
How the PGA of America 
Is Utilizing the American 

Development Model

by DAN MCDONALD
The main pillars of the PGA of 

America are to grow the game 
of golf and support its 29,000 
PGA Professionals around the 

country, and programs such 
as the American Development 
Model are a perfect extension of 
these core objectives.

Leishman Rallies to Win Farmers 
Insurance Open at Torrey

by DOUG FERGUSON
SAN DIEGO (AP) — Marc 

Leishman realized he had a two-
shot lead as he stood over a 
6-foot birdie putt on the final 
hole at Torrey Pines. He also 
knew Jon Rahm was the only 
one who could catch him.

That made his final birdie all 
the more important.

It turned out to be the winner 
Sunday in the Farmers Insurance 
Open, much to Rahm’s surprise.

Leishman shot 31 on the front 
nine to seize control, came up 
with three big par saves on the 
back nine and closed with a bird-

Marc Leishman of Australia holds up the winner’s trophy after winning 
the Farmer’s Insurance Open at the Torrey Pines Golf Course Sunday 
Jan. 26, 2020, in San Diego. (AP Photo/Denis Poroy)

Top Takeaways From the 2020 
PGA Merchandise Show

The 2020 PGA Merchandise 
Show has come to a close, and 
what a thrilling week it was. 
From new products and services 
on display to educational expe-
riences for all in attendance, the 
PGA Show set up 2020 to be 
an incredible year for the game 
of golf.

As we look back on the week 
that was, here are a few things 
you might have missed as you 
were soaking in all the exciting 

Folds of Honor and PGA REACH 
Announce New Military Partnership 

at 2020 PGA Merchandise Show
ORLANDO, Fla. — Folds of 

Honor, a nonprofit that pro-
vides educational scholarships 
to spouses and children of fallen 
and disabled Veterans, announc-
es a new agreement with PGA 
REACH, the 501(c)(3) charitable 
foundation of the PGA of Ameri-
ca, to bring together two import-
ant initiatives to serve military 
families through golf – Patriot 
Golf Day and PGA HOPE (Help-
ing Our Patriots Everywhere), 

RDGA to Partner With 
Monroe Golf Club to Manage 

The Monroe Invitational

The Rochester District Golf 
Association and Monroe Golf 
Club have announced a part-
nership in which the annual 
Monroe Invitational will be 
co-managed by both the Club 
and the RDGA, with each or-

ganization assuming specific du-
ties within the event, beginning 
with the 2020 championship.

The 80th annual Monroe Invi-
tational — one of the oldest and 
top-ranked amateur golf tourna-

WORLD RANKED AMATEURS: Celebrating its 80th anniversary this 
year, the Monroe Invitational and its host, Monroe Golf Club, are part-
nering with the Rochester District Golf Association to help run the event. 
The Invitational attracts top amateurs from around the world and past 
participants include some players that have since gone on to profes-
sional careers, such as Tiger Woods, Andy Ogletree and Jeff Sluman, 
above. (Monroe Golf Club)
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Senior Tour Long, Long  
Ways Off for Phil Mickelson
by JOHN NICHOLSON

LA QUINTA, Calif. (AP) — Five 
months away from his 50th birth-
day, Phil Mickelson is still a long, 
long ways from the senior tour.

“When I stop hitting bombs I’ll 
play the Champions Tour, but 
I’m hitting some crazy bombs 
right now,” Mickelson said a 
day before he opened the year 
at The American Express.

Mickelson doubed as tourna-

ment host at the desert pro-am 
event that has a new title spon-
sor and name.

“I want to make sure it’s a first-
class experience for everybody 
here, that the CEOs that we have 
brought in, that the people we 
have brought in have this great 
experience,” Micklelson said. 

Competing for the first time 
since early November, he 
showed up at PGA West a little 
better prepared than usual be-
cause of his added responsibili-
ties as host.

“I’m spending a little bit more 
time making sure that the week 
goes well for everybody,” said 
Mickelson, the tournament win-
ner in 2002 and 2004. “So, I 
had to spend the last seven, 10 
days working with (swing coach) 
Andrew Getson and working 
with (short game coach) Dave 
Pelz getting my game sharp so 
that I was ready when I got here. 
I think I am, but until you tee it 
up, you really don’t know.”

After a fast start last year with a 
second-place tie at PGA West and 
a victory at Pebble Beach, Mickel-
son struggled the rest of the year. 

“I’m curious as probably any-
body is to see how well I play,” 

Mickelson said. “I’ve tried to ad-
dress a lot of weaknesses or areas 
that needed to improve and my 
motivation is back. This is the 
best I’ve felt in years, maybe 
even decades. Physically, there’s 
nothing holding me back from 
playing some of my best golf.”

Instead of the PGA Tour 
Champions, the Hall of Famer 
is focused on making the U.S. 
Ryder Cup team after failing to 
qualify for the Presidents Cup.

“I don’t often voice too many 
goals, but one of them is to 
make the Ryder Cup,” Mickelson 
said. “So, I need to play enough 
tournaments out here and play 
well to be able to achieve that 
particular goal.”

He only wants to play in the 
Ryder Cup if he qualifies.

“I don’t want to be a pick. 
I’ve got to earn it,” Mickelson 
said. “I’m at the point where 
I’ve got to earn my spot. There’s 
eight spots out there and if I play 
well I’ll make it. If I play to the 
level that I believe I’m capable 
of I’ll make the team. But if not, 
you’ve got to give those spots to 
some younger guys that haven’t 
had the chance to play and com-
pete the way I have.” x

Australia’s Day as 
Herbert Wins Dubai 

Desert Classic
by JOY CHAKRAVARTY
Dubai (AFP) — Lucas Herbert 

celebrated Australia Day with his 
first title on the European Tour 
when he beat South Africa’s 
Christiaan Bezuidenhout to win 
the Dubai Desert Classic on the 
second play-off hole on Sunday.

After hitting his second shot 
on the first extra hole into the 
water on the par-5 18th hole, 
Herbert made a terrific up-and-
down for par to halve the hole, 
and then birdied the same hole 
a little while later.

Bezuidenhout overshot the 
green with his second and failed 
to make his up-and-down from 
there.

For Herbert, it was the biggest 
final-round comeback in the 31-
year history of the tournament 
after he had started the day five 
shots behind overnight leader 

Wu Ashun of China.
The previous record was held 

by Tiger Woods who overcame a 
four-shot deficit in 2008.

Both Bezuidenhout and Her-
bert shot rounds of four-under 
par 68 in extremely difficult con-
ditions at the Majlis course of 
Emirates Golf Club and set the 
clubhouse marker at nine-under 
par 279.

However, none of the lead-
ing players after the third round 
could catch up with the two as 
gusting winds of 30 miles per 
hour and more wreaked havoc.

Three players — Dean Burm-
ester of South Africa (72), Tom 
Lewis of England (74) and Adri 
Arnaus of Spain (70) — were tied 
third at seven-under par 281.

It was the 24-year-old Her-
bert’s 50th appearance on the 
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For Golfers, Qualifying School Opens the Door

by PAUL SULLIVAN
Carlos Pigem playing in the 

final stage of Qualifying School 
in Spain in November. He fin-
ished ninth.Aitor Alcalde/Getty 
Images

The fastest way to get playing 
status on the European Tour 
is to make it through a gant-
let of tournaments collectively 
known as Qualifying School, or 
Q School for short. Those who 
survived this season’s version 
are scheduled to tee it up this 
week at the Abu Dhabi HSBC 
Championship.

The final stage of Q School, 
consisting of six rounds over six 
days, was played in November at 
the Lumine Golf Club in Spain. 
As it does every year, the school 
produced career-making success 
and soul-crushing defeat to de-
termine which 25 players — out 
of the initial 1,063 hopefuls from 
50 countries — get to join the 
existing members of the Euro-
pean Tour.

At the final, Johannes Veer-
man, who grew up playing golf 
in Asia and now lives in Texas, 
barely made the cut that halves 
the field after four rounds.

Rikard Karlberg, a Swedish 
player who had secured his card 
once before but lost it after an 
illness, said he had to make a 
45-foot putt on the final hole to 
finish tied for 25th place. “You 
miss it and you’re out,” he said.

By contrast, Carlos Pigem of 
Spain had it easy: He finished 
in ninth place, with three shots 
to spare.

“The winner is almost irrele-
vant,” said Mike Stewart, who 
oversees Q School. “It’s not 
about winning. It’s about quali-
fying. The guy who gets the last 
card is equally as delighted as the 
guy who wins the whole thing.”

In earning their tour cards, 
Veerman, Karlberg, Pigem and 
the other Q School graduates 
will face some of the best players 
in the world this week, including 
Brooks Koepka, the world No. 
1, who had failed to make it 
through Q School in 2012. (He 
made it the next year through 
the developmental Challenge 
Tour, where he won four tour-
naments.)

The PGA Tour ended its ver-
sion of Q School in 2012, opt-
ing instead to pluck players who 
finished in the top 25 over a full 

season in its developmental Korn 
Ferry Tour. (That tour has a ver-
sion of Q School, which offers 
different levels of playing eligibil-
ity for the top 40 finishers.)

But Stewart said the European 
Tour’s Q School remained to 
ensure that a player who lost his 
card could regain it immediately 
if he played well enough. “It 
allows players who came off the 
main tour to get right back on 
again and not have to drop off 
for a year,” he said.

While players can also qual-
ify for the tour through finish-
ing in the top 15 on the Chal-
lenge Tour, players who make 
it through Q School are given 
higher status and more entries 
to tournaments.

What it takes to be one of the 
top 25 finishers in Q School 
has less to do with raw talent as 
it does with how their game is 
at that particular moment and 
their ability to manage pressure 
over consecutive days. (Stewart 
noted that golfers who play in 
the second of the three stages 
of qualifying school the week 
before the finals might play 15 
days of high-pressure golf in a 
row.)

David Wedzik, director of in-
struction at Golf Evolution, who 
went through Q School in the 
1990s, worked with Bradley 
Dredge, who finished tied with 
a shot to spare at this year’s Q 
School.

Wedzik says he coaches play-
ers to expect their well-honed 
swings to feel different under the 
pressure. 

“Your body is going to 
change,” he said. “The speed 
of things is going to change. 
We talk about how it’s not just 
mechanics.”

Dredge, 46, of Wales, has 
played at a high level for two 
decades. From 2000 to 2011, 
he had full membership on the 
European Tour, winning twice, 
but lost his card in 2012 before 
regaining it in 2015, only to lose 
it again a few years later.

“Brad’s mind-set is he’s got a 
lot of clarity,” Wedzik said. “I’ve 
never seen him play differently 
in big moments.”

Nick Clearwater, an instructor 
in Colorado and vice president 
of instruction at Golftec, said 
there was a big difference be-
tween experienced players who 

had tasted the main tours and 
younger players early in their 
careers.

“If they’ve gone from the 
Tour to having to go back to Q 
School, at that point your golf 
career feels fragile,” Clearwater 
said. “No one is excited to be 
there. Most feel they’re better 
than that and don’t need to be 
there.

“The younger guys show 
up with a lot less to lose, and 
they’re a lot less stressed out.”

Trying to make a comeback, 
Karlberg, 33, said he was keenly 
aware of the pressure on him. It 
took him eight tries before he 
got his card in 2014. In 2015, 
he beat Martin Kaymer, who had 
won the United States Open the 
year before, in a playoff for his 
first European Tour event.

Having lost his card in 2018, 
Karlberg said he had a better 
sense of what he had to do 
this year. Now married with 
two children, he also did not 
want to return to the Challenge 
Tour, where the prize money 
is less.

“You know what you want,” 
he said. “You want to be playing 
in front of a great crowd. You 
want to play a course in great 
shape. I know how much that 
can change.”

What steadied him, he said, 
was knowing it was all or noth-
ing on the last day. “It takes the 
pressure off,” he said.

On the final day, Veerman, 
27, had different thoughts. Hav-
ing narrowly survived the cut 
after the fourth round, he said he 
did not want to get so close and 
miss his card by a shot or two. “I 
was worried,” he said. “I didn’t 
want to mess this up.”

Instead of crumbling, he shot 
a bogey-free 66, which he called 
some of the best golf of his life. 
“People were falling off the lea-
derboard after playing well for 
5.5 rounds,” he said. “I was just 
trying to block all that out.”

Not everyone remains a pro-
ponent of the Q School system. 
Wedzik, the coach and former 
player, said the PGA Tour’s 
yearlong process to select new 
tour members made more sense. 
Otherwise, the players who 
make it through Q School could 
just be having a great week.

“I don’t think it’s the best way 
to define who the best players 
are going to be for that next 
year,” he said. “If you did it 10 
times with the same players, 
you’d get a lot of different re-
sults.”

Stewart said the European 
Tour was looking at other op-
tions, but he defended the cur-
rent system, particularly given 
from how many countries the 
tour draws its members.

He pointed to recent players 
who qualified through Q School, 
including Kurt Kitayama and 

Guido Migliozzi, who after get-
ting their cards in 2018 each 
won two events last season.

“If you’re good enough and 
you’re successful, that’s what it 
can do,” he said.

While Stewart said the Tour 
might consider a change to Q 
School in the future, it is ex-
panding the number of spots for 
players on the Challenge Tour 
next year to 25, from 15 now.

For Veerman, the prospect of 
a season on the European Tour 
was heady. It did not sink in until 
his first event.

“I was playing my practice 
round, and I thought, ‘Wow, I’m 
on the European Tour, and I’m 
here to play an event,’” he said. 
“I’m starting at the bottom, and I 
have to figure out the courses, the 
weather conditions. It’s all new, 
but in the best possible way.” x

©The New York Times

Carlos Pigem playing in the final stage of Qualifying School in Spain in 
November. He finished ninth. (Aitor Alcalde/Getty Images)
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Best Drivers in 2020

by DAN MCDONALD
It doesn’t matter what your 

handicap is or how often you 
get out to the course, testing out 
the latest and greatest new clubs 
makes for a real fun time — es-
pecially when it comes to drivers. 
I had the chance to test out the 
latest drivers on the market at 
PGA Demo Day at the PGA 
Merchandise Show and it was an 
eye-opening experience.

For background, I’m an 11 
handicap. I have the ability to 
hit it 300+ with the big dog, but 
it certainly isn’t always straight. 
I have a major brand driver 
that’s six years old and I’m look-
ing to treat myself to a new one 
this year.

To get started, I asked a few 
PGA Professionals at Demo Day 
what I should pay attention to.

“It’s all about the shaft,” Tim 
Holt, Head PGA Professional at 
Nick’s Golf Center in Mishawa-
ka, Indiana told me.

“You can have all the technol-
ogy in the driver’s head, but it 
won’t do you much good with-
out the right shaft. That’s where 
it’s most important to get fitted 
or set up some time with your 
PGA Professional to make sure 
you’re set up to get the most out 
of your club.”

With this key advice in hand, 
I went over to one of the swing 

monitor areas and had a PGA 
Professional walk me through 
testing my swing speed to iden-
tify what type of shaft I needed. 
This small step allowed me to 
have the best experience possi-
ble testing out driver heads, and 
I highly recommend that you 
find a PGA Professional near 
you to go through this process 
as well.

Here are my impressions on 
this year’s drivers.

Cobra Speedzone
The folks at Cobra are at it 

again with designing some of 
the coolest looking drivers on 
the market. I tested the more 
compact Speedzone because 
I like a smaller, compact look, 
but if the bigger driver head is 
your speed, then they have that 
for you.

The Speedzone has a lot of 
power in it. It’s a super light-
weight club and I enjoyed the 
consistency in ball flight I was 
getting despite not hitting it on 
the screws each time.

Callaway Maverik
Testing out the Maverik was 

a fun time. After I hit a few 
to loosen up the back (I blame 
a few toppers on sitting on a 
plane all morning) the Maverik 
really showed its might.

I talked to PGA Profession-
al Tim Holt about the driver 
and he pointed out that it’s 
the railings on the bottom of 
the club, just below the face, 
that really helps players of all 
abilities keep the face square 
through contact and hit the ball 
straighter.

That’s exactly what I noticed 
and why I became a fan of this 
club. 

Wilson Staff Launch Pad 
The good people at Wilson 

Staff are incredible, and so is the 
equipment that they are putting 
together.

This was the most fun driver I 
hit during the day. The Launch 

Pad seemed to have a hotter 
face than its counterparts, but 
it left me wearing a big smile as 
I cranked some of the longest 
drives I hit all day.

TourEdge EXS
The engineers at TourEdge 

create some really good drivers, 
and they rightfully call them-
selves the best value in golf. The 
club has a clean look at address 
and delivers all the power you 
expect out of a quality driver.

Mizuno ST200
The new ST200 line was 

another surprisingly fun driver 
to hit. The physics behind this 
design are intriguing, as they 

added stability to the bottom of 
the club and reduced it at the 
top. A simple geometry problem 
— or so I’m told.

Honma TR20 
This was a quality driver to hit 

from a brand I’m not as famil-
iar with. I was impressed with 
how light the Honma felt, and 
I enjoyed that there weren’t too 
many movable parts when it 
came to sliding and adjustable 
weights — a trend I noticed 
across the board.

So many drivers. So little 
time. I guess I’ll just have to 
keep having fun testing until I 
make up my mind.  x

©PGA
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ie for a 7-under 65 and a one-
shot victory.

“If I wasn’t to win, I didn’t 
want it to be because of me,” 
Leishman said. “I wanted it to be 
because someone made a run, 
which Jon did. I’m just lucky that 
he didn’t do it a hole earlier.”

Rahm played so badly at the 
start — two bogeys and a double 

bogey through five holes — that 
he started firing away, and few 
players are more dangerous. He 
made an eagle and three birdies 
over a five-hole stretch to at least 
have a chance.

His one mistake, aside from a 
bogey on the 15th hole, was not 
knowing the score.

“He stuffed his tee shot on the 
16th to 8 feet, and he went after 

the pin on the 17th to 5 feet for 
birdie, drawing him to within two 
shots. Leishman had finished by 
then at 15-under 273.

“After I made that putt on 
17, I never looked at the score-
board,” Rahm said. “So as far as 
I was concerned, I was one back. 
With a birdie, I was going to be 
in a playoff.”

It might not have changed any-
thing. Rahm hit the green on the 
par-5 18th, and it went to the top 
ridge — the pin was on the lower 
level in a bowl. He was in the 
same spot from where he made 
eagle in 2017 that secured his 
first PGA Tour title.

His putt died to the left and 
short. His caddie told him, 
“Good try.”

“I’m like, ‘What do you mean? 
We’re in a playoff.’ He’s like, 
‘Nope, he birdied 18.’ And I 
didn’t hear any roars or any-
thing, so I just assumed he 
parred,” Rahm said. “Again, 
even if I hit the right speed, that 
putt doesn’t go in. It was left of 
the hole, so it doesn’t matter. 
But still, it’s just a sour feeling.”

Rahm shot 70. When he won 
at Torrey Pines in 2017, he 
rallied with a 65 to win. This 
time, it was Leishman’s turn. 
Leishman and Rahm are the 
only players to win with a 65 in 
the final round since the South 
Course was revamped and 
lengthened ahead of the 2008 
U.S. Open.

Rory McIlroy, needing a vic-
tory to return to No. 1 in the 
world, started three shots behind 
in the final group and opened 
with two straight bogeys. He 
missed a short birdie attempt on 
the third, and then pulled his tee 
shot into the hazard and had to 
scramble for bogey.

Much like Rahm, he stayed 
in the mix by playing his last 
five holes on the front nine in 
5 under. McIlroy couldn’t make 
up enough ground, shot 69 and 
tied for third with Brandt Sned-
eker (68).

Tiger Woods, trying to set the 
PGA Tour record with his 83rd 
career victory, never got any-
thing going. Woods had to settle 
for a 70 and tied for ninth, six 
shots behind.

Woods and Kobe Bryant 
began their pro careers the same 
year. Only after the round did 
Woods learn Bryant had died 
in a helicopter crash about 30 
minutes north of Los Angeles.

“I didn’t understand why they 
were yelling, ‘Do it for Mamba’ 
on the back nine,” said Woods, 
who called it “one of the most 
shocking, tragic days I’ve ever 
been part of.”

Ryan Palmer, who started one 

shot out of the lead, closed with 
a 77.

Leishman knew he needed a 
good start, and some help. He 
got both. He birdied three of 
the opening four holes, while 
the final group of Rahm, McIlroy 
and Palmer were collectively 9 
over through four holes.

Once Leishman had the lead, 
no one caught him. For all his 
eight birdies, though, the 20-foot 
par putt on the 12th, the par 
putt from 12 feet on No. 14 and 
from 8 feet on No. 15 were key.

“Any one of them don’t go in 
and we’re probably still on the 
golf course,” he said.

Instead, he was celebrating his 
fifth career PGA Tour victory. 
Leishman was the second Aus-
tralian to win on Australia Day, 
following Lucas Herbert at the 
Dubai Desert Classic on the Eu-
ropean Tour earlier Sunday. x

Marc Leishman of Australia waves after putting on the fourth hole. (AP 
Photo/Denis Poroy)

Marc Leishman, of Australia, pumps his fist on the 18th hole after winning 
at Torrey Pines. (AP Photo/Denis Poroy)

Jon Rahm, of Spain, hits his tee shot on the fifth hole of the South Course 
at Torrey Pines. (AP Photo/Denis Poroy)

Leishman

(Continued from Page 1)
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CONCERTS ~ WINTER FUN ~ BUFFALO!
4/9-11   Ski Gore/Sugarbush/Killington
             3 days skiing, 2 nights & ride
             Dep. 5am, Exit 44...........$530+ 

All Buffalo Concerts Ride & Dinner 
(your own tix)..............................$90+
Key Bank Ctr. Ride, dinner, Club Seats, Dep. 4:30pm .... $290+
2/26 The Lumineers w/Mt. Joy
3/7 Kane Brown, Chris Lane, Russell D
8.13 Def Leppard, Joan Jett, Poison, Motley Crew... $100+
8/15 Billy Joel @ New Era Field Bus w/Tailgate ....... $100+
6/30-31 Kenny Chesney, Florida Georgia Line, Old Dominion in concert 
 Pittsburgh Heinz Field, 20 level, tix, ride, hotel, picnic ..... $490+

NY YANKEE HOME GAMES Dep. 2am .... $210+ 
Stay in NYC till 10pm. Grandstand tix, upgrade options
5/9 Red Sox 5/28 Twins 6/27 Cubs
7/8 Mets 7/25 Bosox TBA OldTimers

YANKEE OVERNIGHT TRIP Fenway Park .. $520+ 
8/1-2 Yankees @ RedSox 1 game, Dep. 8am

BUFFALO SABRES HOME GAMES
Dep. 4pm Henrietta or LeRoy .......................................... $145+
w/light pregame meal, tix in S319, Club add $50+
2/16 Leafs  3/5 Penguins  3/9 Capitals 
3/15 H-Canes  3/22 Rangers  4/1 Flyers

ORANGE BASKETBALL @ CARRIER DOME . $140+
Dep. 4 Hours Before Tipoff Exit 44, Park & Ride
2/8 Wake Forest 2/29 NC Tar Heels..................$170+

NCAA HOOPS MARCH MADNESS Albany
3/19 @ TU Center - 4 games
2nd Round Ride, meal/tix. Dept. 7AM, Exit 44 ................ $340+
3rd Round Ride, meal/tix. Dept. 9AM, Exit 44 ................. $360+
6/27-28 NASCAR Pocono 400 &  Cubs @ Yanks.............$530+
7/12 Finger Lakes Wine Festival @ The Glen Dep.10am ..$95+
8/28-29 Yanks @ Indians & Rock HOF  .......................... $340+
8/16 NASCAR @ The Glen Front stretch w/tgate................$180+
 Cold Pit Walk pass included, Dep. 7am Cnga

BUFFALO FOOTBALL @ NEW ERA FIELD
All include Bodine Monster Tailgate Buffet, Bus Dep. 7:40AM. 
Family Oriented Fun For All Ages! Sect. 307 or 201  $190+  
50 yard line S333-334 $240+  Prime 20 yard line S114 $330+

Jets, Pats, Chiefs, Chargers, Rams, Seahawks, Fish
**Bus/tgate w/your own tix is $120-$140+ pp

BUFFALO ROAD TRIPS WITH BODINE
Fall        Buffalo  @ New England Patriots  ............... $520+
Winter   Buffalo @ Denver & Ski The Rockies!



The Olympics Want Tiger Woods.  
He Wants to Go. But There’s a Catch.

by KAREN CROUSE
In November 2008, two offi-

cials from the International Golf 
Federation traveled to Switzer-
land to make a case for return-
ing their sport’s athletes to the 

Olympics after a century-long 
hiatus. But as the men made 
their presentation to members of 
the International Olympic Com-
mittee, they quickly realized they 
were pitching to an audience 

fixated on a single player.
Never mind the sport’s global 

reach or its charitable impact 
and cornerstone values of hon-
esty and fair play. To Ty Votaw, 
who was helping make golf’s 
case for inclusion, it was clear 
from the start what the I.O.C. 
considered golf’s greatest asset.

“The very first question asked 
was, ‘Will Tiger Woods play?’” 
Votaw said.

Twelve years later, the Olym-
pics still covet Woods — now, 
perhaps, more than ever. The 
problem is that there may not be 
a spot for him.

In 2008, Woods’s participa-
tion seemed foreordained. He 
stood alongside Usain Bolt and 
Michael Phelps as one of the 
world’s most dominant athletes, 
and was coming off a season 
that had included his 14th major 
title. For the 10th time in 11 
years, he ended the year ranked 
No. 1. Woods, with his star 
power, and the Olympics, with 
their global stage, looked like a 
marriage brokered in a corpo-
rate boardroom.

Yet while Woods’s spirit was 
willing, a back injury sidelined 
him for most of 2016, sinking 
his hopes of qualifying for that 
summer’s competition in Rio 
de Janeiro. Golf returned to the 
Games without him, and the 
Englishman Justin Rose won the 
gold medal.

Now, four years later, Woods 
is the closest he has been to 
the Olympics since he attended 
an archery event at the 1984 

Games in Los Angeles with his 
father. To qualify, he must be 
one of the top four American 
players ranked inside the world 
top 15 as of June 22. 

At the moment, Brooks Koep-
ka, Justin Thomas, Dustin John-
son and Patrick Cantlay hold the 
four Olympic tournament places 
reserved for Americans. Woods, 
44, spoke last fall of his desire to 
participate in the Tokyo Games, 
describing it as a “once-in-a-life-
time experience.”

“And especially at the age I’ll 
be, I don’t know if I have many 
more chances,” he said.

It may comfort Woods that in 
the post-World War II era, two 
United States Olympians, the 
sailors Paul Smart in 1948 and 
Everard Endt in 1952, have won 
gold medals in their 50s. So it’s 
not necessarily now or never for 

him. But for an Olympic move-
ment ravaged by the cancers of 
corruption and cheating, and 
reeling from the retirements of 
Bolt and Phelps, there would be 
no time like the present to plug 
into Woods’s transcendence.

“I know TV companies for ob-
vious reasons are excited about 
it,” said Peter Dawson, the In-
ternational Golf Federation’s 
president.

So, it would appear, is the host 
country. In October, roughly 60 
miles from the Olympic venue, 
Japanese fans cheered louder for 
Woods than they did their native 
son, Hideki Matsuyama, at the 
inaugural Zozo Championship, 
which Woods won wire to wire.

Yes, Woods is currently the 
odd man out among Americans. 
But that is, as Dawson joked, 

Tiger Woods missed golf’s return to the Olympics in 2016, but is eager 
to play in Tokyo this year. (Warren Little/Getty Images)

news coming out of the Orange 
County Convention Center. 

A new chapter at PGA.
com. The PGA of America 
launched a newly reimagined 
PGA.com to connect consumers 
with PGA Professionals. The 
redesigned site, which is now 
managed in-house by the PGA, 
focuses on the journey a golfer 
takes to begin or improve their 
game, no matter their skill level.

“PGA.com is designed to 
bring to life the special relation-
ship between PGA Professionals 
and consumers through coach-
ing and other consumer-focused 
services, with a vision that ‘your 
best golf is ahead of you,’” said 
PGA Interactive General Man-
ager Rob Smith. “There are so 
many ways in which a journey in 
golf can positively impact your 
life. Our job is to identify the 
best ways to connect with PGA 
Professionals across all aspects 
of the game, beginning with 
coaching.”

Demo Day fun. When you 
have a driving range area that 
is the size of about 32 football 
fields, there is no shortage of fun 
that can be had testing out the 
latest and greatest equipment. 

Drive for Show. If you’re 
looking for a new driver in 2020, 
those were on display in a big 
way at Orange County Nation-
al. We walked around and gave 
them a few swings for ourselves 
and came away pleased with how 
many great options are out there 
for golfers of all abilities. 

Miles of aisles of fun. 
About 10 miles, to be more spe-
cific. And we covered all of them 
(multiple times over, according 
to our fitness trackers). Hailey 
Hunter continued to explore 
all the great items on display 
inside at the Orange County 
Convention Center throughout 
the week.

The American Develop-
ment Model. One of the most 
educational opportunities of the 
week was to sit and listen to 
some of the top coaching au-
thorities in the world discuss the 
new coaching model that the 
PGA of America is implement-
ing across the country.

It’s called the American Devel-
opment Model, and it’s revolu-
tionizing the relationship athletes 
have with sports to create life-long 
participants — as well as stronger 
Olympic champions.

Officials from the USOPC, 

USTA and academia were on 
hand to discuss the impacts of 
the ADM and how it’s set to 
revolutionize the game of golf. 

PGA Coach profiles are 
coming. Building upon the new 
vision for PGA.com and the rev-
olutionary coaching methods 
in the American Development 
Model is the building blocks for 
how golfers and coaches will be 
able to communicate.

PGA Professionals at the 
Show began to sign up to create 
new profiles that will help golfers 
more easily connect with coach-
es that line up with their needs.

Great fashion on display. 
Sure, the golf clubs and new 
golf gadgets are cool, but it’s 
all about looking stylish on the 
course as well while you’re play-
ing your best golf.

Orlando is an incredible 
host city. The tens of thou-
sands of PGA Professionals, 
golf manufacturers, vendors and 
guests were treated to some 
wonderful hospitality by the city 
of Orlando.

But beyond this wonderful 
Show week, Orlando is a great 
destination to pick for your next 
golf trip. x

© PGA.com
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Classic Rock Comes to 
Life at JCC CenterStage 
CenterStage Theatre has cre-

ated a Rochester phenomenon 
with its annual tribute to the 
history of popular music. This 
year's incarnation, Hit Makers: 
Origins of Class Rock explores 
the genre that later was known 
as “Classic Rock.” Hit Makers 
includes the music of The Beat-
les, The Rolling Stones, The 
Doors, Jimi Hendrix, Led Zep-
pelin, The Who, The Doobie 
Brothers and more. The show 
is crafted by retired columnist 
film critic Jack Garner who 
also crafted last year’s British 
Invasion show.

The cast includes 5 return-

ing performers and 3 new 
faces to the series. Many of 
the songs will be tradition-
al in their approach and 
sound similar to original re-
cordings, while others will be 
reinterpreted. For example, 
perennial powerhouse favorite 
Darren Frazier will bring his 
soulful blues vibe to classics 
including The Doors’ “Road-
house Blues,” Van Morrison’s 
“Domino,” Bob Marley/Eric 
Clapton’s “I Shot the Sheriff” 
and Free’s “All Right Now”. A 
five-piece band led by Casey 
Filiaci brings these classics all-
new orchestrations. J

Nazareth College Arts Center in February: Dance, 
Taiko Drumming, Rainbow Fish, and Art Exhibitions 

The Nazareth College Arts Cen-
ter will present athletic dance, 
giant Japanese taiko drumming 
and a black-light puppet perfor-
mance based on a bestselling chil-
dren’s book this February as part 
of the Arts Center Series of pro-
fessional productions by touring 
companies. In addition, two art 
exhibitions featuring the works of 
national artists will open.

Koresh Dance Company
February 1 at 8 p.m. in Calla-

han Theater.
Known for their exciting and 

emotional blend of ballet, mod-
ern, and jazz, Koresh Dance 
Company illuminates the stage 
with rhythms drawn from ar-
tistic director Ronen (Roni) Ko-
resh’s Israeli folk roots and the 
human experience. The Phil-
adelphia-based company is a 
vital force in the dance world, 
touring across the nation to per-
form explosive choreography 
while promoting dance through-
out communities.

Their program includes Ko-
resh’s latest work La Danse, 
inspired by Matisse’s famous 
painting of the same name, as 
well as a work set to Ravel’s Bo-
lero, and more. Tickets $35-$50

Free artist talk: On Friday, 

January 30 at 7 p.m. in Callahan 
Theater, Roni Koresh will give a 
free presentation in Callahan The-
ater on how his Israeli upbring-
ing influences his choreography. 
The presentation will include a 
preview of a Koresh work set on 
Nazareth College student dancers, 
as well as a short performance 
showcasing Israeli influence by 
the Koresh Dance Company. At-
tendees will have the opportunity 
to ask questions and learn more 
about the gestures and move-
ments in Koresh choreography. 
Free and open to the public.

Yamato:  
The Drummers of Japan

February 8 at 8 p.m. in Calla-
han Theater.

Experience “the energy of 
life,” told through the percus-
sive sounds of giant Japanese 
taiko drums.

Since its formation in Nara, 
Japan in 1993, Yamato has trav-
eled for performances in 53 coun-
tries. While paying respect to tra-
ditional taiko drumming, Yamato 
has reinvigorated the art form.

Yamato will perform The 
Challengers, a program repre-
senting the experiences of its 
members as they rise to meet 
challenges we all face. Tickets 

$35-$60. Sponsored in part by 
Susan and Steven Eisinger and 
Josephine M. Perini.

The Rainbow Fish
February 15 at 2 p.m. and 4 

p.m. in Callahan Theater.
Based on the bestselling book 

by Marcus Pfister, plus two of 
the author’s companion tales, 
told through the magic of black 
light and fanciful puppets!

The Rainbow Fish tells the 
story of the most beautiful fish 
in the sea, whose scales shim-
mer in all the colors of the rain-
bow. While the other fish dream 
of owning one of his magnifi-
cent shiny scales, the Rainbow 
Fish is too proud to share and 
becomes the loneliest fish in 
the ocean. Will the wise octopus 
teach him that true joy comes 
in sharing what you love with 
your friends?

Mermaid Theatre of Nova 
Scotia brings an award-winning 
story to life, as well as two other 
stories by the same author: Rain-
bow Fish Discovers the Deep Sea 
and Opposites. The 4 p.m. per-
formance is sensory-friendly, 
designed to create a performing 
arts experience that is welcom-
ing to all families with children 
with autism or other sensory 
sensitivities. Tickets $15-$20.

Gallery Exhibitions 
Mixed Media (January 24-

March 1) — Featuring works 
across various mediums to 
showcase what the new gener-
ation of mixed media artists are 
doing while advancing the pub-
lic’s awareness and apprecia-

tionof this interdisciplinary field.
Arts Center Gallery Hours: 

Sunday, 12-5 p.m.; Tues-
day-Thursday, 12-5 p.m.; Fri-
day-Saturday, 12-8 p.m.

Color and Light Retrospec-
tive: Works by Patricia Groves  
(January 24-March 1)— Groves’ 
work is characterized by bold 
colors, geometric forms, quality 
of light, and dynamic compo-
sitions inspired by the work of 
Picasso, Wassily Kandinsky, 
and Joseph Stella.

Colacino Gallery Hours: Sun-
day-Wednesday, 12-5 p.m. The 
gallery is closed on Mondays 
and Tuesdays.

Tickets
Ticket prices for individual 

shows are noted above and are 
available online at artscenter.
naz.edu, by phone at 389-2170, 
or in person at the Nazareth 
College Arts Center Box Office 
at 4245 East Avenue, Rochester. 
Free events do not require ad-
vance tickets or reservations. JYamato: The Drummers of Japan

jcccenterstage.org
585.461.2000

 FEBRUARY 1-16

ALL-NEW SHOW FEATURING  
DOZENS OF CLASSIC HITS

Musical Direction  
& Arrangements by  

CASEY FILIACI

Directed by  
ESTHER WINTER

Written by  
JACK GARNER

TICKETS ON  

SALE NOW
!

SATURDAY, FEBRUARY 1  I  8 P.M.

Artistic Director Ronen Koresh creates exciting and 
emotional dance works that blend ballet, modern and 
jazz with rhythms drawn from his Israeli folk roots 
and the human experience. The program includes 
La Danse, based on the famous Matisse painting 
of the same name, Ravel’s Bolero, and more.

Free artist talk: On Thursday, January 30  
at 7 p.m. in Callahan Theater, Roni Koresh  
will give a presentation in Callahan Theater 
on how his Israeli upbringing influences 
his choreography. Free and open to  
the public! artscenter.naz.edu or 585-389-2170
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“nothing that another Masters 
win wouldn’t cure.”

In 2016, the top four men in 
line to headline the Olympic field 
— Jason Day, Jordan Spieth, 
Rory McIlroy and Johnson — 
chose not to compete for reasons 
that included the fear of contract-
ing the mosquito-borne Zika virus. 
This year, it’s possible an Ameri-
can player or two could be side-
lined by something else: money.

The men’s competition in 
Tokyo will take place two weeks 
after the British Open and two 
weeks before the start of the 
three-tournament FedEx Cup 
playoffs, which offer a $60 mil-
lion total purse, including a $15 
million payoff to the eventual 
winner.

The first playoff event is out-
side Boston, 14 time zones 
from Tokyo, and so it is not 
unthinkable that a top player, 
prioritizing majors over medals 
or playoff riches over Olympic 
gold, might decide that it’s not 
worth making the round-the-
world journey to Japan at such a 
key moment in his season.

Could somebody also stay 
home because of outside pres-
sure to step aside to make room 
for Woods?

“There may be some of 
that,” Dawson said, though he 
quickly added, “I’m sure Tiger 
wouldn’t want to get into the 
Games that way.”

It has happened before, 
though. At the 2004 Australian 
swimming trials, the superstar 
Ian Thorpe, the world-record 
holder and reigning Olympic 
champion in the 400-meter free-
style, was disqualified from his 
heat for a false start after he lost 
his balance on the blocks and 
fell into the water. The top two 
finishers in the final qualified for 
the Athens Games, and scores 
of Australians soon were public-

ly calling on Craig Stevens, the 
runner-up, to relinquish his spot 
to Thorpe.

There was no danger that Ste-
vens or Thorpe would miss the 
Games; both had qualified in 
other events. But a month later, 
during a televised interview for 
which he was paid a six-figure 
sum, Stevens announced that 
he was ceding his spot in the 
400 freestyle to Thorpe, who 
went on to successfully defend 
his Olympic title.

For the moment, Woods still 
controls his fate. After his vic-
tory last year at the Masters, he 

described the Olympics as “a big 
goal,” but he admitted “getting 
there and making the team is 
going to be the tough part.”

One option, Woods acknowl-
edged, was that he might have to 
play more than he would like in 
the first half of 2020 in the pur-
suit of Olympic qualifying points. 
A strong finish this week, at an 
event he has won seven times, 
would be a great start.

“I just know that if I play well in 
the big events like I did this year,” 
Woods said last year, “things will 
take care of itself.” x

© The New York Times

ments in the United States — is 
scheduled for June 8-13.

This partnership between the 
host club of the Monroe Invitation-
al and the RDGA — a local USGA 
Allied Golf Association — follows 
successful operational models 
of other well-regarded amateur 
championships. One such exam-
ple is the Northeast Amateur in 
Rhode Island, which is adminis-
tered by its AGA and hosted by 
Wannamoisett Country Club, 
where Monroe’s current Head 
PGA Professional Joe Merlin 
previously worked.

Under the new partnership 
agreement, the RDGA’s involve-
ment with the Monroe Invitation-
al will include the following:
• Beginning the week of the 

Monroe Invitational, the 
RDGA will administer the 
18-hole qualifying round on 
Monday, June 8. Last year, 
the Monday Qualifier included 
40 players competing for 4 

spots in the Invitational.
• Following the Monday Quali-

fier, the RDGA will administer 
all four championship rounds 
of the Invitational (Wednes-
day, June 10 to Saturday, 
June 13) providing Rules of-
ficials, competition oversight 
and scoring in conjunction 
with Monroe’s Golf Profes-
sional Staff.

• The RDGA will elevate aware-
ness of the Monroe Invitation-
al and provide promotions of 
the event to the Rochester 
community.
Additionally, the annual win-

ner of the RDGA District Cham-
pionship John H. Ryan Jr. Me-
morial will now be granted an 
automatic exemption into the 
Monroe Invitational field.

The remainder of the Monroe 
Invitational operations — includ-
ing scheduling, recruitment of 
top-ranked amateur players from 
around the world, player regis-
tration, player experience during 

the event, operating the official 
tournament website and running 
the annual Monroe Invitational 
Blitz on Tuesday, June 9 — will 
all be administered by Monroe 
Golf Club, its members and staff.

The Monroe Invitational has 
traditionally attracted some of 
the top-ranked amateur golfers 
in the world, with past champi-
ons and participants that have 
gone on to successful pro tour 
careers, including Tiger Woods, 
Dustin Johnson, Thomas Piet-
ers — and Rochester’s own Jeff 
Sluman.

Another component of this new 
partnership includes the estab-
lishment of an RDGA fundraising 
event that will help support the 
RDGA Foundation. Under this 
partnership, the first RDGA Foun-
dation Tournament will be hosted 
by Monroe Golf Club on Monday, 
August 3. Registration for this 
event — as well as all other 2020 
RDGA tournaments — will open 
on February 1. x

Olympics
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Woods is no stranger to international competition, having played in the 
Ryder Cup and the Presidents Cup. (William West/Agence France-Presse/Getty Images)

Rose Signs Putter-Only 
Deal With Axis1 Golf

by BRENTLEY ROMINE
Justin Rose began using the 

Axis1 Golf Rose Proto putter 
last year at the Desert Classic, 
which is now called The Amer-
ican Express, and won with 
the flatstick the next week at 
Torrey Pines. Almost a year 
later, Rose has officially inked 
a deal to use the putter.

“I had great success using 
the Axis1 last year and am 
excited to partner with the 
most innovative brand in the 
field,” Rose said in a statement 
obtained by Golf.com. “While 
helping to create this putter, I 
saw the technology that sets 
it apart from the rest and I 
believe it can revolutionize the 
market.”

According to the Axis1 web-
site, the Rose Proto claims 
to be the world’s first perfect 
balance and torque-free putter. 
It is designed to improve accu-
racy and feel while remaining 
square at address.

With the putter in the bag 

last season, Rose improved 
significantly in several putting 
categories, including strokes 
gained putting (No. 21 in 
2017-18 to No. 17 in 2018-
19), one-putt percentage (No. 
73 to No. 8) and three-putt 
avoidance (No. 73 to No. 8).

“We couldn’t have a better 
ambassador to represent our 
brand,” said Luis Pedraza, 
founder and CEO of Axis1 
Golf. “Justin is incredible to 
work with and immediately 
recognized the difference this 
technological innovation can 
make for every golfer. We 
worked with him to fine-tune 
our putters and created the 
Axis1Rose. The synergy of 
our relationship is paying off, 
helping to create a new global 
brand of putters.”

Rose signed a 13-club deal 
with Honma last offseason and 
is one of few players in pro-
fessional golf to now have a 
putter-only contract. x

© Golf Channel
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On Wednesday at the PGA 
Merchandise Show, Chris Sny-
der, Director of Coaching at the 
USOPC, Craig Morris, CEO 
of Community Tennis at the 
USTA, and Dr. Steve Norris, a 
world-leading expert on long-
term athlete development, pre-
sented the American Develop-
ment Model and how they are 
working in partnership with the 
PGA of America to create the 
future of sport and coaching.

A Closer Look 
at the American 
Development Model

The American Development 
Model (ADM) was created out of 
an abundance of need to restruc-
ture how kids were interacting 
with sports.

According to Snyder, about a 
decade ago 73 percent of girls 
dropped out of sports by age 13 
and 62 percent of boys stopped 
playing sports by the age of 12.

When looking further at the 
numbers, the USOPC discov-
ered that 26 percent of kids that 
stopped playing a sport said it 
was because of bad coaching.

In order to create an atmo-
sphere where sports are fun 
again and kids are able to have 
positive experiences with their 
coaches, the ADM was created.

The key principles of the ADM 
are to:
• Provide universal access to 

create opportunities for all 
athletes.

• Utilize developmentally ap-
propriate activities that em-
phasize motor and founda-
tional skill development.

• Encourage mult i -sport/
multi-activity participation.

• Create a fun, engaging and 
challenging atmosphere.

• Provide quality coaching at all 
age levels.
“We at the U.S. Olympic 

and Paralympic Committee are 
challenging all 50 of our na-

tional governing bodies and our 
20 paralympic sports to say by 
2024, why doesn’t everybody 
have this (ADM model)?,” said 
Snyder.

“If we do, America will con-
tinue to be at the podium, and 
we will continue to have stories 
to tell the next generation about 
how sport keeps us strong and 
keeps us connected.” 

The ADM and Tennis
One partner that has been in-

strumental in the PGA of Amer-
ica’s adoption of the ADM is 
the United States Tennis Asso-
ciation. 

“As we started to look at ten-
nis and how to get more kids 
into the game, we really needed 
to look at how we positioned 
the sport to our consumers, and 
that’s our parents and our kids,” 
said Morris. 

For the USTA, Morris said the 
American Development Model 
was of great importance because 
it allowed the organization to not 
just focus on building tennis skills, 
but position the sport as one that 
builds character, problem-solving 
skills and gets kids physically active 
— traits parents are looking to 
develop in their children.

The USTA’s Netgeneration pro-
gram — built around the prin-
ciples of the ADM — helped 
provide quality resources for 
parents to find certified coaches 
near them and a host of trusted 
information for both coaches 
and parents.

One strong parallel between 
tennis and golf is the individual 
nature of each sport. Through 
the ADM principles, it’s import-
ant to provide as many oppor-
tunities for team environments 
as possible to foster more enjoy-
ment for kids.

The PGA of America’s PGA 
Jr. League provides strong team 
opportunities which parallels the 
USTA’s emphasis on starting 
kids off in a team setting and 

then building upon that base 
with support and skill develop-
ment.

Breaking the Mold
It’s been a widely-held attitude 

that the progression through 
sports is linear — you start in 
your youth and if you have suc-
cess, you move on to the next 
level. If you don’t make the trav-
el or varsity team, or don’t move 
on to play in college or profes-
sionally, you stop playing and 
move on to something else.

Dr. Norris discussed how by 
breaking that mold of how kids 
advance through sports, they’re 
more likely to enjoy actually 
playing the sport and thus con-
tinue playing it throughout their 
lives.

According to Norris, the ADM 
creates a golden thread to play 
the game at different points of 
life and at different levels of com-
petition which goes against the 
mold of a linear progression 
through sports.

Snyder further elaborated that 
it’s not a mold athletes are look-
ing for; “Kids at a young age 
need competence, confidence, 
connection and character.”

“We’re educating parents that 
it’s not about (earning a scholar-
ship),” Morris added. “It’s actu-
ally about longevity and living a 
full life instead of the short-term 
aim of earning a check.”

By implementing this revolution-
ary ADM model — and working 
with organizations such as the 
USOPC and USTA — the PGA 
of America is helping to break 
old molds to foster more enrich-
ing experiences between golf 
coaches and golfers of all ages 
and abilities.

In the end, adoption of the 
ADM model across all sports has 
created a stronger relationship 
to the games we love, and in the 
case of golf, will help grow the 
game for the next generation. x

© PGA.com

the flagship military program of 
PGA REACH.

Beginning this year, the two 
organizations will come together 
to expand and grow annual fund-
raising efforts for both Patriot 
Golf Day and PGA HOPE, to 
better serve the needs of Veter-
ans and their families through 
the game of golf. The announce-
ment was made today at the 
2020 PGA Merchandise Show 
in Orlando, Florida, the annual 
gathering of nearly 40,000 golf 
industry professionals.

With this partnership, Folds of 
Honor is excited to announce 
that the celebration of Patriot Golf 
Day — a nationwide initiative to 
raise awareness and scholarship 
funds for the families of fallen 
and wounded Veterans — will 
now take place over Memorial 
Day Weekend (May 22-25) to 
honor the sacrifice of America’s 

heroes. While the formal Patriot 
Golf Day celebration moves to 
Memorial Day Weekend, Folds 
of Honor encourages all part-
ners, PGA Professionals and golf 
facilities nationwide to continue 
to participate in a way and time 
that fits their schedule.

“We are so impressed by the 
outpouring of support that the 
golf community has consistent-
ly shown for Folds of Honor 
over the last 13 years,” said Lt. 
Col. Dan Rooney, CEO and 
founder of Folds of Honor and a 
PGA Member. “Working closer 
with PGA REACH, we can now 
offer opportunities and service 
that benefit both our Veterans 
through PGA HOPE and their 
families through educational 
scholarships funded by Patriot 
Golf Day. I am very proud to 
stand with my fellow PGA Pro-
fessionals and take this next step 
together with PGA HOPE, to 

honor those who have paid the 
ultimate sacrifice for our coun-
try.”

Patriot Golf Day began as a 
grassroots fundraising initiative 
over Labor Day Weekend in 
2007, with golfers nationwide 
encouraged to add an extra dollar 
to their green fees to fund Folds of 
Honor scholarships. Over the last 
13 years, the effort has grown to 
encompass a variety of fundraising 
events, tournaments and golf mar-
athons led by PGA Professionals 
and golfers across America, result-
ing in nearly 24,500 scholarships 
to benefit Folds of Honor — in all 
50 states and 41 PGA Sections.

PGA HOPE introduces golf 
to Veterans with disabilities to 
enhance their physical, mental, 
social and emotional well-be-
ing. The program includes a 
developmental six-to-eight-week 
curriculum, taught by PGA Pro-
fessionals trained in adaptive 

golf and military cultural com-
petency. In 2019, PGA HOPE 
programming impacted 2,500 
Veterans nationwide. 

“We couldn’t be prouder of 
the work that PGA Professionals 
have done through PGA HOPE, 
utilizing the game of golf as a 
form of therapy and rehabilita-
tion for Veterans,” said PGA 
of America CEO Seth Waugh. 
“By partnering with Folds of 
Honor and Patriot Golf Day, we 
can expand our footprint within 
the families of those we serve 
through golf. This partnership 
is a natural extension of our 
long-standing mission to support 
our nation’s heroes.” 

Among the many supporters 
of the Patriot Golf Day cam-
paign is Jack Nicklaus, who has 
served a number of times as hon-
orary chair of the event, and, as 
a PGA REACH Trustee, is also a 
strong supporter of PGA HOPE. 

Most recently, Nicklaus and the 
team from Nicklaus Design, have 
donated design services for the 
redesign of Grand Haven (Mich.) 
Golf Club. Located just a few 
hundred yards from Lake Mich-
igan, Grand Haven was the site 
of the first Patriot Golf Day, 
and in an effort led by Nicklaus, 
Nicklaus Design and Lt. Colonel 
Rooney, it is being reimagined to 
American Dunes Golf Club. Pro-
ceeds from American Dunes will 
benefit Folds of Honor, and the 
course will also serve as a home 
and respite for PGA HOPE par-
ticipants.

“I never had the privilege to 
serve our great nation, but I am 
passionate and committed to 
any initiative that allows us to 
recognize, assist and support the 
men and women of our military, 
who have sacrificed so much for 
our freedom,” said Nicklaus.  x

© PGA.com
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Hey drivers, what 
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In 2017, drivers injured or killed 411 
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area. Learn the facts that may help save a 
life at drive2Bbetter.com.
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PGA of America Announces NBA Star Paul 
Millsap as First-Ever PGA WORKS Ambassador

PALM BEACH GARDENS, Fla. 
— PGA REACH, the 501(c)
(3) charitable foundation of the 
PGA of America, has announced 
that four-time NBA All-Star and 
Denver Nuggets Power Forward 
Paul Millsap was named today 
as the first-ever PGA WORKS 
Ambassador.

Millsap will help promote PGA 
WORKS, the flagship platform 
within the Inclusion pillar of 
PGA REACH. PGA WORKS 
leverages fellowships, scholar-
ships, career exploration events 
and the PGA WORKS Colle-
giate Championship to inspire 
and engage talent from diverse 
backgrounds in pursuing key 
employment positions across the 
golf industry.

The relationship with Millsap 
will align with CORE4, an At-
lanta-based Prep School Acad-
emy and elite basketball skills 
training facility, which the NBA 
star co-founded with his three 
brothers to share their talents, by 
fostering athletic achievement, 

education, and life skill develop-
ment to each student enrolled in 
the Academy.

As a PGA WORKS Ambas-
sador, Millsap will leverage 
CORE4’s mantra, “The Power 
of 4: Character, Community, 
Commitment and Competition” 
and how it leads to life suc-
cess both on and off the court. 
Backed by Millsap’s passion for 
the game, this approach will 
extend to the golf industry, as 
CORE4 will launch a golf acad-
emy that is designed to pro-
mote access to golf careers in 
the industry and pathways to 
PGA Membership. Eligible par-
ticipants in the CORE4 Golf 
Academy will also be able to 
participate in PGA WORKS pro-
grams nationally.

In addition, Mil lsap and 
CORE4 wi l l  fund a PGA 
WORKS Fellowship in the 
Georgia PGA Section. The PGA 
WORKS Fellowship is a 12-
month paid entry-level position, 
based at a PGA Section office 

funded by PGA REACH. The 
Fellowship presents an experi-
ence that is a reflection of what 
a potential career in the golf 
industry can offer. 

“I am honored to be selected 
as the first-ever PGA WORKS 
Ambassador,” said Millsap. 
“Through CORE4, we are com-
mitted to training, educating and 
guiding young men and women 
toward success in everything 
they do in life. The ‘Power of 4’ 
philosophy aligns perfectly with 
the PGA WORKS platform, and 
I am extremely excited to help 
elevate PGA WORKS program-
ming, which highlights a path 
to a career in the golf industry.”

“We are delighted to partner 
with Paul Millsap, as he becomes 
the first-ever PGA WORKS Am-
bassador,” said PGA REACH 
Senior Director Ryan Cannon. 
“His accomplishments on the 
basketball court are well docu-
mented. Yet, the programs he 
and his family at CORE4 have 
built for youth in underserved 

communities to benefit from ed-
ucation and life skill development 
are incredibly inspiring. We are 
excited to align these goals with 
the mission of PGA WORKS.”

Millsap, a graduate of Lou-
isiana Tech University, was 
selected by the Utah Jazz in 
the second round of the 2006 
NBA draft (47th overall) and was 
named to the NBA All-Rook-
ie Second Team. He played 
for both the Jazz and Atlanta 
Hawks, prior to joining the Den-
ver Nuggets in 2017.

“PGA WORKS is positively 
impacting the composition of 
the golf industry’s workforce,” 
said PGA of America Chief Peo-
ple Officer Sandy Cross. “As we 
move our mission forward, it is 
very powerful for us to align with 
professional athletes like Paul 
Millsap, and his organization 
CORE4, who are equally com-
mitted to connecting talented 
individuals from diverse back-
grounds with career opportuni-
ties in the golf industry.”  

©PGA

Registration Set 
to Open for 34th 
PGA WORKS 
Collegiate 
Championship

PORT ST. LUCIE, Fla. — PGA 
REACH — the 501(c)(3) chari-
table foundation of the PGA of 
America — announced today that 
registration for the 34th PGA 
WORKS Collegiate Champion-
ship — the most culturally signif-
icant Championship in collegiate 
golf — will open on Wednesday, 
Jan. 22.

The PGA WORKS Collegiate 
Championship, along with the 
corresponding PGA WORKS 
Career Expo, will take place 
from May 6-9 at PGA Golf Club 
in Port St. Lucie, Florida.

The 54-hole PGA WORKS 
Collegiate Championship will be 
played on the Ryder and Wana-
maker Courses. The stroke-play 
event is contested across six di-
visions: NCAA Men’s Division I, 

GOLF opinion & comment

3 Essential Tips for Buying Golf Clubs
Titleist. Callaway. Srixon. 

Ping. Hogan. Wilson. Taylor 
Made… The list of great golf 
club manufacturers seemingly 
goes on forever, and it leaves 
many wondering: How do I find 
a set of golf clubs that’s perfect 
for my game? 

We recently asked Keith Stew-
art, PGA Head Professional at 
Springdale Golf Club and the 
‘Director of Fun,’ this very ques-
tion and his answers quickly 
turned this small dilemma into 
an opportunity for education and 
entertainment.

Stewart writes:
Looking to buy clubs? Increase 

the Experience.
Buying clubs should be a 

shared experience. Far gone are 

the days of purchasing equip-
ment off the rack, miles from 
the golf course with little in-
formation. So here’s a couple 
valuable insights to preserve your 
time and make the most of your 
investment.

Grass is better. Golf isn’t 
played in a strip mall. Don’t be 
intimidated by dress codes and 
fancy clubs. PGA Professionals 
are accessible and courses and 
driving ranges are everywhere 
in 2020.

This is the best New Year’s 
resolution! More physical activity 
is the most common resolution. 
Since many people play golf as 
a form of activity, buying new 
equipment should also be an 
activity not a click of the mouse.

Golf was a social game before 
it was a competitive game. Take 
a friend and meet a PGA Profes-
sional. Learn about your swing 
and how modern equipment can 
help make you better. Laugh, 
learn and have fun together. 
Enjoying the game with others 
is the best.

Make the most of your equip-
ment investment and go out-
doors, take advantage of the 
physical activity and see and 
meet other people with similar 
interests. If you do, not only will 
you have the right equipment, 
but you’ll have the best golf ex-
perience as well. 

Get out there and have some 
fun!  x

©PGA
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Caddies Push for a Share of Sponsorship Money
by PAUL SULLIVAN

They are on camera almost as much 
as the players and say that the exposure 
is valuable.

Top professional golfers can make 
considerably more from endorsements 
than they ever could on the course.

Take Justin Rose, the British golfer 
who is ranked ninth in the world. He 
won more than $4 million last season. 
Yet Morgan Stanley paid him $5 million 
to wear its name on his hat, while his golf 
shirt has logos from Mastercard on his 
collar and Bonobos, the clothing com-
pany, and the Zurich Insurance Group 
on each sleeve.

Until now, only a few caddies with 
wider name recognition, or at least eas-
ily remembered nicknames like Fluff 
(Cowan) and Bones (Mackay), have ben-
efited financially from their on-camera 
presence. Most caddies have had to 
make do with free clothing, if they’re 
lucky, receiving none of the endorsement 
deals that go to even low-ranked players.

Of course the caddies are not the ones 
swinging the clubs. But if some portion 
of a player’s advertisement value is tied 
to how much time he is on camera, 
then the person standing next to the 
endorsement-clad golfer would logically 
have some value.

Starting this season, that value will be 
acknowledged on the European Tour. 
Caddies will be paid, through the caddie 
association, to have a logo on items as-
sociated with their trade, like a hat, bag 
strap, towel, even yardage books. As it 
stands now, a player pays the caddie a 
weekly fee, mostly to cover expenses, 
and a percentage of his earnings, which 
could be as high as 10 percent for a win. 

The new agreement is meant to help 
all caddies, particularly those carrying 

bags for lesser-known players, because 
those players make fewer cuts and their 
caddies struggle without the percentage.

“This is not for the guy who caddies for 
the seventh-ranked player in the world, 
since he does very nicely,” said Sean 
Russell, the chairman of the European 
Tour Caddies Association and a profes-
sional caddie. “This is for the guy who 
caddies for the 157th-ranked player. If 
you do the math, that caddie probably 
earned 12,000 euros (about $13,000) 
in bonus payments over the fixed fee for 
the week that covers expenses. If you’re 
earning a 12,000-euro bonus you’d be 
better off stacking shelves.”

The caddies’ association, which rep-
resents about 130 caddies, worked with 
the European Tour to create guidelines 
for sponsorship. The goal was to give 
caddies, who work as independent con-
tractors for their players, not for the tour 
itself, an additional source of income.

“The crucial way to earn more money 
is to exploit our presence, since we’re 
very visible,” Russell said. “Caddies have 
thousands and thousands of followers on 
Twitter. Before social media, we were un-
known. Now people know who we are.”

Sponsors who have signed up include 
Maui Jim, a sunglasses company, and 
Sport Mobile, a phone service aimed at 

professional athletes. Neither the associ-
ation nor Rocket Yard Sports, the agen-
cy that brokered the deals, is divulging 
details of the agreements or saying when 
more sponsors will be announced.

For the caddies, any secure income is 
welcomed.

“This whole sponsorship is a help to us 
to make a living,” said Oliver Briggs, who 
has caddied for six years and works for 
Nicolai Hojgaard, a young Danish player. 
“Only when you get in with someone 
who’s keeping their tour card, only then 
do you start making enough money to 
replicate a good job at home. It took me 
four years to get to that point.”

Briggs said that in addition to wearing 
branded gear on the course, the caddies 
are going to use their social media pres-
ence to promote their sponsors.

“We’re going to be doing a lot of vid-
eos on our own as the caddie association 
and promoting the sponsors through 
social media,” he said.

There is a precedent for this type of 
sponsorship. Caddies on the PGA Tour 
won the right to sponsorship money 
after about 80 caddies sued the tour 
in 2015 seeking $50 million a year in 
sponsorship dollars. Lawyers for the 
caddies argued that they were being un-
justly exploited by being forced to wear 
bibs bearing the tournament’s sponsor 
without being compensated.

While the caddies ultimately lost their 
suit, the legal battle opened the possibil-
ity for caddie sponsorships.

Since the 2015 season, Valspar, a 
paint company owned by Sherwin-Wil-
liams, has been sponsoring the Caddie 
Hat Program on the PGA Tour; caddies 
can earn money by wearing hats with the 
company’s logo.
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They receive points in the 
yearlong competition for a share 
of a $500,000 pot, mostly based 
on how often a caddie wears a 
Valspar hat and if his player does 
well on the weekend.

Martijn van Eerde, the direc-
tor of marketing for Europe for 
Maui Jim, said educating people 
on eye protection was a long-
term goal and that sponsorship 
was part of that. “We’re hoping 
the caddies can get our message 
across to a younger demograph-
ic,” he said.

Briggs said the sponsorship 
program was a model for what 
caddies on the European Tour 
were trying to do. The asso-
ciation will most likely divide 
the sponsorship revenues evenly 
among the caddies, with the ex-
pectation that each earns about 
an extra 1,000 pounds a year.

“It’s not very much, but it’s 
something,” Russell said. 

On the European Tour, which 
goes far beyond Europe, into 
Africa, the Middle East, Asia and 

Australia, political and cultural 
sensitivities have been a concern 
in negotiations with corporate 
sponsors.

Alcohol and gambling spon-
sors would not work in the Mid-
dle East. But Russell said the 
caddies would also be aware of 
tournament sponsors. “We’ve 
said we won’t turn up at a Rolex 
event wearing Omega hats or 
at a BMW event wearing Ford 
hats,” he said. “We don’t want 
to go against the existing tour 
sponsors. That’s in nobody’s 
best interest.”

The association is banking on 
the fan watching at home who is 
an average golfer and can relate 
to the caddies. “People can’t re-
late to the Henrik Stensons and 
Ian Poulters of the world — they 
know they can’t do what they 
do,” Russell said of the Euro-
pean Tour players. “But we’re 
much more relatable. The guys 
next to the superstars look like 
you or me.”  x

©The New York Times
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Men’s Division II, Men’s NAIA, 
an overall Women’s Team Divi-
sion, Men’s Individual and Wom-
en’s Individual.

While the participating teams 
represent historically black col-
leges and universities; hispan-
ic-serving institutions; and other 
minority-serving institutions, the 
individual competition is open 
to all minority men and women 
student-athletes playing collegiate 
golf at the Division I, Division II or 
NAIA levels, or participants who 
are enrolled in one of the PGA 
of America’s PGA Golf Manage-
ment University Programs.

In 2019, 77% of the stu-
dent-athletes who competed in 
the event were non-Caucasian, 
while 16% of the field’s home 
country was outside the United 
States.

The PGA WORKS Collegiate 
Championship is unlike any 
other collegiate event, as it pro-
vides a top-level championship in 
concert with the PGA WORKS 
Career Expo. Together, they’re 
designed to cultivate the next 
generation of golf-industry and 
business leaders as participating 
student-athletes are exposed to 
internships and employment op-
portunities supported by leading 
golf companies.

“This historic Champion-
ship annually afford hundreds 
of student-athletes of diverse 
backgrounds the opportunity to 
connect, compete and thrive in 
an unforgettable environment 
not often experienced at the 
collegiate level,” said Scooter 
Clark, PGA, the Manager of the 
PGA WORKS Collegiate Cham-
pionship. “As the PGA WORKS 
Career Expo has evolved, it has 
created awareness for those in 
the field to discover the many 
opportunities that golf can pro-
vide, but also to contemplate 
their career paths post college. 

Packaging college golf with ca-
reer development is a powerful 
combination.”

Since 1998, PGA Golf Club 
has hosted the Championship, 
and in 2006 the PGA of Amer-
ica was granted complete own-
ership and management of the 
Championship by the National 
Minority College Golf Scholar-
ship Fund.

©PGA
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PGA of America 
Announces 
2020-’21 PGA 
LEAD Class

PALM BEACH GARDENS, 
Fla. — The PGA of America 
has selected 15 PGA Members 
who will comprise its fifth PGA 
LEAD class (2020-’21), which is 
the Association’s leadership de-
velopment program. PGA LEAD 
was created in 2016 to identify, 
mentor and progress PGA Mem-
bers from diverse backgrounds 
into volunteer leadership posi-
tions in the Association.

“The PGA of America has 
made meaningful advancements 
in embracing and leveraging in-
clusion, and this impressive new 
class of PGA LEAD members 
represents a diverse group of in-
dividuals who are on a pathway 
to serve as future golf industry 
leaders,” said PGA President 
Suzy Whaley, PGA.

PGA LEAD was created to 
establish a deep bench of di-
verse PGA Members who are 
prepared to ascend through the 
volunteer leadership ranks of the 
Association at the Chapter, Sec-
tion and National levels. PGA 
LEAD also aids in developing 
PGA Members who have a de-
sire to serve and make an impact 
on nonprofit boards within the 
communities where they work 

and live.
Since the inception of PGA 

LEAD four years ago, six PGA 
Professionals in the program 
have already ascended into 
Board leadership positions with-
in their PGA Sections, including 
three currently serving as Sec-
tion Vice Presidents. In addition, 
another 15 PGA LEAD alumni 
serve on PGA of America Na-
tional Committees.

“Embracing an inclusive devel-
opment program that intention-
ally identifies PGA Professionals 
with strong leadership qualities 
is helping position our Associ-
ation’s governance and Mem-
bership for future success,” said 
PGA of America Chief People 
Officer Sandy Cross. “It’s inspir-
ing to see several PGA LEAD 
alumni assume vital leadership 
roles within our Association, 
and we’re excited to watch this 
positive trend continue.”

PGA LEAD is a complement 
to PGA WORKS, a strategic 
initiative, designed to diversify 
the golf industry’s workforce. 
Funded by PGA REACH, the 

501(c)(3) charitable foundation 
of the PGA of America, PGA 
WORKS leverages fellowships, 
scholarships, career exploration 
events, and the PGA WORKS 
Collegiate Championship to in-
spire and engage talent from di-
verse backgrounds to pursue key 
employment positions across the 
golf industry.

The 2020-2021 PGA LEAD 
Class Members include:

Allison Mitzel, PGA, Laconia 
(N.H.) Country Club (New En-
gland PGA Section)

Ashley Grier, PGA, Overbrook 
Golf Club, Bryn Mawr, Pa. (Phil-
adelphia PGA Section)

Vincent Kabaso, PGA, Lau-
rel Creek Country Club, Mount 
Laurel, N.J. (Philadelphia PGA 
Section)

Michael Powell, PGA, Fire-
keeper Golf Course, Mayetta, 
Kan. (Southwest PGA Section)

Maggie Hartman, PGA, The 
First Tee of Pikes Peak, Colo-
rado Springs, Colo. (Colorado 
PGA Section)

Jon Seward, PGA, Springfield 
(Va.) Golf & Country Club (Mid-

dle Atlantic PGA Section)
Richard Sheppard, PGA, The 

Suburban Club, Pikesville, Md. 
(Middle Atlantic PGA Section)

Briana Sweeney, PGA, Ki-
awah Island (S.C.) Club (Caroli-
nas PGA Section)

Elias Eilers, PGA, Sonoma 
Ranch Golf Club, Las Cruces, 
N.M. (Sun Country PGA Section)

Thomas Fernandez, PGA, 
Northwood Club, Dallas (North-
ern Texas PGA Section)

Heather Angell, PGA, Heri-
tage Palms Golf & Country Club, 
Fort Myers, Fla. (South Florida 
PGA Section)

Rashad Wilson, PGA, Ansley 
Golf Club at Settindown, Ros-
well, Ga. (Georgia PGA Section)

Carissa Simmons, PGA, Grif-
fin Golf, Sumner, Wash. (Pacific 
Northwest PGA Section)

Landyn Lewis, PGA, The First 
Tee of Tucson (Ariz.) (Southwest 
PGA Section)

Carrie DeGree, PGA, Colum-
bia Edgewater Country Club, 
Portland, Ore. (Pacific North-
west PGA Section)  x
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The19th Hole . . . CONTINUED FROM PAGE 10

European Tour and 
the win is expect-
ed to lift him from 
223rd in the world 
rankings to number 
77 on Monday.

‘Pretty cool rush’ 
“It  feels pret-

ty good. I finished 
top-10 quite a few 
times and that was a 
pretty cool rush, but 
to win is something 
else,” said Herbert, 
who had started the 
day with a bogey.

“Just the fact that 
wi th everyth ing 
that’s gone on back 
home (the country’s devastating 
bush fires), if I can bring a little 
bit of joy to the guys who are 
struggling back there, yeah, it’s 
real special.”

The 68s by Herbert and Be-
zuidenhout were the best round 
of the day as only three holes 
played below their par score.

“It was brutal out there. That 

rough was up pretty thick. Those 
greens were baked. That little bit 
of rain on the back nine kind of 
helped, because otherwise, those 
greens were a lot to deal with,” 
added Herbert.

Bezuidenhout was handling 
the tough conditions extremely 
well and was bogey-free with 
five birdies in 17 holes, before 

making his first and only mistake 
on the last.

After laying up perfectly with 
his second shot on the par-5 
18th, he spun back his wedge 
third into the water and needed 
to make a putt from 18 feet to 
avoid a double bogey.

On the other hand, Herbert 
birdied the 17th after hitting his 
driver to the green edge on the 
par-4 hole and then smashed 
his second shot on to the green 
on the 18th and two-putted 
from a long range for another 
birdie to join Bezuidenhout as 
the clubhouse leader at nine-un-
der par.

Defending champion Bryson 
DeChambeau, of the USA, was 
in the mix as he reached the 
15th tee at nine-under par.

He then proceeded to make 
four bogeys over the closing 
stretch to drop down to tied 
eighth position.

Overnight leader Wu carded 
a final round 77 to finish three 
behind.  x

Australia’s Day (Continued from Page 2)

Lucas Herbert of Australia celebrates after win-
ning the Dubai Desert Classic on Sunday (AFP 
Photo/KARIM SAHIB)
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