, providing a focal 
point that draws the eye in any 
bathroom while also creating 
an airy feeling in the space. If 
a homeowner wants to install 
a freestanding tub where no 

drainage currently exists, a 
Saniflo system is an affordable 
way to complete the project in 
less time. Learn more at www.
saniflo.com.

Color and styles — After 
avoiding white color palettes 
for some time, white on white 
is back in 2020, offering a 
clean look with sleek appeal. 
Mixed materials are often used 
to add visual interest, such 
as a tasteful blend of wood 
and metallics in the vanity or 
hardware choices. Contem-
porary styles with clean lines 
and open spaces are key char-
acteristics of the modern bath-
room. When a splash of color 
is called for, blues dominate 
the cool tones and salmons 
often infuse warm hues.

Vanities and tops — Vanities 
vary in size and shape depend-
ing on space. Designs tend 
to be modern or transitional, 
with elements of interest such 
as sliding doors that mimic 
the barn-door trend. Floating 
vanities are favored, adding 
an upscale feel that opens the 
space. Vanity tops are made 
from a host of materials: as 
granite loses steam, quartz, 
marble and concrete are in-
creasing in popularity. Finally, 
when space allows in a master 
bath, double sinks are a must.

Flooring — Ceramic and por-
celain tile is often the choice 
for the modern homeowner 
who can customize tile with 

any design they want. Large 
tiles are less desired, with 
smaller mosaic options a com-
mon choice for personalization. 
For those who feel tile is too 
hard or cold, engineered vinyl 
is a leading choice. It can be 
made to mimic the look of 
wood surprisingly well, but 
can handle the moist environ-
ment that typically comes from 
a bathroom.

Smart technologies — Tech-
nological enhancements have 
entered virtually all aspects 
of life, and the bathroom is 
no exception. This is more 
than just streaming music to 
water-resistant speakers. In 
2020, more homeowners de-
sire digital shower controls 
allowing temperature adjust-
ment and flow of the water 
through voice commands. For 
those with the funds, smart 
toilets open and close by sen-
sor and are self-cleaning. An-
other growing tech trend is 
chromatherapy — the use of 
color to enhance and inspire 
mood — with technologies 
used to illuminate tubs and 
shower spaces.

Every year brings with it 
trends in home design. For 
2020, the bathroom is a stand-
out space with customizable 
features that simplify and 
beautify life. If a bathroom 
addition or remodel is in your 
future, keep these ideas top of 
mind. H –BPT

Spring (Duct) 
Cleaning

Two out of three American 
homes get a thorough cleaning 
at least once a year, reports 
the American Cleaning Institute, 
often in the springtime.

A Problem — That can be a 
healthy thing to do, but there’s 
one place even the most fastid-
ious families can forget: the air 
ducts. This can be a problem 
in homes with pets, plants, or 
people with allergies. Dirty fil-
ters let dust, dander, allergens 
and mold spores in. So do leaks 
around duct joints. In a typical 
six-room home, up to 40 pounds 
of dirt — including dangerous 
chemicals and other pollutants 

— is created annually through 
everyday living. The contam-
inants cause the heating and 
cooling system to work harder, 
use more energy and wear out 
faster. That can cost you money 

— the U.S. Department of Energy 

says 25 to 40 percent of the en-
ergy used for heating or cooling 
a home is wasted.

An Answer — Fortunately, 
you can fix this. Have the ducts 
cleaned regularly by a mem-
ber of the National Air Duct 
Cleaners Association (NADCA). 
NADCA members possess gener-
al liability insurance, are trained 
and tested regularly, sign on to 
a code of ethics, and must clean 
and restore your heating and 
cooling system in accordance 
with NADCA standards, so they 
provide a high level of security. 

Learn More
For further facts on having 

healthy air in a healthy home, 
go to www.BreathingClean.
com. To find a NADCA mem-
ber nearby, go to http://nadca.
com/en/prosearch/all and enter 
your zip code. H –NAPS

all year long.”
While some think a cabinet is 

a cabinet, Faulk said not all are 
created equal. “Look for cabin-
etry that has a way of keeping 
the elements out, full-extension 
shelves and all its parts made 
of stainless steel,” he said.

To protect from rain and the 
elements, weather-tight cabine-
try is another good investment. 
There are different ways to 
keep the inside of a cabinet 
dry, including magnetic gas-
kets that create a seal, or rain 
gutters — which are built into 
Kalamazoo Outdoor Gourmet’s 
cabinetry — that surround the 
door and drawer openings to 
channel water away.

Whether you’re adding a 

grill and counter space to your 
backyard or building a ful-
ly-equipped outdoor kitchen, 
incorporating design funda-
mentals is key. It will ensure 
that your family and friends 
will have a truly memorable 
experience — every time, for 
years to come.

Insider Tips
The smallest details make a 

big difference in how an out-
door kitchen works. Here are 
some of Faulk’s favorite insid-
er tips that make an outdoor 
kitchen even better.

On the Edge — A drip edge is a 
narrow, shallow groove cut into 
the underside of the countertop. 
Its purpose is to prevent water 

from curling under the counter 
and into cabinets. By cutting a 
1/8 inch-deep groove that’s just 
1/4 of an inch from the counter 
edge, a barrier is created that 
interrupts water from making 
its journey under the counter 
and into your cabinets.

Pump It — If it’s going to cost 
too much to run a water line to 
the outdoor kitchen, but you 
still want a sink and running 
water to wash veggies and 
other items, use an RV pump. 

“I know it seems unorthodox, 
but I have seen where this has 
been a really economical and 
efficient solution to having 
running water without the ex-
pense of running a water line,” 
said Faulk. H –NAPS

Outdoor Kitchens (Continued from Page B2)
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Easy Home Remedies for Just About Everything
by MS. SAGE

I love to simplify my life in 
any way that I possibly can. 
When I find a cool new use for 
an everyday product, it’s like 
having two products in one. 
Many of these are based on 
my own personal experience, 
although quite a few of them 
have been suggested to me over 
the years.

DISCLAIMER: Do not use 
ANY of these methods with-
out consulting with a doctor, 
contractor, veterinarian, home 
maintenance expert, gardener, 
beautician, or other professional 
before trying them. Use them 
at your own risk! Your results 
may vary; what works for me or 
other people may not work for 
you. Be careful and stay safe!

That said, I hope you will 
enjoy reading some of these 
interesting tips!

AROUND THE HOUSE:
Dryer lint makes awesome 

fire starters! To make your own 
fire starters, fill empty paper 
towel rolls, toilet paper rolls, 
or sections of a cardboard egg 
carton. Pour a tiny bit of melted 
wax over them and let the wax 
harden. These work great!

If your hands smell from 
chopping onions or garlic, or 
you’ve been using bleach and 
want to neutralize the smell, 
squeeze some fresh lemon juice 
over your hands, rub vigorously 
for a minute or two, then wash 
your hands as usual.

When a light bulb breaks in-
side the socket, try removing it 
with an apple or potato. Make 
sure you’ve turned off the light 
switch or disconnected the plug. 
Stick the potato or apple into 
the broken glass, and unscrew. 
It’s safe and works well.

Two “green” ways to clear 
a sink or tub drain. Use half a 
cup of baking soda, followed by 
half a cup of vinegar. Let the 
drain sit for 20 to 30 minutes, 

and rinse thoroughly with very 
hot water. For a more exten-
sive drain-opener, try a cup of 
baking soda followed by a cup 
of salt, and 3 quarts of boiling 
water. You may need to do 
this more than once, but it’s 
an easy, earth-friendly way to 
get that clogged drain moving 
again!

Dryer sheets will keep your 
vehicles or small rooms and 
closets smelling fresh. Just 
place a dryer sheet inside the 
room overnight. By the next 
day, it’ll smell clean and lovely.

Fabric softener can be used 
as a wallpaper remover. Brush 
it onto your wallpaper, and peel 
it off your walls.

When clothing zippers are 
stuck, “write” on the zipper and 
its teeth on both sides, several 
times, with a pencil. The graph-
ite will lubricate the zipper and 
make it work again!

Squeaky door hinges and 
cabinets are no problem when 

you have cooking spray. Simply 
spray it on the hinges, wait 10 
or 15 minutes to allow the oil 
to penetrate the hinges, then 
wipe them down or wash them. 
You can also try this trick with 
shaving cream or old-fashioned 
Pledge spray.

If your wooden doors get 
stuck and are tough to open and 
close, use a bar of soap. Rub the 
soap along the edges of the door 
to make it stick less.

Bothered by paint fumes? Re-
duce some of the stink-factor by 
adding a teaspoon of flavored 
extract to a gallon of paint. Va-
nilla works well, but lemon is 
nice too.

To remove paint from skin 
after a painting project, use 
Avon’s Skin-So-Soft.

If the screws in your eyeglass-
es or sun glasses are always 
coming loose, use clear nail pol-
ish to keep them in place — just 
add a small drop to the screws 
before you tighten them. It will 

keep them in place much longer.
Use a back scratcher to re-

move dryer lint from your lint 
trap when it has become stuck.

Store candles in your freezer 
to keep them burning longer! 
Use a dab of rubbing alcohol 
and a cotton ball to clean them 
when they get dusty or dirty 
(MAKE SURE they are complete-
ly cool, and don’t light them 
until they are 100% dry!).

To keep candles from burning 
up the candleholder, spray them 
with a bit of cooking spray.

My grandma’s secret... If you 
have dentures or a removable 
bridge, soak them in a glass of 
warm water with just a cou-
ple of drops of bleach every 
now and then. Leave overnight, 
and be sure to rinse and brush 
them very well before wearing. 
It makes your “teeth” pretty and 
white, but it also sanitizes them 
to neutralize bacteria, which 
can cause bad breath and oral 
infections. H – Yahoo!

Make Room for Your Passions:  
How to Maximize Your Garage Space

Did you know over half of 
Americans (59%) feel that en-
gaging in hobbies helps relieve 
stress? This was one finding in a 
survey of over 3,000 Americans 
conducted in 2017 by Kelton 
Global on behalf of Gladiator, 
the nation’s leader in custom-
izable garage and household 
organization solutions.

While work and family obli-
gations may prevent many from 
pursuing their favorite activities, 
the survey revealed that anoth-
er factor acting as a roadblock 
was having enough space to 
store equipment or supplies 
needed for hobbies. Whether 
you love biking, crafts or other 
activities, chances are you need 
easily accessible space to store 
your gear.

Here’s where your garage 
comes in. The same survey 
found that 3 out of 4 Americans 
prioritize storage as the leading 
use for their garage — but that 
28% of Americans can’t even fit 
a car in their garage because of 
the clutter.

What’s the solution? Get mo-
tivated to optimize your storage 
space so you can easily access 
all the things you love to do. 
Once you’ve rid yourself of the 
clutter, you can start clearing 
out even more floor space for 
your vehicle, woodworking 

bench, arts and crafts or drum 
kit for your garage band.

Here are some smart ways to 
make the most of your garage.

Figure Out Your Needs
First, determine how much 

room your vehicles take up, 
then map out how much floor 

space you’ll need for any other 
items, such as a work bench or 
space to maneuver items you 
use frequently. Group the items 
you want to store in your garage 
according to category, then get 
ready to create more storage 
possibilities for all your gear.

Optimize Your Walls
Take a good look at all the 

wall space that’s currently being 
unused in your garage. Fortu-
nately, there are solutions for 
your walls that don’t involve 
building bulky shelving that 
further encroaches on your floor 
space. For example, the Sports 
Caddy GearTrack Pack by Glad-
iator can hold much more than 
just basketballs and baseball 
bats. It installs easily on the 
wall and includes a ball caddy, 
which holds up to 25 pounds, 
that you can use for anything 
from helmets to sleeping bags, 
bags of potting soil or other 
bulky items you want kept off 
the floor. It also has two scoop 
hooks for heavier sports gear, 
backpacks, purses, garden tools 
and more.

Foldaway Storage Solutions
Another versatile option is 

to use a storage product that 
can transform from a wall -
installed storage cabinet to a 

sturdy work surface. Gladiator’s 
Ready- to -Assemble Foldaway 
Work Station provides both a 
space- saving storage cabinet 
and a functional work surface 
that can be mounted to their 
GearTrack or GearWall for easy 
wall storage. The versatile work 
station can be used as a garden-
ing center, paint station or as a 
cabinet for power tools.

Look Up
There’s another area of your 

garage that is most likely un-
derutilized — the overhead 
space.

To safely use overhead stor-
age space in your garage, you’ll 
need a very secure, heavy-duty 
solution like the steel Over-
head Storage Rack made by 
Gladiator, which has a weight 
capacity of 750 pounds spread 
across 96 cubic feet of storage 
space. The unit is flexible, and 
its height can be adjusted so 
you can lower the rack for eas-
ier access.

With smart solutions that use 
every area of your garage both 
safely and efficiently, you can 
make the most of your garage 
this year. Optimizing your ga-
rage storage space allows you 
to make more room in your life 

— for all the things you really 
love to do. H –BPT
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Bringing the Indoors Out:  
2020 Outdoor Living Trends

2020 outdoor living trends are 
all about enjoying your back-
yard alfresco — but with the 
comfort and ease you expect 
from your indoor spaces. To-
day’s outdoor spaces are trans-
forming into an extension of 
the home. The current outdoor 
design also takes into account 
the look and feel of your entire 
home, including the interior and 
exterior, building materials and 
surroundings.

Connecting With Nature: 
Biophilic Design

Biophilic design is achieved 
when natural elements are 
incorporated into the space, 
helping people feel connected 
to the natural environment. It 
creates a calm, tranquil space 
and reduces stress. Biophilia 
makes sense for indoor urban 
environments needing to bring 
the outdoors in, but how does 
it work when you’re already 
outside?

Biophilic design for outdoor 
spaces means integrating nat-
ural elements with constructed 
elements to create a harmo-
nious space. A plant wall or 
raised garden bed can integrate 
greenery and pops of color with 
the built elements of your out-
door space. It also means using 
natural materials, like wood 
and stone, to complement the 
surrounding environment.

Create greener, more sus-
tainable spaces to celebrate the 
environment, which can help 
encourage pollinators, grow 
healthy food and forge a co-
hesive outdoor space. You can 
also use materials such as Bel-
gard’s permeable pavers, which 

allow water to drain through the 
surface, replenishing the soil 
and aquifers beneath your path, 
walkway or driveway.

More Than Just a Grill
Today’s homeowners want 

much more than a grill in the 
backyard. With aspirations to 
cook and entertain guests out-
doors with everything the best 
outdoor kitchen can offer, the 
possibilities are endless — from 
grills to cooktops and ovens 
or even a wine cooler and an 
outdoor bar.

Homeowners also have many 
options when it comes to the 
design and price point of their 
outdoor kitchen. Some may lean 
toward a grill island, adding 
prep and storage space to their 
grilling station, while others 
might create a full-on outdoor 
kitchen with a grill, smoker, 
refrigerator, sink, seating area 
and more.

Either way, homeowners 
can get a feel for exactly what 
their space will look like before 
breaking ground through Bel-
gard’s design resources. The 
Belgard Design Studio takes 
a simple sketch, some dimen-
sions and a couple of photos 
and turns it, using design soft-
ware, into 3D animations and 
virtual reality experiences to 
give homeowners a sense of 
the finished product in their 
backyard.

Sleek, Modern Design
While it may seem contrary 

to the more organic approach 
of biophilic design, the con-
temporary trend toward sleek, 
modular furniture can enhance 

your outdoor space.
Modular, sectional pieces 

with clean lines and streamlined 
design can be arranged and 
re-arranged to accommodate 
any natural elements you want 
to incorporate in your space, or 
to handle different numbers of 
guests when entertaining.

The minimalist approach to 
furnishings also allows the natu-
ral elements around you to take 
center stage.

Multifunctional Spaces
Whether your home is in an 

urban area with limited green 
space, or you want to optimize 
your outdoor living, get cre-
ative:
• Add vertical planters
• Hang hammocks for lounging
• Create built-in seating
• Build raised garden beds

Here’s where some of that 
modular seating can come in 
handy, too. Some urban homes 

make good use of their front 
porches and yards, instead, 
which invites more neighbor-
hood engagement and a feeling 
of community.

Entertaining Both  
Night and Day

Regardless of the time of day 
— or year — you and your fami-
ly can relax comfortably in your 
outdoor sanctuary, thanks to 
modern technology and the lat-
est outdoor installations:
• LED lighting is installed in 

a variety of ways. You can 
install strips of light and/or 
spotlights, even using multi-

ple colors, to add flair at night.
• In the harsh sunlight, large 

umbrellas and movable shade 
walls or screens can keep 
your space cool and more 
comfortable.

• For cooler climates, an out-
door fireplace provides heat 
and light for cozy evenings in 
the yard.
Whether you have a straight-

forward vision for a patio or 
dream of elaborate outdoor liv-
ing spaces, these ideas can help 
you create your oasis. For more 
information on how you can up-
grade your outdoor space, visit 
Belgard.com. H –BPT
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Season’s Cleanings — Tips to Keep 
Your Home Clean and Clutter Free

After a long winter, spring 
is finally in sight. Before the 
season is in full bloom and out-
door chores pile up, take ad-
vantage of spring showers to 
tackle the indoors first with easy 
home cleaning and organizing 
projects. To get your home in 
tip-top shape, start by break-
ing down your to-do list room 
by room, so you can create an 
easily achievable goal that will 
leave your house looking fabu-
lous and you feeling refreshed.

Restore Beauty in the Bath
The bathroom may be one of 

the smallest rooms in the house, 
but it can also be the one with 
the biggest mess. Vanities often 
become a magnet for clutter. 
Everything, from towels to toi-
letries, curling irons to cotton 
balls, can take over this space 
and make cleaning a nuisance. 
Start by reducing your items. 
Marry any of your multiple con-
tainers of the same product into 
one container. Then, recycle 
the empty containers to create 
more space.

Once your cleaning is com-
plete, add drawer organizers, 
baskets and other accessories 
to neatly store all necessities. 
Then add towel bars — such as 
the new Moen Ashville 18-inch 
towel bar available in a brushed 
nickel finish at The Home Depot 

— robe hooks and shelves as 
they are easy, inexpensive and 
decorative additions to help pre-

vent items from ending up on 
the floor or countertop.

Clean and Clever Kitchens
Next, move to the kitchen, a 

favorite gathering place ... and 
one of the dirtiest rooms in the 
house. Begin by sorting through 
cupboards to weed out any un-
used products, such as special-
ized appliances, expired pantry 
foods and containers with miss-
ing lids. If it’s broken or hasn’t 
been used in a year, it’s time 
to get rid of it. You’ll instantly 
achieve valuable cabinet storage 

— as well as eliminate objects 
that collect dust and bacteria.

Now, start from the top and 
give your kitchen a thorough 
cleaning — including tops of 
cabinets and appliances — and 
finish with a good scrubbing 
of the floors. Finally, focus on 
updating the germiest area of 
the kitchen — the sink. There 
are typically more than 500,000 
bacteria per square inch in 
the sink drain alone, accord-
ing to Health Magazine. And 
that doesn’t include regularly 
touched items, such as your 
sponge and faucet.

Help inhibit the growth of 
stain- and odor-causing bacte-
ria, mold and mildew with the 
new Moen Walden single-han-
dle kitchen faucet featuring Mi-
croban antimicrobial protection. 
Microban technology is built 
into the faucet finish, so it works 
continuously, even between 

cleanings, and won’t wash off 
or wear away — which can help 
keep the faucet cleaner, longer.
“By featuring Microban an-

timicrobial technology on our 
faucet finish, we hope to help 
homeowners spend more time 
enjoying their home ... and less 
time cleaning and worrying 

about stains and odors,” says 
Andrea Conroy, director of retail 
marketing for Moen.

Refreshed Laundry Room
The laundry room, since it is 

often located near the frequently 
used garage entry, can become 
a catch-all for everything from 

cleaners to coats, and shoes to 
shop vacs. Free yourself of this 
clutter by organizing and giv-
ing everything its proper place. 
Items often get stashed on the 
horizontal surfaces — such as 
the floor or on top of the wash-
er and dryer — so look to the 
vertical surfaces of the room to 
create new, more appropriate 
places.

Adding wall cabinets is an 
ideal place to add storage (and 
keep things neatly hidden). 
Wall hooks dedicated to each 
family member can neatly hold 
coats, scarves and bags. Install-
ing shelves in the coat closet 
can provide additional room on 
top and below the garment bar. 
Over-the-door storage racks can 
house frequently used items, 
such as brooms or shoes.

With a few upgrades and or-
ganization to key rooms, your 
home will look its best and the 
new-found organization will en-
ergize your spirit just in time to 
enjoy the spring season. H –BPT

Help inhibit the growth of stain- and odor-causing bacteria, mold and mil-
dew with the new Moen Walden™ single-handle kitchen faucet featuring 
Microban antimicrobial protection.

Good Looks or Good Sense? Home 
Designs That Don’t Make You Choose.
Ever purchased a great-look-

ing faucet only to find you 
can’t easily turn it on with 
one hand? Or discovered that 
you can’t stand to sit for more 
than a few minutes on that 
new sofa that looked so great 
in the showroom? If so, you 
have experienced comfort and 
practicality sacrificed on the 
altar of aesthetics.

Increasingly savvy consum-
ers aren’t satisfied with the 
idea they must choose between 
practicality and good looks, 
and their rejection of the no-
tion is fueling one of the hot-
test new design trends. Smart 
manufacturers are responding, 
creating innovations that are 
driven by how people truly use 
products, and not just by how 
those products look.

The marriage of ergonom-
ics and beautiful design has 
a place in every room of the 
house. If you are looking to 
incorporate this sensible trend 
into your home, here are some 
ideas to get you started:

Beautiful Bathrooms
Many people consider their 

bathroom a place of relaxation 
and look for products with 
timeless styling, superior per-

formance and inclusive design. 
Water conservation is an in-
creasingly key concern, but it’s 
important to know that high-ef-
ficiency products don’t have to 
lack aesthetic and functional 
grace.

TOTO’s Neorest 700H toi-
let perfectly melds efficient 
practicality with good looks, 
underscoring the manufactur-
er’s commitment to improving 
people’s lives, which it calls 
People-First Innovation. A 
dual-flush system uses just a 
single gallon of water for a 
full flush and eight-tenths of 
a gallon for lighter flushes — 
making the toilet super-efficient 
and planet-friendly. The 700H 
does not skimp on beauty ei-
ther, with an elegant, clean, 
simple and timeless appearance 
inspired by long-view trends in 
architecture and global design.

Ease of use is vital in a bath-
room faucet, leading many peo-
ple to prefer lever handles over 
knobs. While levers can often 
have an industrial look, new 
options such as TOTO’s Con-
nelly Lavatory Faucet blend the 
simplicity of a lever with sophis-
ticated design. WaterSense la-
beled, it consumes a responsible 
1.5 gallons per minute without 

sacrificing performance and is 
available in polished chrome, 
polished nickel and brushed 
nickel. Visit www.totousa.com 
to learn more.

High-Functioning Kitchens
The heart of any home, the 

kitchen is another room that 
cries out for a perfect blend 
of attractive style and sensible 
practicality.

While today’s appliances use 
sleek style to complement a 
variety of decorating themes, 
the emphasis on functionality 
is apparent in improved ener-
gy-efficiency and must-have 
features like dual cooling sys-
tems, full-width pantry draw-
ers, and multiple freezer draw-
ers. Dual cooling systems keep 
the air in the freezer separate 
from the air circulating in the 
refrigerator portion of the unit. 
Full-width pantry drawers pro-
vide ample room for storage of 
entire deli trays, boxed pizza or 
oversize platters.

As one of the largest design 
surfaces in a kitchen, counter-
tops must do double-duty as a 
design feature and functional 
workspace. Beautiful coun-
tertop options, like granite or 

(Designs — Page B7)
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For Kitchens and Baths, 
Stone Really Rocks

Homeowners thinking about 
creating or remodeling their 
indoor or outdoor spaces may 
want to consider these ideas 
from noted interior designer 
Courtney Babineaux.

Don’t be afraid to take some 
risks. While your space needs 
to be a combination of both 
form and function, it also 
needs to speak to who you 
are. Babineaux recommends 
filling it with things you love, 
that represent your travels 
and interests, and make it a 
place that you can’t wait to 
get home to.

She also recommends using 
natural stone wherever pos-
sible. Whether interior or ex-
terior, anytime you can use 
a natural material within a 
space, you’re giving a feeling 
of authenticity and unique-
ness, very much like a fine 
piece of art. The color vari-

ations and imperfections are 
not flaws, but rather unique 
touches that make your space 
an original.

When designing an interior 
space, all the elements within 
that room — natural stone, 
furnishings, paint, fabrics — 
should have a harmonious 
feel in both style and color. 
Whenever possible, select a 
hue from the color variation 
of the stone and use that as 
an accent shade. For example, 
if there’s a copper vein in the 
granite on your kitchen coun-
tertops, add accents such as a 
copper vent hood.

The stone should also work 
with the surrounding elements. 
For example, an exotic gran-
ite countertop typically has a 
lot of color variation, so you 
may want something more 
subtle on the floor. By the 
same token, the colors should 

be harmonious. For example, 
you may want to pair a dark 
gray or dark green-colored 
soapstone countertop with a 
lighter-hued travertine.

Today’s color trends of 
grays and “greige” are still 
going strong, and light-colored 
stone countertops coordinate 
well with those shades. Light-
er stones also pair well with 
darker cabinets for a high-con-
trast look and serve as a nice 
backdrop for the strategic use 
of color in fabrics and acces-
sories.

For areas like media rooms, 
wet bars and powder rooms, 
where there’s an opportunity 
to make a statement, you can 
take more of a style risk, such 
as backlit natural onyx.

In home design today, Babin-
eaux says, the exterior is often 
an extension of the interior. Out-
door living spaces are decorated 

to coordinate with the interior 
color palette, and the same ma-
terials used in the kitchen and 
family room areas are carried 
outdoors. When choosing natu-
ral stone for your exterior, you 
will want to consider materials 
that hold up to the exposure 

of natural elements like water, 
sunlight and freeze-thaw cy-
cling. Consult with knowledge-
able staff at your local stone 
yard about where and how the 
stone will be used to assist in 
making appropriate material 
choices. H –NAPSA

Silver Pearl Leathered Granite Perimeter and Mont Blanc Honed Quartzite Island. (Stoneshop)

solid surface countertops made 
from a blend of acrylic and 
polyester, provide durability 
and enduring beauty.

Livable Living Rooms
Two ambiance-boosting pop-

ular living room features — 
fireplaces and entertainment 
systems — have also trended 
toward efficiency, usability 
and beauty. For creating an 
inviting atmosphere, it is hard 
to beat the appeal of a fire-
place. Wood-burning fireplac-

es are notoriously inefficient 
and messy, while early gas 
models were only marginally 
more efficient and lacked the 
glow of a natural wood fire. 
Modern fuel-efficient fireplaces 
provide the best of both worlds, 
using a variety of innovations. 
For example, shallow fireboxes 
reflect more heat into a room, 
and EPA-rated fireplaces draw 
outside air into the fireplace to 
fuel combustion.

Home entertainment systems 
that feature big-screen TVs 

and surround-sound speakers 
can use a significant amount 
of energy too. Fortunately, it 
is possible to put together a 
more energy-efficient, beautiful 
system if you choose options 
like power-sipping LED TVs, en-
ergy-efficient speakers or even 
a system that monitors power 
usage.

A trend that looks like it’s 
here to stay, home designs 
that emphasize usability as 
much as beauty promise to 
have timeless appeal. H –BPT

Designs (Continued from Page B6)
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Light Solutions: What to Do When 
Your House Feels Like a Cave

A house with ample windows 
can win your heart with si-
lent promises of sun-drenched 
rooms and warm breezes waft-
ing through open windows. The 
truth, however, is that even a 
home with windows galore can 
have rooms that feel dark and 
cave like.

Some of the most-loved as-
pects of modern design — open, 
expansive floor plans, wood 
flooring in darker tones, walls of 
windows — may leave portions 
of a room dazzled with sun 
and other parts dim and poorly 
lit. For example, a room with a 
wall full of picture windows will 
often lack windows on other 
walls. Near the windows, you’ll 
get plenty of sunlight and some 
glare, but the natural light might 
not make it to the far corners 
of the room — especially if it’s 

a large space like a great room.
What’s more, interior spac-

es like powder rooms, laundry 
rooms, mudrooms and closets 
often have no windows at all, 
making them feel small and 
dark. No one wants rooms that 
look like caves — not even if 
your house has an actual “man 
cave” or “woman cave” in it!

Fortunately, a few smart dec-
orating tricks and some bud-
get-friendly, high-impact en-
hancements can help brighten 
rooms and relieve that cavelike 
feeling.

Sunlight Solutions
Of course, the sure-fire way to 

get more light into a room is to 
add more windows, but that’s 
not always a practical or cost-ef-
fective solution. Instead, look 
for alternative ways to bring 

more sunlight into a room.
Daylighting systems can bring 

sunlight from a rooftop down 
into a room, allowing natural 
light to illuminate dark spac-
es where light from windows 
can’t reach. For example, the 
Solatube Daylighting System 
captures daylight with a rooftop 
dome. A highly reflective tube 
funnels light inside the home, 
where a decorative fixture on 
the ceiling spills the natural 
light into dim areas. The tube 
fits between rafters, so there’s 
no need to cut through critical 
structures, do frame work or 
make repairs to sheetrock.

An options light kit provides 
electric illumination on cloudy 
days or at night. The included 
integrated solar-powered night-
light provides gentle, low-level 
illumination at night, and qual-
ifies the entire system, plus in-
stallation, for a 30 percent feder-
al tax credit. With the tax credit, 
Solatubes start at less than $500 
installed, making them a cost-ef-
fective option for any room in 
the house, and especially in 
master baths, powder rooms, 
mudrooms, hallways and laun-
dry rooms. To learn more, visit 
Solatubedaylighting.com.

Another option is to amplify 
the sunlight coming into the 
room. Strategically positioning 
mirrors can help reflect natural 
light to dark corners. What’s 
more, a large mirror mimics the 
feeling of a window, making 
rooms feel bigger and brighter.

Window Dressing
Maximizing the amount of 

light that comes in through the 
windows you do have is easy. 
Keep curtains light and airy, 
and use blinds or shades to con-
trol the amount of light coming 
from the window. Install curtain 
rods 2 feet wider than windows 
so that when curtains or drapes 
are open, they don’t block any 
of the window or the light com-
ing through it.

You can also “dress” walls 
to mimic the look of windows. 
For example, if you have a 
windowless powder room, add-
ing a transom above the door 
can help the room feel bigger 
while borrowing light from 
adjacent rooms. The tactic of 
borrowing light can also work 
if you’re able to put a pass 
through between a closed off 
room and an adjacent one that 
has windows.

Decorating Tricks
Finally, don’t overlook the 

power of decor in making a 
room feel bright and welcom-
ing. Light-hued walls of white, 
cream or pale yellow or blue not 
only make a room feel bigger, 
they evoke the visual qualities 
of natural light.

Large windowless rooms, like 
a basement playroom, can ben-
efit from large framed art. Se-
lect scenes that mimic the view 
you might get from a picture 
window, such as a seascape, 
mountain scene or city skyline.

Filtered overhead light can 
also create the effect of a nat-
ural light source. For example, 
drape light-colored, opaque 
fabric above a bed, so that the 
cloth conceals the overhead 
light fixture. As the artificial 
light shines through the fabric, 
it will imitate the diffused look 
of natural light. H –BPT

The Relationship Between 
Paint and Mood

Painting is one of the easiest 
and least expensive ways to 
transform the look of a space. 
The colors homeowners choose 
for their walls can give rooms 
their own unique feel and even 
affect the moods of the people 
within them.

Finding the right shade for a 
bedroom or kitchen involves 
more than just selecting the first 
color that catches your eye. De-
sign experts and psychologists 
alike say it may be worthwhile 
to choose a color that helps you 
feel good rather than just fol-
lowing design trends. The paint 
color you pick may add energy 
to a space or create a tranquil 
retreat where you can unwind 
at the end of the day.

Blue — To create a spa-like 
environment and a more serene 
space, look to shades of blue 
in soft variations. Cool blues 
are soothing colors that can 
help lower stress levels and pro-
mote sleep. That’s why blue is 
a frequent fixture in bedrooms 
and bathrooms. Just be advised 
that too much blue can make 
a room appear cold and stark, 
so balance out blue with some 
warmer accents.

Orange — Many people do not 
immediately consider bright or-
ange for their homes, but when 
used as an accent shade, or-
ange can really brighten up a 
home. Orange is considered a 
shade that expands creativity 
and imparts a youthful appeal 

to a space. Consider an orange 
accent wall or a burst of color 
with orange throw pillows. If 
pumpkin orange is a little too 
bold for you, tone it down by 
choosing a more pastel, peachy 
hue, which is equally warm and 
energizing.

Red — Red stimulates energy 
and appetite, which is why the 
shade is so popular in restau-
rants and home dining spaces. 
Red is a good choice for social 
gathering rooms but may not be 
the wisest choice for a bedroom, 
as the color may prove over 
stimulating.

Green — Green can evoke 
composure and tranquility 
and works in any room of the 

(Paint and Mood — Page B9)

Expositor-Ledger Newspapers

Rochester Golf Week • The Jewish Ledger
2535 Brighton-Henrietta Town Line Road, Rochester, NY 14623
(585) 427-2468 • FAX (585) 427-8521

ImpoRTanT… We want your ad to be perfect…
Your ad will run as it appears here unless we hear from you immediately.

please review this ad carefully.
◗ Check spelling and punctuation
◗ Check addresses and phone numbers, as well as e-mail addresses and web sites.
◗ Check dates and times of all events listed.
If there are any corrections, please call us immediately at 427-2468.

“The man who stops advertising to save money is like the man who stops the clock to save time.”

Seamless • 2x5 • 010516 • SH   Fax/Email: seamless@rochester.rr.com

Expositor-Ledger Newspapers

Rochester Golf Week • The Jewish Ledger
2535 Brighton-Henrietta Town Line Road, Rochester, NY 14623
(585) 427-2468 • FAX (585) 427-8521

ImpoRTanT… We want your ad to be perfect…
Your ad will run as it appears here unless we hear from you immediately.

please review this ad carefully.
◗ Check spelling and punctuation
◗ Check addresses and phone numbers, as well as e-mail addresses and web sites.
◗ Check dates and times of all events listed.
If there are any corrections, please call us immediately at 427-2468.

“The man who stops advertising to save money is like the man who stops the clock to save time.”

Make Your Home New Again

SeamleSS
Custom Painting & Wallpaper

Since 1988

671-1930
photo gallery at

seamlesspaint.com

A

Page B8 • March 2020 • EXPOSITOR-LEDGER



house. Since green is the pri-
mary color of nature, it also 
works well for those people 
who want to bring some of 
the outdoors inside and work 
with the fresh starts and new 
growth that green can inspire. 
To make green feel less sub-
dued and sleepy, work with its 
complementary opposite, red, 
by using a few bold red accents 
here and there to balance out 
the tranquility of green.

Purple — People have long 
related purple to royalty, and 
this dramatic color can add a 
formal, regal aspect to a home 
depending on the hue. Purple 

also may help stimulate the cre-
ative side of the brain. In paler 
shades of lavender, purple can 
seem almost ethereal and spir-
itual. Some designers suggest 
avoiding purple in a bedroom 
because that is a place you want 
your brain to rest rather than be 
stimulated.

Yellow — Few colors are 
more vibrant than yellow, 
which can help stimulate con-
versation and make thoughts 
more focused. A luminous 
shade of yellow is an ideal 
way to make any space more 
welcoming and bright. Just use 
it sparingly, as too much yel-

low may not be a good thing. 
Yellow accents mixed with 
touches of purple can offer the 
balance needed to prevent yel-
low rooms from overwhelming 
residents and guests.

Home decorators should 
keep in mind that colors can be 
blended to create the desired 
environment. A color scheme 
based on complementary col-
ors, or those opposite on the 
color wheel, may fit. Otherwise, 
analogous color schemes, or 
those colors that are next to one 
another on the color wheel, can 
create a variation that suits your 
design needs. H –Metro

Latest Deck Trend: ‘Monster’ 
Size, Mega-Luxury

Move over mini — the new 
trend in decking is anything 
but small.

When it comes to the size 
of their decks, the majority of 
Americans feel bigger is better 
— as multiple surveys indicate 
decks are getting larger and 
more luxurious, RealtorMag re-
ports.

Today’s decks dwarf the out-
door spaces of decades ago, and 
blur the lines between indoor 
and outdoor spaces with features 
like full kitchens, dining and 
entertainment areas, says Kim 

Katwijk, owner of Deck Builders 
Inc. in Olympia, Washington. 
Katwijk is a 20-year veteran of 
the deck-building business, and 
co-producer of the upcoming 
web series Outdoors Outdone.

Sizable Changes
Katwijk says the intersection 

of two major home trends is 
driving the growth of “monster” 
decks: homes are getting larger 
and outdoor living has reached 
mainstream status.

Last year, more than half 
of all new homes were 2,400 

square feet or larger, according 
to the U.S. Census Bureau’s 

“Characteristics of New Housing” 
report. In 1973, the average 
home size was 1,660 square feet. 
As homes grew, deck sizes have, 
too. RealtorMag reports one 
survey found that since 2014, 
the average deck size grew by 
53 percent in the Northeast, to 
406 square feet.

The Making of a  
‘Monster’ Deck

So what makes a deck project 
“monster”? Size, design, materi-

als and amenities all combine in 
this nationwide trend. 

Size — “Monster” decks are 
big — really big. Mark Kalady, 
a decking sales manager for 
TAMKO Building Products, Inc., 
says he’s recently seen residen-
tial decks grow to 3,000 square 
feet. Depending on the ame-
nities included, a deck 1,600-
1,800 square feet could also be 
considered “monster.”

Kitchens/dining — Cooking 
and dining areas are among 
the most requested luxury fea-
tures, deck builders say. Luxury 
grills, built-in pizza ovens and 
full-cook stoves and sinks are 
becoming more common.

Water/fire — Fire and water 
features such as hot tubs, lap 
pools, fireplaces and fire pits 
are part of the trend of bringing 
the indoors out. These focal 
points serve as relaxation, ex-
ercise and entertaining stations.

Seating — Katwijk says “con-
versational pits” designed spe-
cifically for extended entertain-
ing allow deck-users to enjoy 

time together away from the 
cooking and dining areas.

Multi-s tor y — “Monster” 
decks often include multiple 
levels, with each level serving a 
different theme or intended use, 
such as dining, conversation, 
swimming, etc.

Technology — Many of today’s 
larger decks include living room 
areas equipped with big-screen 
TVs, wireless speakers and gam-
ing systems. But the technology 
used on monster decks can ex-
tend to retractable glass walls 
and skylights, and even the 
deck boards themselves. Katwi-
jk says the technology behind 
man-made decking products 
like Envision composite lumber 
offers the luxury appearance of 
exotic woods, but with minimal 
annual maintenance.
“People want an environment 

where they can be outdoors, yet 
have all the creature comforts of 
their home — essentially creat-
ing a space where they can do 
all the things that they love,” 
Katwijk says. H –BPTSize, amenities and even the materials used can make a deck a “monster.” This deck features multiple sitting areas, 

dining table and fire and water elements, and is constructed from man-made Envision composite lumber by TAMKO 
Building Products, Inc. 
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DIY Pressure Washing: 
How to Get Great Results

Clean siding and trim can 
do as much for a home’s curb 
appeal as fresh flowers, neatly 
trimmed hedges and a repaint-
ed front door. You could scrub 
for hours trying to remove dirt, 
mold and mildew, or you could 
do the job more quickly and 
easily with a pressure washer.

However, if you decide to 
pressure wash your home’s sid-
ing, trim, fence or other surfaces 
on your own, it’s important to 
choose the right equipment for 
the project, and to know the ba-
sics of good pressure washing. 

Pressure Washer Basics
Pressure washers use power-

ful pumps to boost water pres-
sure and force water through 
a special nozzle. The intense 
spray powers away dirt, grime 
and debris, and depending 
on the type and size pressure 
washer you choose, they can be 
great for both major and minor 
home cleaning projects. While 
professionals often use gas-fu-
eled versions for home renova-
tion projects, electric versions 
like those from Karcher are af-
fordable, convenient, and easy 
to use and maintain for most 
around-the-home applications 
such as siding, driveways, fenc-
es, patio furniture and vehicles.

Pressure washers use less 
water and complete cleaning 
jobs more quickly than simply 
scrubbing by hand. General-
ly, the higher the PSI (pounds 
of pressure per square inch) 
the greater a pressure washer’s 
cleaning power. However, PSI is 

not the only consideration when 
choosing a pressure washer.

You should also look for ease 
of setup and use, and availability 
of accessories like extensions 
and wands for the different proj-
ects you might want to complete 
with your pressure washer. In 
addition to affordability, look for 
compact storage, an integrated 
detergent tank and ergonomic 
features such as an on/off pedal 
switch and tall folding handles. 
These features make it more 
comfortable to use a pressure 
washer and more convenient to 
store it when you’re done.

It’s also important to under-
stand the type of detergent the 
washer will use in addition to 
water. Some cleaners might be 
too harsh for certain applica-
tions. Look for biodegradable 
options that protect the environ-
ment and the pressure washer 
itself. Never use bleach with 
a pressure washer, as this can 
permanently damage the pump.

How to Use a  
Pressure Washer

Pressure washers are pow-
erful pieces of equipment, and 
you should always follow basic 

safety practices, such as using 
eye and face protection, and 
the manufacturer’s instructions 
for use. Be aware that using 
too high a pressure setting or 
holding the nozzle too close to 
surfaces could cause damage. 
Further, there are some things 
you should never do with a 
pressure washer, including:
• Never point the jet at people, 

animals, windows or the pres-
sure washer itself.

• Never stand on a ladder when 
using a pressure washer. The 
kick from the wand could 
cause you to lose your balance. 

Instead, use an extension 
wand or second-story nozzle 
to clean overhead areas.

To clean siding on your home:
• First, place drop cloths over 

nearby shrubs and green-
ery to protect them from the 
spray and detergent.

• With the washer set at low 
pressure, apply detergent, 
moving from top to bottom. 
Don’t allow the detergent to 
dry on the siding. Use a brush 
to loosen any stubborn dirt.

• Use clean water and a higher 
pressure setting to rinse off 
detergent, again moving from 
top to bottom.

• Use a sweeping motion to 
clean, and keep the nozzle at 
least 6 inches from the siding.

To clean cement, brick or stone:
• Whether it’s a cement retain-

ing wall, a brick path or a 
patio of stone pavers, first 
rinse the surface to be cleaned 
using fresh water.

• If you’re using detergent, 
apply it at a low pressure and 
work in smaller sections of 
about 25 square feet.

• Using a rotating turbo nozzle 
and a sweeping motion, clean 
by holding the nozzle 3 to 6 
inches from the surface.
Before tackling any project 

with a pressure washer it’s a 
good idea to test the unit in 
a small, out-of-the-way spot 
to ensure you won’t damage 
the surface you want to clean. 
To learn more about pressure 
washers and how to clean items 
around your home, visit www.
kaercher.com. H –BPT

Smart Ways to Redesign the Interior of Your Home
by HAMPRY GOMES

Most homeowners want to 
achieve something unique with 
their homes, but of course there 
are many constraints with re-
gards to budget and ideas. If 
you have been thinking of re-
designing your homes interior, 
there are some very essential 
aspects that you need to consid-
er. Instead of being the cautious 
homeowner, you need to be 
the smart one who knows the 
best ways to realize your design 
objectives, without going over 
your budget. Here are some 
ideas that will help you reno-
vate interiors like a pro.

Make a Plan
No matter what kind of in-

teriors you are aiming for, it is 
essential to have a plan. Most 
contractors and designers who 
work with high-end residential 
architecture and interiors will 
suggest the same. Having a plan 
helps in minimizing waste of 
time and resources, and makes 
it possible to actually keep tab 
of the project and budget. With 
the plan, you will be able to 
keep better control of the entire 
job. Keep in mind that changes 
are inevitable as you start work-
ing, so devise the plan in such a 
way that allows changes.

Hire a Designer
It may seem that hiring a de-

signer is an extra expenditure 
in the first place, but the ben-

efits are endless. Make sure 
you hire a designer that has 
actually and personally built. 
The best designers work with 
homeowners to create the re-
fined and sophisticated looks, 
which would be customized to 
their needs of functionality. At 
the same time, there are other 
considerations such as budget, 
lead time, material and labor 
procurement that can be han-
dled by the designer’s team of 
project managers. Most people 
think that contractors and de-
signers will end up spending 
more money on basic mate-
rials and purchases, which 
isn’t true. A designer can get 
better deals and quality for the 
money for most things in the 

first place, thanks to trade dis-
counts and years of experience 
in the field.

Avoid Clutter
Most designers nowadays sug-

gest the minimalist look where 
the focus is to bring tranquility 
with style, instead of heaping 
things upon things. Depending 
on the objectives of the interior 
plan, the designer may suggest 
getting rid of some of the items 
you already own, which isn’t a 
bad idea at all. Thinking of the 
losses? Don’t worry as good 
resale shops can help you get 
the best value for most things. 
In some cities, there are agents 
that will buy up your entire 
household for resale.

Focus on Smaller Elements
Practicing designers know that 

the budget of the customer can 
have a huge impact on the project. 
This is the precise reason why 
they may suggest a level between 
complete gutting and superficial 
internal alterations. For example, 
the designer may suggest saving 
money on floor replacement by 
sanding and painting the old oak 
floor. The money saved can be 
used to buy new pieces of furni-
ture. Make sure that you spell out 
your needs to the designer. Start 
by making a list of things to do 
and go over it with the designer.

With these ideas, you should be 
ready to roll! Create a new look 
for your home today! H –Artipot/
Po Ku Design Build
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Caring for a Freshly Sodded Lawn
Sod, sometimes called turf, 

can quickly turn a barren land-
scape into a rich, thick carpet 
of green. Homeowners hoping 
to revive their lawns common-
ly turn to sod as the quickest 
means to do just that. Howev-
er, once the sod has been laid 
down, few homeowners may 
know how to keep it looking 
its best.

Sod is real grass that is grown 
on special farms. It is general-
ly grown locally to avoid long 
transport times that could dry 
out the product. Sod is typi-
cally sold in squares or rolls of 
grass that come with the roots 
and soil already attached. There 
may be some sort of thin back-
ing material on the sod to keep 
the grass blades together.

Many homeowners turn to 
sod when growing lawn from 
seed becomes problematic or 
too time-consuming. Seeds can 
be blown around in the wind or 
be eaten by birds and other ani-
mals before they have a chance 
to germinate.

Sodding a lawn is a major in-
vestment, costing as much as $1 
per two-foot square. Depending 
on the size of your lawn, this 
can be a costly job even before 
adding the cost of additional 
supplies, such as soil, fertilizer 
and tilling equipment. Many 

homeowners who install sod 
want to ensure their investment 
lasts. Here are the main ways to 
care for and protect sod until it 
is fully established.
• Once the sod has been laid 

down, the lawn should be 
thoroughly soaked with water. 
Most experts recommend 
soaking it to a depth of 6 inch-
es.

• It is important to establish a 
watering schedule to keep the 
sod moist. Water the sod to a 
depth of one inch every other 
day for the first three weeks 
to enable the roots to securely 

establish themselves in the 
soil.

• Water the sod every other day 
unless the weather has been 
very warm. After four weeks 
you can generally go up to 
five days without watering as 
long as you transition slowly. 
The sod will change colors if 
it is not getting enough water. 
Never let the lawn turn yellow, 
otherwise you may have to 
cut out dead spots and re-sod.

• Wait two to four weeks before 
mowing the sod. Keep the 
lawn height to around two 

Hot Trends in Kitchen Remodeling

Year after year, the most pop-
ular home improvement project 
for American families remains 
the same: remodeling the kitch-
en. Today, kitchen makeovers 
are more ambitious than ever, 
with homeowners willing to 
spend larger budgets to upgrade 
both the aesthetics and the func-
tionality of what is, after all, the 
most used room in the house.
“Many architects, designers 

and homeowners are specifying 
hardwood as an essential part 
of any kitchen refresh,” notes 
Linda Jovanovich, of the Amer-
ican Hardwood Information 
Center. “That’s because wood 
not only offers a wide variety 
of looks and design possibilities, 
it also exemplifies the kind of 
material today’s environmen-
tally conscious consumer wants: 
One that’s renewable, sustain-

able, plentiful, durable and easy 
to work with — all of which 
makes it an excellent return on 
investment.”

Replacing tired old kitchen 
cabinets with stylish new ones 
is a favorite starting point, but 
there are several strategies to 
help maximize their impact. “I 
like to specify one type of wood 
for an entire kitchen — cabi-
netry, furniture, millwork and 
flooring — but use different 
stains and finishes on each el-
ement,” says New York design-
er Laura Bohn. “That creates 
visual interest without losing 
a sense of overall unity.” In 
one all-walnut kitchen project, 
for instance, Bohn painted the 
Shaker-style cabinets a putty 
tone for a serene background. 
But she stained the wide-plank 
floor a darker shade than the 
granite-top island so that the 
latter stands out like a beautiful 
piece of furniture.

In a similar vein, a recent-
ly completed 1920’s Bunga-
low house renovation had 
quarter-sawn white oak used 
throughout for floors, interi-

or doors and kitchen cabinets. 
While the floorboards were light-
ly white-washed and given a 
protective coating to create the 
look of bare wood, the base cab-
inets, supplied by Plain & Fancy 
Custom Cabinetry, received a 
slightly darker cerused finish 
just different enough to distin-
guish them from the rest of the 
woodwork. The oak wall cabi-
nets were painted white to match 
the kitchen’s shiplap ceiling. “It’s 
peaceful rather than exciting,” 
said the homeowner. “And that’s 
exactly what we wanted.”

If you’re after a livelier ef-
fect, you might consider anoth-
er emerging trend: mixing up 
wood species and cabinet-door 
styles. Wellborn Cabinets 
demonstrated this strategy at a 
recent kitchen and bath show 

where their Rustic Global Spice 
Kitchen incorporated not only 
two types of hardwood — oak 
and maple — but also three 
door styles each with its own 
stain. “To make this look suc-
ceed, you or your designer will 
need to find common stylistic 
threads running through the 
various elements — underlying 
kinships of shape, color, texture 
and proportion that will pull the 
disparate parts together into 
a unified whole,” advises San 
Antonio-based designer Melissa 
Morgan. “It’s takes a certain 
amount of confidence, but the 
results can be spectacular.”

Visit www.hardwoodinfo.
com for more about kitchen 
remodeling and other applica-
tions and products using Amer-
ican hardwoods. H –BPT
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Call Dennis for a 
FREE ESTIMATE 

233-9599

237•3733

Family Owned Since 1994

THINK YOU CAN’T AFFORD A CUSTOM KITCHEN?

DESIGNED • BUILT • INSTALLED

EXPOSITOR-LEDGER • March 2020 • Page B11



Page 12B • EXPOSITOR-LEDGER • Month Year

inches to ensure that it won’t 
scald in the sun.

• After two months of estab-
lished sod growth, aerate 
the sod to keep the soil from 
being too compact and to en-
able oxygen and nutrients to 
get into the soil.

• Keep children and pets off of 
the sod while it is establishing 
itself.

• Fertilize the lawn every 50 to 

60 days, beginning in March 
and ending in October.

• Inspect the sod for pests, 
which may include insects or 
problems like fungi or weeds. 
Treat accordingly with prod-
ucts designed to remove pests.
Using sod to establish a lush 

lawn is a fast, albeit more ex-
pensive option to sowing seeds. 
After a few weeks the lawn will 
be thick and secure. H –Metro

Spruce Up Your 
Home for Spring

Spring is a time of rebirth. A 
time when everyone shakes 
off the last chills of a long win-
ter and sets goals to improve 
themselves. Maybe you plan to 
set a goal to lose weight, now 
that you can exercise outside, 
learn a new skill or get promot-
ed. All of these are great ideas. 
But while you are striving to 
attain your personal goal, have 
you ever thought of setting a 
goal to refresh your home in a 
way that will have your friends 
talking?

Setting a home improvement 
goal is more common than you 
may think and you can make a 
dramatic improvement to your 
home with a complete remodel. 
You can take on several smaller 
projects - any time of the year - 
that will leave you loving your 
home all year long. Here are a 
few ideas to get you going.

A fresh coat of paint. Nothing 
reinvents a room like a fresh 
coat of paint. Yet many people 
put off painting a room because 

they can’t afford professional 
painters and they don’t have 
time to do the job themselves. 
But you can achieve that pro-
fessional quality finish at a frac-
tion of the time and cost by vis-
iting RentalHQ.com and renting 
your own paint sprayer. Use 
your sprayer to add a neutral 
color, which provides visual 
appeal and works with most 
furniture patterns, leaving you 
plenty of decorating options.

Change hardware. Faucets and 
cabinet hardware can quickly 
date a room. Replacing hard-
ware can add beauty to your 
kitchen without adding a lot of 
extra cost. Be sure to find knobs 
and pulls that are the same size 
as the existing ones so you don’t 
have to re-drill the cabinets. Do 
this for any furniture and in 
any room for an instant decor 
face-lift.

Replace old tile. Outdated tile 
can make a bathroom look old 
and dull. Replacing it with new 
tile that is in style will give the 
space a rich, modern look. Tiling 
is a DIY project that anyone can 
tackle with the right tools. Rent 
the necessary items like a tile 

stripper, a tile saw and a mortar 
mixer to keep your costs down.

Update curtains and blinds. 
Textiles play a major role in the 
overall decorating scheme of a 
room. New window treatments 
offer an inexpensive way to in-
troduce bold color and patterns 
for an instant refresh. Pair your 
new curtains with decorative 
throw pillows for a striking im-
pact to the living room.

Recreate your flooring. If your 
carpet doesn’t need to be re-
placed but it could use a little re-
freshing, cleaning your carpets 
will do the trick. If you can’t 
afford to hire professional carpet 
cleaners or you feel like taking 
on the project yourself, renting 
a carpet cleaner can give your 
carpets the professional look 
you’ve been dreaming of. And if 
you have hardwood floors that 
need to be refurbished, renting 
a floor sander is an excellent 
first step for this project.

Home improvement projects 
do not have to include a com-
plete overhaul to provide a new 
look. These smaller projects 
will dramatically improve your 
home all year long. H –BPT

Lawn (Continued from Page B11)

Expositor-Ledger Newspapers

Rochester Golf Week • The Jewish Ledger
2535 Brighton-Henrietta Town Line Road, Rochester, NY 14623
(585) 427-2468 • FAX (585) 427-8521

IMPORTANT… We want YOUR AD to be perfect…
Your ad will run as it appears here unless we hear from you immediately.

Please review this ad carefully.
◗ Check spelling and punctuation
◗ Check addresses and phone numbers, as well as e-mail addresses and web sites.
◗ Check dates and times of all events listed.
If there are any corrections, please call us immediately at 427-2468.

Mileage Master • 3x3.3 • 010820 • JT Fax: 586-0509 / Email: Peathroc@aol.com

“The man who stops advertising to save money is like the man who stops the clock to save time.”

 Rochester’s Largest 
Selection of Weber Grills 
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PATIO SHOWROOM • (585) 383-0700
Country Club Plaza
825 Fairport Road • E. Rochester

POOL PARK • (585) 392-7711
1186 Manitou near Latta • Greece

www.pettispools.com

KINGSLEY~BATE
ELEGANT OUTDOOR FURNITURE

™

HOME
A Guide to Living in Luxury
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